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Believability... 

is  another  plus  for  you  in  Chicago’s  TopTwo 


How  important  is  believability  to  a  newspaper?  Or  to  the  advertisers 
who  use  its  pages?  We  can  only  report  that  in  the  Chicago  mind, 
the  Sun -Times  and  Daily  News  are  considered  most  believable* 
of  the  four  Chicago  newspapers.  (Also  the  most  reputable, 
honest,  accurate,  the  least  biased,  and  easiest  to 
understand.)  This  may  help  to  explain  why  in  1961  1  ' 

(general  daily  advertising  linage)  the  Sun-Times  and  1  najit/ 
Daily  News  were  TOP  TWO  WITH  ADVERTISERS.  \  UAIL> 

NEWS 


•Source:  "What  Chicago  People  Think  o/  Chicago  NewsiMpers."  a  report 
based  on  a  study  by  Forward  Research  Inc.,  independent  research  firm. 
For  your  copy,  contact  a  Sun-Times/Daily  News  representative. 
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2  billion  dollars  a  year  — that’s  the  total  of 
metropolitan  Baltimore’s  retail  trade.  To  serve 
a  million-and-a-half  people,  3V2  million  square 
feet  of  entirely  new  retail  floor  space  will 
have  been  provided  within  an  18-month  period, 
as  Baltimore  continues  to  grow  like  wildfire. 
You’d  think  this  was  a  boom  town  instead  of  a 
grand  old  lady  whose  development  has  spanned 
over  2  centuries.  "Dynamic"  is  the  word  for 
Baltimore  these  days.  And  one  medium,  above 
all,  reaches  this  dynamic  audience  best:  the 
Sunpapers.  Here’s  why.  Over  half  the  families 
in  the  entire  state  of  Maryland  live  within  a 
15-mile  radius  from  the  center  of  downtown 
Baltimore.  In  this  compact  area— roughly  the 
ABC  City  Zone— an  estimated  92%  of  all  retail 
sales  are  made.  Now,  the  Sunpapers  have 
over  405,000  daily  and  over  318,000  Sunday 
circulation.  Moreover,  88%  of  our  daily  cir¬ 
culation  (77%  of  it  home  delivered)  and  82% 
of  our  Sunday  circulation  (80%  of  it  home 
delivered)  is  in  this  same  compact  zone.  To 
reach  the  buying  power  of  Dynamic  Baltimore, 
it’s  the  Baltimore  Sunpapers— by  a  long  shot! 


"Everythini  in  Baltimore  revolves  around  The  Sun” 

National  Representatives: 

Cresmer  &  Woodward,  O'Mara  &  Ormsbee 
New  York,  San  Francisco,  Los  Angeles,  Chicago, 

Detroit,  Atlanta,  Philadelphia 
Circulation  Figures:  ABC  Publisher’s  Statement  9/30/61 


EDITOR  &  PUBLISHER  CALENDAR 


TIMES'UNION 


APRIL 


ROCHESTER 


15-17 — lnt«rstat«  Circulation  Managers  Association,  Lord  Baltimore  Hotel, 
Baltimore. 

15-17 — Northern  States  Circulation  Managers  Association,  Capp  Towers 
Motel,  St.  Paul,  Minn. 

15-18 — Pan  American  Press  Seminar,  International  House,  New  Orleans. 
18-20 — American  Society  of  Newspaper  Editors,  Hotel  Roosevelt,  New 
Orleans. 

20 — American  Section,  International  Press  Institute.  Roosevelt  Hotel,  Now 
Orleans,  La. 

20-23 — National  Cartoonists  Society,  Astor  Hotel,  Now  York. 

22 —  American  Council  on  Education  tor  Journalism,  Waldorf-Astoria  Hotel, 
Now  York. 

23 —  Associated  Press  annual  meeting.  Waldorf-Astoria.  Now  York. 

23-26— American  Newspaper  Publishers  Association.  Waldorf-Astoria  Hotel, 

New  York. 

26-28 — Nebraska  Press  Association,  Fontenelle  Hotel,  Omaha. 

26- 28 — American  Association  of  Advertising  Agencies.  Greenbrier,  White 
Sulphur  Springs,  W.  Va. 

27- 29 — Florida  Women's  Press  Club  Spring  conference.  Tides  and  Bath 
Club,  Redington  Beach,  Fla. 

27- 29 — Sigma  Delta  Chi.  Region  8,  Pioneer  Hotel,  Lubbock,  Tex. 

28- 29 — Sigma  Delta  Chi  Region  5,  Morrison  Hotel,  Chicago. 

28- 29 — Sigma  Delta  Chi  Region  10,  University  of  Washington,  Seattle. 

29- 30 — Iowa  Short  Course  on  Newspaper  Circulation,  University  of  Iowa, 
Iowa  City. 

29- May  5 — Journalism  Week,  University  of  Missouri  School  of  Journalism, 
Columbia,  Mo. 

30 —  Commonwealth  Press  Union.  Toronto. 

30-May  4 — National  Newspaperboy  Convention,  Disneyland,  Calif. 


The  SKILLionaire  lives  .  .  .  and  works  ...  and  buys 
in  and  around  Rochester,  New  York.  _He’s  a  skilled 
worker  in  one  of  the  city’s  many  precision  industries.  The 
effective  buying  income  of  his  household  is  19.3%  greater 
than  the  national  average.*  Where  should  he  spend  his 
money,  and  on  what?  He  finds  out  in  his  Rochester  news¬ 
papers. 

ROCHESTER  TIMES-UNION  DEMOCRAT  and  CHRONICLE 

(evening)  (morning) 

MEMBERS:  GANNETT  CROUP 

Combined  weekday  circulation  256,313 
Sunday  circulation  186,162 

Gonnett  Advertising  Soles,  Inc.,  New  York,  Philodelphio, 

Horlford,  Syrocuse,  Chicogo,  Detroit,  Son  Froncisco 

•Source:  Solci  Monoecmcnt ,  "Survey  of  Buyinic  Bower."  Mey  10.  1901 


1 -  Canadian  Press,  Royal  York,  Toronto. 

2- 4 — Canadian  Daily  Newspaper  Publishers  Association,  Royal  York.  Toronto. 

3- 5— Pacific  Northwest  Newspaper  Advertising  Executives  Association,  Doric 

Motor  Hotel,  Tacoma,  Wash. 

3- 5 — Southern  Short  Course  in  News  Photography.  Merchandise  Mart. 

Charlotte,  N.  C. 

4- 5 — Virginia  Press  Association,  Old  Dominion  Advertising  Conference. 

Ingleside  Hotel.  Staunton,  Va. 

4- 5 — Georgla-Alabama  Newspaper  Advertising  Executives  Association. 

Dinkler-Plaza  Hotel,  Atlanta. 

5 —  Sigma  Delta  Chi  Region  9,  La  Court  Hotel,  Grand  Junction,  Colo. 

5 — Sigma  Delta  Chi  Region  2,  Chamberlin  Hotel,  Old  Point  Comfort,  Va. 
5 — Sigma  Delta  Chi  Region  1 1,  Hotel  De  Anza,  San  Jose.  Calif. 

5 — North  Carolina  AP  News  Council,  High  Point,  N.  C. 

5- 6 — Arkansas  AP  Assoclafion,  Hot  Springs. 

6 —  Oklahoma  Press  Association,  Circulation  Clinic,  89'er  Inn,  Oklahoma 
City. 

6-12 — International  Federation  of  Journalists.  World  Congress.  Vienna. 

8-9 — Iowa  Associated  Press  Managing  Editors,  Dos  Moines. 

10-12 — Journalism  Institutes,  University  of  Wisconsin,  Madison. 

10-12 — Michigan  League  of  Home  Dailies,  Rainbow  Club,  Baldwin,  Mich. 

10- 13 — Copley  Newspapers  Seminar  for  Editorial  Executives,  La  Casa  del 
Zorro,  Borrego  Springs,  Calif. 

11- 12 — Sigma  Delta  Chi  Region  I,  Columbia  University,  New  York,  N.  Y. 

11- 13 — Now  Jersey  Press  Association,  Advertising  Conference,  Rltz-Carlton 
Hotel,  Atlantic  City. 

12 -  Sigma  Delta  Chi  Region  4,  Statlor  Hilton  Hotel,  Detroit.  Mich. 

13- 15— Institute  of  Newspaper  Controllers  &  Finance  Officers,  Roanoke 
Hotel,  Roanoke,  Va. 

13-16 — National  Newspaper  Promotion  Association,  Queen  Elizabeth  Hotel, 
Montreal. 

15- 18 — International  Federation  of  Newspaper  Publishers,  Paris. 

16 —  International  Press  Institute,  I  Ith  annual  assembly,  Paris. 

18-19 — Pennsylvania  Press  Conference.  NIttany  Lion  Inn,  University  Park 
Pa. 

18- 19 — City  Editors  Conference,  School  of  Journalism.  Iowa  City,  Iowa. 

19 —  Florida  AP  Association,  Holiday  Lodge,  Panama  City. 

19-20 — North  Dakota  AP  Newspaper  members.  Dickinson,  N.  D. 

19-20 — Texas  AP  Managing  Editors  Association,  Hotel  Adolphus,  Dallas. 
19-20 — AP  Managing  Editors  Association  Research  Seminar,  Medill  School 
of  Journalism,  Northwestern  University,  Evanston,  III. 


len  who  determine  where  and 
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published  every  Saturday  by  Editor  &  Publisher  Co.,  Inc.  Editorial  and  business 
offices  at  8.50  Third  Ave.,  New  York  22.  N.  Y.  Cable  address.  "Eldpub.  New 
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Ask  any  five  lawyers  in  Los  Angeles 


Coa  f\mc9 


Bnce, 


anoke 


four  will  fell  you  ”The  Times 


Walk  into  any  courthouse,  or  any  law  office,  in  the  Los 
Angeles  area  and  ask,  "What  newspaper  do  you  read?" 
Four  out  of  five  lawyers  will  tell  you  "The  Times!”  And  so 
will  most  of  the  doctors  in  Los  Angeles,  the  engineers,  the 
business  and  professional  people,  the  merchants  and  manu¬ 
facturers,  the  opinion  leaders  in  every  field. 

The  Times  is  by  far  and  away  the  preferred  newspaper  in 


Southern  California,  now  reaching  more  than  three  quarters 
of  a  million  of  the  best  families  every  weekday,  and  well 
over  a  million  every  Sunday. 

T/je  people  who  coimt  in  Los  Angeles  cotmt  on  The 
Times  every  morning  of  the  year — for  leadership  in  news 
presentation,  for  vigorous  public  service  and,  of  course,  for 
far  more  advertising  than  any  other  newspaper  provides. 
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Los  Angeles  Times 

NATIONALLY  REPRESENTED  BY  Cresmer  &  Woodward,  Inc.,  New  York,  Chicago,  Detroit,  Atlanta.  Los  Angeles,  San  Francisco. 
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COPY  EDITORS  are  praised,  warmly  and  justifiably,  in  a  column 
entitled  "The  Real  Gentlemen  of  the  Press'’  by  Editor  Nick  B. 
Williams,  Los  Angeles  Times,  once  a  copy  editor  himself.  Mr. 
Williams  writes: 

“It  used  to  infuriate  me  when  non  prof  essionals^a  raleftory  that 
included  all  hut  perhaps  10,000  Americanj^— asked  me  what  a  copy 
reader  was,  or  did.  In  those  days  I  would  carefully  explain  that 
copyreading  was  one  of  the  line  arts,  that  it  consisted  of  attempting 
to  make  sense  of  the  drivel  of  illiterates,  that  we  were  charged  with 
such  matters  as  safeguarding  the  paper  from  lib«>l,  misspellings, 
incorrect  historical  allusions,  misquotations  of  the  common  law, 
had  taste,  exotic  taste  and  verbosity— and.  incidentally,  to  say  in  a 
headline  of  six  words  with  a  maximum  of  six  letters  in  each^-an 
arbitrary  rule  not  praeticed  by  all  hands— what  a  reporter  was 
privileged  to  say  in  300  words,  in  summary,  a  craft  requiring  the 
highest  scholarship  and  adroitness. 

“You  may  think  from  this  that  I  was  never  one  to  belittle  what 
I  was  paid  to  do,  and  that,  too,  has  been  true  ever  since.  For  it 
seems  to  me  that  a  copy  reader,  or  copy  editor,  embodies  all  the 
real  and  lasting  virtues  of  this  business,  and  eertainly  that  is 
eorrect  by  Joseph  Pulitzer’s  major  admonition  to  his  staff ;  “Ac- 
curaey,  Aceuracy,  Accuracy!”  A  good  copy  editor  d<»es  indeed 
admire  style  and  initiative  and  information,  but  he  lives  and 
dies— by  aceuraey.  It  is  his  one  god.” 

— Speaking  of  names  for  filler,  as  we  were  March  31,  Richard 
Fiske,  senior  vicepresident.  Manning  Public  Relations  Firm,  says 
that  when  he  was  w  ith  the  AP  in  Boston  at  least  one  of  the  papers 
there  called  it  “gat.”  Jim  Carroll,  composing  room  foreman, 
Hackensack  (N.J.)  Record,  writes  it’s  called  "horse”  at  his 
paper,  presumably  because  they  don’t  know  when  it  w  ill  run  and 
that  they  used  to  call  it  “deferred”  at  the  Philadelphia  Evening 
Bulletin.  Clifford  Enstrom.  composing  room  foreman.  Marinette 
(Vi  is.  I  Eagle-Star,  writes:  “Your  remarks  on  filler  has  made  me 
a  ‘richer’  printer.  To  those  who  call  it  ‘filler.’  ‘Z  matter.’  ‘when 
I  room.’  ‘punk.’  or  ‘grape,’  I  give  thanks.  But  1  think  of  ‘filler’  as 
‘money  in  the  bank.’  "...  A  house  made  from  newspapers  at- 
,  tracts  thousands  of  tourists  each  year  to  Pigeon  Cove  on  pictur- 
I  esque  Cape  Ann.  Rockport.  Mass.  .  .  .  Television  columnist  Har¬ 
riet  Van  Horne.  ISietv  York  IP orld  Telegram  &  Sun,  w  rites  of  poor 
tv  interviews:  "The  thanks  are  most  effusive  when  the  diplomat, 
the  visiting  dignitary  or  the  impatient  film  star  has  offered  the 
least  information.  Why  those  pointless  encounters,  in  whic  h  a  re- 
1  porter  is  brushed  off  like  lint,  are  inserted  in  tv  newsreels  1  can- 
■  not  imagine.  Another  point  that  distresses  me  is  the  obvious  lack 
of  preparation  on  the  part  of  some  tv  interviewers.  So  much  time 
:  is  wasted  on  banalities,  on  fawning,  sycophantic  questions  that 
simply  widen  the  distance  between  the  great  man — whoever  he  is 
— and  the  little  man  over-anxious  for  his  approval.  Damn  the 
approval — get  to  the  tough  questions!” 

^^'cird  queries  come  to  a  public  utilities  public  information 
bureau,  as  well  as  hundreds  of  serious  rt-quests  fur  help  by  com¬ 
munications  media,  William  T.  Brady,  director  of  public  informa¬ 
tion,  ('.on  Edison,  reveals.  He  lists  these  recent  far-out  questions; 
“Are  you  responsible  for  the  odor  in  Brookiv-n?”  (I'PI).  “Is  it 
true*  there  is  a  rowboat  in  each  gas  tank?”  (Neic  York  Mirror), 
“Can  I  plug  a  tape  recorder  into  a  lamppost?”  (WCBS).  “Can  we 
take  a  picture  of  a  Con  Edison  employee  standing  in  a  manhole 
sipping  a  rum  drink?”  (Jamaica  Rum  Association).  hat  ex¬ 
cavations  does  Con  Edison  have  that  would  slow  down  traffic  on 
^'est  4-Ith  Street?”  (ISete  York  Times,  Story  withdrawn.  Theatre 
owners  said  it  was  Times  trucks  which  blocked  traffic). 

— Collier's  1962  Encyclopedia  Yearbook  carries  36  sports 
articles.  21  of  them  by  New  York  Times  sports  writers.  And 
William  Healy,  Encyclopaedia  Britannica,  Chicago,  sends  a  re¬ 
lease  entirely  in  Latin.  .  .  .  Allen  Naive,  blind  since  infancy, 
retired  from  the  Gary  (Ind.)  Post-Tribune  after  43  years  as  a 
reporter.  He  scorned  help  of  a  dog  and  played  football  at  the 
Kentucky  School  for  the  Blind.  .  .  .  Marjoe  (that’s  how  she 
spells  it)  Creamer,  Indianapolis  Times  reporter,  subbing  for 
columnist  Irving  Leibowitz  (touring  Europe  with  typewriter  and 
friends),  came  up  with  a  column  on  newspaper  “goofs.” 

EDITOR  ac  PUBLISHER  for  April  14,  1962 


4 


COVERAGE  OF 
PENNSYLVANIA'S 


MARKET 


continues  to 


DAILY  119,360— SUNDAY  158,547 


Eepretentcd  Ngticnolly  by  MOLONEY,  REGAN  I  SCHMITT 


% _ ... 

:  ■ 

•fttefe 


editorial 


Linage  vs  Dollar  Volume 

editorial  April  7  attempted  to  jx)int  out  the  advantage  of 
compiling  ne\vspa|xr  ailvertising  in  dollars  rather  than  in  lines 
and  urged,  as  EJtl*  has  urgetl  Ixfoie,  all  newspapers  to  coo|xrate  in 
the  project  of  the  Newspaper  Advertising  Executives  Assoriation 
working  with  ^^etlia  Recorils  by  producing  dollar  figures. 

An  example  of  what  we  have  been  talking  about  can  Ix’  seen  in 
the  cost  study  of  a  f‘1.000-circulation  daily  ap])earing  in  this  issue. 
This  paper  during  19()1  hail  a  linage  loss  of  (').2r)‘\’,.  A  newsj)a|)er’s 
competitor  can  )x)int  to  this  and  imj)lv  the  pa|X?r  is  losing  business 
because  advertisers  are  losing  faith  in  the  medium.  Such  a  statement 
would  not  be  true.  The  advertisers  who  lx)ught  less  space  spent  5.08^'. 
more  dollars  with  the  newspa|xr  than  thev  ilid  the  year  before. 

In  other  worils.  the  advertisers  did  not  think  any  less  of  the  news¬ 
paper  as  an  ailvertising  medium  in  1%1  than  they  ilii!  in  IDtiO.  They 
appropriated  more  money  for  newspaper  space  than  they  iliil  Ixfore 
but  it  bought  fewer  lines. 

This  picture,  projected  for  the  entire  newspajter  business  by  the 
X.VE.A-Media  Reiortls  program,  will  lx?  ailiantageous  in  correcting 
the  picture  of  ilixim  that  coiujxtitors  are  painting  of  newspajxTs. 
Linage  is  a  true  comparison  for  newspapers  within  their  own  business, 
but  it  is  not  a  true  comparison  with  other  media. 


Licensing  Proposal 


K  HOPE  the  projxtsal  to  license  and  regulate  all  advertising 
practitioners  in  C^alifornia  is  now  a  ilead  issue.  E&P  has  op- 
poseil  it  eilitorially  on  many  counts  and  on  several  ixcasions. 

Cdiarles  Edward  Chajxl.  a  memlx'r  of  the  .Assembly  of  the  Cali¬ 
fornia  Legislature  from  Redondo  Beach,  has  Ix’en  investigating  the 
])roposal  to  see  if  such  legislation  should  lx*  introiluied.  Mr.  Chajjel 
tells  E&l*  (in  a  letter  ap|X‘aring  in  this  issue)  he  has  heard  from  so 
many  memlters  of  the  ailvertising  profession  that  it  is  im|K>ssible  to 
answer  the  mail  and  that  “the  majority  are  against  the  proposed  laws.’’ 

He  has  also  communicateil  with  lawyers  in  California  and  other 
states  who  have  ex|)erience  in  administering  laws  in  the  Business 
and  Professions  Ctxles  and  “without  excerption  they  tell  me  that  any 
new  C^alifornia  laws  regulating  anil  licensing  advertising  counselors 
or  other  memljers  of  the  advertising  proft‘ssion  would  create  more 
evils  that  such  laws  would  cure.’’ 

Those  have  been  precisely  our  sentiments. 


SOME  O’  you  EPITORS 
BETTER  TAk'E  A  SLOW 
BOAT  ON  VER  TRIP 
HOME  ••  SO  THOSE 
CIRCLES  JNPER  VER 
,  EVES  CAN  REST  UP.  . 


NATIONAL  CAITOONISTS  SOCItTT 


I  am  the  voice  of  one  crying  in  the 
icilderness.—John,  1;  Will. 


Editor  &  Publisher 

OTHE  FOURTH  ESTATE 

The  Oldest  Publishers'  and  Advertisers' 
Newspaper  in  America 

With  which  has  been  merged:  The  Journalist 
established  March  22,  1884;  Newspaperdom 

established  March,  1892;  the  Fourth  Estate 
March  I,  1894;  Editor  &  Publisher,  June  29. 
1901;  Advertising,  January  22,  1925. 

James  Wright  Brown 
Publisher,  Chairman  of  Board,  1912-1959 
Publisher  and  Editor 
Robert  U.  Brown 
General  Manager 
James  W.  Brown,  Jr. 

Executive  Editor,  Jerome  H.  Walker;  Features, 
Ray  Erwin,  Richard  Friedman,  Philip  N. 
Schuyler,  Robert  M.  Warner;  Advertising 
News,  Robert  B.  McIntyre;  Marketing  and 
Research  Manager,  Albert  E.  Weis;  Librarian; 
Janet  Haslett. 

Treasurer,  Arline  Demar;  Advertising  Manager, 
Ftenry  C.  Thiele;  Advertising  Production  Man¬ 
ager,  Bernadette  Borries;  Promotion  Man¬ 
ager,  George  Wilt;  Circelation  Director, 
George  S.  McBride;  Circulation  Manager, 
George  H.  Strate;  Classified  Advertising 
Manager,  John  Johnson. 

General  Offices — 850  Third  Avenue,  New  York 
22,  N.Y.  PLaza  2-7050. 


Washington:  Pat  Munroe,  1249  National  Press 
Building,  ST  3-6756-7. 

Chicago:  Harry  B.  Mullinix,  Western  Advertis¬ 
ing  Manager;  Grant  Biddle  Representative;  ^ 
360  North  Michigan  Ave.  State  2-4898.  ^ 

Boston:  Guy  Livingston,  419  Little  Bldg.,  80 
Boylston  St.  DE  8-7560. 

San  Francisco:  Campbell  Watson,  Pacific 
Coast  Editor;  Duncan  Scott  &  Company  Ad¬ 
vertising  Representative;  85  Post  St.  Garfield 
1-7950. 

Los  Angeles:  Frederic  C.  Coonradt,  Corre¬ 
spondent,  School  of  Journalism,  University  of 
Southern  California,  3518  University  Ave., 
Duncan  Scott  &  Company,  Advertising  Rep¬ 
resentative,  1901  West  8th  St.  Hubbard 
3-6211. 

London,  England:  Alan  Delafons,  Manager,  23 
Ethelbert  Road,  Birchington,  Kent,  England. 

Charter  Member  Audit  Bureau  of  Circulatlona. 

C  mo.  avorace  net  paid  Dee.  31,  1961 — ^Zl.Bt, 
Renewale  to  April  M.  1961,  76.17% 
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HIE  MAJORITY  RULES 


During  1961,  several  constituents  asked 
me  to  confer  with  Admiral  W.  C.  Cham¬ 
bliss,  who  was  interested  in  the  enact¬ 
ment  of  California  laws  to  license  and 
regulate  “advertising  counselors.”  I  had 
several  conferences  with  Admiral  Cham¬ 
bliss  and  agreed  to  investigate  the  sub¬ 
ject.  1  said  that  I  would  not  submit  any 
bill  on  the  subject  unless  the  majority 
the  of  those  who  would  be  affected  wanted  the 

proposed  new  laws. 

On  January  8.  1962,  I  issued  a  press 
^^release  regarding  the  organization  of  an 
informal,  unofficial  citizens’  advisory  com- 
f  mittee  to  study  the  proposed  legislation. 

iTATI  but  the  main  point  to  the  release  was  that 
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nalist 
rdom 
istat* 
a  29. 


9 


iturM, 

P  N-  ^ 
rtiting 
I  and 


nagar, 
Man- 
Man- 
r  actor, 
nagar, 
irtifing 


r  York 


I  Press 


Jvartis- 
itativa;  ^ 

f 


Ig..  80 


Pacific 
iny  Ad- 
^arfiald 


profession  to  vsTite  to  me  at  Post  Office 
Box  327.  Redondo  Beach,  California.  This 
they  did  in  such  numbers  that  it  has  been 
impossible  to  answer  all  communications 
without  hiring  a  fulltime  secretary-  to 
handle  nothing  but  mail  on  this  one  sub¬ 
ject.  The  majority  are  against  the  pro¬ 
posed  laws. 

For  several  months  I  have  consulted 
lawyers  who  have  worked  for  the  State  of 
California  and  who  have  had  experience 
in  administering  the  laws  in  the  Business 
and  Professions  Codes,  which  license  and 
regulate  various  trades  and  professions. 
In  addition,  I  have  written  to  lawyers  in 
other  states  who  have  had  similar  experi¬ 
ence.  IK'ithout  exception,  they  tell  me  that 
any  new  California  laws  regulating  and 
licensing  “advertising  counselors,”  or 
other  meml)ers  of  the  advertising  profes¬ 
sion  would  create  more  evils  than  such 
laws  would  cure. 

Because  of  the  strong  opposition  on  the 
part  of  the  overwhelming  majority  of 
members  of  the  advertising  profession  who 
have  written  to  me,  and  the  advice  of 
many  lawyers.  I  have  not  introduced  any 
bill  on  the  subject  and  do  not  intend  to  do 
so.  This  closes  the  subject  as  far  as  I  am 
concerned  although  I  am  willing  to  receive 
any  suggestions  and  questions  with  the 
understanding  that  I  can  answer  them  only 
as  fast  as  I  can.  consistent  with  the  usual 
work  load  of  mail  from  my  constituents. 
Finally,  I  earn  my  living  as  an  author  of 
non-fiction  magazine  articles  and  books. 
I  would  not  want  to  be  licensed  or  regu¬ 
lated  by  the  State  as  an  author. 

Charles  Edward  Chapel 
Member  of  Tbe  Assembly, 
California  Legislature. 
REDONDO  BEACH,  Calif. 
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I  was  disappointed  that  a  magazine  as 
respected  as  Editor  &  Publisher  would 
carry  an  editorial  with  such  a  flagrant 
error  as  occurred  in  your  editorial  con¬ 
cerning  the  Communist  propaganda 
amendment  to  the  postal  rate  bill. 

For  some  reason,  your  editorial  indi¬ 
cates  that  the  Communist  propaganda 
amendment  would  force  Communist  propa- 
-*■  ganda  now  sent  as  printed  matter  into  the 
domestic  first-rate.  Nothing  could  be  fur¬ 
ther  from  the  truth.  The  amendment  would 
force  such  material  into  the  fourth-class 
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parcel  post  category,  which  is  the  only 
class  of  mail  which  is  not  subject  to  Con¬ 
gressional  action  and  which  is  so  arranged 
as  to  break  even  as  far  as  costs  go. 

Thus  it  is  the  only  class  of  mail  which 
is  not  subsidized  by  the  taxpayer.  Thus 
the  forcing  of  Communist  propaganda  into 
this  class  will  end  the  present  subsidy 
given  Communist  propaganda  by  the  tax¬ 
payers.  Perhaps  Editor  &  Publisher  fa¬ 
vors  a  continued  subsidy  to  sucb  propa¬ 
ganda,  but  1  doubt  that  many  publishers 
—  cognizant  of  mounting  pressures  from 
all  sides  for  yet  another  increase  in  second- 
class  rates  due  to  the  postal  deficit  — 
think  kindly  of  the  increase  in  the  postal 
deficit  caused  by  this  subsidy  given  Com¬ 
munist  propaganda.  Certainly  tbe  vast  ma¬ 
jority  of  Ameri«»an  people  —  faced  with 
an  increase  in  their  postal  rates  due  to 
the  size  of  the  postal  deficit  —  do  not 
want  this  subsidy  continued. 

I  completely  reject  your  theory  that  this 
amendment  doesn’t  give  credit  to  “our  in¬ 
stitutions  or  the  intelligence  of  the  Ameri¬ 
can  people.”  On  the  contrary,  this  amend¬ 
ment  recognizes  that  .\mericans  generally 
are  not  subverted  by  this  material,  but  it 
also  recognizes  that  most  Americans  do 
not  want  it  and  certainly  do  not  want 
to  pay  taxes  so  it  can  be  delivered. 

You  infer  that  this  amendment  “em¬ 
braces  the  very  tactics  used  by  the  Com¬ 
munists  in  keeping  their  people  enslaved 
and  in  ignorance.”  Again  it  is  apparent 
that  you  have  not  studied  the  actual  terms 
of  the  amendment.  Your  statement  is  al¬ 
most  beyond  belief.  Do  you  infer  that  the 
House  of  Representatives  would  pass  such 
language  if  it  did  indeed  use  Communist 
tactics?  I  would  think  an  apology  is  due 
the  members  of  tbe  House  for  such  a  sug¬ 
gestion. 

Perhaps  it  would  be  best  if  I  would 
state  very  briefly  some  uncontestable  facts 
about  this  amendment  in  the  hope  that  you 
will  place  them  before  your  readers: 

This  amendment  does  not  affect  the 
sanctity  of  first-class  mail.  It  will  not  pre¬ 
vent  Communist  propaganda  from  entering 
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this  country.  It  will  not  prevent  Com¬ 
munist  propaganda  from  being  delivered 
via  parcel  post.  It  will  not  set  up  any  type 
of  censorship  or  prevent  any  American 
from  receiving  and  reading  any  material 
he  now  receives. 

It  aims  at  the  well-known  and  docu¬ 
mented  refusal  of  the  Communist  bloc 
nations  to  allow  free  exchange  of  ideas 
and  information.  It  aims  at  the  continued 
unilateral  abrogation  of  the  terms  of  the 
Universal  Postal  Union  by  the  Communist 
bloc  countries. 

It  ends  the  subsidy  given  Communist 
propaganda.  It  ends  the  free  delivery  of 
such  matter.  It  passed  the  House  over¬ 
whelmingly.  A  motion  to  strike  the  lan¬ 
guage  gained  only  two  votes.  It  was  part 
of  the  Administration  substitute  bill 
adopted  by  the  House.  It  was  studied 
closely  and  carefully  by  the  House  be¬ 
fore  action  was  taken. 

Glenn  Cunningham 
Member  of  Congress 
2nd  District,  Nebraska. 

WASHINGTON 

*  *  * 

(Since  there  is  “sanctity  of  first-class 
mail,”  E&P  believes  the  amendment  will 
force  such  propaganda  into  that  classifica¬ 
tion  as  well  as  parcel  post  in  spite  of  the 
intent  of  the  bill.  E&P  stands  on  its  edi¬ 
torial  of  March  17. — Ed.) 
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Biggest 

6  months 
in 

New  York  Times 
history 


Circulation  at 
all-time  high . . . 
754,225  weekdays 
1,401,378  Sundays 

In  five  years,  The  New  York  Times  has  gained 
more  than  131,000  in  weekday  circulation  and 
124,000  on  Sunday,  the  biggest  gains  by  far  of 
any  metropolitan  newspaper  in  New  York  City. 


Biggest  6  months 
in  advertising... 
a  gain  of 
1,677,403  lines 

over  6  months  ending  March,  1961 

And  here’s  up-to-date  proof  of  The  New  York 
Times  continuing  ability  to  sell  rich  New  York: 
The  Times  had  its  biggest  March— and  biggest 
first  quarter— in  advertising  history. 


If  you  want  your  sales  to  boom  in  booming 
New  York,  use  the  newspaper  that  is  growing 
with  the  market... and  selling  it  more  and  more 
each  day.  The  New  York  Times... first  in  adver¬ 
tising  in  New  York  for  43  straight  years. 


Circulation  figures  front  Publisher’s  Report  to 
ABC  for  six  months  ending  March  31, 1963;  weekday 
figures  five-day  IMonday-Friday)  average. 
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‘In  This  Hour,  Let  The  Press 
Reach  Its  Tallest  Stature’ 


It  Is  Imperative  That  Editors 
Be  Objective  and  Responsible 

Hy  Felix  R.  MeKni<;ht 

American  Swiely  €>f  Newfipap«T  K<lilor> 


Today  the  American  editor  is 
on  his  most  imperative  mission. 

We  of  the  free  world  who  have 
desperately  improvised  and 
struppled  in  the  past  freneration 
to  prevent  the  deterioriation  of 
mankind  now  need  new  strength 
and  meaningful  approaches  to 
this  gravest  of  all  threats. 

It  is  a  sorry  package  we  are 
holding.  It  is  soiled  with  man’s 
distrust  of  man,  a  tragic  weaken¬ 
ing  of  the  moral  fiber  that  is  our 
only  hope,  and  with  tamishe<l 
promises. 

We  even  hear  faint  cries  that 
some  would  “rather  be  red  than 
dead.’’ 

Mural  Sickness 

It  is  unthinkable  that  we 
would  ever  hear  of  such  moral 
sickness  in  this  country  .  .  .  even 
from  the  tiniest  segment.  We 
just  don’t  surrender  concepts  of 
living  and  freedom  given  to  us 
by  God  to  live  the  hollow  life  of 
the  godless. 

But  almost  as  threatening  to 
the  security  of  this  country  is 
another  grouj)  which,  in  good 
intention,  has  mov’cnl  perilously 
close  to  destruction  of  one  of  the 
most  prt>cious  of  all  American 
guarantees — the  right  of  all  to 
be  heard. 

The  American  newspaper  has 
its  challenge. 

No  longer  can  the  newspaper¬ 
man  pay  mere  lip  service  to  his 
claim  of  objectivity.  It  has 
become  more  than  the  closing 
lines  of  a  si)eech  to  the  Rotary 
Club. 

It  is  imperative. 

Irresponsibility  in  the  slight¬ 
est  degree  cannot  l)e  tolerated  in 
these  strange,  but  ver>’  real,  days 
in  which  we  find  ourselves.  The 

(E&P  deems  it  appropriate, 
on  the  eve  of  the  .ASNE  annual 
meetings,  to  publish  this  part  of 
an  address  which  Mr.  .McKnight 
delivered  .March  29  at  the  .Medill 
School  of  Journalism,  North¬ 
western  Tniversity.  He  is  vice- 
president  and  executive  editor  of 
the  Dallas  Times  Herald.) 
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.American  newspaperman  is  on 
the  defense. 

Once  there  was  a  cry  from  the 
left  that  we  were  a  “one-party 
press’’  snugly  grouped  together 
to  do  the  bidding  of  Conserva¬ 
tive  jwlitical  wings.  It  started 
in  the  middle  of  the  New'  Deal 
and  rose  to  crescendo  heights 
during  the  Eisenhower  w’ave. 
But  somewhere  the  tune  changed. 
Few’  newspaper  patterns  have 
shifted  but  the  shout  from  the 
right  now'  labels  us  as  “the 
leftist  press  that  distorts  the 
nation’s  image.’’ 

It  is  not  true  .  .  .  and  it  is 
alx)ut  time  the  American  press 
takes  off  the  gloves  and  tries  to 
bring  .sanity  to  the  emotional 
binge  that  has  this  country 
dangerously  off  balance. 

Dediralt'd  to  Patriotism 

The  American  press  is  a 
patriotic  press,  dedicated  more 
than  any  other  agency  to  the 
absolute  preservation  of  our 
freedoms  and  the  rights  of  man. 

We  are  not,  as  too  many 
charge.  Communist  dupes 
because  w’e  attempt  to  follow’ 
moderate  lines  and  call  for  a 
look  at  internal  bickering.  There 
is  not  a  reputable  new’spaper  in 
America  that  w’ould  not  quickly 
and  w’ithout  equivocation  expose 
and  fight  unceasingly  any  threat 
that  endangers  the  security  or 
w’elfare  of  this  nation. 

.And  I  resent  to  the  core  these 
sudden  jjatriots  w’ho  aimlessly 
and  broadly  charge  the  Ameri¬ 
can  press  w’ith  a  lack  of  concern 
for  the  welfare  of  this  country. 
We  may  have  new’spapers  that 
editorially  embrace  certain  social 
and  political  v’iew’s  that  are  not 
to  their  liking,  but  w’e  do  not 
have  new’spapers  that  w’ould  sell 
out  to  the  enemy. 

Objectivity?  Never  has  it  been 
more  important  in  this  new’s- 
paper  business.  We  have  rather 
suddenly  become  suspect  in  the 
eyes  of  too  many  Americans  and 
nothing  but  complete  honesty 
and  intelligent  reporting  can 
erase  this  suspicion  .  . 


unfounded  though  it  may  be. 

It  is  a  strange  but  support¬ 
able  fact  in  this  new  “agree 
W’ith  me  or  else”  atmosphere  that 
critics  of  new’spapers,  on  both 
sides,  never  complain,  never 
criticize  w’hen  column  space  is 
given  to  their  leader  or  their 
group  .  .  .  unless  they  tw’ist  the 
slightest  gap  in  your  story  into 
“biased  reporting.” 

‘Finks*  and  ‘Red'  I.ubels 

But  if  a  new’spaper  editorially 
disagrees  w’ith  their  leader  or 
group  on  certain  issues,  it  is 
quickly  tatooed  w’ith  “pinko” 
and  “red”  labels.  Or,  if  the  shoe 
happens  to  be  on  the  right  foot, 
it  becomes  a  fat,  capitalistic 
reactionarj’  with  no  regard  for 
the  welfare  of  the  common  man. 

I  don’t  know’ — I  could  be 
wrong — but  I  cannot  recall  one 
single  instance  in  modern  his¬ 
tory  of  an  American  new’spaper 
editor  or  publisher  being  charged 
with  subversion  or  a  treasonable 
act. 

But  there  w’e  stand  in  the 
eyes  of  far  too  many  as  “the 
leftist  press”  selling  this  nation 
dow’n  the  river. 

In  one  w’ay  or  another,  the 
past  33  years  of  my  life  have 
been  spent  serv’ing  my  fellow’ 
man,  my  country.  It  is  inevit¬ 
able  that  an  American  news¬ 
paperman,  dedicated  to  the  w’ell- 
being  of  his  family,  his  nation 
w’ill  live  that  kind  of  life.  It  is 
our  life. 

Yet,  in  very  recent  years  I 
have  been  subjected  to  indig¬ 
nities,  to  vile  threats,  to  the 
venom  of  cowardly  anonymous 
telephone  calls.  I  have  been 
called  a  Communist  dupe.  Worse, 
these  things  have  happened  to 
my  family. 

Why?  I  happen  to  be  the  edi- 

W kite  Withdraics 
As  ASISE  Speaker 

Washington 

Byron  White,  deputy  attorney 
general,  has  w’ithdraw’n  from  the 
speaking  program  at  the  annual 
meeting  of  the  American  Society 
of  New’spaper  Editors  in  New’ 
Orleans  next  w’eek  because  of 
his  appointment  to  the  Supreme 
Court.  He  w’as  to  have  spoken 
on  “Problems  of  Pre-Trial  Pub¬ 
licity”  at  the  Wednesday  after¬ 
noon  session. 


Felix  R.  McKnight 
tor  of  a  new’spaper  that  printed 
both  sides  of  the  problems  that 
trouble  our  society  these  days. 
.My  newspaper  has  editorially 
hew’n,  W’ithout  exception,  to  the 
100  per  cent  American  view¬ 
point;  to  the  side  of  law  and 
order,  w’hether  we  like  it  or  not. 

We  seem  to  be  split,  loosely, 
into  tw’o  foggy  camps  knowm  as 
Liberals  and  Conservatives.  I 
w’onder  w’hatever  happened  to 
just  plain  .Americans?  Those 
people  W’ho  could  sanely  and 
soundly  debate  social  and  politi¬ 
cal  differences  w’ithout  endan¬ 
gering  the  precious  unity  that  is 
the  armor  of  this  land. 

We  sit  in  editorial  offices  and 
make  decisions  that  could  con¬ 
ceivably  affect  the  lives  of  our 
fellow’  men.  Irresponsibility  in 
the  American  press  could  be  our 
ruin  if  w’e  did  not  exercise  the 
w’isest  judgment. 

Vk  lien  lu  ( Ju>e  Mouths 

We  must  know  w’hen  to  attack 
the  w’alls  of  governmental  se¬ 
crecy  and  open  the  doors  of 
enlightening  information  to  our 
people.  Likewise,  w’e  must  know 
W’hen  to  close  our  editorial 
mouths  in  the  interest  of  safety 
and  national  security. 

People  must  believe  their 
new’spapers  .  .  .  and  to  make 
them  believe  the  American  edi¬ 
tor  must  epitomize  honesty  and 
integrity.  It  could  w’ell  be  that 
w’hat  you  read,  and  believe,  wrill 
some  day  save  your  life.  So  it  is 
W’ith  bitter  disappointment  that 
I  hear  aimless  critics  of  the 
press,  through  personal  venom, 
w’arn  that  “you  can’t  believe 
W’hat  you  read  in  the  news¬ 
paper.”  But  there  are  w’ays  to 
beat  this  thing  .  .  .  and  they 
become  the  problems  of  the 
editor. 

1  have  no  patience  with  those 
{Continued  on  page  65) 
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Revenue  Increased, 
Net  Profit  Dips  4^^) 


By  Robert  U,  Brown 

A  medium-city  newspaper  of 
43,000  circulation  increased  its 
operating  revenue  by  5.87%  in 
1961  over  1960  showing  gains 
in  all  income  classifications,  but 
at  the  same  time  had  an  increase 
in  operating  expenses  of  8.30% 
and  a  resulting  drop  in  net 
profit  of  — 4.64%. 

Net  profit  in  relation  to  total 
operating  revenue  was  8.13% 
in  1961  compared  to  9.03%  in 
I960— $236,500  in  1961,  $248,000 
in  1960. 

This  newspaper’s  daily  circu¬ 
lation  increased  from  41,000  to 
43,000  in  one  year  and  showed  a 
gain  from  37,000  in  1958. 

A  complete  breakdown  of  reve¬ 
nue  and  expense  items  for  1961 
compared  to  1960  appears  with 
this  article.  Detailed  figures  for 
1959  and  1958  appeared  in  E&P 
April  8,  1961. 

400  Fewer  Pages 

This  evening  daily  published 
307  issues  in  1961  compared  to 
309  in  1960.  The  total  number  of 
pages  was  10,600  compared  to 
11,000  the  year  before  and  the 
number  of  columns  in  the  final 
editions  w'as  84,800  compared  to 
88,000  the  previous  year. 

There  were  increases  in  reve¬ 
nue  for  all  advertising  classifi¬ 
cations  due  to  rate  increases,  but 
there  were  declines  in  the  linage 
for  each  classification.  In  reve¬ 
nue  local  advertising  was  up 
5.87%,  national  advertising  wras 
up  4.05%  and  classified  was  up 
2.55%.  Total  advertising  reve¬ 
nue  w'as  up  5.08%.  In  linage, 
how'ever,  local  advertising  wras 
off  — 6.14%,  national  w'as  off 
— 7.89%  and  classified  was  off 
—6.06%.  Total  advertising  lin¬ 
age  volume  wras  dowm  — 6.25%. 

Total  advertising  and  editorial 
space  during  the  year  w^as 
1,823,200  inches  compared  to 
1,892,000  inches  in  1960,  or  a 
decrease  of  — 3.64%.  The  total 
space  in  1961  was  divided  as 
follows:  1,050,000  inches  of  paid 
advertising  or  57.59%  of  the 
space;  760,000  inches  of  reading 
matter,  or  41.68%  of  all  space; 
and  13,200  inches  of  promotion, 
or  .73%  of  the  total.  In  1960  of 
the  total  space,  paid  advertising 
accounted  for  1,120,000  inches, 
or  59.20%  of  the  total;  reading 
matter  accounted  for  752,000 
inches,  or  39.75%  of  the  total; 
and  promotion  material  was  20,- 
000  inches,  or  1.05%  of  the  total. 

The  percentage  of  reading 


matter  to  total  space  w'as  greater 
in  1961  than  it  w’as  in  1960. 

25%  from  Circulation 

Although  paid  advertising  ac¬ 
counted  for  57.59%  of  the  total 
space  it  produced  74.89%  of 
total  revenue.  Circulation  pro¬ 
vided  25.11%  of  the  revenue. 

With  all  types  of  advertising 
providing  revenue  of  $2,177,200 
in  1961,  advertising  department 
costs  were  $188,400,  or  7.73%  of 
total  expenses.  Total  volume  of 
advertising  in  inches  w’as  1,050,- 
000  producing  revenue  per  inch 
of  $2.07  at  a  cost  of  securing  of 
8.7%.  Revenue  per  inch  in  1960 
W'as  $1.85  and  the  cost  of 
securing  was  8%. 

Local  advertising  produced 
revenue  of  $1,600,000,  or  73.49% 
of  all  advertising  revenue,  at  a 
departmental  cost  of  $121,400 
w'hich  was  64.44%  of  depart¬ 
mental  costs.  Local  advertising 
occupied  825,000  inches,  or 
78.57%  of  all  advertising  space. 
Revenue  per  inch  for  local  was 
$1.94  at  a  cost  of  securing  of 
7.6%.  Revenue  per  inch  in  1960 
W'as  $1.72  at  a  cost  of  securing 
of  7.1%.  In  1960  local  adver¬ 


tising  accounted  for  72.94%  of 
total  advertising  revenue; 
64.85%  of  total  advertising 
costs;  and  produced  78.48%  of 
total  advertising  inches. 

In  1961  national  advertising 
revenue  w'as  $154,200,  or  7.08% 
of  all  advertising  revenue.  De¬ 
partmental  cost  for  national  w'as 
$27,000,  or  14.33%  of  all  adver¬ 
tising  department  costs.  Nation¬ 
al  volume  in  inches  w'as  70,000 
W'hich  W'as  6.67%  of  all  adver¬ 
tising  volume.  National  revenue 
per  inch  w'as  $2.20  and  the  cost 
of  securing  w'as  17.5%.  In  1960 
national  revenue  per  inch  w'as 
$1.95  and  the  cost  of  securing 
W'as  17.5%.  In  1960  national 
advertising  produced  7.15%  of 
advertising  revenue,  accounted 
for  15.76%  of  departmental 
costs,  and  produced  6.79%  of 
the  volume  in  inches. 

Classified  advertising  in  1961 
produced  revenue  of  $423,000 
which  was  19.43%  of  all  adver¬ 
tising  revenue.  Classified  costs 
were  $40,000,  or  21.23%  of  de¬ 
partmental  costs.  Classified  vol¬ 
ume  in  inches  w'as  155,000,  or 
14.76%  of  all  advertising  space. 
Revenue  per  inch  w'as  $2.73  at  a 
cost  of  securing  of  9.5%.  In  1960 
classified  revenue  per  inch  wras 
$2.50  at  a  cost  of  securing  of 
7.7%.  That  year  classified  ac¬ 
counted  for  19.91%  of  adver¬ 
tising  revenue,  19.39%  of  depart¬ 
ment  costs,  and  14.73%  of 
advertising  volume. 

The  press  run  for  this  daily 
new'spaper  averaged  45,600.  The 
average  of  unpaid  copies  was 


(Another  in  the  annual  series 
of  reports  on  the  operations  of 
daily  newspapers  of  varying  , 
size.  Two  studies  were  pre¬ 
sented  in  the  April  7  issue.) 

2,600  and  the  average  net  paid 
W'as  43,000.  With  total  circula¬ 
tion  revenue  of  $730,000,  the 
revenue  per  1,000  copies  was 
$55.30,  and  the  paper  and  ink 
cost  per  1,000  copies  was  $33.56. 
In  the  prev'ious  year  with  the 
average  press  run  at  43,000  and 
the  net  paid  at  41,000  circula¬ 
tion  revenue  w'as  $674,000.  Reve¬ 
nue  per  1,000  copies  in  1960  w’as 
$53.19  and  paper  and  ink  costs" 
per  1,000  copies  wras  $32.83. 

Editorial  Costs  Up 

In  1961  editorial  costs  were 
$433,000  W'hich  w'as  a  21.63% 
increase  over  the  cost  in  1960  of 
$356,000.  The  cost  of  the  edi¬ 
torial  department  in  relation  to 
total  expenses  increased  from 
15.82%  to  17.77%. 

Columns  of  reading  matter  in 
1961  were  35,349  compared  to 
34,977  in  the  previous  year  and 
editorial  cost  per  column  of 
reading  matter  was  $12.25  in 
1961  compared  to  $10.18  in  1960. 

Paper  and  ink  cost  per  1,000 
8-page  papers  in  1961  was  $7.33 
and  in  1960  it  wras  $7.04. 

In  the  mechanical  operations  , 
the  cost  of  operating  the  press 
room  W'as  $57,000.  The  pre.ss 
room  produced  60,420,000  eight- 
page  papers  at  a  cost  per  1,000 
(Continued  on  page  58) 


Operating  Revenue 
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Adv. — Local  . 

...  $1,600,000 

55.04 

5.87 

1,511,300 

55.04 

National  . 

154,200 

5.30 

4.05 

148,200 

5.39 

Classified  . 
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14.55 

2.55 

412,500 

15.02 

Total  Adv . 
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25.11 
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Operating  Rev . 

2,907,200 
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18.18 
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Press  Room  . 

57,000 
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2.44 

Composing  Room . 
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15.26 

2.99 
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Stereotype  Dept.  ...... 

56,300 

2.31 

.54 

56,000 

2.49 

Advertising  Dept . 

188,400 

7.73 

14.18 

165,000 

7.33 

Circulation  Dept . 

214,000 

8.78 

8.08 

198,000 

8.80 

Editorial  Dept . 

433,000 

17.77 

21.63 

356,000 

15.82 

Business  Office . 

89,200 

3.66 

8.78 

82,000 

3.64 

Business  Taxes  . 

41,000 

1.68 

7.89 

38,000 

1.69 

Adm.  &  General  . 

158,000 

6.48 

3.27 

153,000 

‘  6.80 

Employee  Benefits  . 

269,000 

11.04 

8.47 

248,000 

11.03 

Bldg.  &  Plant . 

63,000 

2.59 

—18.18 

77,000 

3.42 

Depreciation  . 

49,000 

2.01 

25.64 

39,000 

1.73 

Bad  Debts  . 

4,000 

.17 

—33.33 

6,000 

.27 

Total  Operating  Exp.  . .  . 

. . . .  2,436,700 

100.00 

8.30 

2,250,000 

100.00 

Operating  Profit . 

470,500 

—5.14 

496,000 

Other  Income  . 

39,000 

• 

7.14 

42,000 

Profit  Before  Taxes  . 

509,500 

—5.30 

538,000 

Income  Tax  Prov . 

273.000 

—5.86 

290,000 

Net  Profit . 

236,500 

—4.64 

248,000 

EDITOR 

flc  PUBLISHER  for  April 

14,  1962 

10 


eries 
IS  of 
•ying  ^ 
pre- 
.) 


paid 

cula- 

the 


was 
1  ink 
J3.56. 

1  the 
)  and 
•cula- 
Reve- 
)  was  j 
costs 
!. 


w'ere 
.63% 
160  of 
‘  edi- 
on  to 
from 

ter  in 
ed  to 
r  and 
m  of 
25  in 
1960. 
1,000 
$7.33 

ations 

press 

press 

eipht- 

1,000 

'8) 


%  of 
Total 
55.04 
5.39 
15.02 
75.45 
24.55 


100.00 


18.49 
2.44 
16.05 
2.49 
7.33 
8.80 
15.82 
3.64 
1.69 
‘  6.80 
11.03 
3.42 
1.73 
.27 

100.00 


Chandler  Blames  Failure 
On  In-Grown  Management 


Los  Angeles 
Bad  manaprement  is  the  chief 
cause  for  the  financial  failures 
of  metropolitan  newspapers  in 
recent  years  is  the  opinion  of 
Otis  Chandler,  publisher  of  the 
Lu.s  Angeles  Times. 

These  poor  managers  have 
failed  to  move  with  the  changing 
times,  he  told  500  journalism 
students  and  teachers  at  the 
37th  annual  Newspaper  Day  of 
the  University  of  Southern  Cali¬ 
fornia  School  of  Journalism. 

“Why  the  failures,  particu¬ 
larly  in  the  metropolitan  field?” 
he  asked.  “Haven’t  publishers 
and  owmers  the  brains  and  man¬ 
agement  talent  to  cope  with  the 
changing  appetites  of  their 
customers? 

“My  own  personal  opinion  is 
that  our  industry  is  dangerously 
in-growTi.  Most  of  what  we  know 
about  our  business  we  have 
taught  each  other.  Only  a  few 
reach  outside  the  gates  for  tech¬ 
nological  and  management  help 
or  professional  counsel. 

“I  do  blame  management,  for 
the  actual  failures  and  for  being 
in-gro>\Ti.” 

Failures  have  most  seriously 
hit  metropolitan  papers  rather 
than  smaller  papers  only  because 
of  higher  labor,  production  and 
distribution  costs,  he  said. 
Smaller  papers  too  face  manage¬ 
ment  troubles,  he  said. 

Time  for  Oiange 

Mr.  Chandler  held  out  little 
hope  for  losing  newspapers  to 
recover  their  financial  health. 

The  problem,  he  said,  is  one 
of  “lead  time,”  the  period  of 
from  one  to  five  years  that  it 
takes  “before  the  impact  of  a 
significant  change  for  the  better 
in  the  editorial  content  reflects 
itself  in  substantial  reader  re¬ 
action.  Even  with  reader  aware¬ 
ness  of  new  quality  and  value, 
actual  circulations  gains  of  sig¬ 
nificant  size  to  induce  new  ad 
dollars  into  the  paper’s  coffers 
do  not  necessarily  follow  this 
public  revelation. 

“During  this  ‘lead  time’  you 
can  lose  the  ball  game  and  be 
forced  to  buckle  under  unless 
you  have  sufficient  resources  to 
sustain  the  operation.  And  this 
is  assuming  you  have  moved  in 
the  ‘right’  direction  with  your 
editorial  improvements  .  .  . 

“If  you  have  become,  or  will 
be,  the  victim  of  poor  manage¬ 
ment,  I  wouldn’t  want  to  bet  on 
survival  even  if  your  bank  ac¬ 
count  reads  like  Jock  Whitney’s.” 

In  an  aside,  Mr.  Chandler 
predicted  that  one  of  the  seven 
major  newspapers  in  New  York 


City  will  fold  in  a  year  or  two. 

“In  our  business,”  he  said, 
“you  just  can’t  afford  the  luxury 
of  guesstimating  wrong  on  w’hat 
the  public  wants.” 

Proposals  for  a  “national 
newspaper”  do  not  answer  the 
needs,  Mr.  Chandler  went  on. 

The  Wall  Street  Journal,  suc¬ 
cessful  though  it  is,  is  not  a 
daily  newspaper  in  the  usual 
sense,  he  said. 


There  are  two  sides  to  every 
story  .  .  .  especially  where  some¬ 
one  gets  punched. 

Tom  Kelly,  Washington 
(1).  C.)  Daily  Xeu's  reporter, 
said  former  Maj.  Gen.  Edwin 
A.  Walker  hit  him  in  the  eye 
when  he  tried  to  interview  him 
after  his  appearance  before  a 
Senate  subcommittee  April  5. 

Back  in  Texas  to  resume  his 
campaign  for  Governor,  Mr. 
Walker  said  the  reporter  abused 
him  first. 

Kelly:  “I  tried  to  approach 
him  w'ith  a  question  but  he 
walked  away.  A  few  minutes 
later  when  he  was  scribbling  on 
a  paper,  I  approached  him  again. 
I  began  to  tell  him  George  Lin¬ 
coln  Rockwell,  the  head  of  the 
socalled  American  Nazi  Party, 
had  been  quoted  as  praising  him 


Harte-Hanks  Sells 
Ra<lio  Station  KENS 

San  Antonio,  Tex. 

Harte-Hanks  Publishing  Co. 
has  announced  sale  of  radio  sta¬ 
tion  KENS  here,  acquired  in  the 
purchase  early  last  month  of  the 
Express  Publishing  Co.  Harte- 
Hanks  retains  KENS-TV. 

The  radio  station  was  pur¬ 
chased  for  $700,000  by  two 
Houston  men  who  owm  control¬ 
ling  interest  in  the  Houston 
Colts,  new  member  of  the 
National  Baseball  League.  They 
are  Roy  Hofheinz  and  R.  E. 
(Bob)  Smith. 


and  I  asked  if  the  General  would 
like  to  disavow  Rockwell. 

“  ‘Go  away.  Can’t  you  see 
I’m  busy,’  he  said,  so  I  went 
away.  A  few  minutes  later  he 
read  a  statement  for  the  tele¬ 
vision  cameras  and  walked  off. 
I  walked  besides  him  and  started 
to  ask  him  once  more  about 
Rockwell.  He  turned  and  hit  me 
in  the  left  eye  with  his  right 
fist.” 

Walker:  “No  one  wants  to  re- 
poi  t  that  the  reporter  gave  me 
three  blocking  elbow  jabs  and 
grabbed  my  arm  from  the  rear. 
The  liberal,  left-wing  press  — 
especially  in  the  East  —  would 
like  to  keep  it  quiet.” 

Kelly:  “To  put  it  mildly,  the 
General  is  totally  mistaken.  I’m 
surprised  he  doesn’t  claim  Dean 
Rusk  hit  him  with  a  stick.” 


$8  Million  Loss, 
Better  Picture 
Seen  for  Hearst 

Los  Angeles 

Expensive  consolidation  moves 
in  the  past  year  should  result 
in  “progressively  improved 
earnings”  for  ■  Hearst  Consoli¬ 
dated  Publications  Inc.,  the  an¬ 
nual  report  to  stockholders 
stated  this  week. 

Hearst  “Con”  incurred  a  net 
loss  of  $8,766,584  for  1961,  after 
a  loss  of  $6,461,896  for  1960, 
and  a  “substantial  loss”  was 
seen  for  the  first  quarter  of 
1962. 

Operating  i-evenues  of  the 
company,  which  owns  several  of 
the  Hearst  newspaper  proper¬ 
ties,  fell  from  $174  million  in 

1960  to  $152.8  million  in  1961. 

A  total  of  $2,898,789  of  the 

1961  deficit  was  attributed  to 
severance  payments  to  employes 
of  Hearst  publications  which 
were  curtailed  (The  American 
Weekly)  or  ceased  publication 
(The  Los  Angeles  Examiner). 

Hearst  Publishing  Co.,  a  sub- 
sidiaiy,  borrowed  $4.5  million 
from  banks  in  1961  and  $1.5 
million  in  March  1962  and  is 
negotiating  for  another  $1.5 
million,  all  on  mortgage  notes 
at  614  percent.  The  company 
borrowed  $1,750,000  from  the 
parent  company  to  help  pay 
costs  of  the  new  operation  in 
Los  Angeles. 

• 

L.A.  and  Washington 
Will  Elxcliange  News 

An  exchange-of-news  agree¬ 
ment  between  the  Los  Angeles 
Times  and  the  Washington  Post 
beginning  May  15  was  an¬ 
nounced  April  12  by  Otis  Chan¬ 
dler  and  Philip  Graham,  the 
respective  publishers. 

Correspondent  editors  will  be 
appointed  in  each  city  to  handle 
the  flow  of  foreign,  regional 
and  interpretative  news  written 
by  Times  and  Post  staffers.  The 
Times  is  adding  bureaus  in 
Tokyo,  Mexico  City  and  the 
United  Nations. 

The  publishers’  statement  em¬ 
phasized  that  the  two  papers 
had  complementary  coverage  in 
the  field  of  exchange. 

• 

Detroit  Shutdown 

A  dispute  with  the  teamsters 
union  over  wages  and  manage¬ 
ment  rules  shut  down  the 
Detroit  Free  Press  on  April  11. 
The  Detroit  News  did  not  pub¬ 
lish  on  April  12.  Notices  to 
staffers  indicated  there  might  be 
a  long  suspension  of  publica¬ 
tions. 


ASSAULT  AND  BATTERY  charges  were  made  by  Byron  Schumaker, 
Cincinnati  Post  and  Times-Star  photographer,  in  a  warrant  against 
Frank  (Screw)  Andrews  after  a  fracas  outside  a  Newport,  Ky.  hangout 
of  gamblers.  Schumaker  went  there  to  cover  a  sheriff's  raid. 
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DEMOCRACY  IN  CALIFORMA 

‘Irwindale  Story’ 
Wins  SDX  Award 

Chicago  EDITORIAL  WRITING 


Si^ra  Delta  Chi’s  award  for 
Public  Serv’ice  in  Newspaper 
Journalism  goes  to  the  San 
Gabriel  Valley  Daily  Tribune  in 
California  for  its  courageous 
efforts  to  restore  democracy  to 
fear-ridden  Irwindale.  (E&P, 
Aupr.  5,  19(11,  pape  12). 

Other  winners  in  the  30th 
annual  SDX  Awards  for  Dis¬ 
tinguished  Service  in  Journal¬ 
ism,  who  will  receive  bronze 
medallions  and  plaques  May  12 
at  the  society’s  annual  awards 
ceremony  and  dinner  in  Detroit, 
are  as  follows  with  the  judges’ 
comments : 

GENERAL  REINIRTING 

Joseph  Newman,  United 
Nations  correspondent.  New 
York  Herald  Tribune. 

Joseph  Newman’s  five-part 
series  on  the  establishment  of 
Soviet-type  communism  in  Fidel 
Castro’s  Cuba  represents  a 
superlative  example  of  good 
reporting.  His  wTiting  displays 
a  high  degree  of  news  sense, 
human  interest,  and  readability. 
Tile  fact  that  he  overcame  many 
olistacles  in  obtaining  important 
information  in  a  ho.stile  area 
shows  great  enterjirise. 


Peter  Leibing 


'Leap  to  Freedom' 


James  A.  Clendinen,  Tampa 
(Fla.)  Tribune. 

Mr.  Clendinen,  faced  with  an 
apparent  choice  between  local 
or  national  interest,  argues 
clearly  and  forcefully  for  a  ban 
on  Cuban  tobacco  imports,  an 
action  opposed  by  thousands  of 
Tampans  and  one  which  manu¬ 
facturers  said  would  throw  6,000 
Tampans  out  of  work.  Mr.  Clen¬ 
dinen  offers  persuasive  argu¬ 
ments  for  the  need  to  remove 
another  prop  from  Castro’s 
economy,  thus  impairing  his 
ability  to  spread  communism 
throughout  Latin  America.  In 
supporting  the  national  interest 
over  the  short-range  local  eco¬ 
nomic  interest,  Mr.  Clendinen 
also  convincingly  cites  the  dan¬ 
gers  of  the  Tampa  industi-y’s  de¬ 
pendency  upon  Castro’s  whims 
for  its  raw  materials. 

WASHINGTON 

C.ORRESPONDENCE 

James  Marlow,  Associated 
Press. 

James  Marlow’s  consistently 
fine  analyses,  written  under  the 
firessure  of  deadlines,  and  in 
great  volume,  are  an  outstand¬ 
ing  contribution  to  the  public 
knowledge. 

He  is  distinguished  for  his 
fearlessness,  his  keen  awareness 
of  the  issues  of  our  time,  and 
his  ability  to  report,  weigh,  and 
discuss  these  issues  authorita¬ 
tively  in  public  print. 

FOREIGN  CORRESPONDENCE 

Gaston  Coblentz,  Chief  of 
Bonn  Bureau,  New  York  Herald 
T  ribune. 

Mr.  Coblentz’  day-to-day 
stories  from  Berlin  before  and 
during  the  erection  of  the  com¬ 
munist  wall  were  not  only 
graphic  and  readable,  but  con¬ 
tributed  notably  to  American 
understanding  in  a  critical 
moment  of  our  history.  In  addi¬ 
tion,  his  reporting  in  all  areas 
was  conspicuously  concise,  ac¬ 
curate,  and  complete  even  when 
written  against  deadlines  and  in 
the  face  of  patent  difficulties. 

NEVt  S  PIIOTCKiRAPHY 

Peter  Leibing,  Conti-Press, 
Hamburg,  Germany. 

Peter  Leibing’s  photograph  of 
a  defecting  East  German  soldier 
leaping  across  barbed  wire 
separating  East  and  West  Ber¬ 
lin,  is  perhaps  the  most  symbolic 
illustration  ever  recorded  on  film 


Coblenti 


Marlow 


PI  BLIC  .SERVICE 


Newman 


Paulu 


of  the  hopes  of  the  free  world. 
Using  a  35  mm.  camera  with  a 
200  mm.  lens  at  the  Bernauer 
Strasse  sector  Ixirder,  Leibing 
ignored  a  personal  danger  that 
could  have  come  from  East  Ger¬ 
man  soldiers  firing  at  the  defec¬ 
tor,  to  photograph  this  historical 
moment.  Taken  at  the  height  of 
the  Berlin  crisis,  when  tensions 
were  great,  Mr.  Leibing’s  photo¬ 
graph  displayed  technical  excel¬ 
lence.  (It  was  distributed  here 
by  AP). 

EDITORIAL  UARTOONTNG 

Frank  Interlandi,  Des  Moines 
Register  and  Tribune  Syndicate. 

As  a  nationally  syndicated 
artist  whose  pen  primarily  illu¬ 
minates  national  and  internation¬ 
al  issues,  Mr.  Interlandi  has 
developed  a  universal  quality 
that  can  speak  to  Americans  of 
all  ages  and  periods  in  defense 
of  spiritual  and  moral  values 
that  are  subject  to  erosion  in  our 
society. 

Frank  Interlandi’s  cartoon  of 
November  20,  1961,  captioned, 
“There’s  no  room  in  the  shelter,’’ 
depicts  his  works  as  disturbing 
and  reproving  reminders  that 
human  frailty  shapes  the  imper¬ 
fect  pattern  of  our  lives. 


James  A.  Clendinen 

settlement  among  a  poverty- 
stricken  minority  group  that 
could  lie  exploited  by  the  Com¬ 
munists  to  embarrass  this  coun¬ 
try  in  whatever  manner  pos¬ 
sible.  Police  protection  had  to 
be  provided  and  staff  members 
armed  in  fear  of  reprisals.  The 
Daily  Tribune’s  efforts  to  restore 
democracy  and  to  remove  free¬ 
dom  from  fear  and  exploitation 
from  a  corrupt  municipal  ad¬ 
ministration  are  in  the  finest 
traditions  of  the  free  American 
press  and  are  worthy  of  emula¬ 
tion. 

JOl  RNAI.ISM  RESEARCH 

Burton  Paulu,  Univ’ersity  of 
Minnesota. 

The  judges’  decision  went  to 
Paulu’s  liook,  “British  Broad¬ 
casting  in  Transition,”  for  its 
penetrating  study  of  the  British 
broadcasting  system  since  the 
advent  of  commercial  television 
(Continued  on  paye  63) 


The  citation  to  the  San  Gabriel 
Valley  Tribune,  a  memlier  of  the 
Brush-Moore  Group,  reads  as 
follows : 

The  Daily  Tribune,  under  the 
skillful  and  courageous  direction 
of  its  editor,  William  David 
Bell,  provided  information  which 
aroused  citizens  of  Irw’indale, 
California,  to  vote  an  entrenched 
administration  from  office.  In¬ 
vestigation  led  to  bossism,  depri¬ 
vation  of  representative  govern¬ 
ment,  a  gross  mishandling  of 
city  funds,  and  the  threat  of 
open  gambling.  Continued  inves¬ 
tigation  showed  a  sinister  at¬ 
tempt  to  create  a  communal 


Frank  Inferlandi 


'No  room  in  the  shelter.' 
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Springfield  Newspaper  Suit: 


13,499  Pages  of  Testimony 


Newhouse  Is  Seeking  to  Remove 
Management;  4  Trustees  Quizzed 


In  the  year  since  the  last 
ANPA  convention,  exactly  13,- 
4911  papes  of  testimony  have 
been  recorded  in  a  lawsuit  which 
may  decide  whether  the  present 
manapement  remains  in  control 
of  the  Sprinpfield  (Mass.) 
Newspapers  —  the  morninp  Un¬ 
ion,  the  eveninp  Dnily  S’eus  and 
the  Sundttu  Repnhliran  —  until 
1907. 

So  far,  in  81  sessions  of  court 
conducted  by  Judpe  Georpe  N. 
Beaurepard  as  special  master, 
the  plaintiffs’  case  has  been  pre¬ 
sented.  The  principal  witnesses 
have  been  ex€‘cutives  of  the 
newspapers  who  are  also  direc¬ 
tors  of  the  corporations  and 
trustees  of  the  em|)loyes’  pen¬ 
sion  funds  in  which  they,  too, 
are  beneficiaries. 

(First  of  two  articles) 

From  the  massive  pile  of  docu¬ 
ments  and  testimony  before  the 


Samuel  I.  Newhouse 


court  it  is  apparent  that  attor¬ 
neys  for  Samuel  I.  Newhouse 
have  tried  to  establish  a  basis 
for  an  order  removinp  the  prin¬ 
cipal  defendants  from  manape- 
ment  of  the  companies  and  the 
funds  and  also  possibly  to  hold 
them  i)ersonally  responsible  for 
losses  due  to  mismanapement.  If 
the  plaintiffs’  evidence  is  not 
offset  by  direct  defense  pre¬ 
sentations,  the  court  could  im¬ 
pose  personal  liability  sur- 
charpes  on  the  directors-trus- 
tees  that  mipht  exceed  a  con¬ 
servative  estimate  of  several 
million  dollars. 

(UmiU  May  Take  Stand 

Neither  of  the  chief  antapon- 
ists  in  this  newspaper  “battle 
of  the  century”  has  l)een  on  the 
stand  as  yet.  They  are  Mr.  New¬ 
house,  owner  of  14  newspapers 
across  the  country,  who  holds  a 
42' c  stock  interest  in  the  Re- 
j)ublican  Company  (parent  cor¬ 
poration  of  the  Sprinpfield 
dailies)  and  has  an  arranpe- 
ment  to  acquire  an  additional 
4~>'/r  interest  in  1967 ;  and  Sid¬ 
ney  R.  Cook,  who,  as  treasurer 
of  the  Republican  Company,  has 
been  identified  by  every  witness 
as  the  man  who  makes  the  key 
decisions  in  the  manapement  of 
the  entire  enterprise,  while  o\\'n- 
inp  no  stock  in  it. 

Mr.  Cook  has  attended  all  ex¬ 
cept  a  few  of  the  hearinps  in 
court  since  they  bepan  last  May 
and  he  has  indicated  that  he 
will  be  the  prime  witness  for 
the  defense. 

The  manapement  side  has 
subpoenaed  Donald  Newhouse,  a 
son  of  the  publisher,  with  all 
of  the  records  of  the  Newark 
Morninp  Ledper  Co.,  and  also 
Charles  Goldman,  chief  New¬ 
house  attorney  for  many  years. 

Publicity  Muilinps 

Up  to  now  the  case  has  had 
little  notoriety  beyond  the  cov- 
erape  in  the  Sprinpfield  news¬ 
papers.  Tearsheets  containinp 
these  stories  have  pone  to  an 
extensive  mailinp  list  in  the 
newspai)er  business,  a  point 
w’hich  Newhouse  counsel  broupht 
out  April  10  through  Ronald 
Marshall,  an  accountant  em¬ 
ployed  in  Mr.  Cook’s  office. 

On  the  basis  of  his  testimony 
that  five  to  eight  persons  worked 


15  to  20  hours  a  week  on  over¬ 
time  pay  to  prepare  the  mail¬ 
ings  —  up  to  1,000  from  each 
paper  —  with  postage  ranging 
upwards  from  i2c  apiece,  total 
co.st  of  this  ser\'ice  for  approxi¬ 
mately  100  mailings  to  date 
would  run  to  more  than  $50,000. 

It  is  part  of  the  Newhouse  com¬ 
plaint  that  this  expenditure  was 
a  dissipation  of  corporate  as¬ 
sets. 

From  time  to  time  counsel  for 
Mr.  Newhouse  has  challenged 
the  accuracy  and  objectivity  of 
some  of  the  stories  and  has  pro¬ 
tested  that  some  headlines  have 
l)een  unfair  and  intended  to 
create  a  community  climate 
antagonistic  to  his  client. 

Superior  Court  .Judge  Daniel 
D.  O’Brien,  the  supervisory 
judpe  in  the  case,  heard  argu¬ 
ment  last  week  on  a  Newhou.se 
petition  for  an  order  to  restrain 
the  newspapers  from  publish¬ 
ing  material  prejudicial  to  the 
l)laintiffs. 

The  stories  have  been  “gen¬ 
erally  fair  and  true”  in  the 
opinion  of  Judpe  Beaurepard 
and  he  has  stated  his  reluctance 
to  “cen.sor”  the  newspapers’  re¬ 
ports  of  the  hearing.  But  he  had 
admonished  the  defendants  to 
hew  strictly  to  the  facts. 

Slierman  B«iwles  Recullcd 

In  the  newspaper  business, 
Springfield’s  reputation  for  hav¬ 
ing  exceptional,  individualistic 
and  eccentric  journalism  is  well 
known  to  anyone  who  ever  had 
business  dealings  with  the  late 
Sherman  Hoar  Bowles.  He  was 
the  grandson  of  the  great  New 
England  editor  Samuel  Bowles 
who  built  a  national  recognition 
for  the  Republican  on  crusades 
against  “Big  Jim”  Fisk,  “Boss” 
Tweed  and  corrupt  judges. 

The  present  predicament  of 
the  Springfield  newspapers  — 
reduced  from  five  to  three  by 
Sherman  Bowles  after  an  eight- 
month  strike  shutdown  in  1946 
—  stems  from  the  mysterious 
ways  in  which  he  managed  the 
properties  during  years  when  a 
family  group  unfriendly  to  him 
sought  to  wrest  control  from 
him.  Mr.  Bowles  once  told  a 
labor  board  examiner  he  didn’t 
know  who  really  owned  the 
newspapers;  he  listed  himself 
merely  as  an  advertising  solici¬ 
tor  at  $50  a  week. 

To  his  friends  and  employes 
Mr.  Bowles  was  a  kindly,  ec¬ 
centric  genius  who  did  business 
in  an  unusual  way;  to  his  busi¬ 
ness  rivals  he  was  a  shrewd 


Sidney  R.  Cook 

Yankee  of  the  David  Harum 
type  who  was  “as  crazy  as  a 
fox.”  He  set  up  the  Employes’ 
Beneficial  Funds  in  1933  and 
used  them  to  acquire  controlling 
interest  in  many  kinds  of  busi¬ 
ness  —  an  office  tower  in  Wall 
Street,  a  chain  of  plush  restau¬ 
rants,  manufacturing  companies, 
airlines,  etc. 

When  he  died  in  March,  1952 
—  while  on  a  trip  to  New  York 
City  to  look  after  the  funds’ 
interests  —  Mr.  Bowles  left  no 
will.  His  estate  was  valued  at 
about  $130,000,  but  his  family 
was  heavily  in  debt.  The  news¬ 
paper  obituaries  stated  casually 
that  Mr.  Bowles  had  left  his  80 
shares  to  Republican  Company 
stock  to  the  employes’  funds. 
This  became  a  matter  of  con¬ 
troversy  and  his  successors  in 
management  of  the  newspapers, 
his  longtime  associates  who  are 
now  defendants  in  the  Newhouse 
suits,  arranged  a  compromise 
which  established  a  voting  trust, 
until  1967,  in  control  of  the  pen¬ 
sion  trustees.  Earlier  the  pen¬ 
sion  trusts  had  purchased  23 
shares  from  Bulkley  Griffin, 
thereby  reducing  the  Bowles 
cousins’  holdings  to  a  minority 
interest.  The  Griffin  shares  were 
put  into  the  voting  trust  and 
with  the  80  family  shares  they 
constituted  control,  there  being 
177  outstanding  shares  in  all. 

Mr.  Newhouse  came  into  the 
situation  in  June  1960  when  it 
(Continued  on  page  64) 
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Fat  Editions 
For  Ball  Club 
In  Houston 

Houston 

Houston  has  gone  “big  league” 
with  its  first  major  league  base¬ 
ball  club,  the  Houston  Colt  .45s. 
All  three  of  the  dailies  put  maxi¬ 
mum  effort  into  special  sections 
to  introduce  the  team  and  the 
National  League  to  their  readers. 

The  i/oM.sfow  Chronicle  pub¬ 
lished  an  80-page  tabloid  on 
Sunday,  April  8.  This  section 
was  teamed  with  special  cover¬ 
age  of  opening  day  events  on 
Tuesday,  April  10,  and  a  follow 
up  on  Wednesday,  April  11,  and 
the  souvenir  packet  is  being 
mailed  on  special  order  for  40 
cents. 

The  Houston  Press'  special 
sports  edition  was  published, 
full-size  on  the  day  major 
league  ball  came  to  Houston, 
April  10. 

The  Houston  Post  published 
its  sports  tabloid  of  56  pages  on 
Monday,  April  9. 

All  three  sections  carried  color 
covers  and  generally  the  editor¬ 
ial  content  included  thumbnail 
sketches  of  players  and  manage¬ 
ment  on  the  Colts  plus  features 
on  the  National  League,  the 
Chicago  Cubs — Colt  opponents 
for  the  season’s  opener — stories 
tracing  the  history  of  the  Hous¬ 
ton  National  League  franchises 
and  schedules  of  the  season. 

Pick  But  Buy 

The  Post  conducted  a  contest 
to  select  the  team’s  bat  boy. 
There  were  520  entries  in  the 
contest.  Each  youth  entered  him- 
.self  through  a  coupon.  From 
these,  15  finalists  were  selected 
by  a  jury  composed  of  executives 
of  the  ball  club.  They  were 
chosen  on  the  basis  of  scholar¬ 
ship,  appearance,  personality 
and  extra-curricular  activities. 
The  public  then  balloted  on  the 
finalists,  about  whom  thumbnail 
sketches  plus  photographs  were 
published.  Ballots  numbered 
37,895. 

The  top  five  traveled  with  the 
team  for  a  week,  alternating  on 
the  job  in  exhibition  games. 
When  the  team  came  home  to 
open  the  season  the  coaches  and 
players  voted  secretly  to  select 
the  bat  boy  who  will  work  at 
home  games  and  make  one  road 
trip. 

As  keeper  of  the  Colt  bats, 
Mike  Lonchar  will  wear  the  Colt 
flannels,  gunhandle  ivory  trim¬ 
med  in  Rio  Grande  orange  and 
gunmetal  blue.  He  will  be  paid 
a  nominal  salary,  and  if  the 


PROMOTION  JOB— Mrs.  Ruth  L. 
Greene,  formerly  !n  industrial  pub¬ 
lic  relations,  has  been  named  pro¬ 
motion  and  public  relations  direc¬ 
tor  of  the  Trenton  Times.  She  has 
written  radio  and  television  and 
owned  a  weekly  newspaper.  Her 
husband  is  a  printing  firm  execu¬ 
tive  and  they  have  three  teen-age 
daughters. 

Colts  win  the  National  League 
pennant  he  will  receiv’e  a  share 
of  the  World  Series  receipts. 

The  Post  also  announced  it 
will  give  $25  to  Little  League 
baseball  for  each  home  run  hit 
by  a  Colt  in  Colt  Stadium. 

• 

Montreal  Daily  Nets 
S783  Profit  for  ’61 

Montreal 
L’Imprimerie  Populaire,  Limi- 
tee,  publishing  firm  of  Le  Devoir, 
reported  small  profit  for  1961 
although  circulation  of  the  morn¬ 
ing  paper  was  steady. 

Operating  profit  of  the  com¬ 
pany,  print  shop  and  newspaper 
for  1961  amounted  to  $125,559 
and  net  was  $783. 

Rene  Pare,  president,  and  all 
other  members  of  the  board  were 
re-elected  at  the  annual  share¬ 
holders’  meeting, 

Gerard  Filion,  director  of  Le 
Devoir,  said  the  company  is 
experiencing  a  period  of  stabili¬ 
zation  in  its  affairs  and  there 
are  reasons  to  be  optimistic, 
despite  the  appearance  of  a  new 
French-language  daily,  Le  Nouv¬ 
eau  Journal. 

Mr.  Filion  said  the  new  daily 
caused  a  temporary  decrease  in 
advertising  in  Le  Devoir,  but 
this  was  overcome. 

• 

New  Georfria  Daily 

Dalton,  Ga. 
The  Dalton  News,  a  weekly 
since  1927,  went  to  daily  publi¬ 
cation  April  3.  It  will  be  pub¬ 
lished  Monday  through  Friday. 
The  News  is  associated  with  the 
Dalton  Citizen,  which  continues 
as  a  weekly.  Both  are  published 
by  L.  A.  Lee  with  Mark  Pace  as 
editor  and  business  manager. 


NLRB  Panel  Orders 
Ad  Salesman  Rehired 

Washington 
A  three-member  panel  of  the 
National  Labor  Relations  Board 
has  ordered  the  reinstatement  of 
Coleman  Bart,  a  display  adver¬ 
tising  salesman,  on  the  staff  of 
the  Northern  Virginia  Sun.  The 
panel  found  that  he  was  dis¬ 
charged  in  March,  1961,  because 
of  his  activities  in  behalf  of  the 
Washington  Newspaper  Guild. 

The  order,  subject  to  court 
review,  was  entered  against  ERS 
Corporation  and  Orrington- 
Evanston  Company,  a  joint  ven¬ 
ture  doing  business  as  Northern 
Virginia  Sun  Enterprise  at 
Arlington,  Va.  The  complaint 
was  dismissed  as  against  indi¬ 
vidual  respondents,  George  W. 
Ball,  Philip  M.  Stem  and  Arnold 
Sagalyn. 

The  company  contended  that 
Mr.  Bart  was  fired  because  of  a 
sharp  decline  in  the  amount  of 
business  he  brought  in.  At  the 
hearing  on  the  Guild’s  complaint, 
it  was  testified  that  Mr.  Bart 
was  the  leading  salesman  on  the 
staff  between  Jan.  1  and  July  31, 
1960.  He  sold  $83,000  worth  of 
advertising  in  that  period.  After 
a  change  in  management,  the 
hearing  examiner  was  told,  some 
accounts  were  withdrawn  from 
him  and  Mr.  Bart  became  indif¬ 
ferent  and  lacked  enthusiasm 
with  the  result  that  he  dropped 
to  a  low  position  in  staff 
performance. 

The  examiner  found  that  the 
actual  motive  for  discharging 
Mr.  Bart  was  not  his  short¬ 
comings  as  a  salesman  but  his 
active  and  open  support  of  the 
Guild. 

• 

‘Sec’  Milner  Takes 
Job  on  Newspaper 

Rapid  City,  S.  D. 

Effective  May  1,  H.  S.  (Sec) 
Milner  of  Pierre  will  leave  the 
Associated  Press  office  there  and 
join  the  Rapid  City  Daily  Jour¬ 
nal. 

Jean  Morrell,  Journal  pub¬ 
lisher,  said  Mr.  Milner  will  be 
associate  editor  and  assistant  to 
the  publisher.  For  nearly  25 
years  he  has  been  head  of  the 
AP  office  in  Pierre. 

Seeks  Public  Office 

Elizabeth  City,  N.  C. 

Mrs.  Wilbur  A.  (Bessie)  Cul¬ 
pepper,  woman’s  page  editor  of 
the  Daily  Advance  here  for  the 
past  12  years^  has  become  the 
first  woman  ever  to  seek  a  post 
on  the  Pasquotank  County  Board 
of  Commissioners.  Mrs.  Cul¬ 
pepper,  announcing  her  candi¬ 
dacy,  said  she  feels  a  woman 
would  be  a  valuable  asset  to  the 
county  board. 


S.F.  Papers 
End  Lawsuits 
On  ‘Last  Man’ 

San  Francisco 
The  San  Francisco  Chronicle 
and  the  San  Francisco  Examiner 
have  agreed  to  drop  law  suits 
stemming  from  the  Chronicle’s 
“Last  Man”  wilderness  survival 
experiment  in  July,  1960. 

Chronicle  Publishing  Co.  had 
sought  more  than  $4  million  in 
four  damage  suits. 

Bud  Boyd,  Chronicle  outdoor 
editor,  his  wife  and  three  chil¬ 
dren,  planned  a  six-week  sur¬ 
vival  test  but  ended  it  prema¬ 
turely  after  11  days.  In  a 
syndicated  series  published  in 
41  newspapers,  he  wrote  daily 
accounts  of  his  family’s  exper¬ 
ience  in  the  wilds. 

The  Chronicle  said  dysentery 
and  hunger  forced  the  Boyds  to 
end  the  experiment. 

The  Examiner,  under  a  head¬ 
line  “Boyd’s  Camping  Jaunt 
Exposed,”  said  the  camp,  250 
miles  north  of  here  in  the  Trin¬ 
ity  Alps,  was  littered  with  food 
cans,  burned  matches  and  other 
items  not  listed  by  Boyd  in  his 
published  sur\*ival  tools. 

In  its  suits  the  Chronicle 
charged  the  Hearst  paper  with 
“conspiracy,  unfair  competition, 
libel  and  trade  libel.” 

The  newspapers  said  that 
attorneys  for  both  sides  deter¬ 
mined  that  the  suits  should  be 
dropped. 

“The  attorneys  stated  that  the 
managements  of  the  two  news¬ 
papers  were  agreed  that  the  best 
interests  of  the  publishing  indus¬ 
try  and  the  community  would 
l>e  ser\’ed  by  this  action,”  the 
stories  said. 

The  Examiner  said:  “Although 
investigation  indicated  that 
there  may  have  been  certain  dis¬ 
crepancies  in  the  Boyd  account, 
we  are  satisfied  that  the  Chron¬ 
icle  undertook  the  experiment  in 
good  faith  and  published  the 
account  of  the  Boyd  family  in 
accordance  with  the  principles  of 
respomsible  journalism.” 

• 

Seattle’s  Big;  Salute 

Seattle 

The  Seattle  Times  ran  off  a 
Seattle  World’s  Fair  Souvenir 
Edition  of  380  pages  for  Sunday, 
April  8.  More  than  875  tons  of 
newsprint  were  consumed.  An 
advance  printing  of  394,000  96- 
page  sections  was  the  greatest 
press  run  in  the  liistory  of  the 
paper,  according  to  W.  K. 
Blethen,  publisher.  Another 
record  was  set  with  32%  pages 
of  classified.  Advertising  Man¬ 
ager  Russell  W.  Young  reported. 
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MARCUS  MBMl'i-GO-ROUND 


CITY 

EPITOR 


EDITOR 


NATIONAL  CARTOONISTS  SOCIfTY 


'Young  America  is  here  to  observe  the  free  press  in  action!' 


Just  for  a  Gag 


OiSTOiBUTED  SV  BOBcSTS 

.A/ews  see^ce,  westpokt,  co^n. 


Members  of  the  National  Cartoonists  Society  who  are  having  their  annual 
convention  in  New  York,  between  the  ASNE  sessions  in  New  Orleans  and  the 
^■ANPA  meetings  in  New  York,  sat  down  to  their  drawing  boards  and  got  off 
^  a  few  gag  cartoons  aimed  at  their  colleagues  of  the  Fourth  Estate.  Some  are 
presented  here  for  your  quiet  chuckles.  More  will  be  found  through  this  issue 
and  still  more  in  the  Pre-Convention  Number  next  week. 


"He's  not  in  right  now.  Could  you  thrash  him  later?' 
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by  Quincy 
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Our  eraiy  cartoonist  was  to  draw  the  Democrats  as  donkeys  and  the  Republi¬ 
cans  as  elephants!  We'll  wind  up  by  offending  both  groups  of  our  readers!' 
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22  NEW  SPAPERS  ON  LIST 

C&W,  O&O  Merger 
Offieial  April  10 


Consolidation  of  the  newspa¬ 
per  representative  firms  of 
Cresmer  &  Woodward  Inc.,  and 
O’Mara  &  Ormsbee  Inc.,  became 
effective  .April  10. 

The  orpanization  will  be 
known  as  Cre.smer,  Woodward, 
O’Mara  &  Ormsbee  Inc.,  and 
will  represent  22  newspapers  in 
the  U.S.  and  13  in  Canada. 
C&W  dropped  representation  of 
the  Montreal  Gazette  due  to 
O&O  representation  of  the  Mont¬ 
real  Star. 

Leonard  L.  Marshall,  C&W 
president,  is  board  chairman  of 
the  new  company.  Roy  L.  Rul)el, 
executive  vicepresident,  and  D. 
J.  Worthinpton,  senior  vice- 
president  of  C&W,  will  retain 
these  titles,  .lohn  C.  Oavidson, 
assistant  sales  manaper  in  New 
York,  becomes  national  sales  co¬ 
ordinator. 

Egper>  Is  President 

J.  Rufus  Doip,  O&O  president, 
becomes  chairman  of  the  execu¬ 
tive  committee,  and  John  W. 
Eppers,  O&O’s  executive  vice- 
president  and  peneral  sales  man- 
aper,  becomes  president  of  the 
new  orpanization.  Frederic  B. 
Farrar,  eastern  sales  manaper 
of  O&O,  retains  this  position 
and  both  he  and  Mr.  David.son 
will  serve  as  vicepresidents. 

Assipnments  for  other  offices 
are  as  follows: 

Chicapo  —  Charles  L.  Healy 
of  O&O,  vicepresident  in  charpe, 
assisted  by  Mel  A.  Israelson, 
vicepresident,  and  James  Ritter; 
Detroit  —  John  L.  Sterlinp  of 
C&W  as  manaper  and  vicepresi¬ 
dent  and  Alfred  G.  MacKenzie 
of  O&O,  vicepresident;  Los  An- 
peles  —  Harold  M.  Tucker  of 
C&W  as  manaper  and  vicepresi¬ 
dent  assisted  by  Charles  W. 
Rundall  of  O&O;  San  Francisco 
—  Richard  M.  McLean,  O&O, 
manaper  and  vicepresident,  as¬ 
sisted  by  Ronald  A.  Claypool  of 
C&W,  also  a  vicepresident;  and 
Atlanta  —  Morpan  Pirnie  and 
Harold  V.  Browm. 

New  Office  Soon 

In  order  to  strenpthen  its  posi¬ 
tion  on  the  Eastern  seaboard, 
C&W,  O&O  will  open  a  Philadel¬ 
phia  office.  A  research  and  pro¬ 
motion  manaper  for  the  new  or¬ 
panization  is  to  be  appointed. 

C&W  was  founded  in  1888  as 
Williams,  Law'rence  &  Cresmer 
Co.  John  B.  Woodw’ard,  Inc.,  Avas 
formed  in  1893.  The  two  firms 
merped  in  1948.  O&O  was  estab¬ 
lished  in  190.5. 


Leonard  L.  Marshall 


John  W.  Eggers 


Newspapers  represented  in 
the  U.S.  are:  Baltimore  (Md.) 
Sun;  Chattanooga  (Tenn.) 
Xeu’it-Free  Prei^.^  Times;  Colum¬ 
bus  (Ohio)  Dispatch  -  Citizen 
Journal;  Dallas  (Texas)  Sews; 
Fremio  (Calif.)  Bee;  Hilo  (Ha¬ 
waii)  Tribune-HeraUl;  Hono¬ 
lulu  (Hawaii)  Star-Bulletin; 
Los  .Angeles  (Calif.)  Times; 
.^D)(lesto  (Calif.)  Bee;  Xewark 
(N.  J.)  Xeies;  Xew  Haven 
(Conn.)  Register  &  Joximal- 
Courier;  Oakland  (Calif.)  Trib¬ 
une;  Omaha  (Neb.)  World-Her¬ 
ald;  Peoria  (Ill.)  Journal  Star; 
Sacramento  (Calif.)  Bee;  San 
Bernardino  (Calif.)  Sun-Tele¬ 
gram;  Santa  Barbara  (Calif.) 
.\eu's-Press;  Seattle  (Wash.) 
T  imes ;  Spokane  ( Wash. ) 
Chronicle  Spokesman  -  Review; 
Stockton  (Calif.)  Record;  Tuc¬ 
son  (Ariz.)  Star  Citizen;  and 
the  Wichita  (Kans.)  Eagle  & 
Beacon. 

The  Canadian  division  of 


C&W,  O&O  will  represent:  Cttl- 
gary  (Alta.)  Herald;  Edmonton 
(Alta.)  Journal;  Hamilton 
(Ont.)  Spectator;  Medicine  Hat 
(Alta.)  Xeus;  Montreal  (Que.) 
Star;  Xortli  Bay  (Ont.)  Xug- 
get;  Ottawa  (Ont.)  Citizen;  St. 
John  (N.  B.)  Telegram  Journal. 
Times  Globe;  Toronto  (Ont.) 
Telegram;  Vancouver  (B.  C.) 
Sun  Province;  Winnipeg  (Man.) 
Tribune;  Family  Herald;  and 
Weekend  Perspectives. 

• 

S3. -4-  Billion  Project 
For  Iiiforination  Media 

Unitep  N.\tioxs 

An  estimate  of  $3.4  billion  has 
been  placed  on  a  communications 
development  propram  for  Asia 
and  Africa. 

Tor  Gjesdal,  mass  communica¬ 
tions  chief  of  the  UN  Educa¬ 
tional,  Scientific  and  Cultural 
Orpanization,  reported  this  week 
to  the  UN  Human  Riphts  Com¬ 
mission  on  the  projects  discus.sed 
at  Asian  and  African  confer¬ 
ences  called  over  the  past  three 
years. 

The  develojAment  propram 
over  the  next  15  years,  if  activ¬ 
ated  by  the  L’N  General  Assem¬ 
bly,  would  aim  at  a  minimum 
poal  of  10  copies  of  daily  news¬ 
papers  and  5  radio  sets  for  every 
100  inhabitants  in  any  country. 
Buildu))  of  national  news  apen- 
cies,  television  and  film  centers 
also  is  called  for. 

• 

Glenn  Orbit  Record 
Sales  Are  Soaring 

HOI'STOX 

The  Houston  Post  is  offerinp 
its  readers  the  full  record  of  the 
first  American  orbital  flipht  into 
space  by  Lt.  Col.  John  H.  Glenn 
Jr. 

“Go!  Col.  Glenn  in  Orbit”  is 
a  full  12-inch,  two-side,  55-min- 
ute  record  album  on  LP,  hi-fi 
vinyl.  The  record  was  produced 
by  Crown  Publishers,  Inc.  in 
cooperation  with  NBC  news. 

In  the  first  two  weeks  of  the 
offer,  the  Post  sold  1800  copies 
of  the  record.  Readers  may 
obtain  the  record  for  $1.00  and 
seven  consecutive  Learn-A-Lan- 
puape  Record  Coupons.  In  the 
past  six  months.  The  Post  Learn- 
A-Lanpuape  propram  has  sold 
in  excess  of  129,000  lanpuape 
records. 

• 

Creative  Manager 

Bernard  Schachter  has  been 
appointed  creative  manaper 
of  the  Bureau  of  Advertisinp 
of  the  American  New’spaper 
Publishers  Association,  it  is 
announced  by  Ted  Barash,  vice- 
president  and  director  of  promo¬ 
tion.  Mr.  Schachter  w'as  previ¬ 
ously  with  Fawcett  Publications, 
the  Xew  A'ork  Post  and  H’omcn’s 
Home  Companion. 


Charles  G.  Murray 


Murray  Joins  Stout 
On  Reiu)  Newspapers 

Three  executive  chanpes  effec¬ 
tive  June  1  have  lieen  made 
known  for  Sjjeidel  Newspapers 
Inc.,  which  has  newspapers  in 
six  states  from  New  York  to 
California. 


Jones  Rozell 


Charles  H.  Stout,  president 
and  publisher  of  Reno  News¬ 
papers  Inc.,  announced  that 
Charles  G.  Murray,  editorial 
director  for  the  last  10  years  of 
the  Poughkeepsie  (N.  Y.)  Jour¬ 
nal,  has  been  named  vicepresi¬ 
dent  of  Reno  Newspapers  Inc., 
and  associate  publisher  of  the 
Reno  Evening  Gazette  and  Xeva- 
da  State  Journal. 

Mr.  Stout  also  made  knoAvn 
that  Clarence  K.  Jones  has  been 
elected  treasurer  in  Reno. 

Clifford  J.  Nuhn,  president  of 
Pouphkeepsie  Newspapers  Inc., 
announced  the  promotion  of 
Edwin  H.  Rozell,  new's  editor  for 
the  last  10  years  in  Pouphkeep¬ 
sie,  to  editorial  director. 

• 

CAM  Appointed 

Hagerstowx,  Md. 

Charles  L.  Downey,  formerly 
Maryland  senator  and  delepate 
and  more  recently  a  member  of 
the  Washinpton  County  Com¬ 
mission,  has  been  named  classi¬ 
fied  advertisinp  manaper  of  the 
Herald-Mail  Company.  He  suc¬ 
ceeds  Charles  R.  Jessop  who* 
recently  moved  to  Florida.  Mr. 
Downey  was  also  in  private  busi¬ 
ness  before  joining  the  papers. 
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ADVERTISING  NEWS 


SECTION 


Mobil  Economy  Run 
Gases-Up  Ad  Linage 


Ilv  Robert  B.  Mclnlvre 


Last  week,  when  the  last  of 
the  44  out  of  46  automobiles 
entered  in  Mobil  Oil  Company’s 
26th  annual  Mobil  Economy  Run 
crossed  the  finish  line  in  the 
2500-mile  grind  from  Los 
Angeles  to  Detroit,  it  opened  the 
throttle  on  a  newspaper  adver¬ 
tising  barrage  by  manufacturers 
of  winning  cars  in  eight  classi¬ 
fications,  idus  large-space  in¬ 
sertions  run  by  Mobil  Oil  Itself. 

A  glance  at  the  winners  im¬ 
mediately  pinpoints  the  source 
of  the  newspaper  linage  which 
will  probably  run  well  into  the 
summer  months. 

A  Ramhlrr  .\merican  400  won 
gas  mileage  honors,  averaging 
31.11  miles  a  gallon  on,  of 
course,  Mobil  gasoline.  The  Ford 
Falron,  weighing  150  ix)unds 
less  than  the  Rambler,  finished 
runner-up  with  an  average  of 
30.49  miles  a  gallon.  Among  six- 
cylinder  cars,  a  Plymouth  Savoy 
averaged  24.51  miles,  and  a 
four-cylinder  Pontiac  Tempest 
topped  a  field  of  seven  large 
compacts  with  a  27.3  average. 
A  Buick  V-8  Special  outdrove  a 
Buick  V-6,  generally  considered 
Ruick’s  economy  car,  by  a  frac¬ 
tion  of  a  gallon.  A  Chevrolet 
Impala  le<l  a  field  of  seven 
standard-size  V-8’s  with  an  av¬ 
erage  20.78  miles  per  gallon.  A 
Pontiac  Star  Chief,  averaging 
19.48  miles,  topped  five  other 
medium-priced  cars,  and  a 
Chrysler  New  Yorker,  averag¬ 
ing  18.11,  topped  four  high- 
priced  cars. 

This  week,  EDITOR  &  Pub¬ 
lisher  interviewed  Roger  Ma- 
hey,  publicity  manager  of 
Mobil’s  products  promotion  de¬ 
partment  which  handles  the 
Mobil  Economy  Run,  to  deter¬ 
mine  just  what  the  competition 
means  to  all  parties  concerned. 

Public  .4wareness 

He  said  that  more  than  75Vc 
of  this  country’s  population 
knows  about  the  Mobil  Economy 
Run,  and  that  the  average  per¬ 
son  believes  it  is  a  legitimately 
run  competition.  Mr.  Mahey  said 
these  facts  came  out  of  a  suivey 
made  on  the  fuel  contest  and 


also  indicated  that  the  public’s 
awareness  of  the  event  is  due 
“mainly  to  the  editorial  and  ad¬ 
vertising  space  devoted  to  the 
promotion  in  newspapers  from 
coast  to  coast.” 

Quick  to  admit  that  the  Mobil 
Economy  Run  is  “strictly  a  pro¬ 
motion,”  Mr.  Mahey  asks,  “Name 
another  promotion  that  can  top 
it?” 

Mobil  estimates  that  each 
year,  for  the  past  three  years,  a 
conseivative  average  of  $4,000,- 
000  has  been  spent  on  newspa¬ 
per  advertising  based  on  the  inin 
by  auto  manufacturers  during 
the  months  following  the  run. 
Mr.  Mahey  said  this  figure  does 
not  include  the  i-un  newspaper 
schedules  bought  by  Mobil,  nor 
the  regional  and  local  space  pur¬ 
chased  by  auto  dealer  associa¬ 
tions  and  Individual  dealers. 

Editorial  Coverage 

Editorial  coverage  of  Mobil’s 
mileage  marathon  is  another 
matter.  Last  year  at  least  9.50 
newspapers  carried  stories  and 
pictures  on  the  lam  which  was 
also  covered  by  Associated  Press 
and  United  Press  International. 
While  it  was  too  soon  this  week 
for  Mr.  ^lahey  to  have  a  total 
tally  on  the  number  of  newspa¬ 
pers  covering  the  1962  run,  he 
said  that  44  newsmen  traveled 
with  the  fleet  and  filed  daily 
stories  on  the  economy  scores  of 
the  46  cars  that  competed.  Re¬ 
porters  and  auto  editors  were 
from  newspapers  from  Boston 
to  San  Diego. 

According  to  Mr.  Mahey,  a 
Mobil  publicity  crew  each  year 
generates  material  for  editors 
that  ranges  from  auto  industry 
studies  based  on  run  data  for 
the  Wall  Street  Journal  to 
driving-style  pieces  for  women’s 
pages  to  yams  on  the  drivers 
for  their  hometown  papers. 

Mr.  Mahey  told  Editor  & 
Pi  BLiSHER  that  since  its  birth 
26  years  ago  on  the  West  Coast, 
the  Mobil  Economy  Run  has 
grown  into  an  event  that  has  al¬ 
most  as  much  public  interest  as 
the  introduction  of  new  cars 
each  year.  Thousands  of  people 


in  cities  and  towns  along  the 
25()0-mile  route  of  the  mn  per¬ 
sonally  see  specially-painted 
cars  each  year. 

The  event,  he  went  on,  di¬ 
rectly  involves  1500  persons,  in¬ 
cluding  factory  engineers  and 
promotional  people,  plus  157 
officials  of  the  United  States 
.\uto  Club  (USAC),  who  govern 
and  conduct  the  event.  “And,  of 
course,  the  average  motorist  is 
curious  to  learn  about  the  mile¬ 
ages  scores  made  by  ‘his’  car 
in  the  run,”  Mr.  Mahey  added. 

Solid  Ingredients 

Executives  at  Mobil  Oil  Com¬ 
pany  feel  that  the  success  of  the 
promotion  is  the  result  of  its 
solid  ingredients:  the  importance 
of  the  auto  in  the  U.S.’s  economy 
and  daily  life;  the  per.sonal 
identification  each  car-owner  has 
for  his  favorite  make  of  car;  an 
.American’s  love  of  competition; 
and  the  interest  in  and  respect 
of  the  run  expressed  by  auto 
makers  and  dealers  who  enter 
cars. 

“This  latter  point,”  Mr.  Ma¬ 
hey  explained,  “has  been  de¬ 
veloped  by  the  rules  which 
govern  the  conduct  of  the  run 
and  the  way  they  are  enforced 
by  the  US.AC  officials.  These 
mles  not  only  control  the  eligi¬ 
bility  and  operating  of  the  cars 
competing  but  they  also  lay 
down  the  law  as  to  the  manner 
in  which  results  may  be  adver¬ 
tised.” 

The  official  rules  book  contains 
28  pages.  With  this  book  as 
their  “bible,”  plus  their  technical 
knowledge  of  the  current  crop 
of  cars,  officials  are  responsible 
for  seeing  that  each  entrj'  auto 
is  strictly  a  stock  model,  that 
it  is  not  altered  in  any  way,  that 
it  is  tuned  only  to  specifications 
recommended  for  passenger  cars 
by  factory  manuals,  and  that  it 
is  driven  over  the  course  in  a 
manner  that  does  not  break 
traffic  laws  or  employ  trick  driv¬ 
ing  techniques,  such  as  coast¬ 
ing. 

US.AC  officials,  who  work  in¬ 
dependently  of  Mobil,  hear  and 
investigate  all  entrant  protests 
and  make  certain  that  no  entrant 
will  have  an  unfair  advantage. 
Because  of  this  emphasis  on 
legitimacy  and  honesty  in  all 
phases  of  the  run,  it  is  respected 
by  the  entire  auto  industrj'. 

USAC  rules  governing  adver- 
(Continued  on  page  18) 


RUN  FOR  MONEY  —  Right  are 
ads  run  by  just  three  of  the  eight 
winners  in  the  1962  Mobil  Economy 
Run  (March  31-April  5.)  Ads  ap¬ 
peared  in  newspapers  throughout 
the  U.S.  immediately  following  the 
run.  Picture  at  bottom  shows  a 
Mobil  Oil  Company  man  spread¬ 
ing  out  samples  of  newspaper  ads 
and  news  stories  generated  by  last 
year's  run. 
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RAMBLER 
AMERICAN  "400’ 
WINS  CLASS-A 
31,11a,, 

Tops  All  Compact  Cars.  Manual  Shift. 

In  Mobil  Economy  Run -Los  Angeles  to  Detroit 


RAMBLER 


V'SeUIGKSPilll, 

iBniMii; 


-  eUlGKSPEGIAl 

itE  mn  lOCAl  UTHOmnO  OUMiTY  buick  OUUIt  NOW 


CHRYSLER  NEW  YORKER  WINS  CLASS  T 
IN  MOBIL  ECONOMY  RUN! 


Nf  ii  X  MMMf  n  if  innrN  xn»t  ifi>  «•  ur 
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AD-lines 


=  IJv  Robert  B.  Mclnlvre 


“Morality  with  religion.”  Long¬ 
fellow  once  wrote,  "is  only  a  kind 
of  dead  reckoning  —  an  endeavor 
to  find  our  place  on  a  cloudy 


In  New  York  this  week,  five 
national  advertisers  and  their 
agencies  found  their  place  on  the 
turbulent  and  cloudy  advertising 
sea  when  they  received  a  unique 
honor,  the  “\Ioral  Tone  in  Ad¬ 
vertising  Award.”  presented  for 
the  first  time  by  the  School  of 
Business  at  Manhattan  College. 

Awards  were  made  by  Brother 
Augustine  Philip,  FSC,  president 
of  Manhattan  College,  for  ads 
“reflecting  high  moral,  ethical 
and  human  standards  in  adver¬ 
tising.”  Winning  firms  and  their 
agencies  were; 

.American  Fore  Loyalty  Group 
of  Insurance  Companies  (Prince 
&  Co.,  Inc.) ;  Ethyl  Corp.  (Young 
&  Rubicam.  Inc.)  ;  New  York 
Life  Insurance  Co.  (Compton  Ad¬ 
vertising.  Inc.) ;  Olin  Mathiesen 
Chemical  Corp.  (Doyle  Dane 
Bernbach.  Inc.) :  and  Shell  Oil 
Co.  (Kenyon  &  Eckhardt). 

*  *  *• 

Brother  Philip  reflected  on  the 
importance  of  advertising  and  the 
responsibility  of  advertisers  in  a 
modern  society.  “We  are  living 
in  an  age  where  the  public  is 
constantly  being  exposed  to  vari¬ 
ous  forms  of  communication  me¬ 
dia,  newspapers,  magazines,  tv 
and  radio.”  he  said  hat  is  seen 
and  heard  through  these  media 
is  bound  to  have  an  effect  on 
people.  In  advertising,  there  is 
an  opportunity  to  instruct  and 
inspire  in  addition  to  the  mar¬ 
keting  of  goods  or  services.  The 
five  advertisers  and  their  agen¬ 
cies  .  .  .  have  contributed  signifi¬ 
cantly  to  the  welfare  of  society, 
a  purpose  much  greater  than  fast 
sales  and  fat  profits.” 

John  Crichton,  president-elect 
of  the  4-.4’s,  w'elcomed  the  awards 
for  moral  tone  in  advertising  “not 
only  because  they  testify  to  the 
view  of  the  college  that  such  ad¬ 
vertising  exists  .  .  .  but  l>ecause  it 
may  well  help  to  reaffirm  in  the 
minds  of  many  advertising  men 
the  worth  of  what  they  do.  It 
may  serve  to  reawaken  the  sense 
of  mission  and  to  rekindle  the 
dedication  which  all  of  us  need  so 
badly  in  the  important  work  in 
which  we  are  involved,”  Mr. 
Crichton  said. 

*  *  * 

Perhaps,  too,  the  moral  tone 
awards  will  awaken  the  detrac¬ 
tors  of  advertising  to  the  fact 
that  there  is  lots  of  good,  honest 
advertising  in  our  media. 


(T, 

1. 


f  class  designation  is  used  in  the 

headline,  a  fractional  portion  of 
^  the  complete  class  name  may 

fe  y  r  ,  used  in  conjunction  with 

I  ‘  l  1  ■  it.  Exact  mileage  of  the  com- 

-  j  peting  car  and  the  name  of  the 

l  eluded  in  either  the  headline, 

subhead,  or  overline,  equal  in 

V  Any  reference  which  applies 

'iK  ~  to  competition  outside  the  clas.s, 

_ _ V ^  such  as  “highest  or  best  over-all 

miles  per  gallon,”  or  “most  miles 
Xf  -  pgj.  of  all  v-8’s,”  or  “best 

HOME  FASHION  ‘FIRST’— Charles  T,  Kline,  president,  Metropolitan  miles  per  gallon  of  all  standard 
Sunday  Newspapers,  holds  multi-page  home  fashion  promotion  which  size  cars”  may  not  be  used  in 
will  include  national,  regional  and  retail  tie-in  ads  in  Sunday  magazine  a  headline,  subhead,  or  overline. 
in  30  metropolitan  Sunday  newspapers  in  September.  Each  locally  It  may,  however,  he  alluded  to  in 
edited  magazine  will  devote  special  section  to  "Home  Fashion  Time."  body  cony  as  long  as  type  size 
Prototype  for  the  tall  promotion  was  the  campaign  Drexel  Furniture  Co.  boldness  are  the  same  as 

ran  in  Sunday  last  year.  It  resulted  in  700,000  lines  ot  retail  tie-in  ads.  i _ i— 

American  Viscose  Corp.  will  be  among  the  group  of  national  advertisers  ‘""Py* 

joining  Drexel  this  fall.  Shown  discussing  details  are  executives  of  Arndt,  Share  of  Headaches 

Preston,  Chapin,  Lamb  &  Keen,  Inc.  and  Metro  (left  to  right):  Stephen 

G.  Bowen,  Sunday  ad  director;  Seymour  S.  Preston  Jr.,  agency  executive  According  to  Mr,  Mahey,  the 


Share  of  Headaches 


G.  Bowen,  Sunday  ad  director;  Seymour  S.  Preston  Jr.,  agency  executive  According  to  Mr,  Mahey,  the 
vicepresident;  Mr.  Kline;  Irving  W.  Mark,  agency  media  and  marketing  run  gets  its  share  of  headaches, 
director;  and  Bertram  A.  Tunnell  Jr.,  Drexel  account  executive  at  agency.  The  most  constant  criticism  of 

-  it,  he  said,  is  that  “everybody 

w  rf  protect  the  public  against  wins.” 


_  I  •  I  r*  protect  the  public  against  wins. 

M-Oull  tjCOflOmy  advertising  that  would  be  con-  “This  year  the  field  was  broken 

fusing  or  misleading.  Equally,  into  eight  classes  for  models 
{Continued  from  page  1 1 )  they  are  intended  to  permit  each  ranging  from  little  compacts  to 

-  participant  to  capitalize  upon  big  luxury  jobs.  USAC,  which 

tising  seem  rather  presumptuous  achievements  of  his  car  establishes  these  classes,  feels 

at  first  glance.  About  two  honestly  and  fairly,  and  to  pro-  that  Detroit  is  producing  so 
months  before  the  event,  a  book-  '’‘df  assurance  that  an  honest  ad  many  different  kinds  of  models 
let  containing  detailed  rules  is  suffer  dilution  or  be  with  so  many  optional  compo- 

sent  to  the  advertising  man-  !«««  effective  by  counter-  nents,  that  this  number  of  divi- 

agers  of  the  car  companies  and  that  are  unti-ue  or  un-  sjo^g  jg  required  to  place  similar- 


to  their  advertising  agencies. 
This  booklet  presents  directions 


for  writing  headlines  and  gives  ^’^s  of  the  i-un  each  year  must 

be  submitted  to  the  Advertising 


examples  of  unacceptable  copy  clearance  Bureau  for  USAC  ap-  X'- "T"  V" 

and  layout.  i  ^  i  j  •  so  touchy  about  their  advertis- 

For  example,  the  terms  “win,”  c  eare  ,  prin  ing  rules  and  insist  that  a  class 

“winner,”  “Sweeps,”  “tops.”  "f,_^^teria  "lust  in-  dinner  stick  to  claims  concem- 

.  »’  _ _  elude  the  L  SAC  emblem  and  the  .  •  *  ,  j  t 

beats,  etc.,  may  not  be  used  ..rp,  •  ,  .  mg  just  its  class  and  not  say 

n  statement:  “This  advertisement  _ _ .. 


.  .  .  sized  and  powered  cars  into 

Advertising  concerned  with  re-  competitive  classes.” 

ilts  of  the  mn  each  year  must  rru  4.  ht  ht  u  jj  j  • 

.  14,  11,4,  a1.opi:c:„„  That,  Mr.  Mahey  added,  is 


why  both  Mobil  and  USAC  are 
.so  touchy  about  their  advertis¬ 
ing  rules  and  insist  that  a  class 


in  advertising  except  when  a  \  ^  "-T  \ 

car  places  first  in  its  class,  and  approved  and  the  data  cert ifi^ 


that  it  “won  the  whole  run.” 
Despite  the  occasional  punch 


VO.,  ,.4  0.,  ...  .1,0  c..,.  ,  ,  T-  Aiitn  uespite  tne  occasional  punen 

in  reference  to  that  specific  class  »  that  is  thrown  at  its  “biggest 

only.  Such  a  term  must  include  „  ,  .  tu  •  j  show  on  wheels,”  Mobil  execu- 

in  the  same  statement  and  in  th?  Each  year,  entrants,  their  ad  _jig  examnles  of  the 

same  type  size  and  boldness  the  agencies  and  cooperative  dealer 

name  and  model  of  the  car  and  advertjsing  groups  are  urged  to  cars  that  were  ex- 

the  class  designation.  Plan  their  advertising  and  pro- 

All  advertising  (.see  cut)  must  motion  in  advance  and,  to  the  [.ntil  they  won  a  class  in  the  run. 
be  cleared  by  and  bear  the  fullest  extent  possible,  submit  ...p,  , 

official  seal  of  USAC.  all  ads  prior  to  the  start  of  the  came  out  v.ith  a 

Asked  how  Mobil  and  USAC  lain.  All  such  material  should  campaign  built  around 

get  away  with  telling  the  en-  include  the  general  layout  and 

trants  how  to  spend  their  ad-  with  space  left  open  for  ^  ^ 

vertising  dollars,  Mr.  Mahey  insertion  of  official  results.  Ad-  Mahey  said, 
explained  first  that  Alobil  offers  vertising  of  results  may  not  in-  As  a  parting  shot,  Mr.  Mahey 
a  well-known  and  accepted  dude  reference  to  accomplish-  was  asked  why  Mobil,  through 
**proof  of  performance*^  endorse-  ments  in  other  contests  or  in  ifs  economy  run,  encourages  the 
ment,  and  that,  secondly,  the  speed  or  performance  tests.  use  of  less  gasoline,  when  the 


run  rules  are  designed  to  keep  USAC  rules  permit  use  of  ab- 
advertiser  from  making  mislead-  breviated  class  designation  such 
ing  claims  and  getting  into  as  Class  A  (compact  cars  with  Mr.  Mahey  smiled  and  replied, 
trouble  with  the  F^eral  Trade  manual  shift  transmission);  “We  like  to  think  that  by 
Commission.  Class  B  (small  engine  compact  demonstrating  the  mileage  po- 

Ile  said  that  there  have  been  cars  with  automatic  transmis-  tontials  of  new  American  cars 
cases  where  auto  companies  sion) ,  etc.  in  the  headline,  but  in  and  by  showing  the  public  how 
have  been  slapped  with  cease  such  event 'the  headline  must  im-  fu  get  the  most  out  of  a  gallon 
and  desist  orders  concerning  mediately  be  followed  (not  sejia-  uf  Mobil  gas,  we  are  promoting 
their  run  advertisements.  Official  rated  by  art  or  other  elements)  the  greater  use  of  gasoline. 


speed  or  performance  tests.  use  of  less  gasoline,  when  the 
USAC  rules  permit  use  of  ah-  company  is  in  the  business  of 
breviated  class  designation  such  selling  more. 


Commission. 


run  results  were  used  to  prove  by  a  subhead  of  at  least  half  “Then,  too,”  he  concluded, , 
their  claims  wrong.  the  type  size  and  of  equivalent  “you  sure  can’t  beat  that  Mobil 

As  USAC  explains  its  adver-  boldness  that  describes  the  class  identification  that  appears  in 
tising  rules,  they  are  intended  specifically.  If  the  abbreviated  every  ad  and  news  story.” 
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Wonderful  World 

^'ANIMALS 

By  Dr.  Frank  Miller 


NEARLY  5  MILLION  CIRCULATION 
IN  LESS  THAN  A  YEAR! 

This  amazing  and  humorous  illustrated  advice-to-lovelorn-pets  column  now  has  nearly 
5  million  circulation  in  less  than  a  year. 

Avid  Miller  fans  have  swamped  The  Chronicle  with  their  letters  and  problems.  This 
successful  response  may  soon  be  topped  by  other  subscribers  because  Dr.  Miller  has 
now  arranged  to  answer  each  letter  written  him  from  any  animal-loving  fans. 


Now  appearing  in: 

Chicago  Daily  News 
Detroit  News 
Denver  Post 
Houston  Chronicle 
Harrisburg  Patriot  &  News 
Indianapolis  Star 
Hamilton  Spectator 
Newark  News 


Commercial  Appeal 
Boston  Traveler 
Louisville  Times 
Milwaukee  Journal 
Post  &  Times  Herald 
Hartford  Times 
Pittsburgh  Press 
and  many  others 


H  rift',  '•.t  in'  or  phone 


(J^ronidr  JVaturcs 


\THEW^ 

S2I  Market  Street 
San  Francisco  3,  Calif. 


World 


is  found  to  exist.  Chilli  Kinp  Setsi 

Since  participation  in  the  •  ^  •  41  . 

scheme  necessitates  use  of  the  ■^'Color  All  Uri\e 
mails,  the  Post  Office  Depart-  The  Chun  King  Corp.  leading 
ment  is  conducting  its  owm  inves-  producer  of  American-Oriental 
tigation.  The  results  of  that  foods,  is  launching  a  major 
investigation  and  the  steps  to  Spring  Oriental  Cookerj'  pro- 
follow  will  not  be  kno^\^l  for  motion  tied  in  with  Mazola  Corn 
Washington  several  weeks.  Oil  and  based  on  the  idea  of 

A  government  crackdown  on  The  Post  Office  spokesman  reducing  saturated  fats  in  the 
double  billing  practices  in  radio-  said  they  received  no  complaints  diet. 

television  advertising  is,  from  of  a  similar  advertising  proce-  Through  four-color  advertis- 
all  appearances,  in  the  making,  dure  in  connection  with  news-  spreads  in  April  issues  of 
The  Federal  Communications  papers.  This  U'cct,  Parade,  the  New 

Commission  has  sent  a  blunt  •  ^’ork  Netes,  the  Chicago  Trib- 

warning  to  all  broadcast  licen-  .  ^ind  the  Philadelphia  In- 

sees  on  cooperative  advertising  Potato  Promotion  qiiirer,  the  Duluth,  Minn.,  corn- 

practices  where  two  bills  are  xhe  R  T  French  Comnanv  reaching  diet- 

sent  to  a  local  advertiser,  one  Rochester,  N.  Y.,  leader  in  the  housewives  seeking 

m  the  amount  agreed  upon  and  field  of  instant  akd  convenience 

the  other  for  a  larger  amount  potato  products  has  announced  .  j.  tvt  1 

to  be  reimbursed  by  a  manufac-  one  of  its  largest  potato  promo-  >leilia  Chief  Nailieil 
turer  or  national  advertiser.  tions.  Between  April  22  and  27,  Edward  R.  O’Shea,  foiTnerly 
The  FCC  told  the  industry  a  colorful  full-page  ad  will  ap-  media  and  market  research  di- 
that  it  would  institute  “ajipro-  pear  in  Life,  This  Week,  Parade,  rector  for  T.  Norman  Palmer  & 
priate  proceedings”  in  all  cases  and  six  independent  newspaper  Co.,  has  joinetl  Gaynor  &  Ducas, 
where  evidence  of  the  practice  sujiplements.  Inc.,  as  media  director. 


3  Agencies  Eye 
Double  Billing 
By  Broadcasters 


Chicago 

A  suiwey  on  financial  adver¬ 
tising  in  U.  S.  newspapers,  com¬ 
paring  its  volume  in  Illinois,  a 
unit  banking  state,  with  the 
amounts  of  such  advertising  in 
states  in  which  branch  banking 
predominates,  has  just  been 
completed  by  the  Illinois  Coun¬ 
cil  for  Branch  Banking. 

Using  the  hypothesis  that 
there  is  a  relationship  between 
the  amount  of  advertising  done 
by  organizations  in  a  given  field, 
and  the  intensity  of  competition 
among  these  organizations,  the 
study  sought  to  find  if  there 
was  more  competition  between 
financial  institutions  in  Illinois, 
where  branch  banking  is  not 
permitted,  than  there  is  in  states 
in  which  branch  banking  is  per¬ 
mitted. 

The  study,  conducted  by 
Gould,  Gleiss  &  Benn,  Inc.,  mar¬ 
keting  consultants,  found  that 
competition  is  greater  in  other 
states. 

A  total  of  247  newspapers, 
representing  a  total  circulation 
of  21,867,830,  cooperated  in  the 
study  by  reporting  total  linage 
they  carried  for  banks,  .savings 
and  loan  associations  and  per¬ 
sonal  finance  companies. 


W  ITH  I  HOSE  W  HO  W'ANl 
THE  WHOLE  S70RY. . . 


12tli  ‘All  Week’ 

Set  for  April  22>27 

The  12th  annual  “Inside  Ad¬ 
vertising  Week,”  sponsored  by 
the  Advertising  Club  of  New 
York  and  co-sponsor  Association 
of  Advertising  Men  and  Women, 
will  be  held  April  22-27,  it  w’as 
announced  this  week  by  Steele 
Sherratt,  general  chairman  of 
the  event. 

.Approximately  80  honor 
seniors  representing  schools  and 
colleges  across  the  country  will 
attend  special  events  staged  by 
major  advertisers,  agencies, 
media  groups  and  trade  associa¬ 
tions  who  will  act  as  partici¬ 
pating  sponsors. 

As  a  sjiecial  addition  to  the 
program  this  year,  invitations 
have  lieen  extended  to  college 
and  university  teachers  in  the 
New  York  area  to  attend  the 
“Week”  along  with  the  students. 


Now  in  all  'iO  States  and  Canada  more  and  more  people  are 
turning  to  WORLD  for  brief,  balanced  and  both  sides  re' 
porting  of  significant  news  and  issues. 

WORLD,  the  compact  international  newspaper,  published 
weekly  in  Chicago  and  Washington,  D.C. 

Editorial,  business  and  advertising  offices:  1420  New  York  Ave.,  N.W. 
Washington  5,  D.C. 

New  York  Advertising  Office:  15  W.  44th  St.,  New  York  36,  N.Y. 
Distributed  by  International  Circulation  Distributors,  Inc. 


.Aullerson  to  S.F. 

Chicago 

Corliss  D.  Anderson  Jr.  has 
transferred  from  the  Chicago 
office  of  New’spaper  Marketing 
Associates  to  the  San  Francisco 
office  of  the  Doyle  &  Hawdey, 
Inc.  Division.  He  replaces 
William  F.  O’Flaherty  who 
resigned  to  go  with  an  electrical 
products  company. 
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SfJlf  ian  Piejaanion  |  EVENING  TRIBUNE 


THE  NEWSPAPERS  SAN  DIEGO  IS  SOLD  ON 

Two  daily  newspapers,  The  San  Diego  Union  and  Evening  Tribune,  build  sales  in  San  Diego,  California -the  nation’s 
16th  largest  county  and  18th  largest  city  in  the  1960  Census.  Both  The  San  Diego  Union  and  Evening  Tribune  offer 
penetrating  coverage,  high  readership,  effective  merchandising  cooperation  and  award-winning  ROP  color.  Combined 
daily  circulation  exceeds  200,000. 


COPLEY  NEWSPAPERS:  15  Hometown  Daily  Newspapers  covering  San 
Diego,  California  —  Greater  Los  Angeles  —  Springfield,  Illinois  —  and 
Northern  Illinois.  Served  by  the  Copley  Washington  Bureau  and  The 
Copley  News  Service.  REPRESENTED  NATIONALLY  BY  NELSON 
ROBERTS  &  ASSOCIATES,  INC. 


^  MfiUfSpOpPtS 


$1  Million  To  Sell 
‘Education’  Retail 


A  $1,000,000  budget  (via  Ken¬ 
neth  Rader  Co.,  Xew  York)  has 
been  established  by  Universal 
Electronics  Laboratories  Corp., 
Hackensack,  N.  J.,  to  help  sell 
“education”  retail  in  the  nation’s 
supermarkets  via  Universal’s 
“Univox”  teaching  machine,  an 
eight-by-1 1-inch  cardboard 
packet  crammed  with  questions 
and  answers  and  retailing  for 
99c. 

Univox  has  ah’eady  been  in¬ 
troduced  with  newspaper  adver¬ 
tising  by  Grand  Union  in  Syra¬ 
cuse,  N.  Y.,  Thorofare  Markets 
in  Pittsburgh,  Pa.,  and  the  Kro¬ 
ger  Company  in  ilemphis,  Tenn. 
Penn  Fruit  stores  wall  start  of¬ 
fering  Univox  in  Philadelphia 
April  23,  and  Weingarten  stores 
will  introduce  it  in  Houston, 
Texas  on  May  7. 

According  to  Harod  Kane, 

:  ^BT6aching  Ifechinc 

GUARANTEES  YOUR  CHIID 
HIGHER  SCHOOL  GRAOES! 

Startiic  mm  iptrt  hjrann  Oncvwn  >  t««M  mi  mmmi  m 

MfeMb  mO  ■ntrvtef  »  pnccN  wOm  tht  fMdi  •!  mn  bMt' 


national  director  of  sales  in  Uni¬ 
versal’s  supermarket  division, 
sales  and  advertising  of  Univox 
wll  continue  through  the  sum¬ 
mer  and  will  be  stepped  up 


with  the  reopening  of  schools  in 
the  fall. 

Agency-prepared  copy  is  be¬ 
ing  placed  locally  by  stores  in¬ 
troducing  Univox.  Full  pages 
launch  the  introduction  and  are 
followed  by  smaller  units. 

Typical  full-page  ad  (see  cut) 
is  headlined,  “Univox  Teaching 
Machine  Speed-Learning  Method 
Guarantees  Your  Child  Higher 
School  Grades.”  Illustration 
shows  a  youngster  displaying 
his  report  card  and  exclaiming, 
“Look,  Ma!  All  A’s!” 

Copy  explains:  “Automated 
speed-learning  has  been  used 
with  astonishing  results  in 
schools,  the  armed  forces  and 
industry,  and  now,  for  the  first 
time,  it  is  available  for  a  stu¬ 
dent’s  help  and  advancement 
right  in  the  home.” 

The  Univox  teaching  machnne 
is  a  cardboard  packet  with  a 
covered  window.  Raising  a  flap 
exposes  questions  and  answers. 
Each  packet  contains  sheets  of 
paper  bearing  questions  and  an¬ 
swers.  By  moving  each  sheet  up, 
the  user  gets  information  along 
with  a  question,  or  turns  up  a 
given  statement  with  a  blank 
to  fill  in.  A  student  answers  in 
the  space  next  to  the  question. 
By  moving  up  the  sheet  a  sec¬ 
ond  time,  the  student  gets  the 
correct  answer  alongside  his 
written  answer.  Subjects  covered 
for  elementary  school  students 
include  English  grammar,  gen¬ 
eral  science,  U.  S.  history,  spell¬ 
ing,  and  arithmetic.  High  school 
subjects  include  algebra  and 
Spanish. 

Each  subject  is  covered  by  a 
complete  12-week  course  that 
can  be  purchase  each  week  in 
the  supermarket. 

In  addition  to  supermarket 
advertising  of  Univox,  Univer- 
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HAPPY  WINNERS — A  contest  among  retail  ad  salesmen  of  the  Long 
Beach  (Calif.)  Independent  Press-Telegram  resulted  in  the  sale  of  nine 
and  a  half  full  pages  filled  with  special-offer  coupons  of  192  local 
retailers.  Happy  winners  of  all-expense-paid  weekend  in  Palm  Springs 
with  their  wives  are  (left  to  right):  Carl  Romeo,  Frank  Morales,  Murray 
McDonald,  Jim  Lamhofer  and  Jack  Hanscome. 


sal  is  running  a  mail  order 
campaign  in  the  Sunday  maga¬ 
zine  section  of  the  New  York 
Times  offering  the  complete  12- 
unit  course  in  an  initialed 
leatherized  packet  for  $14.95. 

According  to  Benjamin  Loewy, 
Universal’s  president,  Univox 
employs  the  same  principle  used 
in  all  teaching  machines  where 
“programmed”  or  “step-by-step 
instruction”  is  utilized.  Univer¬ 
sal  makes  the  electronic  teach¬ 
ing  machines  sold  to  schools. 
Using  the  same  educators  that 
program  these  elaborate  ma¬ 
chines,  Universal  developed  its 
99c  Univox  unit. 

«  «  * 

prigj:  Vi  ar  ups  ads 

Buffalo,  N.  Y. 

Newspapers  and  consumers 
are  benefiting  from  an  all-out 
price  battle  among  chain  and 
independent  supermarkets  in  the 
Buffalo-Niagara  Falls  trading 
area. 

Newspapers  are  getting  more 
food  store  advertising  than  ever 
before. 

Consumers  are  enjoying  cut 
prices  on  many  items  as  super¬ 
markets  seek  to  woo  the  trade. 

It  all  began  a  few  weeks  ago 
when  the  Loblaw  chain  opened 
^  two  new  Star  Discount  Food 
'  Stores  in  the  Niagara  Falls  area. 

,  offering  national  brand  foods  at 
I  discount  prices.  Loblaw  used 
double  truck  color  advertising 
to  launch  the  deal  at  the  Falls. 

I  The  independents  and  chains 
,  at  Niagara  Falls  countered  with 
increased  newspaper  advertising. 
.A&P  used  an  eight  page  section 
in  the  Niagara  Falls  Gazette  to 
i  promote  price.  Tops  Markets,  a 
!  new  independent  group,  used 
;  double  truck  layouts  in  color  to 
1  offset  the  new  Loblaw  threat. 

I  In  the  past  week  the  price 
battle  erupted  in  the  Buffalo 
market  as  Loblaw  opened  eight 
!  of  the  new  Star  Discount  Food 
i  Stores  here.  (In  each  instance 


the  Star  store  is  a  converted 
Loblaw  market  under  the  new 
name.) 

Loblaw  used  double  truck  ads 
in  color  in  both  the  Buffalo 
Courier-Express  and  Buffalo 
Evening  News  to  open  the  Star 
markets  here. 

Chain  and  independent  com¬ 
petitors  of  Loblaw  came  right 
back  with  heavy  price  advertis¬ 
ing  of  their  own  in  the  Buffalo 
market,  some  using  the  discount 
theme.  It  was  learned  that  these 
competitors  of  Loblaw  are  plan¬ 
ning  to  increa.se  their  ad  space, 
at  least  temporarily,  to  offset 
the  Loblaw  move. 

So  the  raging  price  battle 
among  the  big  supermarket  in¬ 
terests  is  spelling  a  sharp  in¬ 
crease  in  food  store  linage  for 
the  Buffalo  Courier-Express, 
Buffalo  Evening  News  and  Ni¬ 
agara  Falls  Gazette. 

How  long  it  will  last  is  any¬ 
body’s  guess.  The  chains  are 
better  able  to  stand  the  heavier 
advertising  cost  than  the  inde¬ 
pendents.  But  the  latter  appear 
to  be  committed  to  a  “do-or-die” 
policy  in  meeting  price  competi¬ 
tion,  item  for  item. 

Buffalo  and  Niagara  Falls 
newspaper  readers  now  are  be¬ 
ing  greeted  each  week  with  a 
recoixi  barrage  of  food  adver¬ 
tising — most  of  it  on  Wednesday 
and  Thursday.  Some  of  the  mar¬ 
kets  are  using  early-week  ads 
as  well. 

Indications  are  that  the  price 
battle  will  continue  for  a  while, 
with  Loblaw,  A&P,  Acme,  Bells- 
IG.A.  Markets,  Super  Duper  Mar¬ 
kets,  Tops,  Food  Town,  Park 
Edge  Markets  and  Sattler’s 
leading  the  way. 

• 

MMN  Names  Pounds 

James  E.  Pounds,  manager 
of  Million  Market  Newspapers, 
Inc.’s  Los  Angeles  office,  has 
been  named  a  vicepresident  of 
the  corporation. 
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This  is  time-tested,  newspaper-proved  engraving  quality 


The  proof  of  any  engraving  is  on  the  printed  page. 
When  you  make  your  own  engravings  on  a  Fairchild 
Scan-A-Graver®  or  Scan-A-Sizer®  you  know  you  can 
reproduce  all  the  tones  of  the  original  art  accurately. 
All  Fairchild  engravers  produce  clean  halftone  dots, 
at  the  proper  45°  angle. 

Fairchild  electronic  engravings  are  produced  on 
Scan-A-Plate®,  a  tough,  long-w’earing,  resilient  engrav¬ 
ing  material  that  is  economical  and  has  excellent  print¬ 
ing  qualities.  The  distinctive  blue  color  makes  it  easy 


to  identify  engravings,  provides  a  clearly  identified 
image  that  helps  avoid  make-up  mistakes.  Scan-A-Plate 
is  easy  to  work  with  —  you  can  mortise  or  shape  it  with 
a  scissors  or  sharp-pointed  knife.  Try  it. 

Anyone  can  learn  the  automatic  operation  of  a  Scan- 
A-Graver  quickly.  Get  the  full  details  on  Fairchild 
local  service  and  Scan-A-Graver  ...  its  versatility, 
speed,  and  convenience.  The  coupon  will  bring  you 
details  of  this  famous  system  which  is  serviced  in  all 
50  states  and  Canada.  Mail  it  today. 


FAIRCHILD  GRAPHIC  EQUIPMENT 

O/V/SfON  OF 

FAfftCHflD  CAMfRA  AND  INSTRUMENT  CORP. 
Oisfricf  Offices; 

Eastchester,  N.  Y.  •  Los  Angeles  •  Atlgnto  *  Chicago 
Overseos;  Amsterdam,  The  Netherlands 


Foirchild  Graphic  Eqvipment,  Dept.  FGE  90 
Fairchild  Drive,  Plainview,  L.  I.,  N.  Y. 

Pleas#  send  me  information  on  Foirchild  electronic  engrovers. 

Nome _ _ 

Com  pony _ 

Street _  _  _ _ 

City  Zone _ Stote. 


AD  AGENCIES:  leader,  as  has  been  done  in  some  Cairns  to  develop  five  different 

-  advertising.  strategies  for  corporate  adver- 

T7I  1  “Next  take  ‘inventive’  and  tising  progams. 

^  IT^I  I  ‘new  product  developer’.  They  “We  think  all  advertising 

appear  similar.  But  there  must  contribute  to  a  corpora- 
is  a  very  real  difference.”  tion’s  image,”  Mr.  Cairns  con¬ 
i’.^  1%/f  A  Analysis  of  responses  showed  eluded.  “As  a  matter  of  fact,  as 

I  Tl  I  I  f  I  alTXllf  that  GE  with  65%  was  con-  their  campaigns  are  now  being 

O  sidered  the  most  inventive,  but  conducted,  a  surprisingly  large 

III  -1.  TV-  c  I  1  with  no  sharp  differences  be-  number  of  corporations  have  no 

By  Philip  N.  ?*ciiiiyler  tween  the  three.  As  for  “new  identification  with  the  public 

product  developer,”  Dow  Com-  except  through  their  products. 

Newspaper  editors  are  des-  tion  being  analyzed.  A  form  can  ing  led  with  90%  but  the  spread  The  advertisements  do  nothing 

tined  to  become  a  vital  cog  in  be  checked  in  as  little  time  as  was  again  relatively  small.  to  let  the  public  undei’stand  who 


Editors  Vital  Cog 
In  ‘Image  Machine’ 


By  Philip  N.  Schuyler 


‘image  machine”  de-  10  minutes. 


“The  last  two  of  the  six  stands  behind  the  products.  To 


veloi)e<l  by  Chimrg  &  Cairns,  “How  the  adjectives  are  leadership  adjectives  are  ‘out-  mind,  such  companies  are 

Inc.,  New  York  and  Boston  ad-  checked  draws  sharp  descrip-  standing’  and  ‘pace  setter’,”  the  flying  on  only  one  wing, 
vertising  agency.  tions  of  the  companies,”  Mr.  script  .stated.  “A  company  may  ‘Conioraie  Overtone*' 

“A  conioration  could  be  a  Cainis  explained.  “In  fact,  the  be  considered  outstanding  for 
devil  in  its  own  hometown  and  companies  can  be  rated  by  per-  many  reasons.  But  it  will  appear  “We  try  to  put  coi-porate  over- 
an  angel  nationally,”  John  A.  centages  of  the  responses.”  as  a  pace  setter  only  if  it  estab-  tones  into  everj’  advertisement 
Cairns,  chainnan,  said.  “For  an  ■  lished  the  standai-ds  under  which  we  create  for  our  clients.  That, 


analysis  of  a  company  prior  to  Ttwlnuquc  Tested  competition  must  operate.  we  believe,  will  help  them  to 

creating  a  corporate  advertising  -pbe  technique  has  been  tested  “GE.  with  over  90%  rating,  make  money  now,  and  by  mak- 
campaign,  we  need  the  absolute  with  three  important  companies  is  overwhelmingly  considered  an  ing  their  company  favorably 

low-down.  Who  can  give  that  to  — General  Electric,  Union  Car-  outstanding  compnay;  Union  known  to  the  public  will  pre- 

us  better  than  the  editors  of  the  bide,  and  Dow  Coming.  From  Carbide  is  a  fair  second  and  sene  for  them  the  opportunity 

home  town  newspapers  where  results  the  agency  has  pre-  Dow  Coming  trails  with  a  45%  to  make  money  in  the  future, 

the  conjuration  s  plants  aie  lo-  pared  a  slide  film  presentation,  rating.  The  same  relative  rank-  “By  using  the  research  tech- 
’  now  being  shown  to  clients,  ing  exists  for  the  quality  of  nique  we  have  developed,  we 

New  Research  Technique  prospective  clients,  and  others  pace  setting.  But  far  fewer  of  will  be  able  to  find  out  what  the 

interested  in  how  to  detemiine  those  questioned  felt  any  of  the  public  knows  and  does  not  know 
Chirurg  &  Cairns  has  thrown  what  the  public  is  thinking  about  three  had  this  much  more  about  those  whom  we  are  tiying 
a  new  light  on  corporate  adver-  them  or  their  firm.  specific  quality.  to  sene.  Then  we  will  be  rnuch 

tising  through  a  newly  de-  This  presentation  shows  how  “Such  distinctions  ^yere  also  better  able  to  reflect  the  true 
veloped  special  re.search  tech-  the  “image  machine”  can  make  made  for  the  six  negative  words  character  of  the  conioration.” 
nique.  It  constitutes  a  veritable  fine  distinctions,  when  operated  for  leadership  as  well  as  for  Willard  C.  Wheeler  who  re¬ 
machine  for  analyzing  the  re-  by  knowing  people.  all  the  other  five  groups.  They  agency  as  vice¬ 

actions  of  the  public  toward  a  “Take  the  words  ‘pioneer’  and  made  good  sense  and  good  ma-  president  the  first  of  this  year 
corjjoration.  ‘leader’  for  example,”  the  script  terial  for  supporting  our  belief  responsible  for  developing 

Parts  in  the  machine  are  a  reads.  “They  may  seem  similar,  that  this  technique  using  words  ^jjp  “i^age  machine.”  Mr 
group  seventy  adjectives,  35  of  The  editors  and  other  people  to  define  characteristics  in  clear-  wheeler  is  continuing  as  a  con- 
a  positive  quality,  35  negative  who  check  our  lists  of  adjectives,  cut  terms,  can  be  of  practical  sultant  to  the  firm  He  was 
for  describing  the  company  however,  made  a  clear  and  ra-  value  to  the  planners  and  ere-  working  with  Walter  Clarke  of 

under  analysis.  These  adjectives  tional  distinction.  There  were  ative  thinkers  who  must  ulti-  Walter  Clarke  &  Associates 

are  divided  into  six  groups,  impoilant  differences.”  mately  find  the  ideas  and  the  Providence  R.I.  who  de¬ 
classified  as  leadership,  progres-  It  was  noted,  for  example,  woi-ds  to  make  the  corjiorate  ad-  veloped  the  “activity  vector 

siveness,  persuasiveness,  cordi-  that  Dow  Corning  was  reted  as  vertising  program  build  the  de-  analysis  sy.stem”  for  rating  in- 

ality,  dependability,  and  atti-  a  pioneer,  with  80%,  while  GE  sired  character  of  a  company.  dividuals  among  a  firm’s  per- 
tude.  They  are  printed  on  a  is  56%.  In  contrast,  GE  was  »  sonnel 

simple,  one  page  form.  Each  considered  a  leader  by  93%  as  Offers  General  Measure  ^  xr- 

group  has  an  equal  number  of  compared  with  20%  'for  Dow  «As  a  by-product,  this  re-  system^'a^  a  mean^f 0^0^110^ 

negative  and  positive  words.  Coming.  Evidently  for  the  re-  search  technique  al.so  produces  a  emulovees  in  Jobs  wheill  thov 

with  spaces  after  each  for  spondents,  a  pioneer  is  a  com-  general  measure  of  company  u„  bannipsi  anr? 

that “goes  it  alone,  like  Recognition. ‘How  widely  known’  ductivR  H  w^^^^ 

These  forms  are  taken  by  a  Dow  Coming,  while  a  leader  is  is  measured  by  the  percent  of  niost  the  same  adiectivas 

responsible  sun-eying  organiza-  a  company  that  heads  a  parade,  respondents  who  correctly  ® ® 

turn  to  newspaper  editors  and  like  General  Electric,”  the  script  identify  the  company  in  terms  ^s  are  used  to  d^scrihR 

other  rejiresentatives  of  the  continues.  “No  company  should  of  industry  and  products.  ‘How  Thus  the  “activitv 

publics  sened  by  the  corpora-  be  described  as  both  pioneer  and  deenlv  known’  is  measure<l  bv  w  ® 


its  competition  must  operate.  we  believe,  will  help  them  to 
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ments  together  produces  a  meas-  .AGENCY  ROUNDUP 
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WITHOUT  WARNING  OR  PATTERN  company  is  ..  .  *“^“actor  &  Co.  this. week 

you're  open  to  claims  for  LIBEL,  by  *  divided  itS  $4.4  million  acCOUnt 

comment,  picture,  error  in  fact  or  Just  aS  different  groupS  and  between  two  ao-pncip«  Cnrann/ 

name;  for  Invasion  of  Privacy,  Piracy,  diffpvonf  individinls  hove  differ-  o  u  !!  t  CarSon/ 

Plagiarism  or  Violation  of  Copyright.  ditTei  ent  indiMduais  na\  e  dinei  Roberts,  Los  Angeles,  which  has 

ent  impressions  of  a  company.  ,,een  handling  a  substantial  por- 

there  can  be  many  concepts  of  tion,  and  Gever,  Morey,  Madden 

what  a  company’s  coiTorate  pro-  &  Ballard,  Inc.,  New  Y'ork 
gram  should  be.  Some  execu- 

tiyes  may  lielieye  that  the  best  ♦  ♦  ♦ 

corporate  advertising  is  good  •  Zimmer,  Keller  &  Calvert, 
product  advertising.  To  others,  Inc.,  Detroit,  has  named  David 
corporate  advertising  is  simple  A.  Hallack  supervisor  of  PR  and 
boasting  about  the  company’s  William  J.  Luddy  manager  of 
general  merits.”  PR.  At  one  time  Mr.  Luddy 

The  “image  machine”  tech-  wTote  for  the  Buffalo  (N.  Y.) 
nidue  has  helped  Chirurg  &  Courier  Express. 
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Consumer  spend  their  money 
important  markets? 


1 


You'll  find  up  to  dote  answers  in  THE  1962  CONSOLIDATED  CONSUMER  ANALYSIS 


The  17th  annual  edition  of  the  Consolidated  Con¬ 
sumer  Analysis  again  reports  in  detail  on  the  pro¬ 
duct  and  brand  buying  pattern  of  millions  of  con¬ 
sumers  in  18  major  markets  across  the  nation. 

The  .Analysis,  based  on  a  sample  of  48,037  house¬ 
holds,  covers  more  than  100  basic  product  classifi¬ 
cations  .  .  .  gives  a  market  by  market  comparison 


of  product  use  and  brand  positions.  Current  data 
on  population,  households,  income,  retail  sales  and 
newspaper  circulation  in  each  of  the  18  markets 
are  included. 

Get  your  copy  of  the  1962  Consolidated  Consumer 
Analysis  from  any  of  the  newspapers  listed  below 
.  .  .  or  from  their  national  representatives 


CONSUMER  ANALYSIS  NEVYSPAPERS 


The  Columbus  Dispatch-Citizen  Journal 
Denver  Post 
Duluth  Herald  and  News-Tribune 
The  Fresno  Bee 
Honolulu  Star-Bulletin 
The  Indianapolis  Star  and  News 
Long  Beach  Independent  and  Press  Telegram 
The  Milwaukee  Journal 
The  Modesto  Bee 


The  Omaha  World-Herald 
Pensacola  News-Journal 
Phaenix  Republic  and  Gazette 
Providence  Journal-Bulletin 
The  Sacramento  Bee 
St.  Paul  Dispatch  and  Pioneer  Press 
The  Salt  Lake  Tribune  and  Deseret  News 
The  San  Jose  Mercury  and  News 
Wichita  Eagle  and  Beacon 
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CORRECTIONS  LISTED 


Newspaper  Groups 
Stir  Wide  Interest 


Wide  interest  in  formation  of 
newspaper  groups  was  indicated 
this  week  by  correspondence 
reaching  E&P  since  publication 
of  the  two  articles  on  March 
24  and  31. 

So  far  the  series  has  been 
noted  by  letters  from  four 
media  directors:  William  E. 
Matthews,  Young  &  Rubicam; 
Bern  Kanner,  Benton  &  Bowles, 
Inc.;  J.  J.  Hartigan,  Campbell- 
Ewald  Co.;  and  Richard  P. 
Jones,  J.  Walter  Thompson  Co. 

Some  letters  called  attention 
to  errors  in  the  tabulation 
(March  24).  These  corrections 
should  be  made: 

Florida  Golden  Markets:  Bulk 
linage  discounts  (minimum 
space  indicated  must  be  used  in 
each  paper,  balance  may  be  used 
in  any  or  all  three  papers)  10,- 
000  lines  2%  (3,500  lines  min. 
in  each  paper);  25,000  lines  4% 
(7,000  lines  min.  in  each  pa¬ 
per);  50,000  lines  6%  (13,000 
lines  min.  in  each  paper);  100,- 
000  lines,  8%  (27,500  lines  min. 
in  each  paper).  Circulations  and 
rate:  Miami  Herald,  299,689 
(a)  351,222  (S)  90c  per  line 
daily,  95c  Sunday;  Orlando  Sen¬ 
tinel  Star,  83,540,  (AM),  28,- 
593  (PM)  110,345  (S)  46c  a 
line  daily  and  Sunday;  St. 
Petersburg  Times,  105,067  (d) 
109,027  (S)  46c  a  line  daily  and 
47c  Sunday.  The  discounts  apply 
to  these  flat  rates.  Total  circula¬ 
tions  516,889  daily,  and  570,594 
Sunday. 

Kentucky  Group:  Group  rate, 
49%c 

Penn  Group:  Group  rate, 
$2.16 

PM  AM  Group:  Group  rate, 
54c 

AUSTRAL  I  A  S 

Expanding  Wealth 
Offers  Opportunities 

Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population,  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  Invested 
In  Australia. 

To  kssD  in  touch  with  marketing, 
advertiiing,  publiihing  and  graphic 
arts  in  Australia  read 

NEWSPAPER  NEWS 

FmblUh^  /0rtmigktly 

Annaal  Subscription  to  U.  S.  $8 
18  Honriltoe  St.,  Sydney,  Asstrollo 
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Northern  Illinois  Group:  Au¬ 
rora  Beacon-News  rate  for  both 
evening  and  Sunday  is  21c. 

Los  Angeles  County  4-Star 
Group:  Circulation  of  Valley 
Times  Today  (San  Fernando 
Valley)  49,637.  Group,  NOT 
owned  by  the  Bidders,  is  unique 
in  that  each  newspaper  is  under 
separate  ownership.  Newspaper 
Marketing  Associates  represents 
nationally  in  the  east  and  Doyle 
&  Hawley  Inc.,  in  the  wrest.  Cur¬ 
rent  circulation  of  the  4-Star 
group  is  181,579. 

Fentress  Group:  (Texas) 
Austin  American  -  Statesman, 
Sunday  rate  28c. 

Texas  Group:  San  Antonio 
Express  New’s  omitted  from  list. 
Texas  Harte-Hanks  Newspa¬ 
pers,  headquarters  in  Dallas,  is 
headed  by  Herbert  Taylor,  vice- 
president  and  general  manager. 
James  W.  Shriver  was  incor¬ 
rectly  called  “head”  of  the 
group. 

^  hat  Agents  Think 

Mr.  Matthews  of  Y&R  com¬ 
mented:  “Our  policy  at  Y&R  is 
to  make  group  purchases  when¬ 
ever  possible.  All  members  of  a 
group  must  be  justified  for  mar¬ 
keting  reasons,  and  on  occasion 
where  only  a  few  papers  in  a 
large  group  are  so  justified,  it 
is  not  logical  for  us  to  buy  the 
entire  list.  We  have  three  check 
points  in  our  operations  for  de¬ 
termining  group  purchases — the 
buyer’s  selection,  estimating, 
and  contracts.  We  maintain  a 
number  of  group  contracts  for 
various  clients  .  .  . 

“We  would  welcome  the  form¬ 
ing  of  additional  groups,  al¬ 
though  what  we  would  be  most 
interested  in  are  groupings  of 
newspapers  in  comparable  mar¬ 


kets,  rather  than  according  to 
geography  or  ownership.  Natu¬ 
rally  any  groupings  which 
would  simplify  orders  and  bill¬ 
ing  are  advantageous. 

“I  wish  I  could  be  optimistic 
about  the  possibilities  of  news¬ 
paper  netw’orks,  for  such  organi¬ 
zations  nationally  of  metropoli¬ 
tan  dailies  w’ould  give  newspa¬ 
pers  the  same  values  as  station 
networks  or  Sunday  supple¬ 
ments,  both  of  w'hich  have  been 
an  attraction  to  major  adver¬ 
tisers.” 

In-Between  Movement 

Mr.  Kanner,  of  B&B  said:  “We 
feel  that  the  formation  of  these 
groups  can  be  beneficial  to  many 
advertisers.  We  believe,  how’- 
ever,  that  these  groups  repre¬ 
sent  an  in-between  movement. 
That  is,  newspapers  must  evi¬ 
dence  greater  cohesiveness, 
among  other  things,  if  they  wnsh 
to  secure  additional  revenue 
from  national  advertisers.  It 
seems  inescapable  that  one  day 
soon  we  must  have  a  newspaper 
network  with  the  one  order-one 
bill  feature. 

“Newspapers  must  adapt  to 
the  current  advertising  climate 
with  up-to-date  selling  methods. 
If  they  do  not,  a  long  period  of 
drought  lies  ahead. 

“We  hope  they  do.” 

Mr.  Hartigan  of  C-E  wrote  as 
follows: 

“We  take  advantage  of  any 
discount  w'e  earn  in  any  of  the 
groups  that  exist.  However,  w’e 
do  not  schedule  the  advertising 
in  advance  in  order  to  take  ad¬ 
vantage  of  the  discount.  In 
other  wmrds,  if  our  schedule 
happens  to  conform  W’ith  the 
conditions  of  a  certain  group, 
we  take  the  discount  after  the 
space  has  appeared.” 

Mr.  Hartigan  said  he  was  not 
interested  in  seeing  more  groups 
formed,  nor  does  he  foresee  any 
possibility  of  a  national  news¬ 
paper  network.  Of  the  latter  he 
said: 

“This  idea  w-as  attempted  some 
years  ago,  only  to  fall  by  the 
wayside.  In  my  estimation,  it 
will  not  work.” 

Discounts  Secondary 

Mr.  Hartigan  also  said  that 
the  one-order-on  bill-one  check 
feature  was  of  no  interest  to 
his  agency  or  clients. 

“I  believe  newspapers  would 
receive  greater  benefits  if  they 
were  to  sell  their  markets,  sell 
their  newspapers  and  spend  less 
time  on  discounts.  As  an  induce¬ 
ment  to  national  advertisers, 
if  newspapers  were  inclined  to 
give  a  discount  on  an  incentive 
basis,  it  should  be  on  a  volume 
space  basis.” 

Not  Used  Extensively 

Mr.  Jones,  JWT,  said: 
have  used  several 


groups  once  or  twice,  but  so  far 
have  not  had  occasion  to  make 
really  extensive  use  of  them 
(aside  from  the  Westchester 
group,  which  we  use  frequently). 

“Obviously  we  are  delighted 
to  be  able  to  achieve  a  cost 
saving  through  group  rates. 
However,  up  to  now  our  experi¬ 
ence  has  been  that  the  groups 
provide  much  the  same  quality 
of  sendee  as  the  individual  new's- 
papers,  and,  consequently,  from 
a  marketing  point  of  view,  have 
offered  no  particular  advantage. 

Reason  for  Existence 

“In  considering  whether  more 
similar  groups  should  be  formed, 
I  think  a  great  deal  depends  on 
the  situation.  They  must  offer 
an  advertiser  a  marketing  rea¬ 
son  for  their  existence;  homo¬ 
geneity  in  either  city  size  or 
geographic  area  is  essential.  As¬ 
suming  that  this  criterion  has 
been  met,  the  group  should  try 
to  provide  services  which  indi¬ 
vidual  papers  do  not  or  cannot 
provide,  i.e.,  coordinated  pro¬ 
motional  support  and  merchan¬ 
dising;  similar  research  and 
market  data;  comparable  test 
market  facilities,  etc.  Unless 
they  can  provide  uniformity  they 
are  missing  one  of  the  great 
advantages  of  their  status  as  a 
combination. 

“The  one-order,  one-bill,  one- 
check  feature  is  of  interest  to 
us  from  an  accounting  stand¬ 
point,  of  course.  It  will  not, 
how'ever,  affect  our  decision 
whether  or  not  to  use  the  group. 

“In  summary,  I  would  say 
that  newspaper  groups,  provided 
they  have  a  marketing  reason 
for  existence,  have  an  oppor¬ 
tunity  to  do  a  more  effective 
selling  job  and  in  the  case  of 
small  towns  where  cost-per- 
thousands  are  generally  higher, 
should  be  able  to  benefit  from 
the  advantages  of  group  dis¬ 
counts.  They  will  not  realize 
their  full  potential  until  they 
have  also  pooled  their  resources 
for  better  research  and  com¬ 
pletely  integrated  promotional 
and  merchandising  activities.” 

• 

Peima.  HometoHn 
Group  Chartered 

Harrisburg,  Pa. 

A  corporation  to  pool  the  bill¬ 
ing,  marketing  research,  ad  sell¬ 
ing  promotion  of  member  new's- 
papers  has  received  a  charter 
from  the  Pennsylvania  Depart¬ 
ment  of  State  as  the  Western 
Pennsylvania  Hometown  Dailies 
Inc.,  of  Gibson  ia.  Pa. 

The  new  corporation  is  author¬ 
ized  to  issue  500  shares  of  stock, 
without  par  value,  for  an  initial 
capitalization  of  $5,000. 

Incorporators  were  listed  as 
Joseph  R.  McFate,  Joseph  R, 
McFate,  II,  and  Nancy  L. 
McFate,  all  of  New  Castle,  Pa. 


We 

of  these 
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chain  reaction 


guard  Web  Offset  Newspaper  Presses 


have  a  patented  chain  drive  system  for  quiet 


smooth,  dependable,  sharp  printing 


Owners'  reaction:  Great  satisfaction! 


Industry  reaction:^ 


guard  sales  are  soaring! 


THE  COTTRELL  COMPANY 


For  full  descriptive  Idereture.  write  or  call  your  rtearest  Vanguard  representative  at  800  Second 
Ave..  New  York  17.  YU  6-7600:  640  West  Washington  Blvd..  Chicago  6,  FR  2-5693;  1808 
Hi-Line  Drive,  Dallas  2.  Rl  7-8595;  1830  West  Pico  Blvd..  Los  Angeles  6,  DU  7-3219. 


MEET  JKW  SPARBER 


On  the  Job 

Ry  Rick  FriiNimuii 

THE  EDITOR — Jean  Sparber, 
38,  and  the  mother  of  three  teen¬ 
age  boys,  was  born  Jean  Wein¬ 
stein  in  New  York  City.  The 
only  daughter  of  a  vocational 
guidance  counsellor  and  a 
teacher  with  experimental  ideas 
on  education,  she  once  toured 
the  United  States  using  sleep¬ 
ing  bags.  (“I  slept  in  Los  An¬ 
geles  Cemetery  and  went 
through  Canadian  customs  in 
my  pajamas.”) 

Jean  took  her  B.A.  at  Skid¬ 
more  College,  Saratoga  Springs, 
N.  Y.,  with  double  majors  in 
English  and  Sociology.  While 
there,  she  interned  at  a  South¬ 
ern  reform  school  and  was  put 
in  charge  of  solitary  confine¬ 
ment  for  10-year-olds.  (“This 
led  to  my  going  into  professional 
social  work  and  my  present 
strong  feelings  alxnit  children’s 
rights.”) 

She  was  graduated  with  Hon¬ 
ors  in  English,  then  went  on 
to  Columbia  University’s  New 
York  School  of  Social  Work 
where  she  received  her  M.S.  two 
years  later. 


THE 
MIGHTY 
FORCE 
In  A 

GROWING 

AREA 

Let  The 

SHAWNEE  NEWS-STAR 

Carry  Your  Sales  Message  To 
Over  45,000  Readers  Daily 
Covering  A  3  County  Area 
Of  GROWING  OKLAHOMA 

We  Are  The  Hub  Of  A  Grow¬ 
ing  Industrial  and  Agricultural 
Section  of  CENTRAL  OKLA¬ 
HOMA 

USE  YOUR  ADVERTISING 
DOLLARS  TO  REACH  MORE 
PEOPLE  ...  TO  GET  MORE 
SALES. 

SHAWNEE  NEWS-STAR 

.4  Stauffer  Publication 

National  Representatives 
BURKE.  KUIPERS  &  MAHONEY,  Inc. 
rjew  York  —  Atlanta  —  Dallas — Detroit— 
Chieapo  —  San  Francisco  —  Charlotte  — 
Oklahoma  City — Kansas  City. 


— No.  14:  The  Youth  Page  Editor 


In  1945,  Jean  Weinstein  mar¬ 
ried  Cartoonist  Howard  Spar¬ 
ber  (Timmy,  Crax  &  Jax  and 
The  Byrd  House)  and  for  more 
than  three  years  she  wrote  car¬ 
toon  gags. 

In  1957.  she  began  experi¬ 
menting  with  feature  ideas  to 
start  the  reading  habit  in  sub¬ 
teens  within  the  text  of  a  news- 
paper.  Reaching  youngsters 
with  material  designed  to  pre¬ 
vent  social  and  mental  illness 
was  already  a  key  part  of  her 
background.  She  had  used  this 
method  with  disturbed  children 
in  several  institutions. 

In  October,  19fi0,  she  started 
a  youth  page  in  the  Morristown 
(N.  J.)  Daily  Record. 

*  *  ♦ 

THE  JOB  —  Dancing,  dating 
and  decolletage;  cars,  co-eds 
and  Coke  hangouts  —  They’re 
all  part  of  the  working  life  of 
Jean  Sparber. 

Her  page,  which  appears  ten  sometimes  by  Jean,  some-  bits  involving  youngsters  and 
every  Thursday,  has  several  de-  times  by  a  youngster.  One  edi-  their  activities,  and  “Blast  Off,” 
partments.  One  is  the  “Roamin’  torial  by  her  discussed  what  a  forum  for  the  kids  to  criticize 
Forum,”  where  Jean  turns  in-  she  believed  was  the  core  of  adult  lyehavior  without  revealing 
quiring  photographer  and  in-  the  school  drop-out  problem ;  an-  their  own  identities.  The  latter 
ter\'iews  kids  from  18  months  other,  by  a  fourth  grader,  asked  has  touched  on  such  things  as 
(“What  do  you  do  at  Grandma’s  other  kids  to  join  him  in  giving  bad  sportsmanship  of  parents 
house?”)  to  18  years  (Some  tips  away  toys  for  Thanksgiving;  at  basketball  games,  and  moth- 
on  taking  a  girl  to  a  prom).  She  still  a  third,  by  Jean,  discussed  ers  who  rush  dating, 
i^akes  the  photographs  with  a  “the  fine  art  of  tantalizing”  Special  features  on  the  youth 

Polaroid  camera.  (“The  young-  teacher  substitutes  and  what  page  have  reported  on  a  field 
sters  lov-e  to  count  the  10  sec-  could  be  done  to  alleviate  it.  trip  to  a  school  for  retarded 
onds  and  take  home  the  pic-  The  rest  of  “Kids  Keyhole”  girls;  a  day  as  a  student  in  a 
tures  as  souvenirs.”)  is  made  up  of  news  about  county  local  high  school;  discrimination 

Sometimes  Jean  uses  group  schools  and  pupils,  clubs,  or-  against  youngsters  in  renting 
work  techniques  in  helping  the  ganizations,  scouts,  4-H  groups,  apartments  and  houses;  and 
kids  express  themselves  posi-  bands,  tricks  kids  use  to  get  out  beauty  contests  “from  the  in- 
tively  after  understanding  their  of  things,  and  gossip  with  no  side.”  (“I  have  serv’ed  as  a 
anger.  “Teen  age  rebellion,”  she  names  attached.  Here’s  where  judge  or  on  screening  commit- 
says,  “can  sometimes  be  the  re-  the  youngsters  will  find  such  tees  for  beauty  contests.  Some 
suit  of  having  to  shut  up  and  items  as;  “Book  Sale  —  the  girls,  no  matter  how  pretty, 
avoid  being  called  fresh.”  Bobbsey  Twins  are  among  should  never  be  allowed  to  enter 

At  a  recent  skating  party  for  goodies  going  for  pennies  today  because  they  haven’t  the  per- 
carrier  boys,  she  asked  for  the  and  tomorrow  at  Morristowm’s  sonality  strength  to  take  de- 
Forum:  “Do  you  have  a  favorite  Midtow-n  Shopping  Center;”  feat.”) 

part  of  your  Record  route?”  At  “Eager  Beavers  Sewing  Club  Jean  Sparber  builds  her  youth 

4-H  Award  Nite,  she  asked:  welcomes  Miss  Ethel  Ann  Rose-  page  on  the  theory  that  people 
“4-H  stands  for  heart,  health,  ley,  assistant  4-H  Club  agent,  must  understand  and  be  re¬ 
hand  and  head.  Which  particu-  to  a  Saturday  morning  meet-  minded  constantly  that  “good 
larly  applies  to  your  work?”  At  ing  to  show  off  their  mothers;”  kids  doing  good  things  is  good 
the  Hanover  Park  Hi-Y,  she  and  “Naughty  Nonsense  —  A  news.”  She  maintains  ^  that 
asked:  “As  a  recognized  leader,  tot  explains  that  the  true  test  youngsters  are  hungry  for  rec- 
what  do  you  consider  as  your  of  a  teacher  is  ‘when  you  acci-  ognition,  and  newspaper  cover- 
responsibility?”  dentally  spill  your  milk  all  over  age  of  their  accomplishments 

According  to  Jean  Sparber,  him  and  you  still  like  him  can  achieve  fast  results  “if  bal- 
these  sessions  can  sometimes  later.’  ”  (The  column  has  been  anced  sensitively  and  realisti- 
take  on  a  hilarious  aspect.  “One  effective.  A  mention  in  it  once  cally  with  the  truth  about  where 
school  thought  I  was  being  that  beds  were  needed  to  house  they’re  getting  away  with  mur- 
mobbed  because  of  the  noisy  delegates  to  a  teen  convention  der.”  She  claims  that  the  near¬ 
hubbub  around  me  in  the  play-  brought  75  replies.  A  second  re-  est  professional  relative  to  her 
ground.  We  were  discussing  the  quest  by  the  same  group  brought  youth  page  is  the  Street  Comer 
subject  of  fairies,  elves  and  gob-  in  still  more.)  youth  worker, 

lins.”  There  is  also  the  department,  Jean  Sparber  developed  her 

Another  major  department  of  “Who’s  Who  in  ’62,”  which  are  youth  page  from  scratch,  leam- 
I  the  page  is  “Kids  Keyhole,”  portraits  of  high  school  seniors,  ing  from  first  hand  experience 
which  is  made  up  of  many  parts.  The  youth  page  includes  “Flip  (Continued  on  page  30) 


Jean  Sparber's  "Roamin'  Forum"  is  in  action  at  Mountain  Lake  High 
School  as  she  interviews  two  youths  who  are  "going  steady."  The 
question  was:  "What  do  you  think  of  printing  the  names  of  juvenile 
offenders  in  the  newspapers?" 

One  is  a  short  editorial,  writ-  Side,”  a  collection  of  humorous 
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PATH  OF  THE  ELEKTRON 


What  is  it?  Well,  it’s  a  simple  path. 
More  direct  than  before.  You’ll  see 
just  what  it  means  during  ANPA 
week.  Watch  for  it  beginning  April  21. 


Mergenthaler 


29  Ryerson  Street.  Brooklyn  5.  New  York 


You  thPageEditor 


{Continued  from  page  28) 


with  only  her  research  ideas  to 
go  on.  “This  was  possible,”  she 
adds,  “only  because  of  the  help 
and  understanding  of  the  staff 
of  the  Record.  The  editors  didn’t 
tell  me  w’hat  to  do  and  didn’t 
censor  me.  They  only  called  me 
down  fast  when  I  got  out  of  line 
technically.” 

Because  of  this  flexibility  and 
freedom,  she  manages  to  come 
upon  and  report  on  many  un¬ 
usual  (at  least  to  readers)  as¬ 
pects  of  youth.  She’s  been  in¬ 
vited  to  illicit  beer  parties  and 
talked  to  kids  about  bars  which 
sell  liquor  to  minors.  She’s 
watched  a  4-H  bee  keepers’  hive 
inspection.  She’s  learned  the 
formal  etiquette  advice  on  fu¬ 
neral  rites  for  a  hampster  and 
the  proper  dress  for  mock  wed¬ 
dings  of  six-year-olds.  She’s 
toured  tree  forts,  danced  at 
Ukranian  dance  festivals  and 
participated  in  Slavic  gjunnastic 
picnics. 


page,  which  covers  39  munici¬ 
palities  and  goes  into  public, 
parochial  and  private  schools.” 

One  of  these  promotions  is 
working  with  fifth  grade  teach¬ 
ers  in  helping  to  improve  com¬ 
position  and  spelling  of  their 
students  by  having  them  con¬ 
tribute  to  the  youth  page.  An¬ 
other  was  a  five-part  series  at 
the  YMCA  for  youngsters  who 
wanted  to  start  their  own  news¬ 
papers.  “Kids  adore  mats,  wire 
ser\'ice  copy,  proofs,  and  re¬ 
leases.  I  took  all  the  w’astebasket 
trash  for  samples  and  had  to 
beg  the  Record  staff  not  to  throw 
half-full  coffee  containers  on  top 
of  this  very  valuable  material.” 

Jean  Sparber  also  helps  re¬ 
cruit  carriers  for  the  paper. 


to  deadline  as  possible  and  don’t  of  crisis  when  some  teens  were 
make  promises  you  might  not  caught  in  plagiarism  in  a  high 
be  able  to  keep.  Otherwise,  school  magazine.) 
they’ll  pester  their  mothers.”)  Her  first  book  of  a  series  on 
•  You  can’t  buy  friendship  pediatric  interpretation  is  due 
with  candy  and  cookies.  off  the  presses  soon.  The  book 

Adds  Jean:  “Whenever  possi-  was  researched  at  Morristown 
ble,  read  material  back  to  them  Memorial  Hospital  and  is  de- 
and  dispense  with  suspense  signed  to  prepare  children  for 
about  w'hat  you’ll  report.  Other-  hospital  care, 
wise,  kids  may  become  over-ex-  ♦  ♦  * 

cited.  And  explain  carefully  to  TR.41XING  NEEDED  —  Jean 
anxious  parents.”  Sparber  reflects  on  her  own 

Once  kids  open  up,  she  con-  youth  social  work  background  in 
tinues,  they  often  spill  too  much,  discussing  training  for  her  pres- 
“It’s  not  unusual  to  hear  tirades  ent  job.  It’s  essential,  she  says, 
against  parents  or  learn  their  to  have  a  high  sense  of  respon- 
secret  vices.  One  tot  revealed  sibility  in  what  makes  kids  tick. 


Speak»'rs  Bureau 


HOURS — “I’m  on  the  alert  as 
long  as  I’m  in  Morris  County. 
These  are  professional  hours  — 
being  on  call  and  on  tap  con¬ 
tinuously,”  says  Youth  Page 
Editor  Jean  Sparber. 

During  the  summer  months 
her  best  is  mostly  out  of  doors, 
while  in  bad  weather  she  relies 
heavily  on  the  phone.  Her  busi¬ 
est  times  are  when  youngsters 
are  not  in  school,  on  weekends 
and  evenings. 


that  his  minister  ate  pizza  in 
bed  every  Saturday  night.” 

The  worst  hazard  with  tots, 
according  to  Jean,  is  taking 
their  remarks  with  a  straight 
face.  “I  had  to  bury  my  face 


Jean  has  also  organized  a 
Youth  Page  Speakers  Bureau, 
which  enjoys  much  success  in 
the  area.  “I  felt  strongly  that 
young  people  must  be  heard,” 
she  relates,  “especially  when 
adults  are  trying  to  understand 
their  point  of  view.” 

One  such  panel  was  made  up 
of  young  speakers  who  had 
w'orked  with  the  head  of  the 
Alcoholic  Service  and  at  Mor¬ 
ristown  Memorial  Hospital  to 
learn  about  the  subject  in  depth. 
It  was  so  successful  a  number 
of  county  groups  have  requested 
tapes  of  the  session. 

Jean  Sparber’s  job  has  also 
cut  across  newspaper  promo¬ 
tion.  “You  have  to  be  a  repre¬ 
sentative  of  the  paper  and  care 
about  its  future,”  she  says. 
“And  you  have  to  try  to  get  the 
expanded  county  feeling  into  the 


PROBLEMS  —  “This  job  is 
loaded  with  inter-personal  booby 
traps,”  Jean  claims.  “The  hard¬ 
est  problem  to  solve  was  learn¬ 
ing  to  please  both  the  kids  and 
the  parents.  As  a  result,  the 
page  serves  as  a  meeting  place 
for  the  generations. 

“It  was  necessary  to  establish 
a  true  trust  relationship.  Young¬ 
sters  quickly  sense  if  you’re  on 
the  side  of  authority.  But  kids 
also  form  strong  possessive  at¬ 
tachments.  You’ve  got  to  keep 
the  relationship  close,  but  know 
when  to  cut  it  off  without  offend¬ 
ing  them.” 

Some  other  pitfalls  of  youth 
page  editing,  Jean  says,  are: 

•  You  can’t  take  liberties 
with  children.  (“They  are  not 
as  good  sports  as  they  appear.”) 

•  Youngsters  take  disap¬ 
pointment  hard.  (“Work  as  close 


Objective,  accurate,  non-judg- 
mental  training  is  important. 

“You’ve  got  to  be  sensitive 
and  keep  up  your  self-evalua¬ 
tion,”  Jean  adds.  “And  it’s  an 
excellent  idea  to  check  with  pro¬ 


in  a  handkerchief,”  she  relates,  fessionals  periodically  just  to 

make  sure  you  are  on  the  right 


“on  hearing  a  discussion  of  par¬ 
liamentary  procedure  in  a  sand-  track, 
box.  They  voted  on  who  would  *  «  « 

be  cats  and  who^ would  be  dogs.”  SATISFACTIONS  —  “There’s 

a  lot  of  fun  and  excitement  in 
TIPS  AND  S()URCES  Jean  taking  what  comes,”  says  Jean. 
Sparber  has  built  up  files  on  “Xhe  job  is  always  full  of  sur- 
over  500  youngfsters  in  what  prises.  A  phone  rings  and  it’s  a 
she  calls  a  “secret  Youth  Page  sophomore  boy  bursting  to  tell 
netw'ork.”  It’s  cross-indexed  ac-  about  a  wonderful  dance  he  at- 
cording  to  age,  area,  school,  tended  the  night  before  and  how 
grade  and  interest.  jijg  youth  committee  raised 

She  rejects  the  idea  of  paid  enough  money  to  buy  penicillin 
correspondents,  contending  that  ^  baby  with  rheumatic 

kids  feel  privileged  to  report,  fever” 

“I  am  always  overloaded  '  ..  _ 

with  material,”  Jean  says.  She  adds:  “When  I  was  a 

Jean  utilizes  what  she  calls  ^'^tle  girl,  my  mother  warned 
“free  floating  hunches  and  curi-  to  talk  with  strangers. 


osity.”  When  one  third  of  an 
audience  at  the  local  perform¬ 
ance  of  Mozart’s  “Marriage  of 
Figaro”  were  children,  she 
wanted  to  know'  w’hy  they  came 
and  W’hy  they  sat  through  it 
quietly?  When  she  wanted  to 
find  out  what  teen  age  girls 


This  was  a  blow.  Now,  finally, 
I  can  talk  with  anyone  I  want!” 


‘GocmI’  Teen  Feature 
Wins  Teachers’  Plaudits 


Akron,  0. 
For  a  year  the  Beacon  Journal 


went  through  for  puffy  hair  has  published  a  daily  one-column 
styles  and  how'  rollers  worked,  box  feature  detailing  the  achieve- 
she  cut  her  ow'n  long  hair  (“nine  nient  of  a  high  school  pupil, 
years  of  it”)  and  found  out  Called  “Today’s  Teen,”  the  box 
firsthand.  also  carries  a  picture  of  the  boy 

Jean  also  has  highly  restricted  or  girl, 
sources.  She  has  free  reign  of  This  week  the  principals  of 
confidential  case  histories  and  fjjQ  aine  Akron  city  high  schools 
inside  information  within  social  to  the  Beacon  Journal 

agencies  w’hen  a  situation  war-  citing  their  appreciation  of  the 
rants  it.  In  some  cases,  she  helps  feature 
on  therapy.  (“The  page  is  moni¬ 
tored  by  my  social  w’ork  friends  Spotlight  Students* 

at  my  own  request.”)  .  ,  ii- 

^  ^  ^  “This  serves  to  spotlight  some 

THF  FVTRA  TOlim  To  of  our  finer  high  school  students 
THE  EXTRA  TOUCH  —  To 

Jean  Sparber,  her  youth  pa^  j^^t  otherwise  recognized,  are 
job  IS  “developing  a  community  highlighted  in  this  feature  .  .  . 
tnist  ”  Asainemberof  theNa-  ^he  boys  and  girls  have  high 


tional  Association  of  Social 
Workers,  she  is  part  of  the  so¬ 
cial  work'  community  of  the 
county.  Because  she  has  built 


regard  for  these  columns,”  the 
principals  said. 

Nancy  Yockey  of  the  Women’s 


up  files  and  information  on  re-  Department  does  the  feature, 
sources  for  youngsters,  she  is  The  Beacon  Journal  has 
often  called  on  by  guidance  started  another  educational  fea- 
counsellors  and  educators.  (She  ture,  “Meet  Your  Teacher,”  with 
was  once  rushed  in  at  a  moment  picture  and  story. 
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From  742,657  choices  the  right  gasoline  for  May  in  Minneapolis 


A  good  gasoline  is  not  just  one  fuel.  It’s  a  whole  roster  of 
combustibles— and  the  number  of  possible  blends  is  astro¬ 
nomical.  But  a  blend  that  works  fine  in  Albuquerque 
will  cause  cars  to  balk  in  Butte.  And  vice  versa.  That’s 
because  gasoline  is  sensitive  to  climate  and  altitude. 

How,  then,  do  you  make  gasoline  that’s  right  for  every 
area,  every  season?  First,  you  analyze  40  years  of 
weather  reports.  Then,  you  divide  the  country  into  26 


climate  and  altitude  areas,  blend  a  gasoline  for  each,  change 
it  each  month  in  most  cases.  That  way  it  will  be  just  right  for 
May  in  Minneapolis  or  September  in  Salt  Lake  City. 
This  is  truly  Climate  Control  .  .  .  and  only  Texaco 
goes  to  such  lengths  with  it.  It  is  one  example  of 
the  care  that  goes  into  all  our  products  .  .  .  care 
that  adds  up  to  quality,  Texaco  style.  For,  here  at 
Texaco,  quality  is  a  persistent  point  of  view. 


TUNE  IN  TO  THE  HUNTLEY-  BRINKLEY  REPORT,  MONDAY  THROUGH  FRIDAY,  NBC-TV. 
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New  Cutler- Hammer  bottom  wrap 
inserter  —  shown  on  the  job  at  Atlanta 
JOURNAL  &  CONSTITUTION— easily  handles  40 
bundles-per-minute.  But  speed  is  only  half 
the  story  of  this  new  inserter’s  superiority. 
The  new  Cutler-Hammer  inserter  features 
four-unit  modular  construction  for  easier  in¬ 
spection  and  maintenance.  A  pull-out  drawer 
enables  your  own  personnel  to  service  the 
simple  pneumatic  control  in  a  matter  of 
minutes. 


CUTLER-HAMMER  CAN  PROVIDE  ANY  OR  ALL  OF 
THESE  AUTOMATIC  MAILROOM  OPERATIONS 


C-H  COUNTER¬ 
TOTALIZER 


I 


With  this  new  and  better  Bottom  Wrap  machine... 

You  can  get  a  better 
automatic  mailroom  than  ever 
from  Cutler-Hammer 


I 


It’s  future-oriented  developments  like 
Cutler-Hammer’s  new  bottom  wrap 
machine  that  have  made  Cutler-Ham¬ 
mer  the  unchallenged  leader  in  engineered 
mailroom  systems.  More  than  160  Counter 
Stackers  are  in  operation  or  being  installed, 
and  complete  major  mailroom  systems  in 
such  leading  newspapers  as  the  Baltimore 
NEWS  POST,  Baltimore  sun,  Miami  herald, 
Milwaukee  journal  and  Atlanta  journal 
&  CONSTITUTION  will  provide  day-by-day 
proof  of  Cutler-Hammer’s  years-ahead 
thinking. 

GET  THE  DETAILS  ON  BOTTOM 
WRAP  AND  OTHER  NEW  DEVELOP¬ 
MENTS  FROM  CUTLER -HAMMER 

Cutler-Hammer’s  new  inserter  handles 


more  than  40  bundles-per-minute  .  .  .  more 
than  enough  speed  to  keep  pace  with  all 
foreseeable  developments  in  automatic  mail- 
rooms  of  the  future. 

You’re  way  ahead  when  you  call  the 
Cutler-Hammer  newspaper  equipment  spe¬ 
cialist  early  in  your  mailroom  planning.  You 
can  begin  with  a  single  automatic  operation 
and  add  increasingly  sophisticated  phases 
to  match  your  timetable,  because  Cutler- 
Hammer  builds  in  provision  for  future  im¬ 
provements.  At  each  step  you’ll  get  the  best 
available  in  mailroom  equipment  and  engi¬ 
neering  if  you  deal  direct  with  the  leader  in 
the  field  —  Cutler-Hammer.  Your  local 
Cutler-Hammer  office  offers  unequaled  ex¬ 
perience  in  mailroom  design.  Call  them  soon. 


What’s  new?  Ask... 

CUTLER- HAMMER 

Cutl«r-Hammtr  Inc..  Milwaukee. Wisconsin  •  Divisions:  AIL;  MuHenbach  •  Subsidiaries: 
Uni. Bus..  Inc.;  Cutler-Hammer  International.  C.A.  •  Associates:  Cutler-Hammer  Canada. 
Ltd.;  Cutler-Hammer,  Meiicana.  S-A. 
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Most  Real  Estate  Ads 
Fail  Standards  Test 

By  Daniel  L.  laonel 

fieri  Ariverlisins  Dirm-lirr,  \r*M  Vrirk  l’r»>l 


After  years  of  discussion  of 
the  tenets  of  good  real  estate 
advertising  copy,  Ralph  M. 
Rosenberg,  Tacoma  (Wash.) 
Xcics-Tribnne,  called  his  staff 
together  and  decided  to  apply 
the  acid  test  to  all  the  real 
estate  ads  w'hich  appeared  in 
the  Tribune  and  the  Tacoma 
Sunday  Ledger  on  a  single 
recent  Sunday. 

Using  the  si.\  generally  ac¬ 
cepted  elements  for  a  good  class¬ 
ified  real  estate  ad  as  a  yard¬ 
stick,  the  staff  people  rated  728 
ads.  Reviewing  the  ads  on  this 
basis  not  only  provided  real 
estate  advertisers  with  an  ob¬ 
jective  evaluation  of  their  copy 
but  provided  an  excellent  train¬ 
ing  device  for  the  classified  peo¬ 
ple. 

6  Factors  (Hierked 

The  six  factors  that  make  un 
a  good  real  estate  ad  which 
sened  as  a  basis  for  the  study 
are  as  follows; 

1.  An  attention-attracting  and 
appealing  statement 

2.  An  interesting  opening 
statement 

3.  Informative  and  descriptive 
copy  in  body  of  ad 

4.  Price  and  terms  infonna- 
tion  or  indication 

5.  Who  to  call  and  urge  to  do 
so. 

6.  Firm  name,  address,  phone 
number  and  association  ^na¬ 
tions. 

Of  the  728  ads  studied  only 
222  were  considered  to  have  ef¬ 
fective  headings.  Some  of  the 
“good”  ones  were: 

Away  from  Noise 
Room  to  Breathe 
Want  Room  for  Children? 
Separate  Apartment  for 
Mother 

Find  Contentment 
New,  Fresh,  Attractive 
Calling  Young  Couples 
Handyman’s  Special 
For  the  Small  Fry 
Among  those  considered  poor 
were  the  following: 

Special 

Bargain 

Look 

New 

The  Best 
Sacrifice  Price 

(Area  only) — Lakewood,  Oak¬ 
land,  Etc. 

(Address  only) 

GI 


Two  Bedroom 
Must  Sell 

Yours  for  Century  21 

Some  of  the  Best 

Concerning  the  second  point, 
“Interesting  opening  state¬ 
ments,”  only  291  of  the  728 
qualified.  Here  are  some  of  the 
best: 

Deluxe,  New,  custom  built 
home. 

Unexcelled  Marine  and  Moun¬ 
tain  view 

Spring  is  coming,  and  with 
it . 

Excellent  home  for  growing 
family 

From  this  home  you  can  see 
the  Narrows  Bridge,  01ymi)ics, 
etc. 

Spacious  3-bedroom,  older 
home 

Restricted  area  with  all  city 
improvements 

Covered  garden  patio  leads  to 
green  slate  entrance 

Chalet  style,  three  bedroom 
rambler 

Among  the  i)oor  oi)ening 
statements  were: 

What  a  nice  set-up 
Cute  brick,  garage  home 
We  have 

Owner  moved  to  Alaska 
Dandy  two-bedroom  home 
If  your  credit  is  good 
Terms,  4216  No.  Gove 
Large — two  bedroom 
Lakewood — Buyers  special 
Before  it’s  too  late  be  sure 
and  see 

Follow  the  signs  from  Regents 
Blvd. 

De.*icriplive  Copy 

As  for  “descriptive  copy,”  318 
rated  high.  Here  are  two  ex¬ 
amples: 

THREE-BEDROOM  RAMBLER  in  ex- 
cellent  condition,  lanre  livintr  room  with 
stone  fireplace.  Beautiful  cabinet  kitchen 
with  built-in  ran^  and  oven.  Break* 
fast  space  in  kitchen,  family  room  with 
sliding  iirlass  doors  to  patio.  Very 
attractive  landscaped  yard,  back  fenced 
with  two-car  carport,  walking  distance 
to  schools,  churches,  bus  and  shoppinct* 
•  •  • 

SPRING  is  not  far  off  and  pretty  soon 
you  w’ill  be  itching  to  i^et  out  in  the 
quiet  and  peace  of  a  nice  beach  home. 
We  have  one  that  is  just  rifrht.  100 
feet  of  beach  frontal  on  a  protected 
bay.  Not  more  than  25  minutes  from 
Tacoma.  Home  is  modem  in  every  re¬ 
spect.  3  complete  bath  facilities.  lar^ 
view  kitchen  and  separate  utility  and 
storage  room.  LivinR  room  and  family 
room,  attached  double  K&ra^e.  We  will 
be  gl&d  to  show'  you  this  home  anytime. 

The  following  ads  were  con- 


sideretl  poorest  in  content: 

IN  OUR  opinion  this  is  one  of  the  must 
clever,  cute,  clean  and  convenient  homes 
we’ve  listed  for  some  time.  It  is  not  our 
intent  to  overrate  the  description— you'll 
just  have  to  see  and  form  your  own 
opinion. 

OWNER  IS  BEING  TRANSKERRED. 
MUST  SELL! !  3  nice  lots.  Karaite.  Just 
one  block  off  M  Street.  Be  sure  to  see 
this  one  first. 

*  •  « 

SPECTACULAR  Sound  view,  Univer¬ 
sity  Place.  3  hetiroom  Cai>e  Cod.  I'.j 
baths.  Owner  transferred. 

JEFFERSON  DIST.  Gorjteous  rambler! 

•  •  • 

TERMS.  NORTH  STREET,  hg.  family 
home.  Liv.,  din.,  firepl.,  Ik.  Kas  heater, 
cab.  kit.,  utility  room,  3  liedrms.  bath 
up.  Lk.  Kar.,  2  lots. 

*  «  * 

UNIVERSITY  PLACE  Brick  and  sidinK 
split-entry  home  in  the  charminK  Vista 
Terrace  area.  Full  dayliKht  basement, 
double  KaraKe,  2  fireplaces. 

'Gall  to  .\ctioii'' 

Only  175  of  the  728  ads 
studied  included  a  “call  to  ac¬ 
tion.”  Here  are  some  of  the  best: 
Will  show  anytime 
Mary  Doe  and  John  Jones  will 
be  there  to  greet  you 
Open  Sundays  from  1  to  5. 
John  Jones  will  show.  For 
further  information  call  Mr. 

Jones  at - 

Drive  by.  Call  me  and  I’ll 
show  anytime 

Call  John  Jones.  Le -  or 

if  busy,  LE - 

Those  considered  having  a 
poor  closing  included  these: 

Ju.st  phone  number 


Ask  for  Mr.  Peterson  (Phono 
no.  not  given — reader  will 
have  to  refer  to  firm  signa¬ 
ture  for  number.) 

Call  Jim  (No  last  name  given) 
phone  number. 

Of  the  728  ads  studied,  28.’) 
showed  firm  name,  address, 
phone  number  and  association 
affiliations. 

Card 

When  the  above  points  are 
summarized  it  becomes  clear 
that  by  using  poor  copy  tech- 
niaue,  real  estate  advertisers 
are  not  utilizing  the  total  power 
of  classified.  Here’s  the  score- 
cai’d: 

Only  30.59f  of  the  ads  had  AN 
APPEALING  HEADING 

Onlv  40%  of  the  ads  had  AN 
INTERESTING  OPENING 

Only  43.7%  of  the  ads  had 
GOOD  DESCRIPTIVE 
COPY 

Only  64.5%  of  the  ads  had 
PRICE  AND  TERMS  IN¬ 
FORMATION  OR  INDICA¬ 
TION  OF  PRICE 

Onlv  24%  of  the  ads  had 
STATEMENT  OF  WHO 
TO  CALL  &  URGE  TO  DO 
SO 

Only  59.5%  had  FIR.M 
NAME,  ADDRESS,  PHONE 
NO.  AND  ASSOCIATION 
AFFILIATIONS 


Life's  Like  That 


by  Fred  Neher 


"Stop  phonin9  dear  and  asking  'what's  new' 7" 
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“Columbia  Electric  distributes 
lines  for  hundreds  of  manufac¬ 
turers  and  sells  thousands  of 
products  in  all  36  counties  of  the 
Spokane  Market.  Oiu:  Spokane 
Market  sales  are  four  times  as 
large  as  those  of  metropolitan 
Spokane,  making  the  satellite 
counties  an  integral  part  of  our 
market.  We  cover  the  full  market 
through  the  wide  circulation  of 
The  Spokesman  -  Review  and 
Spokane  Daily  Chronicle.” 

Maage  E.  La  Counte 
president  &  general  manager 
Columbia  Electric 
Spokane,  Washington 


♦ 


Columbia 


Electric  Sales  are  Further  Proof .  .  . 


THE  SPOKANE  MARKET 

TIMES  AS  BIG 
AS  IT  LOOKS! 


Typical  of  other  businesses  headquartered  in  Spo¬ 
kane,  Columbia  Electric’s  sales  ratio  between  the 
Spokane  Market  and  metropolitan  Spokane  is  4  to  1 ! 

Why  is  this? 

Because  any  way  you  measure  it  ...  by  popula¬ 
tion,  income  or  retail  sales  .  .  .  the  Spokane  Market 
is  4  times  as  big  as  its  metro  area.  It  is  one  big  ex¬ 
ception  to  the  metro  concept  of  measuring  a  market. 

Over  1.1  million  people  who  earn  $2.1  billion  and 
spend  in  excess  of  $1.4  billion  at  retail  annually  live 
in  the  36-county  Spokane  Market  which  includes 


northern  Oregon,  northern  Idaho  and  western  Mon¬ 
tana  as  well  as  eastern  Washington.  No  sales  job  in 
the  Pacific  Northwest  is  complete  until  you’ve  sold 
the  million-billion  Spokane  Market. 

And  the  easy,  effective  way  to  cover  this  rich, 
cohesive  trading  area  is  with  the  Spokane  dailies. 
The  Spokesman-Review  and  Spokane  Daily  Chroni¬ 
cle  reach  over  9  out  of  10  families  in  Metro  Spokane; 
7  out  of  10  families  in  the  24-county  Retail  Trading 
Zone;  and  approximately  5  out  of  10  families  in  the 
FULL  36-county  Spokane  Market. 


Any  IVay  You  Measure 
the  Spokane  Market, 
it's  4  Times  as  Big 
as  Metro  Spokane: 


Metropolitan 

Spokane 

36-County 
Spokane  Market 

Population 

282,000 

1,119,500 

Net  Effective  Income 

$594,973,000 

$2,166,306,000 

Total  Retail  Sales 

$381,133,000 

$1,444,787,000 

Source:  Sales  Management,  "Survey  of  Buying  Power,*’ 
May  10,  1961 


The  Spokesman-Review 
Spokane  Daily  Chronicle 


NEWSPAPERS  P 
SaiTHEMOST' 


Advertising  representatives:  Cresmer  Ct  Woodward,  Inc.,  Sunday  Spokesman-Review  carries  Metro  Sunday  comics  and  This  Week  magazine. 


-  < 
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THE  GOSS  COMPLETE  LINE 
ASSURES  IT! 


Another  reason  why  most  pub¬ 
lishers  talk  to  Goss  first  about 
presses— they’re  assured  of  totally 
unrestricted  thinking  about  what’s 
best  for  the  need. 

Goss  offers  the  most  complete 
line  of  publication  presses— in¬ 
cluding  letterpress,  offset  and  ro¬ 
togravure  printing.  For  each 
process  you  have  a  choice  of  mod¬ 
els  as  represented  by  the  presses 
shown  here. 

For  instance,  for  high  speed 
with  spot  and  multi-color  flexi¬ 
bility  as  demanded  by  metropoli¬ 
tan  dailies,  Mark  I  and  Mark  II 
letterpress  Headliners®  provide 
rated  capacity  up  to  70,000  p.p.h. 

Community  dailies  and  week¬ 
lies  wanting  the  advantages  of 
web  offset,  have  a  choice  of  the 
Suburban®  and  Urbanite,  with 
more  than  50  possible  press  ar¬ 
rangements,  and  capacity  up  to 
30,000  p.p.h. 

Any  wonder  why  3  out  of  4 
American  dailies  are  printed  on 
Goss  presses?  And  why  Goss 
leads  by  far  in  offset  press  sales? 
And  why  the  biggest  magazine 
installations  are  Goss? 

You’ll  gain  most— at  less  cost 
than  you  may  think — by  calling 
Goss  first. 


headliner*  mark  II 

70,000  P  P-^*- 


Good  Column  Recipe: 
Nobody’s  a  Stranger 

lly  Henry  L.  Nort«»n 


Wichita,  Kans. 

Wlien  a  cooklwok  which  has 
been  mentioned  only  in  one  news¬ 
paper  column  sells  10, ()()()  copies 
l)efore  the  press  run  is  finished, 
that’s  news,  isn’t  it? 

But  that’s  what  happened 
when  Frank  Good,  by-lineless 
conductor  of  the  Home  Town 
News  column  in  the  Wichita 
Moniinff  Enylc,  started  telling 
his  readers  recently  that  he  was 
compiling  the  recii>es  they  had 
sent  him  over  the  years  into  a 
l)ound  volume. 

His  mail  increased  from  alx)ut 
200  cards  and  letters  to  300  and 
it  included  both  requests  for  the 
lxK)k  and  new  recipes  the  readers 
hoped  could  be  included. 

Before  the  book,  publishe<l  in 
the  Eagle  and  Beacon  job  shop, 
was  in  final  form  for  the 
printers,  the  advance  sales  at  $1 
each  had  reached  5,500.  The  sell¬ 
out  point  was  reached  before  the 
last  of  the  edition  was  out  of  the 
job  shop.  And  with  orders,  and 
dollars,  still  pouring  in  at  the 
rate  of  125  or  more  a  day,  the 
book  went  into  three  press  runs 
for  a  total  of  18,000  copies. 

To  understand  such  a  reader 
response,  you  have  to  be  familiar 
with  Home  Town  News.  Origin¬ 
ally  started  in  the  old  Wichita 
Beacon  as  a  miscellany  column, 
it  is  now  almost  a  readers’  swap 
shop  and  message  center. 

Breezy  Informality 

Readers  who  want  to  know 
how  to  make  hush  puppies  or 
wienerschnitzel,  or  need  an  out- 
of-print  pattern  or  the  words  to 
some  forgotten  poem,  or  have 
quilt  blocks  or  old  Christmas 
cards  to  give  away,  or  want  a 
greeting  card  shower  for  some 
ailing  friend,  or  simply  want  to 
share  a  bit  of  philosophy — those 
are  the  kind  of  people  who  keep 
Home  Town  News  filled  every 
day.  Set  two  columns  w'ide,  a  lot 
of  it  in  8  point,  the  feature  some¬ 
times  runs  a  full  galley  long. 
And  it  appears  seven  mornings 
a  week. 

Breezy  informality  gives  the 
column  di.stinctive  appeal  and 
flavor.  In  his  asides,  Mr.  Good 
fretiuently  addresses  readers  by 
their  first  names  and  they  love 
it — particularly  those  who  are 
women  of  middle  age  or  older. 

“They  look  on  the  column  as 
something  like  a  letter  from 
home,’’  the  columnist  says,  “and 
they  confide  through  me  to  all 
the  readers  things  they’d  never 
think  of  standing  up  in  front  of 
a  crowd  of  strangers  and  saying. 


There  aren’t  any  strangers  in 
Home  Town  News.’’ 

Oddly  enough,  few  of  the 
readers  knew,  until  the  cookl)ook 
appeared,  just  who  the  compiler 
of  Home  Town  News  was.  'They 
found  out  in  the  cookbook 
because  it  contains  not  only  Mr. 
Good’s  name  but  his  picture. 

Otherwise,  he’s  been  known 
to  Eagle  and  Beacon  readers  as 
the  garden  editor — his  garden 
columns  and  features  are  signed. 

Mr.  Good,  who  had  never 
worke<l  for  a  newspaper — “not 
even  a  school  paper’’ — before  he 
joine<l  the  stalf  of  the  Beacon 
several  years  ago,  fell  into  his 
sometimes  overwhelming  task 
quite  accidentally.  The  Beacon 
reporter  who  had  been  writing 
Home  Towm  News  along  with 
other  duties  got  a  better  job,  and 
the  managing  editor  couldn’t  get 
anyone  interested  in  taking  over 
the  column.  Finally  he  assigned 
Mr.  Good  and  another  reporter 
to  take  it  on  alternate  days. 

On  his  days,  Mr.  Good  started 
running  mail  from  readers  and 
the  thing  just  grew. 

• 

Settlement  Matle 
On  Libelous  Cartoon 

Panama  City,  Fla. 

A  $250,000  libel  suit  against 
the  Panama  City  News  Herald 
has  ended  in  what  publishers 
term  an  amicable,  out-of-court 
settlement.  Bay  County  Pub¬ 
lishers  Inc.  said  the  settlement 
was  for  an  undisclosed  sum. 

The  suit  was  filed  by  State 
Atty.  J.  Frank  Adams  for  an 
editorial  and  cartoon  published 
Nov.  12,  1959.  The  cartoon 
depicted  the  state  attorney 
chasing  a  Herald  reporter.  It 
was  published  at  a  time  when 
Mr.  Adams  was  questioning  a 
reporter  about  a  series  of 
articles  on  an  alleged  numbers 
game  operation  in  Bay  County. 

The  court  ruled  the  cartoon 
was  libelous.  The  state  attorney 
withdrew  his  complaint  relating 
to  the  editorial. 

• 

PR  Fellowship 

Louis  E.  Ingelhart,  associate 
professor,  Deiiartment  of  Eng¬ 
lish,  Ball  State  Teachers  Col¬ 
lege,  Muncie,  Indiana,  has  been 
awarded  a  1962  summer  fellow¬ 
ship  by  the  Foundation  for  Pub¬ 
lic  Relations  Research  and  Edu¬ 
cation.  He  will  spend  his  five- 
week  assignment  with  Commu¬ 
nications  Affiliates,  Inc.,  New 
York. 


SjM>rts  ^  riters  .4i<l 
Baseball  Magazine 

Washington 

Baseball  writers  are  rallying 
to  support  a  new  baseball  maga¬ 
zine. 

Baseball  Monthly,  launched 
by  Bert  R.  Sugar,  26,  formerly 
of  the  Washington  Post,  has  the 
same  name  as  the  publication 
that  folded  12  years  ago  after 
running  32  years.  Mr.  Sugar 
organized  a  $250,000  corpora¬ 
tion  to  finance  the  publication. 

Among  stockholders  are 
Jimmy  Piersall,  the  Washington 
Senators’  outfielder,  who  is  listed 
as  an  associate  editor,  and  Ernie 
Harwell,  formerly  of  the  Atlanta 
Constitution,  now  announcer  for 
the  Detroit  Tigers. 

In  the  first  issue,  Piersall 
blasted  the  Cleveland  sports 
writers,  who  are  “killing  base¬ 
ball  for  the  Indians,  the  fans, 
and  the  town.’’ 

• 

Weekly  Directory 

The  42nd  edition  of  the 
National  Directory  of  Weekly 
Newspapers,  listing  information 
on  some  8,000  weeklies  published 
in  50  states,  has  just  been  pub¬ 
lished  by  American  Newspaper 
Representatives,  Inc. 


Obituary 


T.  E.  SCRiVER,  81,  publisher 
of  the  weekly  WoLseley  (Sask.) 
News  since  1907 ;  April  2. 

*  *  * 

Flavio  Flavius,  90,  retired 
editor  and  publisher  of  II  Sole, 
bi-lingual  Italian  community 
newspaper  in  Stockton,  Calif.; 
March  13.  He  published  the  pa¬ 
per  for  44  years  until  he  sold 
it  in  1957. 

*  *  * 

John  A.  Stone,  57,  retired 
senior  editor,  the  American 
Weekly;  recently.  With  the 
Hearst  organization  30  years, 
he  joined  American  Weekly  in 
1946  and  retired  last  year. 

«  *  * 

Gussie  R.  Thiesenhusen,  66, 
assistant  secretary  of  Journal 
Company,  publishers  of  the  Mil¬ 
waukee  (VVis.)  Journal,  and  its 
third  oldest  employe  in  years  of 
.service;  April  2.  She  joined  the 
Journal  in  1916  as  secretary  to 
the  late  Emanuel  A.  Belda, 
Journal  secretary. 

*  *  * 

Tom  O’Reilly,  56,  horse  rac¬ 
ing  columnist  for  the  Neie  York 
Herald  Tribune;  April  5.  For¬ 
merly  with  the  Lancaster  (Pa.) 
Intelligencer,  Ne^^’  York  WorUl- 
Telegram,  PM,  New  Yorker 

Magazine,  and  the  Morning 

Telegram,  he  joined  the  Herald 
Tribune  a  year  ago. 


Freil  B.  Webster 

Fred  B.  Webster,  67,  on  leave 
as  managing  editor  of  the  New¬ 
ark  (N.  J.)  Star-Ledger,  died 
April  2  in  Tucson,  Arizona,  of 
a  heart  attack.  He  had  worke<i 
for  newspapers  for  40  year.i, 
beginning  as  a  comic  strip  art¬ 
ist.  From  1950  to  1955  he  was 
night  news  editor  of  the  New 
York  Times  and  later  headed 
the  Arkansas  Gazette  copy  desk 
in  Little  Rock. 

• 

Herbert  G.  Miller,  85,  for¬ 
mer  publisher  of  The  Dalles 
(Ore.)  Chronicle  and  The  Dalles 
Optimist;  Feb.  8. 

*  *  * 

Henry  McBride,  94,  formerly 
an  art  critic  for  the  New  Y’ork 
Sun  and  The  Dial  magazine; 
March  31. 

*  *  * 

William  G.  Carrington,  58, 
circulation  manager,  Durham 
(N.  C.)  Sun  and  Durham  Morn¬ 
ing  Herald;  March  27.  He  was 
with  the  Herald-Sun  papers  for 
43  years,  37  as  circulation  man¬ 
ager. 

♦  ♦  * 

Richard  B.  Walsh,  52,  asso¬ 
ciate  editor  of  the  weekly  South- 
ington  (Conn.)  News;  March 
31. 

♦  ♦  ♦ 

Edward  R.  Baker,  51,  r  - 
IK)rter-photographer  with  the 
Bangor  (Me.)  Daily  News  for 
25  years;  recently. 

*  *  * 

Joel  Y.  Rickman,  64,  retired 
publicity  director  of  the  Red¬ 
wood  Empire  Association,  and 
former  newsman  with  the  Butte 
(Mont.)  Anaconda  Standard. 
San  Francisco  (Calif.)  Exam¬ 
iner,  Los  Angeles  (Calif.)  News 
and  San  Jose  (Calif.)  Mercury; 
March  20. 


“The  town  i$  really  divided  on  this 
issue  and  we  can't  pussyfoot.  I  want 
you  to  sift  the  facts  and  take  a  firm 
editorial  stand — but  don't  be  contro¬ 
versial." 
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Responsive,  easily  covered,  typical .  .  . 


a  23%  population  siurge,  to  149,943,  in  prosperous 
Muskegon  County.  Today  the  evidence  for  similar 
growth  in  the  Sixties  can  be  seen  in  new  housing 
going  up.  Present  employment  of  51,500  supports 
a  big  market  for  food,  clothes,  home  furnishings, 
cars  and  all  the  things  that  mean  better  living. 

As  a  test  market,  Muskegon  has  much  to 
recommend  it.  It’s  population  mix  is  good;  its 
location  sets  it  apart  from  unwanted  influences;  income 
and  retail  sales  levels  are  right;  merchandising  coopera¬ 
tion  is  available.  And  most  importantly,  a  single  adver¬ 
tising  medium,  the  Chronicle,  delivers  the  whole  market. 

In  Muskegon  County,  this  newspaper  is  home  delivered 
to  and  read  in  90%  of  all  households. 

A  GOOD  TEST  MARKET  ☆  A  GOOD  LIST  MARKET 


THE  MUSKEGON  CHRONICLE 


NATIONAL  REPRESENTATIVES:  A.  H.  Kuch,  1 1  0  E.  42nd  Street,  New  York  1  7,  MUrray  Hill  2-4760  •  Sheldon 
B.  Newman,  435  N.  Michigan  Ave.,  Chicago  11,  Superior. 7-4680  •  Brice  McQuillin,  785  Market  St., 
San  Francisco  3,  SUtter  1-3401  •  Williom  ShurtlifF,  1612  Ford  Bldg.,  Detroit  26,  WOodward  1-0972. 


A  Booth  Michigan  Newspaper 


FAIRCHILD 

news 


ru-rnani  J.  I-ott  ha'4  been  named 
out-of-town  news  director  of  Fair- 
child  Publications,  succeeding  re¬ 
cently  retired  Harriet  Mackintosh. 
Mr.  I.ett  was  formerly  assistant  out- 
of-town  news  director  who  cele¬ 
brated  his  25th  anniversary  with 
the  company  last  December.  He 
started  as  a  copy  boy  in  the  New 
York  office,  served  in  various  ca¬ 
pacities  in  the  handling,  control 
and  direction  of  news  material  from 
the  branch  offices  and  correspond¬ 
ents,  established  the  Indianapolis 
news  bureau  in  1%0  and  worked 
with  various  Fairchild  bureaus  and 
correspondents  in  the  midwest  and 
east. 


J.  W.  ( Buddy)  Cohn,  chief  Euro¬ 
pean  correspondent  for  Fairchild 
with  headquarters  in  Geneva,  is 
due  to  arrive  in  New  York  on 
.\pr.  19.  He  will  spend  several 
weeks  in  the  I’nited  States,  con¬ 
ferring  with  Fairchild  editors  and 
other  executives. 


The  Spring  1962  editions  of  two 
Fairchild  Blue  Book  Directories  are 
now  off  the  press  and  ready  for 
distribution  to  the  trade.  They  are 
the  Children’s,  Girls’,  Teens’,  In¬ 
fants’  &  Little  Boys’  Directory,  with 
a  listing  of  4,206  market  resources, 
and  the  .Accessories  Directory,  list¬ 
ing  .5.8.57  sources  of  merchandise 
for  buyers. 


HOME  FURNISHINGS  DAILY’s 
editor,  Isadore  Barma.sh,  last  week 
acted  as  one  of  the  judges  in  the 
National  Retail  Merchants  Assn.’s 
annual  award  for  “Creative  Mer¬ 
chandising  in  Home  Furnishings,” 
wherein  four  retailers  are  selected 
on  the  basis  of  recommendations  by- 
leading  manufacturers,  distributors 
and  buying  offices. 


Henry  Friedman  has  joined 

Fairchild’s  Directory  Division  as 
member  of  the  advertising  sales 
staff.  For  the  past  six  years  he  has 
been  on  the  circulation  field  sales 
staff  of  Fairchild  Publications. 


Walter  Porcher,  editor  of  the 
Tooling  and  Manufacturing  section 
of  METALWORKING  NEWS,  has 
just  returned  from  covering  the 
43rd  annual  meeting  and  welding 
show  of  the  American  Welding  So¬ 
ciety  in  Cleveland.  The  meeting 
was  a  five-day  affair,  Apr.  9-13. 

FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 

hiblUbert  of 

Daily  Naws  Record.  Women's  Wear  Daily, 

Home  Furnishings  Daily,  Footwear  News, 

Supermarket  News,  Drug  News  Weekly! 

Men's  Wear  Electronic  News,  Books, 
Metalworking  News,  Directories. 


Suytler  Moves  Up 
To  Sports  Editor 

Hager-stown,  M(1. 

Joseph  R.  Snyder,  assistant 
sitorts  editor  of  the  Morning 
Herald  here,  has  been  promoted 
to  the  post  of  sports  editor.  He 
succeeds  Frank  Colley,  who 
retired  April  1  after  38  years  on 
the  morning  newspaper. 

Mr.  Snyder,  33,  joined  the 
Herald  in  11)47,  writes  a  thrice- 
weekly  column,  “The  Sports 
Beat,”  with  emphasis  on  local 
sports.  The  column  will  now 
appear  five  times  weekly  and  will 
cover  a  broader  range  of  topics 
on  both  the  local  and  national 
scene. 

• 

W.  G.  Avyer  —  advertising 
staff.  The  Dalles  (Ore.)  Chron¬ 
icle,  succeeding  Leighton  P. 
Wood,  now  with  Flagstaff  Ari¬ 
zona  Daily  Sun. 

a  «  a 

Tom  Dooley,  TFcjscr  (Idaho) 
Signal- American — to  news  edi¬ 
tor,  Ontario  (Ore.)  Argus- 
Observer. 

a  a  a 

Walter  C.  Temple,  ad  staff, 
Mt.  Vernon  (Wash.)  Skagit 
Valley  Herald — to  ad  staff,  Till¬ 
amook  (Ore.)  Headlight-Herald. 
a  a  a 

Dorothy  Gillard — to  news 
editor,  Sandy  (Ore.)  Post. 
a  a  a 

George  Pasero,  sports  editor, 
Portland  Oregon  Journal  — 
named  outstanding  sports  writer 
in  Oregon  by  the  National 
Sportscasters  and  Sportswriters 
awards  committee. 

a  a  a 

Mrs.  H.arriet  Crank  —  to 
new's  editor.  Myrtle  Point  (Ore.) 
Herald,  succeeding  Stan  Craft, 
now  on  staff,  Coos  Bay  (Ore.) 
World. 

a  a  a 

Rod  Geier,  sports  editor,  Ore¬ 
gon  City  Enterprise-Courier — 
to  news  and  sports  editor.  The 
Dalles  (Ore.)  Chronicle,  re¬ 
placing  Harry  Fuller,  who  joined 
Salt  Lake  (Utah)  Tribune  news 
staff. 


DRAKE  PERSONNEL 

offers 

PROFESSIONAL 
PLACEMENT  SERVICE 

•  EDITORIAL  & 

PUBLISHING  FIELDS 

•  GRAPHIC  ARTS  FIELD 
'  •  ADVERTISING  FIELD 

Rapid  •  CenRdenfial  •  Nationwide 

All  inquiries  acknowledged  and  given 
personalized,  professional  service 
SEE — Job  descriptions  in  the  classi¬ 
fied  sections  of  this  issue. 

Drake  personnel,  inc. 

29  East  Madison  Bldg.  Financial  6-8700 
Chicago  2,  Illinois 


personal 


MERITORIOUS  — J.  Warren  Mc¬ 
Clure,  publisher  of  the  Burlington 
(Vt.)  Free  Press,  examines  a  Jour¬ 
nalism  Merit  Badge  earned  by 
Edward  Palmer  in  the  five-week 
program  conducted  by  the  news¬ 
paper  for  Boy  Scouts.  Altogether 
71  Merit  Badges  were  awarded. 

Martin  R.  (Joe)  Gagie,  son 
of  Executive  Editor  Martin  J. 
Gagie  of  the  Danvi'Rc  (Ill.)  Com¬ 
mercial-News  —  from  reporter- 
photographer,  Granite  City 
(Ill.)  Press-Record,  to  sports 
editor,  Edwardsvillc  (Ill.)  Intel¬ 
ligencer. 

*  * 

Robert  L.  Kaylor,  January 
graduate  of  Cornell  University 
and  a  1960  summer  reporter  on 
the  Plainfield  (N.  J.)  Courier- 
News — to  Courier-News  as  edi¬ 
torial  trainee  in  Gannett  Train¬ 
ing  Program. 

*  *  * 

Charles  Marsden  of  Balti¬ 
more,  and  Peter  Calisch, 
Herkimer  (N.  Y.)  Telegram — 
lx)th  to  copy  desk,  Utica  (N.  Y.) 
Daily  Press. 

*  *  * 

Pieter  J.  Roell — from  Otta¬ 
wa  (Ont.)  Citizen  to  Niagara 
Falls  (N.  Y.)  Gazette  as  general 
assignment  reporter;  John  R. 
Hanrahan,  formerly  on  Hamil¬ 
ton  (Ont.)  Spectator  and  Grims¬ 
by  (Ont.)  Independent — to  Ga¬ 
zette  as  retail  display  advertising 
salesman. 

«  «  * 

John  Mullins,  Burlington 
(Vt.)  Free  Press — to  Rochester 
(N.  Y.)  Timrs-Union  reporter. 

*  «  * 

Watford  Reed,  education  edi¬ 
tor  Portland  Oregon  Journal — 
winner  of  an  award  from  the 
Education  Writers  Association 
for  a  series  on  improving  student 
grades. 

*  *  * 

Joseph  C.  Shafer,  co-pub¬ 
lisher,  Seaside  (Ore.)  Signal — 
named  Seaside’s  junior  first 
citizen. 

EDITOR  SC  P 


Bo^an  to  Operate 
Public  -Affairs  Service 

Des  Moines 
Gerald  L.  Bogan  who  has  been 
on  the  staff  of  U.S.  Senator 
Bourke  B.  Hickenlooper  (R.. 
Iowa)  has  announced  the  estab¬ 
lishment  of  a  firm  to  be  known 
as  “Public  Affairs  Consultants.” 

The  new  firm  will  offer  serv¬ 
ices  in  the  field  of  public  and 
political  affairs  and  will  include 
editorial  news  service  and  a  con-  j 
fidential  political  news  letter.  It  ^ 
will  be  at  1626  23rd  Street,  Des 
Moines. 

Mr.  Bogan  is  a  former  man¬ 
ager  of  United  Press  in  Iowa. 

• 

Cited  as  Teacher 

Bethany,  W.  Va. 
Prof.  Robert  H.  Sykes  of  the 
Bethany  College  English  depart¬ 
ment,  former  staff  writer  for  the 
Wheeling  News  Register  and  In¬ 
telligencer,  has  been  awarded  a 
prize  as  the  “outstanding  college 
teacher  of  the  year”  at  the 
school. 

• 

Gary  M.  Di’nford,  former 
summer  staffer  on  entertainment 
desk,  Detroit  (Mich.)  Times; 

James  M.  Cosgrove,  part-time 
staffer  and  Syracuse  University 
student;  and  Richard  R.  Clark, 
from  Ohio  Wesleyan  University 
— to  city  staff,  Syracuse  (N.  Y.) 
Herald-Joumal,  Herald- Ameri¬ 
can.  Joan  E.  Vadeboncoeur — 
from  spelling  bee  editor  and 

beauty  contest  director  to  enter¬ 
tainment  editor,  Herald-Joumal, 
Herald-American. 

*  «  ♦ 

Dewey  Franklin  Ray,  assist¬ 
ant  news  editor,  Honolulu 
(Haw.)  Advertiser  —  to  copy 
desk,  Christian  Science  Monitor, 
Boston. 

*  *  « 

Dave  Brown,  associate  editor, 
Greenville  (Miss.)  Delta  Demo¬ 
crat  Times — to  managing  editor, 
Pascagoula  (Miss.)  Chronicle- 
Star. 

*  *  « 

Le  Roy  Bendix,  state  beat 
reporter,  Honolulu  (Haw.)  .4d- 
vertiser — to  employe  informa¬ 
tion  assistant,  Hawaiian  Tele¬ 
phone  Company. 

«  «  « 

Philip  J.  Doherty,  formerly 
w'ith  the  Waltham  (Mass.)  News 
Tribune  and  presently  a  candi¬ 
date  for  the  degree  of  Master 
of  Science  in  the  Division  of 
Journalism,  Boston  University’s 
School  of  Public  Relations  and 
Communications —  to  director  of 
public  relations  for  the  Massa¬ 
chusetts  Chapter  of  the  Arthri¬ 
tis  and  Rheumatism  Foundation. 
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mention 


AMERICANISM  —  C.  S.  McKit- 
trick,  left,  assistant  to  the  pub¬ 
lisher  of  the  Chicago  Tribune, 
accepts  a  special  citation  from 
Lincoln  S.  Tamrax,  Illinois  AM- 
VETS  commander,  for  the  Tribune's 
promotion  of  the  sales  and  display 
of  the  American  Flag.  It's  a  non¬ 
profit  operation  by  the  newspaper. 

Tom  Roberts,  Sheridan 
(Wyo.)  Press — to  advertising 
manager  of  twice-a-week  Hills¬ 
boro  (Ore.)  Argus. 

*  *  * 

Charles  Aldinger,  UPI  At¬ 
lanta  staffer  —  transferred  to 
UPI  Miami  staff. 

♦  «  * 

Alan  Arnold,  state  editor, 
the  Pueblo  (Colo.)  Chieftain  and 
Star-Journal — to  Denver  (Colo.) 
Post  reporter. 

*  «  « 

John  F.  Needham,  on  leave 
as  assistant  managing  editor, 
Rochester  (N.  Y.)  Democrat  and 
Chronicle — to  Washington  bu¬ 
reau  news  editor,  Gannett  News 
Serv’ice. 

a  «  a 

Clayton  Willis,  staff  ■writer, 
Newsweek — to  writer  for  United 
Press  Movietonews,  New  York. 

a  a  a 

Larry  Andrews,  former  news¬ 
paperman  in  Worcester,  Mass., 
and  Long  Island,  and  more 
recently  chief  of  the  public 
information  bureau,  Nassau 
County  Department  of  Public 
Works  —  to  assistant  to  the 
superintendent  of  highways  in 
Oyster  Bay  township,  assigned 
to  press  and  public  information 
duties. 

a  a  a 

Thomas  R.  Gormley',  to  retail 
advertising  manager,  Cincinnati 
(Ohio)  Enquirer.  Mr.  Gormely, 
who  started  his  career  26  years 
ago  with  the  newspaper,  was  for¬ 
merly  assistant  classified  man¬ 
ager  until  he  left  in  1957  for 
Galvin  Newspapers  of  Ohio. 


Bill  Henry  Honored 

Los  Angeles 

Bill  Henry  was  surprised 
March  29  with  a  special  anni¬ 
versary  award  from  the  Pub¬ 
licity  Club  of  Los  Angeles  for 
his  50  years  with  the  Los 
Angeles  Times.  Mr.  Henrj',  now 
Washington  correspondent  for 
the  Times,  received  a  gold  pencil 
and  an  engraved  plaque  for  his 
“outstanding  contribution  to 
journalism  during  the  past  half 
century.” 

Award  for  Pell 

Saul  Pett  of  Associated  Press 
received  the  Headliners  Awrard 
for  feature  writing.  His  entry 
consisted  of  a  three-part  series 
on  former  Presidents,  a  story 
about  “Summer  Sunday  in 
America”  and  several  other  fea¬ 
tures.  Mr.  Pett’s  name  -was 
inadvertently  omitted  from  the 
listing  of  Headliner  Awards  in 
E&P,  April  7. 

Gift  for  25lh  Year 

Van  Nuys,  Calif. 

Don  Wilkins,  display  depart¬ 
ment  of  the  Van  Nuys  News, 
w'as  presented  a  35  mm  camera 
by  Maurice  Markham,  publisher, 
to  mark  Mr.  Wilkins’  25th  year 
with  paper.  He  received  gift  at 
annual  profit  -  sharing  dinner 
given  for  eligible  employes  on 
March  22. 

«  «  « 

Mrs.  Ray  Hopper,  recently  on 
Boise  Idaho  Statesman  rural 
staff — to  society  editor,  Ontario 
(Ore.)  Argus-Observer. 

*  «  « 

Gilbert  D.  Frame,  national 
and  regional  advertising  depart¬ 
ment,  Bethlehem  (Pa.)  Globe- 
Times  —  to  retail  advertising 
manager,  Clearfield  (Pa.)  Prog- 
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IN  JAPAN  —  Donald  J.  Brydon, 
left,  formerly  of  Chicago,  arrives 
in  Tokyo  to  take  up  his  duties  as 
general  news  manager  for  Asia  of 
UPI.  On  hand  to  greet  him  is 
Earnest  Hoberecht,  Oklahoman 
who  is  UPI  vicepresident  and  gen¬ 
eral  manager  for  Asia. 

James  M.  Cannon,  senior 
editor  of  Newsweek  magazine — 
to  a  vicepresident  of  the  com¬ 
pany.  He  will  be  responsible  for 
interdepartmental  liaison  and 
direct  an  expanded  public  affairs 
program. 

«  «  * 

Robert  Kelleter,  sports  edi¬ 
tor  of  the  Maine  Campus  at  the 
University  of  Maine — to  sports 
staff,  Bangor  (Me.)  Daily  News. 

«  «  « 

Don  Meikle — from  AP  bu¬ 
reau  at  Hartford,  Conn.,  to  New 
Haven  bureau.  Dan  Cuff, 
formerly  on  new’spapers  in  New 
England — to  AP,  Hartford. 

«  «  « 

Je.an-Lovis  Gagnon,  editor- 
in-chief  of  Le  Nouveau  Journal, 
Montreal — elected  a  member  of 
I’Academie  Canadienne-Fran- 
caise,  filling  a  vacancy  in  24- 
membership  body  caused  by 
death  of  Leopold  Richter,  Mon¬ 
treal  newspaperman. 


Gregory  Clark,  Montreal 
(Que.)  Star  syndicated  column¬ 
ist — J.  V.  McAree  Memorial 
Award,  presented  by  the  Toronto 
(Ont.)  Globe  and  Mail  for  its 
former  editorial  columnist. 

«  «  « 

Bill  Newell,  assistant  sports 
editor,  Hartford  (Conn.)  Cour- 
ant,  and  Harold  Ogden,  sports 
WTiter,  Hartford  Times — given 
Fairfield  University  Awards  in 
recognition  of  their  college 
basketball  coverage. 

«  «  « 

Kenneth  Dahlstrom — pro¬ 
moted  to  advertising  director. 
Las  Cruces  (N.  M.)  Sun-News, 
succeeding  Walter  Swartz,  now' 
w’ith  Oelwein  (low’a)  Register. 


^cftn  jn. 

NEWSPAPER  SALES, 
PURCHASES,  LEASES 

DURING  ANPA 
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The  Weekly  Editor 

SYNDICATING  A  COLUMN 


By  Rii'k  Friedman 

A  question  frequently  put  to 
this  desk  conies  from  weekly 
newspaper  columnists  who  ask: 
“How  do  I  po  about  syndicating 
my  material?” 

Joyce  Ferris  Swan,  Westfield 
(N.  Y.)  Republican  columnist 
(“the  Ferris  Wheel”),  wrote: 
“Since  this  column  (E&P,  Feb. 
24)  seems  to  have  a  very  gen¬ 
eral  appeal,  I  have  hopes  of 
being  able  to  syndicate  it.  I 
keep  a  batch  of  12  out  to  the 
syndicates,  submitting  to  one 
after  another,  hoping  to  catch 
them  when  they  are  in  need.  I 
get  good  comments.” 

Mrs.  Swan  asked  for  “a  better 
way  to  go  about  it.” 

Voices  of  Experience 

In  the  interest  of  Mrs.  Swan 
and  others  with  similar  ambi¬ 
tions,  we  asked  two  syndicated 
columnists  to  tell  tbeir  experi¬ 
ences  (painful  and  otherwise). 

One  is  William  Wallace, 
whose  column,  “The  Sixties,”  is 
apiiearing  in  15  newspapers  in 
New  York  and  Massachusetts. 
The  other  is  Bill  Smiley,  whose 


“Sugar  and  Spice”  column  is  in 
125  Canadian  weeklies. 

Mr.  Wallace  represents  the 
columnist  just  seeing  results 
after  some  great  effort  at  self¬ 
syndication.  Mr.  Smiley  repre¬ 
sents  the  columnist  who  has 
finally  made  it  big  through  the 
Toronto  Telegram  News  Serv¬ 
ice. 

The  author  of  “The  Sixties”  is 
36,  married  and  the  father  of 
four  children.  He  has  a  B.A. 
from  St.  John’s  University  and 
attended  Fordham  Law  School. 
He  was  formerly  a  teacher  of 
history  and  English  in  New 
York  City.  From  1953  to  1955, 
he  and  his  wife,  Joan,  lived  in 
Spain  and  Italy  where  he  com¬ 
pleted  a  novel  and  contributed 
articles  to  the  European  edition 
of  the  Netv  York  Herald  Trib¬ 
une. 

Now  living  in  Syracuse,  he 
sends  out  10  to  20  columns  each 
week  to  publishers,  many  of 
them  follow-ups  to  previous  let¬ 
ters  and  columns.  “The  Sixties” 
discusses  topics  of  general  in¬ 
terest,  and  is  fre<iuently  con¬ 


“You  Mean  To  Say  Letterpress  Can  Take  Advantage 
Of  Offset  Methods  —  And  Then  Some!” 

Tom:  Of  Course.  It’s  being  done  every  day. 

Sam:  I’m  from  Missouri.  How? 

Tom:  Well,  first  you  have  to  make  a  few  additions — 

Sam:  Such  as? 

Tom:  A  camera  to  produce  a  negative  film;  presensitized  engraver’s 
metal;  a  vacuum  printing  frame  and  a  Dirats  Automatic  Etcher. 

Sam:  But  can  I  make  fine  and  coarse  screen  halftones  and  also 
screen  and  line  combination  plates  deep  enough  for  my  press? 

Tom:  Yes,  sir!  And  you’re  still  going  to  print  letterpress  but  you’ll 
be  doing  jobs  you  could  never  do  before — without  buying  new 
presses  and  hiring  or  retraining  pressmen! 

Sam:  What’s  the  gimmick? 

Tom:  None.  You  simply  photograph  the  material  to  be  reproduced 
and  strip  the  negatives  together  for  a  full  page  or  a  single  ad. 

Sam:  I'll  have  to  hire  a  man  for  that. 

Tom:  Certainly.  The  camera  and  vacuum  frame  plus  their  operator 
would  also  be  necessary  if  you  went  offset. 

Sam:  You’re  telling  me  to  make  my  own  letterpress  plates. 

Tom:  Exactly.  Once  the  negative  is  transfered  to  the  presensitized 
metal  you  place  the  metal  in  the  Dirats  Machine  for  automatic 
etching.  Dirats  Automatic  Etchers  can  make  flats  from  1  column 
inch  to  42  inches  diagonal. 

Sam:  Sounds  terrifiSc.  What’s  the  quality  of  reproduction? 


P.S, 


SEE  FOR  YOURSELF!  We'll  send  you  actual 
tear  sheets.  Get  the  Economy,  Quality  and 
Versatility  you  need  without  an  expensive 
change  to  offset.  Write  Dirats  Photo  Plate 
Company,  Westfield,  Mass. 


Smiley 


Wallace 


troversial.  (Writing  recently  on 
aid  to  parochial  schools,  Mr. 
Wallace  stated  that  it  would 
“be  like  opening  Pandora’s  box 
—  it  would  multiply  the  prob¬ 
lems.  But,  regardless  of  the 
arguments,  an  education  bill  to 
aid  public  schools  only  will  not 
l)e  passed  by  this  Congress  — 
because  congressmen  are  not 
prone  to  commit  political  sui¬ 
cide.”  Another  time,  on  the 
death  of  Tom  Dooley,  he  wrote: 
“Mayl)e  Thomas  Dooley  is  the 
vanishing  American?  I  don’t 
know.  I  hope  we’re  not  l)ecom- 
ing  a  nation  of  sheep.  The  coun¬ 
try  needs  his  kind  of  in.spira- 
tion.  He  shouldn’t  be  forgotten.”) 

Year  to  Sell  It 

Says  Mr.  Wallace:  “It  took 
me  well  over  a  year  to  interest 
any  one  publisher  in  this  type 
of  article.”  Don  H.  Brown,  pub¬ 
lisher  of  the  3,585-circuiation 
Raldwinsvillc  (N.  Y.)  Messen- 
flcr.  agreed  to  run  the  articles, 
although  his  office  manager, 
Richard  Manville,  didn’t  concur 
because  he  believ'es  a  local  news¬ 
paper  should  carry  only  local 
material.  (Baldwinsville  is  a 
manufacturing  and  shipping 
center  of  5,985  population  near 
Syracuse.) 

The  Messenger’s  editor,  C. 
.411an  Baker,  suggested  the  title, 
“The  Sixties,”  and  the  column 
began  with  the  first  issue  of 
1960. 

It  was  almost  a  year  later 
when  Mr.  Wallace  got  his  next 
publisher,  the  Fulton  (N.  Y.) 
Patriot.  Since  then,  he’s  added 
13. 

“I  don’t  know  of  any  process 
of  getting  newspapers  to  carry 
a  column  except  by  dogged  ef¬ 
fort  on  behalf  of  the  writer,” 
Mr.  Wallace  maintains.  “He  ha-s 
to  send  out  his  material  con- 
.stantly  to  newspapers  in  hopes 
that  publishers  will  respond.” 

Calls  in  Person 

Mr.  Wallace  mimeographs  his 
articles  and  sends  them,  to¬ 
gether  with  a  covering  letter,  to 
prospective  ’  newspapers.  If  he 
gets  the  opportunity,  he  also 
calls  upon  publishers  in  person. 

Reader  response  to  “The  Six¬ 
ties”  has  been  good.  (“The  news¬ 
papers  that  have  the  best  re¬ 
sponse  to  my  column  have  been 


those  which  run  it  each  week,” 
Mr.  Wallace  says. 

“.At  the  present  time  the  col¬ 
umn  is  not  financially  self-sup¬ 
porting,”  Mr.  Wallace  points 
out.  (The  price  is  $1.10  per 
article.)  “It  requires  a  great 
deal  of  effort  and  time  and  most 
of  my  weekends  and  free  time 
are  spent  in  reading,  then  writ¬ 
ing.  I  have  had  publishers  say 
they  would  use  the  column,  but 
wouldn’t  pay.  I  refused.  It’s 
pretty  rough  going,  but  I’m  an 
optimist.” 

Mr.  Wallace  earns  his  living 
as  a  claims  manager  for  an  in- 
.surance  company. 

WcII-Rcail 

Bill  Smiley,  40,  a  native  of 
Perth,  Ont.,  was  a  student  at 
the  University  of  Toronto  when 
in  1941  he  joined  the  RCAF  as 
a  fighter  pilot.  He  was  shot 
down  on  Friday  the  13th  of  Oc¬ 
tober,  1944,  and  spent  the  rest 
of  the  war  in  a  German  prison 
camp. 

.After  the  war  he  returned  to 
the  University,  married,  grad¬ 
uated,  then  became  editor  of 
the  weekly  Wiarton  (Ont.) 
Echo,  from  1949  to  1959. 

Just  for  fun,  he  says,  he 
wrote  “Sugar  and  Spice,”  a 
column  in  which  he  said  exactly 
what  he  pleased.  A  neighboring 
editor,  George  Cadogan  of  the 
Durham  Chronicle,  asked  to  use 
it.  Soon,  half-a-dozen  editors 
were  running  it. 

Ray  Argjde,  editor  and  man¬ 
ager  of  the  'Toronto  Telegram 
News  Service,  met  Mr.  Smiley 
at  a  convention  of  weekly  pub¬ 
lishers  in  1960  and  suggested 
that  the  syndicate  could  do  an 
effective  sales  job  for  him  and 
relieve  him  of  the  onerous  de¬ 
tails  of  pulling  proofs,  handling 
mailings,  and  collecting  fees.  He 
was  already  in  80  papers.  The 
syndicate  has  built  the  list  up  to 
125  while  increasing  the  price. 
Dailies  have  asked  for  it  but 
the  syndicate  restricts  it  to  the 
weekly  field. 

“Because  Bill  is  a  former 
weekly  publisher,”  Mr.  Argyle 
says,  “and  because  weeklies  sup¬ 
ported  his  column  from  the  out¬ 
set,  we  feel  that  to  do  anything 
else  would  break  faith  with 
those  papers  that  have  used  it  as 
an  exclusive  feature.” 

Last  year,  Mr.  Smiley  enrolled 
in  Teacher’s  College,  and  now 
he’s  teaching  in  a  high  school 
at  Midland,  Ont.  The  Smileys 
have  two  children,  13  and  9,  who 
Inspire  much  material  for  the 
column. 

Regional  Attontion 

Mr.  Argyle  advises  that  before 
syndication  is  attempted  one 
has  to  have  two  things  going  for 

(Continued  on  page  44) 
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THE  LINE  BEHIND  THE  DEW  LINE! 


From  the  Distant  Early  Warning 
line  to  the  U.S.  is,  for  a  missile,  only  a 
matter  of  minutes.  Should  this 
country  be  attacked,  swift,  flexible 
transportation — the  kind  only 
a  vigorous  motor  transport  industry  can 
provide — would  be  one  of  our  main 
lines  of  defense.  It  would  take  trucks — 
thousands  upon  thousands  of 
them — to  distribute  food,  clothing, 
medicine  ...  to  move  personnel 
...  to  move  troops  and  the  weapons  of 
defense.  It  would  take  trucks  to 
insure  ultimate  victory  . . .  Fortunately, 
we  have  those  trucks — over 
12  million  of  them! 


AMERICAN  TRUCKING  INDUSTRY 

American  Trucking  Associations,  Inc.,  Washington  6,  D.  C. 

THE  WHEELS  THAT  GO  EVERYWHERE 


Washington  Corps 
Called  ‘Affluent’ 


Weekly  Editor 

(Continued  from  page  42) 


him:  a  column  running  regu¬ 
larly  in  some  paper,  and  a  col¬ 
umn  which  is  poo<l  enough  to 
w’in  attention  regionally.  “But 
more  important,’’  he  says,  “the 
column  has  to  be  sufficiently  out¬ 
standing  to  demand  everj'  strong 
reader  reaction,  which  was  and 
is  the  case  with  Bill  Smiley.” 

‘Outspoken’ 

Mr.  Smiley,  he  claims,  is  first, 
an  extremely  literate  writer,  and 
second,  a  sharp-witted,  out¬ 
spoken  commentator  with  “the 
ability  to  mix  his  salvos  with 
humor  and  .satire.” 

Third,  Mr.  Argyle  continues. 
Bill  Smiley  has  an  uncanny 
understanding  of  small  town  life 
and  the  knack  of  WTiting  on  sub¬ 
jects  of  fundamental  interest  to 
readers  of  his  client  papers.  “In 
short,”  says  Mr.  Argyle,  “it’s 
the  kind  of  column  that  one  feels 
they  miss  if  they  don’t  read  it. 
It’s  not  just  a  few'  hundred 
w’ords  that  fill  a  certain  number 
of  column  inches — it  says  some¬ 
thing.  Bill  has  a  deft  and  humor¬ 
ous  touch  but  he’s  also  out¬ 
spoken  and  even  irrev'erent  w’hen 
it  comes  to  knocking  dow-n  pom¬ 
posity.” 


THIIRSDATA 


PENNY  SALE  —  The  Hepp- 
tier  (Ore.)  Gazette-Times  (1,335 
circulation)  had  a  “Friendship 
Subscription  Campaign.”  For 
tw’o  w’eeks  it  accepted  two  new’ 
subscriptions  at  the  regular 
price  of  one  plus  one  cent.  If 
the  person  was  already  a  sub¬ 
scriber,  he  could  renew’  his  sub¬ 
scription  for  a  year,  and  add 
the  year’s  subscription  for  some¬ 
one  else  for  one  cent,  provided 
the  second  one  w’as  a  new’  one. 
Publisher  Wesley  Sherman  said 
the  offer  w’ouldn’t  be  repated  for 
at  least  three  years. 

*  '  *  ♦ 

HIGH  SCHOOL  TIE-UP— The 
Oxford  (Miss.)  Eagle  has  an 
arrangement  w’hereby  Univ’er- 
sity  High’s  Colonel  Courier  is 
printed  and  delivered  as  a  sec¬ 
tion  of  the  Eagle  ev’ery  other 
w’eek.  In  return,  pupils  sell  ad¬ 
vertising  in  the  Courier,  the  in¬ 
come  going  to  the  Eagle  to  pay 
printing  costs. 

♦  ♦  * 

‘SO  LONG!’  — The  Zelienople 
(Pa.)  News-Record  sent  a  re- 
new’al  notice  to  subscribers 
w’hich  contained  a  drawing  of  a 
sad  new’spaper  waving  farew’ell 
to  a  tearful  reader.  The  notice 
contained  a  bid,  in  verse,  for  a 
renewal  check. 


Cartoonists’  jibes 
at  their  colleagues 


“The  monkey  on  his  back." 


"When  I  told  you  to  go  out  and  get 
a  human  Interest  story  for  Saturday’s 
paper,  I  didn't  mean  out  to  the  Tele¬ 
type  room!" 


“By  journalistic  standards  the 
Washington  press  corps  is  an 
affluent  society,”  according  to  a 
three-part  study  of  how’  news 
is  covered  in  the  nation’s  capi¬ 
tal.  The  study  w’as  assembled 
by  James  Boylan  in  the  current 
issue  of  Columbia  Journalism 
Review. 

“Only  2.6 Cc  of  the  Wa.shing- 
ton  correspondents  are  paid  less 
than  $6,000  a  year,”  William  L. 
Rivers  asserts  in  Part  I.  “More 
than  9%  are  paid  more  than 
$20,000.  The  merlian  salarj’  for 
all  correspondents  is  $11,579,  or 
$4,500  better  than  the  national 
average  for  rejwrters,  as  deter¬ 
mined  in  a  1960  study  by  the 
As.sociated  Press  Managing  Edi¬ 
tors,  and  more  than  double  the 
median  family  income  in  the 
United  States. 

Broadcasters’  Pay  Highest 

“The  radio-tv  correspondents 
are  the  best  paid.  Their  me<lian 
salary  is  $15,799,  follow’ed  by 
the  magazine  correspondents, 
$13,299,  the  newspaper  corre¬ 
spondents  ($11,319)  and  the 
wire  service  correspondents 
($10,139).” 

Mr.  Rivers,  an  associate  pro¬ 
fessor  of  journalism  at  the  Uni¬ 
versity  of  Texas,  said  freedom 
from  “prejudices  of  the  home 
office”  was  cited  as  the  most 
significant  change  in  the  past 
25  years.  This  was  determined 
chiefiy  by  answ’ers  to  a  question 
reading:  “My  orders  are  to  be 
objective,  but  I  know  how’  my 
pajjer  wants  stories  played.” 

Slightly  more  than  60%  of 
corres{K>ndents  polled  in  the 
1930s  by  Leo  Rosten  replied 
“yes”  to  this  as  compared  to 
9.5%  today.  In  Ro.sten’s  report 
slightly  more  than  55%  said 
“yes”  stories  had  been  played 
down,  cut  or  killed  for  “policy” 
reasi)ns,  as  compare<l  w’ith  7.3% 
today. 

Walter  Lippmann  stood  high¬ 
est  among  new’spaper  columnists 
for  “fairness  and  reliability,” 
41.7%  of  242  correspondents  vot¬ 
ing.  Other  scores  w’ere  Marquis 
Childs,  8.3% ;  William  S.  White, 
6.2% ;  Roscoe  Drummond,  5.0% ; 
James  Reston,  5.0% ;  and  Joseph 
Alsop,  4.5%. 

Part  II,  of  the  study,  titled 
“News  Under  Kennedy,”  is  a 
report  by  14  correspondents,  two 
of  them  anonymous.  The  12 
named  are  Ben  H.  Bagdikian 
and  Frederic  W.  Collins,  Provi¬ 
dence  Journal-Bulletin;  Marquis 
W.  Childs,  St.  Louis  Post-Di.s- 
patch;  John  M.  Hightow’er,  As¬ 
sociated  Press;  Clark  R.  Mollen- 


hoff,  Cowles  Publications;  Peter 
Lisagor,  Chicago  Daily  News; 
Edward  P.  Morgan,  American 
Broadcasting  Company;  Denys 
Smith.  London  Daily  Telegraph ; 
John  L.  Steele,  Time-Life;  Wil¬ 
liam  H.  Stringer,  Christian 
Science  Monitor;  Paul  W.  Ward, 
Baltimore  Sun;  and  Wayne 
Phillips,  formerly  Nero  York 
Times. 

In  general,  these  correspond¬ 
ents  agretnl  that  the  Kennedy 
Administration  was  “moving  to 
a  lukewarm  basis”  as  far  as  its 
information  policy  was  con¬ 
cerned,  “with  information  avail¬ 
able  if  demanded.” 

“They  believ’e  that  Washing¬ 
ton  coverage  is  not  ev’erything 
it  could  be,”  the  report  states. 
“More  trained  manpower,  more 
earnest  reporting,  less  compart- 
mentalization  of  coverage  are 
suggested.” 

How  Much  Nows 

Part  III  of  the  study  was  an 
analysis  of  how  much  news  the 
public  receives  from  Washing¬ 
ton.  A  list  of  17  dailies,  picked 
at  random,  formed  the  basis.  It 
represented  one  percent  of  the 
total  of  the  country’s  newspa¬ 
pers,  about  8%  of  the  circula¬ 
tion.  The  first  Wednesdays  of 
September,  October  and  Novem- 
l)er  were  selected  for  measuring. 

The  Sacramento  Bee  pub¬ 
lished  19  stories,  the  most  of  all, 
running  144  inches.  The  New 
York  World  Telegram  &  Sun, 
16  stories,  119  inches;  Tampa 
Tribune,  10  and  66;  Chicago 
Sun-Thnes,  8  and  87;  Berkeley 
(Calif.)  Gazette,  10  and  69; 
Philadelphia  Bulletin,  13  and 
79;  Newport  News  Daily  Press, 
10  and  63;  Cincinnati  Enquirer, 
10  and  57;  Enid  (Okla.)  News, 
5  and  31;  New  York  News,  9 
and  55;  Duluth  Neivs-Tribtme, 
8  and  48;  Beaumont  (Tex.)  En¬ 
terprise,  6  and  38;  Meriden 
(Conn.)  Record,  4  and  28;  In¬ 
dianapolis  Times,  5  and  38;  Mil¬ 
waukee  Sentinel,  5  and  31; 
Sayre  (Pa.)  Times,  5  and  32; 
Bridgeton  (N.  .1.)  Netvs,  2  and 
17. 

Two  of  the  papers  used  only 
wire  service  dispatches,  and  only 
seven  of  the  17  had  even  one 
item  written  especially  for  them. 

• 

Blitz  Resigns 

Dctroit 

Robert  C.  Butz,  for  the  past 
eight  years  executive  secretary 
of  Detroit  Newspaper  Publishers 
Association,  has  resigned  effec¬ 
tive  Mav  1. 
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How  money  saved  at  Insured  Savings  and 
Loan  Associations  benefits  the  whole  country 


Insured  Savings  and  Loan  Associations  finance  one-third  of  all  new  home  construction, 


The  building  of  these  homes  creates  jobs  for  all  kinds  of  workers  in  the  construction  industry, 


Plus  income  for  the  many  local  dealers  who  supply  the  building  materials, 


Plus  work  for  the  factories  and  factory  workers  who  make  the  things  that  go  into  these  new  homes. 


Plus  wages  for  the  miners,  lumbermen  and  transportation  workers  who  produce  and 
haul  the  raw  materials.  Dollars  you  save  at  Insured  Savings  and  Loan  Associations 
create  benefits  for  the  entire  American  economy. 


JNSUREnjl)  SAVINGS  AND  LOAN  ASSOCIATIONS 


POUNSATlON. 


Akron  Beacon  Journal 

Albany  Knickerbocker  News 

Baltimore  News-Post  and  American 

Bangor  Daily  News 

Buffalo  Evening  News 

Canton  Repository 

Charlotte  Observer 

Chicago  Daily  News 

Cincinnati  Enquirer 

Cleveland  Press 

Columbus  Citizen-Journal 

Davenport  Democrat  and  Times 

Denver  Rocky  Mountain  News 

Detroit  Free  Press 

Duluth  Herald  and  News  Tribune 

Fort  Wayne  Newspapers,  Inc. 

Hartford  Courant 
Honolulu  Advertiser 
Houston  Post 
Indianapolis  News 

Jackson  Clarion-Ledger  &  Daily  News 
Knoxville  News-Sentinel 
Las  Vegas  Sun 

Little  Rock  Arkansas  Gazette 

Los  Angeles  Times 

Louisville  Courier-Journal  and  Times 

Miami  News 

Milwaukee  Journal 

New  York  Post 

Daily  Oklahoman  and  Times 

Ottawa  Journal 

Philadelphia  News 

Phoenix  Republic-Gazette 

Pittsburgh  Post-Gazette 

Portland  Journal  (Ore.) 

St.  Louis  Post-Dispatch 

St.  Paul  Dispatch  and  Pioneer  Press 

San  Antonio  Light 

San  Jose  Mercury-News 

Spokane  Spokesman-Review 

Syracuse  Herald-Journal 

Toledo  Blade 

Toronto  Globe  and  Mail 

Vancouver  Province 


A  LEARN-A-LANGUAGE  SUCCESS 
STORY  ON  EACH  ONE  OF  THESE 
TOP-RANKING  NEWSPAPERS! 


LEARN-A-LANGUAGE 
i  RECORD  PLAN  / 


THE  PROMOTION  SUCCESS 
STORY  OF  THE  YEAR  FOR 
LEADING  NEWSPAPERS 


"%A7"liitloclE  Sables,  Inc. 


742$  LAKE  STREET  NATIONAL  REPRESENTATIVE  OF 

..... ....... ...  lEARN-A-LANGUAGE 

NEWSPAPER  PROMOTION  PLAN 


CIRCl  l  VTION 

Observer’s 
Sale  Over 

200,000 

Circulation  of  the  Natio7ial 
Observer,  the  new  Sunday  news¬ 
paper,  is  runninfT  over  200,000, 
George  DeLaney,  circulation 
sales  director  of  Dow  Jones  & 
Co.,  publishers,  said  this  week. 
That  figure  is  being  guaranteed 
to  advertisers. 

Mr.  DeLaney  said  paid  sub¬ 
scriptions  were  over  170,000. 
Newsstand  sales  are  still  incom¬ 
plete,  as  far  as  returns  are 
concerned,  but  total  more  than 
30,000,  he  said. 

The  National  Observer  is  a 
member  of  the  Audit  Bureau  of 
Circulations.  It  will  be  audited 
on  a  June  and  December  basis, 
rather  than  March  and  Sep¬ 
tember. 

No  plans  have  been  made  to 
introduce  a  premium  offer  to 
increase  circulation,  Mr.  De¬ 
Laney  said. 

“We  consider  we  are  doing 
very  nicely,”  he  added. 

The  Observer  has  expanded  its 
sales  staff  and  added  new  ad 
offices  in  Boston  and  Detroit. 

The  expansion  was  announced 
by  0.  Quintin  DiMaria,  adver¬ 
tising  manager,  who  said  adver¬ 
tising  interest  in  the  new  publi¬ 
cation  has  made  an  “agreeable 
wreck”  of  his  salesmen’s  ap¬ 
pointment  schedule. 

The  Detroit  office  in  the  Buhl 
Building  is  under  R.  Larry 
Huckle,  who  had  been  represent¬ 
ing  the  new  paper  in  Chicago. 

Maxwell  Turner  opened  the 
Observ’er’s  office  in  the  Park 
Square  Building,  Boston,  on 
April  9.  Before  joining  the 
National  Observer,  both  were 
with  the  Wall  Street  Journal. 

Replacing  Mr.  Huckle  in  Chi¬ 
cago  is  Bill  T.  Williams,  formerly 
with  James  H.  Totten  Co.,  mid- 
western  publishers’  representa¬ 
tives. 

In  New  York,  William  Cort 
has  joined  the  Observer’s  East¬ 
ern  sales  force.  He  was  previ¬ 
ously  with  Esquire  magazine. 

*  *  « 

PF.RSONAL  NOTES 

West  Linn,  Ore. 
Charles  Rice,  circulation  man¬ 
ager  of  the  Corvallis  Gazette- 
Times,  has  been  named  chair¬ 
man  of  the  Oregon  Newspaper 
Publishers  Association  circula¬ 
tion  department. 

*  *  * 

Rene  Isler,  to  circulation 
manager,  San  Leandro  (Calif.) 
News  and  Hayward  (Calif.) 
News. 

editor  ac  PUBLISHER 


Harold  Leggett 


Air  Delivery 
Pioneer  Retires 

Joplin,  Mo. 
“At  the  time  I  thought  for 
sure  that  we  were  going  to  part 
those  farmers’  hair,  but  I  guess 
we  were  up  about  200  feet  w'hen 
I  threw  out  the  bundles  of  the 
old  Des  Moines  Capital." 

Harold  Joseph  Leggett,  retired 
recently  after  40  years  as  circu¬ 
lation  manager  of  the  Joplin 
Globe  and  Joplin  News  Herald, 
was  recalling  his  experience  as 
probably  the  first  man  to  deliver 
newspapers  from  an  airplane. 

“I  don’t  suppose  there  are  any 
official  records  on  such  things,” 
Mr.  Leggett  said.  “But  as  far  as 
I  know,  no  one  else  had  ever 
used  an  airplane  to  get  the 
papers  out  to  the  rural  area. 
That  was  away  back  in  1916. 

“It  was  a  flimsy  old  2-place, 
open  cockpit  plane.” 

The  Capital,  with  which  he 
went  to  work  when  he  was  19 
and  became  circulation  manager 
when  he  was  22,  was  involved 
in  a  tug-of-w'ar  with  the  three 
other  Des  Moines  papers. 

“I  got  the  idea  that  a  stunt  of 
that  kind  would  be  a  shot  in  the 
arm  for  us,”  he  recalled,  “so  we 
chartered  the  plane  and  I  made 
the  trip  myself.  The  pilot  was 
in  the  cockpit  behind  me  and  he 
was  to  hit  me  on  the  shoulder 
as  a  signal  for  me  to  ‘bomb’  the 
square  at  Boone,  Iowa,  with  the 
papers. 

“There  was  a  pretty  good 
crowd  down  on  the  ground  and  it 
grew  in  size  as  we  made  several 
sweeps  to  get  set  for  the  drop. 

“It  must  have  been  a  pretty 
awesome  sight  to  those  low'a 
farmers — I  know  it  was  to  me. 
After  what  seemed  like  an 
eternity  the  pilot  whacked  me 
on  the  shoulder  and  I  let  the 
bundle  go. 

“As  it  plummeted  down  I  had 
visions  of  it  going  awr>'  and 
hitting  someone.  But  it  didn’t. 
It  landed  on  a  comer  of  the 
square.” 

The  stunt  gave  the  paper  a 
for  April  14,  1962 


boost  in  its  outlying  circulation 
area  and  we  repeated  it  in 
several  other  towns. 

It  was  partly  due  to  his 
pioneering  in  air  delivery  that 
brought  Mr.  Leggett  an  offer  to 
join  the  Daily  Oklahoman  at 
Oklahoma  City  as  assistant  cir¬ 
culation  manager.  He  took  the 
job  in  1919.  He  moved  to  Joplin 
in  1922  shortly  after  the  papers 
had  been  combined  as  a  moming- 
aftemoon  operation  under  one 
ownership.  He  has  seen  the  cir¬ 
culation  grow  to  42,000,  which  is 
more  than  the  population  of 
Joplin. 

• 

Sports  Page  Makeup 
Cited  in  Fla.  Awards 

Miami 

The  Miami  News  and  the 
Gainesville  Sun,  in  their  respec¬ 
tive  circulation  categories,  scored 
firsts  in  the  Florida  Sports 
Writers  Association  competition 
for  sports  page  makeup. 

Other  individual  winners: 
Bernard  Kahn,  Daytona  Beach 
News-Journal,  and  Edwin  Pope, 
Miami  Herald  Journal,  general 
excellence  in  writing;  Luther 
Evans,  Miami  Herald,  spot 
news;  John  Crittenden,  Miami 
News,  feature;  and  Tom  Mc- 
Ewen,  Tampa  Times,  public 
service. 

The  Miami  News’  portfolio  of 
front  pages,  produced  by  Execu¬ 
tive  Sports  Editor  Howard 
Kleinberg,  included  one  in  color 
on  last  year’s  Flamingo  Stake 
Race  at  Hialeah. 

• 

Boats  Sell  ^Subs^ 

Over  Snow  Drifts 

Minneapolis 
While  sections  of  the  Upper 
Midwest  were  buried  under 
heaps  of  snow,  beautiful  boats 
on  wheels  inspired  carriers  of 
the  Minneapolis  Star  and  Trib¬ 
une  to  climb  snowdrifts  and  get 
new  subscriptions. 

Circulation  supervisors  used 
the  boats  as  a  reminder  of  the 
rewards  that  await  the  carriers 
who  win  trips  to  next  summer’s 
Ski-O-Rama  Holidays,  the  news¬ 
papers’  water  safety  program. 
The  Sunday  Tribune  recorded  a 
gain  of  4,300  in  one  snow-filled 
week. 

• 

193  Papers  in  N.  C. 

Morganton,  N.  C. 
A  1962  directory  of  Tar  Heel 
newspapers,  compiled  by  J.  D. 
Fitz,  secretary  and  treasurer  of 
the  North  Carolina  Press  Asso¬ 
ciation,  shows  that  there  were 
51  dailies  and  142  non-dailies  m 
the  state  at  mid-January — the 
publication  date  of  the  directory. 
Circulation  has  increased  45,- 
649  during  the  past  two  years. 


Tourist  Copy 
Returns  Told 

San  Francisco 
Every  dollar  invested  in  pro¬ 
motional  work  through  Cali¬ 
fornians,  Inc.,  produced  578 
tourist  dollars,  according  to  a 
39-year  study  by  Californians, 
Inc. 

The  finding  is  based  on  esti¬ 
mates  of  $3,406,099,000  expendi¬ 
tures  by  48,981,000  tourist  visi¬ 
tors  to  Northern  and  Central 
California  since  Californians, 
Inc.,  began  its  work  in  1923. 

“Immediate  and  marked”  re¬ 
sults  followed  the  advertising 
from  the  start  the  report  said. 
There  were  100,000  tourist  visi¬ 
tors  who  spent  $6,500,000  in 
1922.  With  advertising,  there 
was  140^0  more  auto  tourist 
visitors  and  a  40%  gain  in  rail 
arrivals  in  1923  the  report 
shows. 

In  the  successive  decades  the 
increase  ranged  from  79%  to 
84%.  Last  year  there  w'ere  2,- 
590,453  tourists  who  spent  $213,- 
064,759,  according  to  the  sur¬ 
vey. 

The  detailed  study  was  re¬ 
leased  as  Californians,  Inc.,  took 
steps  toward  amalgamation  into 
the  San  Francisco  Convention 
and  Visitors  Bureau.  The  trans¬ 
fer  follows  adoption  of  a  hotel 
room  tax  expected  to  provide 
$1,000,000  annually. 

This  move  is  welcomed  as 
Californians,  Inc.,  has  realized 
for  some  years  that  it  was  try¬ 
ing  to  do  too  much  with  too  little 
money,  the  39th  annual  report 
stated. 

Robert  R.  Gros,  president, 
Californians,  Inc.,  has  been 
elected  vicepresident  of  the 
tourist  bureau.  Mr.  Gros  a  Pa¬ 
cific  Gas  &  Electric  Co.  official, 
also  was  named  chairman  of  the 
bureau’s  advertising  committee. 

• 

Papers  Give  Funds 
For  Zoo  in  Phoenix 

Phoenix 

A  gift  from  the  Arizona 
Republic  and  the  Phoenix  Gor 
zette  will  finance  a  $130,000 
Arizona  section  for  the  proposed 
zoological  gardens  in  Phoenix’s 
Papago  Park. 

The  gift  for  the  100-exhibit 
section  will  include  the  purchase 
of  animals  and  flora,  ground 
preparation,  animal  housing, 
and  feed  and  care  for  one  year. 

Mrs.  Nancy  Maytag,  widow  of 
Robert  E.  Maytag,  founder  of 
the  Arizona  Zoological  Society, 
has  announced  that  the  zoo  will 
open  Nov.  21  with  an  estimated 
total  investment  of  $2.1  million. 
Mrs.  Maytag  said  the  investment 
is  expected  to  grow  to  about  $6 
million  within  five  years. 
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Folder  and  Film  Sell 
Canada  and  Medium 


By  (ieori:e  ilt 

Montreal 

Last  week  Editor  &  Pub¬ 
lisher  got  the  jump  on  U.  S. 
and  Canadian  promotion  man¬ 
agers  when  we  went  up  to  Mont¬ 
real  for  the  judging  of  the  27th 
annual  promotion  awards  com¬ 
petition.  On  our  visit  to  the  site 
of  next  month’s  NNPA  Conven¬ 
tion  (May  13-16),  we  got  a  pre¬ 
view  of  the  new  look  of  Canada’s 
largest  city,  and  the  second  larg¬ 
est  French-siieaking  city  in  the 
world. 

The  sights  and  sounds  of 
progress  transforming  Montreal 
into  a  greater  Metropolis  than 
ever  l)efore  are  described  in  a 
new  brochure  being  distributed 
to  advertisers  and  agencies  by 
the  Montreal  Star.  Reprinting  a 
series  of  16  advertisements 
which  appeared  in  Canadian 
trade  papers  last  year,  the  book¬ 
let  portrays  the  dramatic . 
changes  in  the  face  of  the  city. 

Montreal  visitors  of  a  few 
years  ago  will,  of  course,  recog¬ 
nize  the  mingling  of  French  and 
English  cultures,  the  cathedrals, 
shrines  and  historic  jwints  of 
interest. 

But  as  the  Star’s  blue-covered 
booklet  points  out,  they’ll  see 
sweeping  changes  in  transporta¬ 
tion,  with  new  cloverleafs,  over¬ 
head  expressways,  complex  in¬ 
terchanges. 

Dramatic  skyscrapers  pierce 
the  sky,  including  the  new  42- 
stor>'  cruciform  Royal  Bank 
Building,  the  three  Sl-story  of¬ 
fice  buildings  in  the  financial 
district  near  the  Queen  Eliza¬ 
beth  Hotel,  the  face-lifted  Place 
d’Armes  with  the  new  Bank  of 
Montreal  building,  the  new  43- 
story  Canadian  Imperial  Bank 
of  Commerce  spire  on  Dorches¬ 
ter  Boulevard. 

The  booklet  also  shows  in 
words  and  pictures  the  two- 
block-long  grain  elevators  as 
well  as  a  2()-story  building,  the 
Champlain  Bridge,  the  complex 
Canadian  National  Railroad 
Hump  Yard,  the  Montreal- 
Laurentian  Autoroute,  and  the 
new  multi-million  dollar  airport. 

For  a  preview  of  the  NNPA 
Convention  City,  \\Tite  to  Bill 
Eager,  Montreal  Star  promo¬ 
tion  manager,  and  ask  for  a 
copy  of  “The  Changing  Pace  of 
Montreal.’’  You  can  check  on  the 
promotion’s  piece’s  accuracy 
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next  month  by  attending  the 
promotion  meetings. 


Suuthani  Presentation 
S«‘lls  All  Newspapers 

A  happy  coincidence  found  a 
group  of  executives  from 
Soiitham  Seivspapers  making  a 
new  film  presentation  to  Mont¬ 
real  ad  agency  i)eople  in  the 
next  room  to  the  judging  of  the 
E&P  Promotion  Contest. 

The  20-minute  stop-action 
film,  “Everybody  Reada  the 
Newspapers,"  used  black-and- 
white  still  photos  in  extremely 
fast  sequence  to  suggest  mo¬ 
tion,  with  a  multi-voice  sound 
track,  music  and  sound  effects. 
Offbeat  pictures  showed  news- 
l)aper  readers  in  a  variety  of 
poses  and  surroundings,  and 
light  humorous  touches  in  the 
script  kept  the  statistical  con¬ 
tent  of  the  pitch  from  palling 
on  the  audience  of  media  and 
account  executives. 

Significantly,  the  presenta¬ 
tion  sold  the  newspaper  medium 

—  and  all  Canadian  newspapers 

—  rather  than  just  members  of 
the  Southam  chain.  The  film 
pointed  out  that  total  newspa¬ 
per  daily  coverage  of  Canadian 
households  is  equivalent  to 
92.3(1^,  with  penetration  even 
higher  in  urban  areas.  Winni¬ 
peg  and  Hamilton,  both  Southam 
markets,  show  coverage  of 
97.59c  and  95.7  9i,  respecth’ely. 

The  presentation  described  an 
advertiser  who  spent  $301,000 
on  the  co-sponsorship  of  a  one- 
hour  live  English  Network  TV 
show,  getting  52  occasions  to  tell 
his  message  in  47  markets  for 
a  total  of  78  commercial  min¬ 
utes. 

The  advertiser  had  missed 
the  French  market  completely. 

The  film  continued:  The  same 
expenditure  in  newspapers 
would  have  bought  this  adver¬ 
tiser  13  */2-page  ads  in  all  95 
daily  newspapers  in  Canada  — 
both  French  and  English. 
(French  language  dailies  in 
Canada  have  a  combined  total 
circulation  of  over  864,000.) 

Color  Dramatized 

The  film  dramatically  switched 
from  black-and-white  to  color  to 
show  greatly  increased  reader- 
ship  advertisers  can  obtain  from 
rop  color,  showing  readership 
scores  on  a  variety  of  color  ads. 


based  on  split-run  tests  in 
Hamilton,  Ont.,  and  from  Hous¬ 
ton  Chronicle  and  Milwaukee 
Journal  studies. 

The  film  further  told  of  the 
availability  of  scented  inks  that 
provide  the  aroma  of  the  ad¬ 
vertised  product. 

Making  the  presentation  were 
Kenneth  L.  Bower,  manager  of 
Southam’s  Toronto  office,  J.  C. 
McCague,  Montreal  manager, 
and  Donald  Smith,  Toronto  pro¬ 
motion  manager. 

Mr.  Smith  followed  the  film 
presentation  with  a  report  on  a 
test  campaign  conducted  by 
General  Foods.  Results  of  Carl 
J.  Nelson  research  studies  of 
the  adv'ertisement  were  reported 
to  the  agency  group. 


C  m.  r.. 


PITCHMAN  —  “C’mere,’ 
lieckons  the  cartoon  character 
on  the  cover  of 
a  whimsical,  new 
promotion  booklet 
from  the  New 
York  Times.  The 
little  man  (do  I 
note  a  resem¬ 
blance  to  promo¬ 
tion  director  Ir\’ 

Taubkin?)  with 
the  suitcase 
makes  his  pitch 
throughout  16 
pages,  telling  that  the  Times  is 
first  in  New  York  in  household 
furniture,  furnishings  and 
equipment,  radio-tv  set  and 
phonograph-records  advertising. 
Advertisers  are  named,  too  — 
and  charts  present  the  linage 
story. 

*  *  * 

TEACHER!  —  “Can  you 
name  the  textbook  that’s  com¬ 
pletely  rewritten  everj'  day?’’ 


asks  a  promotion  page  ad  >n 
black  and  red  from  the  Burling¬ 
ton  (Vt.)  Free  Press.  Illustra¬ 
tion  is  an  outline  photo  of  a 
student  with  his  newspaper.  A 
note  above  the  logo  tells  teach¬ 
ers  that  the  Free  Press  will  he 
glad  to  help  begin  a  newspapec- 
in-classroom  program  at  thcir 
school. 

*  *  * 

CAMERA  SHOW  —  The  1961 
Delaware  Valley  Camera  Show, 
sponsored  by  the  Philadelphia 
Inquirer  in  cooperation  with 
the  Photo  Dealers  Association 
will  make  a  special  bid  to  make 
milady  a  more  proficient  photog¬ 
rapher,  with  a  housewives’ 
clinic.  Here  women  will  lie 
able  to  borrow  cameras,  and  get 
a  free  supply  of  film  at  the 
.Ansco  Film  Corporation’s  dis¬ 
play  lx)oth.  Another  booth  pro¬ 
vides  free  developing.  A  panel 
of  experts  offers  criticism  of 
finished  photos  for  light  and 
range,  and  offers  tips  to  assure 
l)etter  future  results.  More  than 
30  manufacturers  will  exhibit 
at  the  three-day  show.  The  In¬ 
quirer  will  publish  a  Camera 
Show  Section  the  day  before  the 
show  opens. 

• 

Faulkner,  A-K  Merge 

E.  A.  Faulkner  &  Associates 
has  merged  with  the  Allen- 
Klapp  Company.  Faulkner  pa¬ 
pers  are  the  Terre  Haute  (Ind.) 
Tribune  Star;  Benton  Harbor — 
St.  Joseph  (Mich.)  News-Palla¬ 
dium  and  Herald-Press,  and  the 
Fond  du  Lae  (Wis.)  Common¬ 
wealth  Reporter.  Effective  May 
1,  the  Iowa  City  (Iowa)  Press- 
Citizen  will  be  represented  by 
A-K. 


NATIONAL  CARTOONISTS  SOCICTY 
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Plant  *  Equipment 


June  Production  Parley  May  Be  Biggest  One  Yet 


Fastest  Linotype 
Called  'Elektron' 

They  have  named  the  “new 
baby”  at  the  Mergenthaler  Lino¬ 
type  Co.  (E&P,  April  7). 

It’s  the  ELEKTRON  and  J.  A. 
Keller,  jiresident  of  the  company, 
says  it's  the  fastest  Linotype 
ever  built. 

The  “revolutionary  new  hot- 
metal  linecasting  machine”  will 
be  unveiled  April  17  at  the 
Brooklyn  jdant.  Visitors  to  the 
.ANP.4  convention  the  following 
week  are  being  invited  to  see  it 
in  action. 

A  company  spokesman  said 
the  lilektron  is  Mergenthaler’s 
answer  to  Intertype’s  Monarch 
which  has  been  on  the  market 
the  past  two  years. 

Offset  Printing 
Venture  Put  in 
Research  Plant 

Orlando,  Fla. 

An  offset  printing  plant, 
owned  by  Sentinel-Star  Re¬ 
search,  is  being  built  here  to 
house  an  eight-unit  Hoe  Litho- 
master  press  which  will  print 
the  Orlando  Sentinel  TV  Maga¬ 
zine,  the  Florida  Magazine  and 
women’s  section  of  the  Sunday 
Senthiel. 

The  land,  plant  and  press 
units  will  be  owned  by  Sentinel- 
Star  Re.search,  which  in  turn  is 
owned  by  the  Marcia  .Andersen 
.Murphy  and  the  Dorris  .Ander¬ 
sen  Sheafer  Trusts.  No  news¬ 
paper  money  will  go  into  the  new 
plant. 

Total  investment  for  i)resses, 
building  and  land  will  exceed 
$400,000. 

The  women’s  section  will  carry 
at  lea.st  tw’o  pages  of  full  color, 
perhaps  four,  along  with  two  or 
more  spot  color  pages. 

The  new  tv  magazine  will  be 
24  pages  quarter  folde<l  (half¬ 
tabloid  size),  with  color  on  every 
page. 

Full  color  on  eight  pages  and 
spot  color  on  up  to  12  more  are 
planned  for  a  32-])age  Florida 
Magazine.  Full  color  on  eight 
pages  and  spot  color  on  four 
pages  will  be  carried  in  a 
40-page  Florida  magazine. 

Press  Foreman  Ed  Medlin  will 
be  in  charge  of  the  new  press. 

Photo  Comp,  headeil  by  Ray 
Wilson,  will  also  play  a  major 
role  in  production  of  the  pages 
that  will  be  printed  offset.  All 
type,  including  text  matter,  for 
the  supplements  to  be  printed 
offset  will  be  set  by  Linofilm  and 
made  up  into  pages  by  the  Photo 
Comp  Dept. 


With  more  than  160  exhibit 
booths  resen’ed  —  more  than 
double  the  number  of  previous 
years — the  Mid-.Atlantic-ANPA 
Research  Institute’s  Production 
Management  Conference  in  June 
will  be  the  largest  national 
newspaper  production  meeting 
ever  held  in  the  United  States. 

W.  D.  Rinehart,  director  of 
the  ANPA  Mechanical  &  Ser\'ice 
Division,  has  announced  the 
dates  as  June  11-13  at  the 
Sheraton  Hotel,  Philadelphia. 
.ANP.A’s  34th  annual  conference 
is  being  held  in  conjunction  with 
the  Mid-.Atlantic  conference  of 
the  Pennsylvania  Newspaper 
Publishers  Association  and  the 
New  Jersey  Press  Association. 
.An  attendance  far  in  excess  of 
1400,  which  is  normal  for  this 
annual  meeting,  is  anticipated. 

One  of  the  highlights  will  be 
two  offset  presses  producing 
newspapers  in  the  exhibit  hall. 
One  is  a  Fairchild  Color  King 
and  the  other  a  Royal  Zenith 
sheet  fed  press. 

This  year  there  will  be  far 
more  new  equipment  introduced 
than  ever  Wfore.  The  exhibit 


section  will  be  the  largest  ever 
devoted  to  newspaper  equip¬ 
ment.  At  least  four  new  con¬ 
cepts  of  TTS  tape  perforators 
will  be  shown  for  the  first  time. 
There  will  be  exhibits  of  entirely 
new  equipment  for  each  me¬ 
chanical  department  of  a  news¬ 
paper. 

The  program  of  the  Confer¬ 
ence  is  radically  different  from 
that  of  the  usual  state  and  re¬ 
gional  mechanical  conferences. 
It  is  a  packed  three-day  meeting 
designed  specifically  to  help  the 
management-minded  production 
department  super\’isor,  business 
manager,  and  i)ublisher.  It  is 
designed  to  elevate  the  thinking 
of  newspaper  production  super¬ 
visors  above  the  usual  mainte¬ 
nance  functions  to  how  they  can 
increase  the  efficiency  of  their 
own  plant  and  produce  a  news¬ 
paper  that  is  printed  better. 

Albert  Spendlove,  vicepresi¬ 
dent  and  business  manager  of 
the  Philadelphia  Bulletin,  will 
speak  on  “The  Business  Office 
Looks  at  Labor  Relations.”  On 
Monday  evening,  there  will  be 
a  Photocomposition  Session. 


Scheduled  as  one  of  the  topics 
for  this  session  will  be  “What 
Prompted  Management  to  In¬ 
stall  Photocomposition?” 

Of  major  interest  to  all  news¬ 
papers  was  the  recent  announce¬ 
ment  that  the  Xew  York  Daily 
.Yen’s  ran  pre-printed  in-regis¬ 
ter  advertisements.  Dr.  Gerald 
Larocque  of  the  News  will  tell 
how  this  was  accomplished  and 
the  equipment  needed. 

Small  newspapers  as  well  as 
the  larger  dailies  have  found 
that  an  installation  of  an  in- 
plant  color  ink  blending  system 
has  cut  their  cost  of  inks  con¬ 
siderably.  Willmott  Lewis  Jr., 
production  manager  of  the 
Washington  Star,  will  describe 
how  any  newspaper  can  install 
a  blending  system  economically 
and  obtain  a  high  return  on  the 
investment. 

Last  year  Allan  Woods  re¬ 
vealed  his  development  at  Xews- 
day  of  the  hot  metal  paste  up 
method  of  making  up  difficult 
advertisements.  This  year  John 
F.  Lux  will  reveal  how  it  works 
at  the  Joliet  (Ill.)  Herald  Xeivs. 

A  “Newspaper  Offset  Confer¬ 
ence”  will  be  held  on  June  14 
to  provide  newspaper  repre¬ 
sentatives  w^ith  the  answers  to 
the  many  questions  that  are  in 
their  minds  on  the  economics 
and  practicality  of  offset  print¬ 
ing.  Detailed  studies  of  offset 
newspapers  and  comparable  con¬ 
ventional  newspapers  are  being 
made.  Offset  versus  rotogravure 
for  supplements  is  the  subject 
of  another  study  being  made  for 
the  conference.  How  existing 
dailies  and  supplements  are  be¬ 
ing  printed  offset  wil  be  covered 
in  detail. 

Big  Exhibit  in  '64 

B-M-W  Corporation,  producer 
and  manager  of  Westprint  61 
and  Westprint  64,  and  the 
.ANP.A  Research  Institute,  have 
announced  the  signing  of  a  con¬ 
tract  to  hold  a  joint  graphic 
arts  equipment  exposition  in 
Los  Angeles  June  7-13,  1964. 
The  ANPA-RI  will  hold  its  1964 
convention  in  Los  Angeles  June 
6-12  jointly  with  the  Pacific 
Newspaper  Mechanical  Confer¬ 
ence  at  the  Biltmore  Hotel. 

The  consolidation  of  the  ex¬ 
tensive  exhibits  of  general 
graphic  arts  machinery  at  West- 
print  64  with  the  ANPA-RI 
1964  exhibits  is  expected  to  re¬ 
sult  in  one  of  the  largest  graphic 
arts  expositions  ever  held  in  the 
U.  S. 
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AN  EXPERT  turns  the  first  dirt  in  the  construction  of  a  $2.5  million  home 
for  the  Oklahoma  City  Oklahoman  and  Times.  Swinging  a  chrome-plated 
shovel  is  E.  K.  Gaylord  II,  while  his  father,  Edward  L.  Gaylord,  and 
grandfather,  E.  K.  Gaylord,  stand  aside  to  watch. 
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THE  CRABTREE  VISCOUNT  press,  being  made  in  England  for  the 
Pretoria  News  in  South  Africa,  has  right-angled  couplings  from  the  main 
drive-shaft  as  a  special  arrangement. 


Versatile  Color 
Press  Is  Going 
To  South  Africa 

Now  beiiip  shippwl  to  South 
Africa  and  due  for  installation 
iK'fore  the  end  of  the  year  is  the 
late.st  of  R.  W.  Crabtree  and 
Sons’  newspaper  presses,  the 
V’iscount. 

Ordered  by  Arfjus  South  Afri¬ 
can  Newsjjapers  Ltd.  for  the 
Pretoria  Xews,  this  press  has 
versatile  color  arranpenients  and 
a  numlier  of  other  interesting 
features. 

The  press  is  a  balcony-type 
machine  of  four  units  arranged 
three  liehind  and  one  in  front  of 
the  folder.  The  press  and  folder 
units  are  being  shipped  as 
assembled  components,  a  method 
initiated  in  England  by  Crabtree 
and  one  which  has  proved  suc¬ 
cessful  in  reducing  installation 
time.  Each  unit  weighs  up  to 
15  tons. 

The  Viscount  for  South  Africa 
is  geared  for  a  speed  of  50,000 
copies  per  hour  from  each  of  the 
two  deliveries  arranged.  The 


cut-oir  is  to  the  jwpular  .Ameri¬ 
can  size,  22'’4  in.,  with  in. 

diameter  cylinders.  The  maxi¬ 
mum  web  size  is  75  in.  and  the 
minimum,  OO  in.  The  press  will 
produce  a  :i2-page  broad.sheet  or 
()l-])age  tabloid. 

Special  arrangements  for  color 
distribution,  inking  and  press 
drive  have  been  made  on  this 
l)ress  at  the  demand  of  the 
publishing  house. 

I’ress  Drive 

Xormally,  the  independent 
drive  motors  for  each  unit  are 
niounted  on  top  of  the  press,  but 
the  inclusion  of  a  rack-back  color 
as.sembly  has  necessitated  a  dif¬ 
ferent  arrangement.  Extension 
platforms  have  therefore  been 
taken  at  the  same  level  from  the 
main  platform  and  the  four  75 
h.p.  Whitton-James  motors 
mounted  on  these.  The  motors 
chain-drive  a  .shaft  which  is 
coupled  at  right  angles  to  the 
main  press  driving  shaft.  There 
is  a  separate  motor  for  barring 
over. 

Color  Arrangemeiils 

One  of  the  unusual  features  of 
this  Viscount  is  the  special 
design  of  rack-back  color  distri¬ 
bution  incorporated.  Consider¬ 


COLOR  RACK  mechanism  of  the  Viscount  has  remote  control  buttons 
on  the  side  of  the  assembly  and  the  linkages  to  the  ink  pumps.  This 
provides  color  flexibility  of  34  different  combinations. 


able  flexibility  has  been  intro¬ 
duced  and  it  will  be  possible  for 
the  newspaper  to  produce  31 
dilferent  combinations  of  color 
and  page  distribution.  This  can 
Iw  further  increased.  Provision 
has  been  made  for  the  addition 
of  color  on  three  of  the  four 
main  press  units. 

.\djuMable  Cylin<ler> 

Color  distribution  consists  of 
an  assembly  mounterl  on  top  of 
the  press  in  which,  to  assist  ease 
of  plating-up,  the  inking  mech¬ 
anism  racks  back  to  the  extent 
of  2  ft.  from  the  printing  units. 
Three  half-units  for  color  appli¬ 
cation  are  includerl.  The  type 
cylinders  are  individually  ad¬ 
justable  for  stereo  regi.ster. 

The  flexibility  in  color  appli¬ 
cation  comes  from  the  fact  that, 
in  addition  to  the  four  portable 
inking  pumps  to  each  half-unit, 
each  of  the  three  pairs  of  couples 
can  be  individually  reversed.  If 
required,  the  webs  from  any  two 
of  the  three  main  printing  units 
under  the  rack-back  distribution 
can  be  fed  through  simultane¬ 
ously. 

Color  Inking 

Especially  designed  for  this 
installation  is  the  system  of 
remote  manual  control  of  the  ink 


flow  from  each  of  the  pumps. 
Instead  of  controlling  this  by 
thumb  screws  conventionally 
mounted  on  top  of  each  pump, 
linkages  have  been  arrang^ 
which  enable  the  32  adjustments 
available  on  the  four  pumps  for 
each  coui)le  to  l)e  made  from  a 
single  panel  at  the  side.  The 
linkages  involved  in  this  remote 
control  have  not  interfered  with 
the  ready  portability  of  the 
l)umps,  a  Crabtree  feature  on 
all  its  presses. 

Foliling  and  Keels 

The  folder  in  this  case  is  a 
double  folder  equipped  with  1 
cro.ss  as.sociation  and  turner  bars 
so  that  both  back-to-back  prod¬ 
uct  and  in.sert  editions  can  be 
produce<l.  The  reel  arrangement 
is  for  two-arm  rotating  reel 
stands  of  the  spindless  design 
l)erfected  by  Crabtree  which  also 
includes  the  automatic  hydraulic 
braking  system  which  prevents 
overrun  in  the  event  of  a  web 
break. 

The  press  incorporates  a  sep¬ 
arate  late  news  and  seal  device 
on  one  unit;  the  special  design  of 
blanket  lock-up;  and  silenced 
tape  leads;  all  of  which  are  « 
among  the  features  of  recent 
design  included  on  the  Viscount 
presses  for  the  first  time. 
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Quick  and  easy”  ways 
to  new  stereo  savings 

. . .  higher  prodection  for  sawing, 
(asting,  mat  drying — at  far  less  cost! 


NOLAN  HEAVY-DUTY  STEREOSAW— 

Powerful  .  .  .  smooth  . . .  low-cost  operation  I 
Under  $1,000!  Large  28"  x  36"  table  takes 
full  page — performs  all  plate  wark  quickly, 
accurately.  Rugged  2  hp.  motor,  enclosed 
double  V-belt  drive,  ball  bearing  saw  maunt, 
line-up  gauges,  chipguard,  heavy  base. 
Complete  with  four-wheel  chip  buggy,  op¬ 
tional  pica  gauge. 


SPEARHEAD  web-oftsef  press  manufactured  by  J.O.C.  Engineers  Ltd. 
of  the  Crabtree  group  in  England  will  be  delivered  to  East  African 
Newspapers  (Nation  Series)  Ltd.  at  Dar-es-Salaam,  Tanganyika.  A 
similar  press,  installed  last  year  in  Nairobi,  Kenya,  has  worked  an 
average  of  10  hours  a  day  at  a  speed  of  28,000  copies  per  hour.  Two 
plate  cylinders  and  two  blanket  cylinders  are  disposed  horizontally.  The 
inking  system,  positioned  vertically  beneath  the  plate  cylinders,  consists 
of  two  plate  rollers,,  four  distribution  rollers,  a  lifter  roller  and  two  steel 
ink  drums.  A  special  feature  is  a  "Free-Flow"  folder  which  disconnects 
the  cutting  cylinder  from  the  folding  cylinders  to  prevent  jamming  of 
paper. 


3  Headliners  Join  Newspapers’  Plant 
Units  Bought  in  ’60  In  Industrial  Park 

Van  Nuys,  Calif.  Saint  John,  N.  B. 

The  Van  Nnys  Netvs  has  or-  \  new  home  for  Saint  John’s 
dered  three  additional  Goss  (faily  newspapers,  the  Teleyraph- 
Headliner  press  units  and  aux-  Joumtil  and  Evening  Times- 
iliary  color  equipment.  In  1960,  Qlohe,  will  lie  in  an  industrial 
the  News  installed  a  six-unit  sjtg  at  an  urban  redevelopment 
Headliner  press  with  a  3:2  area  near  Courtenay  Bay. 
folder,  one  half  deck  and  one  Ralph  Costello,  publisher,  said 
center  color.  The  press  bay  was  the  newspaper  plant,  to  replace 
designed  to  take  additional  units  present  crow’ded  buildinp  on 
so  that  ample  space  was  pro-  Canterbury  Street,  will  be  the 

first  industrv’  in  the  redevelop- 

The  three  new  units  will  be  nient  area.  The  Canterbury 
added  to  the  rear  of  the  folder  street  building  has  Wn  the 
without  disturbing  the  conveyor  home  of  a  newspaper  since  1879. 
or  mailroom  system.  The  new  jjr.  Costello  said  a  color- 
units  will  be  augumented  by  one  convertible  press  is  scheduled 
single  color  cylinder,  two  sets  for  delivery  next  year, 
of  parts  for  Goss  Speed  revers¬ 
ing  and  fully  automatic  Reel-  * 

Tension-Pasters  complete  with  ■  cullAx. 

Paster  Pilots.  LaWSOIl  ShitlS 

In  addition  to  the  press  equip-  Jack  Renshaw  has  rejoined 
ment,  a  new  Goss  Plate  Perfec-  ^he  sales  force  of  Lawson  Com- 
a  Tension  Miller  and  a  division  of  Miehle-Goss- 

Metal  Pump  wdl  be  added  in  Dexter,  as  Philadelphia  terri- 
the  stereo  department.  t^ry  manager.  He  replaces  Don- 

_  .  *  aid  Peller,  who  has  transferred 

Engin66r  Hirad  to  the  New  York  territory.  Ed- 

ward  J.  Drew'  has  been  trans- 
^  -  Dctroit  ferred  from  New'  York  to  the 

T  » ®  appointment  of  Charles  Ro.ston  office  to  assist  Roland 
L.  Robin.son  as  an  assistant  pro-  j  Lachapelle,  Lawson  vicepresi- 
duction  manager  at  the  Detroit  ^jent  and  New  England  terri- 
Ncttv?  has  been  announced  by  tory  manager. 

K.  L.  Nel.son,  production  man-  • 

ager.  Mr.  Robinson  came  to  the 

Sr/r”*"  Petersburg  tSyper’  Named 

(fla.)  limes,  w'here  he  w'as  as-  * 

sistant  mechanical  superintend-  Portland,  Ore. 

ent.  He  received  a  mechanical  A1  Shellack  has  been  named 
engineering  degree  from  Stev-  composing  room  superintendent 
ens  Institute  of  Technology,  and  of  the  Portland  Oregonian  and 
did  graduate  w'ork  at  the  Uni-  Oregon  Journal.  He  succeeds  Lee 
versity  of  Toledo.  Norton,  resigned. 
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NOLAN  FULL-PAGE  SUPERCASTER— Fea¬ 
tures  water  caoled  top  platen  and/ar  vac¬ 
uum  equipped  bottam  platen,  full  1000  lb. 
capacity  metal  patlalsa  available  with  1-tan 
crucible)— gas  ar  electrically  heated.  Pro¬ 
vides  efficient,  continuous  casting,  faster 
cooling,  non-porous  surfaces.  Truly  superior 
both  in  design  and  performance! 
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NOLAN  MATRIX  DRYER  — Now... quick, 
thorough  drying,  perfectly  flattened  mats 
every  time!  Uniform  heat  distribution  over 
entire  drying  surface  from  single  point  con¬ 
trol.  "Floating"  cover  feature,  with  timer  and 
indicating  light. 
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WRITE  TODAY  for  full  information  and 
prices  on  these  quality  NOLAN  products. 
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Boy  Starts  Press, 
Spbolizing  Faith 
In  Offset  Future 


Variable  Slacking 
Machine  on  Market  * 


Garland,  Tex. 

The  finger  of  a  newspaperboy 
recently  started  a  new  five-unit 
Vanguard  web  offset  newspaper 
press  rolling  for  the  Citizen’s 
Publishing  Company  Inc.  plant 
here. 

Publisher  Phil  McMullen  said 
he  felt  that  his  company’s  con¬ 
version  to  offset  reproduction  is 
as  important  to  the  boy’s  future 
as  it  is  to  his  o\\'n. 

With  this  move,  eight  news¬ 
papers  went  to  offset.  One  is  the 
Garland  Daily  Xeics.  The  other 
five  standard-size  publications 
printed  on  the  new  Vanguanl 
press  from  the  Cottrell  Com¬ 
pany  are  the  bi-weekly  Richard¬ 
son  News  and  the  weekly  Plano 
Star  -  Courier,  TP  y  I  i  e  Xcws, 
White  Rocker  and  Herald.  The 
tabloid  newspapers  printed  by 
the  company  are  the  Texas 
Bolder,  a  weekly,  and  the  Texa.s 
Odd  Fellow,  a  monthly.  In  addi¬ 
tion  from  50,000  to  100,000  im¬ 
pressions  a  week  on  food  cir¬ 
culars  are  run  for  chain  grocers. 

In  the  first  four  days  the 
press  was  in  operation,  it  pro¬ 
duced  984,000  page  impressions. 
The  press  crew  adapted  them¬ 
selves  readily  to  the  new  press 
and  its  capability  of  printing  a 
16-page  standard  size  newspa¬ 
per  at  the  rate  of  12,500  per 
hour. 

“One  of  our  primary  reasons 
for  purchasing  this  five-unit 
press,”  Mr.  McMullen  said,  “was 
to  add  four  pages  of  color  on  a 
16-page  run  and  use  process 
color  on  8-page  sections.”  The 
first  run  on  the  press  was  a 
62-page  special  using  color  on 
16  pages. 

The  offset  facilities  are  housed 
in  a  remodeled  building  which 
is  air-conditioned  and  humidity- 
controlled. 


ns  Perforator 
Makes  Tape  for 
Mixer  Machines 

A  TeletjiTiPsetter  Universal 
Perforator  designe<l  to  perforate 
tape  for  use  with  mixer  line¬ 
casting  machines  and  offering 
many  other  new  features  is  now 
available  from  Fairchild  Graph¬ 
ic  Equipment,  a  division  of  Fair- 
child  Camera  and  Instrument 
Corporation. 

In  newspapers,  the  operator 
of  the  Universal  Perforator  can 
change  from  a  new  font  to  clas¬ 
sified  font  by  merely  depressing 
a  key  on  the  keyboard. 

The  indicator  scale  on  the 
front  of  the  unit  is  graduated  in 
picas.  This  allows  the  indicator 
pointer  to  be  set  to  the  column 
measure  desired  in  picas  with¬ 
out  the  necessity  of  referring 
to  a  chart. 

The  counter  on  the  Universal 
Perforator  is  a  binary,  electro¬ 
mechanical  counter  which  is  ca¬ 
pable  of  accurately  counting  any 
font  of  type  manufactured — 
even  those  containing  matrices 
up  to  one-quaider  of  an  inch  in 
thickness.  Since  the  counting  is 
actual  and  not  proportional,  the 
spaceband  pointer  settings  do 
not  have  to  be  re-made  when 
changing  from  one  type  size  to 
another  or  when  changing  from 


GOING  UP  —  The  Greenwood 
(S.C.)  Index-Journal  plans  to 
move  into  this  one-story  modern 
plant  in  the  fall.  The  $280,000 
project  includes  a  $70,000  outlay 
for  new  equipment.  Present  quar¬ 
ters  have  been  occupied  by  the 
Index-Journal  or  its  predecessors 
since  1909. 

one  font  of  type  to  another. 
Changes  in  the  spaceband 
pointer  settings  are  only  neces- 
saiy  when  different  size  set 
spacebands  are  to  be  used. 

Two  counting  magazines,  each 
designed  for  a  different  font  of 
type  can  be  used  in  the  Uni¬ 
versal  Perforator  at  the  same 
time.  Either  one  of  these  maga¬ 
zines  may  be  brought  into  op¬ 
eration  by  merely  depressing  a 
key  on  the  perforator  keyboard. 
This  enables  the  selection  and 
accurate  counting  of  matrices 
from  two  fonts  of  matrices,  unit 
or  nonunit.  Counting  magazines 
for  different  fonts  of  type  are 
modular  in  construction. 

An  exclusive  feature  of  the 
new  Universal  Perforator  is  the 
add  thin  space  pointer.  This  in¬ 
dicates  to  the  operator  at  a 
glance — without  mental  calcula¬ 
tions — if  the  line  will  justify 
when  a  thin  space  is  added  with 
each  spaceband  that  has  already 
been  put  in  the  line. 

Other  features  include  a  tight 
line  warning  buzzer  which 
warns  the  operator  the  instant 
when  more  than  the  maximum 
line  width  is  .set,  square  pla.stic 
keytops  which  allow  for  easy 
insertion  of  new  characters  and 
indicator  lights  for  shift,  upper 
rail,  upper  magazine  or  ju.sti- 
fication  range. 

Maximum  speed  of  the  new 
unit  is  900  keystrokes  per  min¬ 
ute  or  150  words.  Price  of  the 
Universal  Perforator,  including 
two  counting  magazines  ar¬ 
ranged  for  two  fonts  of  type  and 
a  tape  winder,  is  $4,350. 

• 

Pressroom  fo  MS 

Ogden,  Utah 
Gerald  E.  (Jed)  McDonald, 
employe  of  the  Ogden  Standard- 
Examiner  for  37  years,  has  been 
promoted  to  mechanical  superin¬ 
tendent.  For  the  past  10  years 
he  has  been  pressroom  foreman. 


Marking  its  entrj"  into  the 
newspaper  mailroom  equipment 
field,  Sta-Hi  Corporation  has  an¬ 
nounced  it  is  now  in  production 
on  its  Sta-Hi  “Tum  Master”,  a 
paper  stack  variable  control  sys¬ 
tem. 

The  equipment  was  introduced 
at  the  (ireat  Lakes  Newspaper 
Mechanical  Conference  in  In¬ 
dianapolis  in  January. 

Basically,  the  “Tum/Master” 
can  convey,  transfer  and  tum 
stacks  of  papers  in  a  wide  va¬ 
riety  of  patterns.  The  equipment 
represents  a  combination  of  two 
machines  originally  designed 
and  built  for  its  own  u.se  by  the  a 
San  Francisco  Chronicle  —  one  I 
for  straight-out  operation  into  a  ^ 
bottom-wrap  machine  and  one  to 
allow  for  a  left  tum  operation 
where  a  straight-out  operation 
was  not  practical  because  of 
room  limitations. 

As  a  transfer  device,  the  ma¬ 
chine  distributes  stacks  of  pa¬ 
pers  to  conveyors  in  any  one  of 
three  directions,  selected  by 
pushbutton. 

.4s  a  turning  device  it  can 
distribute  stacks  in  any  one  of 
three  directions  and  90  degrees 
to  their  axis  at  entry,  once 
again  by  pushbutton  selection. 

• 

Presses  for  Finland 

Installation  of  a  second  Har- 
ris-Cottrell  offset  press  for  mag¬ 
azine  production  at  the  Sanomat 
plant  in  Helsinki  will  be  fol¬ 
lowed  soon  by  U.  S.  presses  for 
the  two  newspapers  published 
by  the  Eljas  Erkko:  Hehingm 
Sanomat  and  Ilta  Sanomat.  The  i 
firm  publishes  the  Finnish  edi-  ^ 
tion  of  Reader's  Digest. 

Sfa-Hi  Ups  2 

Two  advancements  in  execu¬ 
tive  ranks  at  Sta-Hi  Corpora-  j 
tion  are  announced  by  Vernon  | 
R.  Spitaleri,  President.  0.  T.  j 
Cochran  has  been  elected  vice-  ^ 
president  and  director  of  mar¬ 
keting,  and  Burton  E.  Lindberg  j 
has  been  named  sales  manager,  j 
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Thatcher  Presses 
Are  Being  Built 
At  B.C.  Factory 

Victoria,  B.  C, 

Presses  for  small  daily  and 
weekly  newspapers  are  being 
built  under  contract  with 
Thatcher  Press  Inc.,  Seattle, 
Wash.,  by  Fairey  Aviation  Co. 
of  Canada  at  Patricia  Bay  air¬ 
port,  near  Victoria. 

The  Thatcher  Press  called  for 
tenders  last  summer  for  sub¬ 
contractors  to  produce  its  new 
Pacer  36,  two-unit  press  taking 
36-inch  newsprint  and  printing 
16,000  impressions  per  hour. 
Fairey  Aviation  was  seeking  di¬ 
versification  operations  for  its 
plant  at  the  airport.  It  entereil 
tenders  for  production  of  the 
$50,000  presses  and  was  suc¬ 
cessful  in  the  face  of  U.  S.  com¬ 
petition. 

Dennis  Howell,  Fairey’s  Ca¬ 
nadian  general  manager,  says  in 
aircraft  work  his  company  was 
working  to  closer  tolerance  than 
was  required  by  the  Thatcher 
contract.  Mr.  Howell  said  he 
hopes  to  raise  production  to 
three  to  five  units  per  month. 

There  are  about  40  employees 
working  in  the  Fairley  press 
division  which  operates  in  three 
of  the  hangars  at  Patricia  Bay 
airport  which  have  been  more 
or  less  idle  since  the  last  w'ar. 
Some  of  the  press  units  com¬ 
ponents,  such  as  rollers,  are  im¬ 
ported. 

Clark  Murray,  president  of 
Inland  Newspaper  Machineo' 
Corp.,  Kansas  City,  reports  re¬ 
cent  .sales  of  the  Thatcher  Press 
Pacer  Web  Otfset  Press  to  the 
following  newspapers:  Barnwell 
(S.  C.)  People-Sentinel,  Eliza- 
bethton  (Tenn.)  Daily  Star, 
Warner  Robins  (Ga.)  Sun, 
Galax  (Va.)  Sun  and  Monroe 
(Ga.)  Trib7me, 

• 

Fire  in  Air  Duct 

Houston 

A  1:25  a.m.  fire  at  the  plant 
of  the  Houston  Chronicle  caused 
smoke  and  w’ater  damage 
throughout  the  third  floor  edi¬ 
torial  department.  The  fire  was 
attributed  to  ignition  of  a  tar¬ 
like  material  lining  the  ducts  of 
the  third  floor  air-conditioning 
system.  The  resulting  heat  burst 
water  pipes,  flooding  the  depart¬ 
ment  with  three  inches  of  water. 
Firemen  prevented  damage  to 
printing  equipment  on  the  first 
floor.  As  soon  as  the  smoke 
cleared,  the  night  staff  waded 
into  the  wrater  and  got  out  the 
6  a.m.  blue  streak  edition  on 
schedule. 


Quick-Change  Inking 

An  ink  fountain  with  preci¬ 
sion  controls,  which  can  ^  re¬ 
placed  quickly  and  simply  for 
fast  color  changes  in  multicolor 
proofing,  has  been  incorporated 
into  the  Kalle  flatbed  offset 
press,  according  to  an  announce¬ 
ment  by  A.  G.  E.  van  der  Tuuk, 
president  of  Amsterdam  Con¬ 
tinental  Types  and  Graphic 
Equipment,  Inc.,  New  York. 

• 

3  Get  Promotions 

Mobile,  Ala. 

Following  the  death  of  Pro¬ 
duction  Manager  T.  C.  McLe- 
more,  three  promotions  have 
l)een  made  in  the  mechanical  de¬ 
partment  of  the  Mobile  Press- 


Register.  They  are:  Clifford 
Hendrickson,  to  composing  room 
superintendent;  Percy  G.  Sand- 
erford,  to  building  manager  and 
pressroom  superintendent;  and 
Edward  L.  Parker,  to  superin¬ 
tendent  of  the  stereotype  de¬ 
partment. 

Photo-Lathe  Instaiied 

Jefferson,  Ga. 

In  its  $15,000  investment  in 
new  machinery  in  a  five-year 
modernization  program,  the 
Jackson  Herald  has  installed  a 
Photo-Lathe  electronic  engraver 
which  produces  halftones  on  zinc 
and  line  cuts  on  plastic.  The 
machine,  automatic  once  the 
scanning  begins,  is  being  used 
on  several  publications  in  the 
Herald  plant. 


Eight-Unit  Press 
In  Pastel  Colors 

Shreveport,  La. 

The  first  three  units  of  the 
new  eight-unit  Goss  Headliner 
press  are  being  installed  in  the 
new  building  of  the  Shreveport 
Journal  and  Times,  where  both 
newspapers  will  be  published. 
The  press  is  part  of  a  $1,600,000 
expansion  program.  Total  in¬ 
vestment  of  the  tw’o  independ¬ 
ently  ow’ned  newspapers  will  be 
about  $3.5  million. 

The  three  units  now  being  in¬ 
stalled  w’ill  all  be  different  pastel 
colors  —  rose  coral,  sunlit  yel¬ 
low  and  lagoon  green.  Installa¬ 
tion  is  scheduled  for  completion 
in  mid-1962. 


TINGUE  GRIP-CORK 
BLANK^GUE  G 
RIP-CO£y|.ANKET 
TINGUS>-CORK 


Tingue  Grip-Cork  Blanket  for 
high  production  newspaper 
plants  because  it  is  especi¬ 
ally  strong  and  will  not  tear... has  uni¬ 
form  thickness  throughout ...  and  the 
necessary  resiliency  to  prevent  dam¬ 


age  to  the  top  blanket  in  the 
event  of  a  wrap.  Eliminates 
creeping  and  walking.  For  the 
most  complete  line  of  press  blankets 
and  drawsheets  ever  assembled,  send 
for  the  Tingue,  Brown  catalogue. 


TINGUE,  BROWN 

and  Company 

1765  Corfer  Avenue  •  New  York  57,  New  York 
1227  Wobosh  Avenue  •  Chicogo  5.  Illinois 
723  E.  Woshington  Blvd.  •  Los  Angeles  21,  California 
507  Bishop  Street  N  W.  •  Atlonto  13,  Georgia 

SALES  AGENTS  THROUGHOUT  THE  WORLD 

In  Canada: 

Ross  Whitehead  &  Co.,  Inc.,  Montreal,  P.Q 
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If  There’s  Tape 
Switch  Sends  It 
To  Linecasters 

By  John  N.  Ruii8<*li 

The  Aurora  (Ill.)  Beacon- 
News,  a  Copley  Newspaper,  has 
installed  a  Fairchild  Automatic 
Selector  Allotter,  the  first  for¬ 
mal  installation  of  its  kind  in 
the  United  States. 

Obviously,  one  Teletypesetter 
perforator  operator  averaging 
approximately  375  lines  per 
hour  cannot  prepare  sufficient 
tape  to  keep  a  high  speed  TTS 
linecasting  machine  busy  oper¬ 
ating  at  650  or  more  lines  per 
hour.  Therefore,  it  is  necessarj* 
to  em])loy  more  TTS  operators 
than  the  number  of  linecasting 
machines. 

In  oixler  to  keep  linecasting 
machines  busy  with  tape  from 
our  five  TTS  operators  and 
Copley  News  Service  wire  tape, 
an  Allotter  system  now  handles 
the  tape  between  the  perforator 
operators  and  the  linecasting 
machines.  The  Allotter  immedi¬ 
ately  connects  a  machine  which 
becomes  idle  to  a  perforator 
operator  having  tape  available 
for  transmission. 


COLOR-FULL  NEWSPAPERS 


md 

COLOR  CONSCIOUS  ROLLERS 
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•  CONTINUOUS  OPERATION 

•  CONTINUOUS  COLOR  QUALITV 
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Newspa^  Rollers 


They  do  wonders  for  color  press- 
work.  block  and  white,  too  —  of 
course! 

Profit  by  our  years  of  experience 
building  precise  color  rollers  for 
fine,  rotary  publication  presswork. 
Here's  a  definite  advantage  in  color 
printing  waiting  for  your  use. 


IT  KEEPS  MACHINES  BUSY — Group  looking  at  Fairchild  TTS  Allotfer 
machine  includes  (left  to  right)  William  B.  Chawgo,  business  manager; 
John  N.  Rausch,  production  manager,  and  Warren  Johnston  of  the 
Aurora  (III.)  Beacon  News. 


The  Allotter  consists  of  a 
standard  step-up  switching 
equipment  together  with  a  new 
high-speed  Teletype  transmit¬ 
ters  and  reperforators.  It  is 
wired  for  15  channels,  although 
only  10  channels  are  installed. 
It  will  accommodate  up  to  10 
perforator  operators  and  up  to 
10  linecasting  machines.  .\t  a 
later  date,  it  would  be  possible 
to  plug  in  5  additional  channels, 
thus  accommodating  up  to  15 
operators  and  10  linecasting 
machines. 

In  case  of  trouble  with  one 
of  these  channels,  it  can  be  re¬ 
moved  from  the  Allotter  in 
about  three  minutes  by  taking 
out  two  screws.  Then  it  can  be 
worked  on  at  the  bench  or 
shipped  back  to  Fairchild  for 
repairs.  This  will  not  affect  the 
other  9  channels  or  the  Allotter. 

Switch  Equipment 

The  selective  Allotter  can  be 
quickly  set  by  merely  rotating 
a  switch  on  each  channel  so  that 
one  or  more  linecasting  ma¬ 
chines  can  be  assigned  to  classi- 
fie<l  and  one  or  more  assigned  to 
news.  The  third  position  we 
have  set  up  for  10  point  type. 
These  settings  can  be  changed 


according  to  the  requirements 
of  the  type  of  copy. 

The  instant  a  linecasting  ma¬ 
chine  becomes  idle  at  the  end  of 
a  given  “take”  or  story,  it  will 
immediately  “.search”  for  a  per¬ 
forator  operator  having  tape  to 
transmit  containing  that  kind  of 
composition  for  which  the  line¬ 
casting  machine  is  equipped  to 
handle  and  connect  the  trans¬ 
mitter  at  that  perforator  oper¬ 
ator’s  position  to  the  linecasting 
machine  starting  transmission 
of  tape. 

In  case  of  trouble  with  the 
.^Hotter  (or  if  you  wish  to  con¬ 
nect  a  perforator  operator  di¬ 
rect  to  a  linecasting  machine) 
the  Allotter  is  provided  with  a 
manual  jack  and  plug  switch¬ 
board  which  permits  routing  a 
transmitter  directly  through  to 
a  reperforator  at  the  linecasting 
machine  without  going  through 
the  Allotter  circuit. 

The  Allotter  also  has  a  switch 
on  each  channel  which  can  be 
thi-own  to  “zero”  if  for  any  rea¬ 
son  the  reperforator  or  linecast¬ 
ing  machine  is  to  be  taken  out 
of  the  circuit  for  maintenance. 
This  prevents  the  transmitter 
from  being  connected  to  that 
particular  reperforator  until  the 


CAPCO  PRODUCTS  .  .  .  FOR  MORE 
EFFICIENT  NEWSPAPER  OPERATION 


Copco  Rewinder 

Save  usable  newsprint  now  going  as  core 
waste. 


Copco  Portoble  Ink  Fountoin 

Increases  production,  cuts  costs,  pro¬ 
vides  color  efficiently. 


Copco  Core  Stripper 
Strips  up  to  5  cores  at  one  time. 

Copco  Roller  Grinder 

Grinds  rubber  rollers,  applies  power, 

polishes  smoothly. 


Copco  "Foce-O-Type”  Mochine 

Mechanically  reproduces  engraved  type 
screen  pattern. 

Copco  Pfote  Gouge 

Checks  thickness  of  all  kinds  of  plates. 


Reduce  Production  Costs  With  Copco  Products:  Write  To 

CAPITAL  TOOL  &  MANUFACTURING  CO.,  INC. 

5000  Colvert  Rood  •  College  Pork,  Md.  •  Phone:  864-7677 


machine  is  again  put  back  into 
operation.  The  Allotter  also  has 
three  indicator  lamps  on  the  top 
right  hand  comer. 

The  Allotter  is  located  near 
the  linecasting  machines  in  view 
of  the  monitor.  These  lamps  are 
a  means  of  indicating  to  the 
monitor  that  an  operator  has 
tape  to  transmit  but  that  there 
is  no  linecasting  machine  set  up 
on  the  allotter  at  this  time  to 
receive  that  particular  kind  of 
composition.  One  lamp  indic.ites 
classified;  another  news;  an¬ 
other  etlitorial  or  cut  lines. 

a)  Mechanizes  and  automates 
the  handling  of  tape  between  the 
perforator  operators  and  the  J 
tape  operated  linecasting  ina-  I 
chines. 

b)  Provides  maximum  usage 
of  linecasting  machines  by 
keeping  them  busy  at  all  times. 

c)  Provides  maximum  effici¬ 
ency  and  flexibility  in  teletype¬ 
setter  operation. 

d)  Eliminates  the  piling  up 
of  perforator  tape  in  the  per¬ 
forator  room. 

e)  Saves  time  for  the  moni¬ 
tors  by  eliminating  the  han¬ 
dling  of  tape. 

• 

Md.  Papers  Rebuild 
Fire-Damaged  Home 

Annapolis,  Md. 

The  Capital-Gazette  Press  and  i 
Speer  Publications  are  showing  ) 
off  their  “new”  plant  to  visitors 
and  townspeople.  The  newspaper 
building,  w’hich  was  gutted  by 
fire  on  Dec.  16,  1960,  is  being 
rebuilt  at  a  cost  in  excess  of 
$200,000. 

Only  the  second  floor  has  been 
completed  in  the  renovation 
which  has  been  under  way  for 
several  months.  The  fire  damage 
is  still  noticeable  in  other  areas 
of  the  building.  The  second  floor, 
now  the  quarters  of  all  but  a 
few  offices  of  the  newspapers, 
was  formerly  a  bowling  hall. 

New'spaper  production  opera¬ 
tions  have  been  carried  on  in  the 
Speer  Building  w'hich  had  been 
leased  to  another  firm. 

• 

Maintenance  Sup’t 
For  New  Department 

Minijieapous 

The  Minneapolis  Star  and 
Tribune  have  created  a  produc¬ 
tion  maintenance  department 
within  the  newspapers’  produc¬ 
tion  division,  reports  John  Mc- 
Cambridge,  production  manager. 

Morse  Kool,  formerly  a  Goss 
Printing  Company  erector,  has 
i  been  named  production  mainte- 
]  nance  superintendent. 

The  electric  shop,  headed  by 
i  Alton  Armstrong,  and  the  ma- 
;  chine  shop,  headed  by  E.  J. 
Christensen,  will  be  incorpo¬ 
rated  into  the  new  department. 
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Electronic  Device 
Keeps  Building 
Free  of  Ink  Mist 


PlTTSBlRGII 
“Ink  mist”  in  newspaper  press 
rooms,  although  not  a  health 
hazard,  can  be  a  nuisance  to 
people  exposed  to  it,  fogging 
their  gla.sses  and  soiling  their 
nostrils. 

It  also  can  create  a  fire  men¬ 
ace  when  it  clusters  with  lint 
and  du.st  from  the  paper  rolls, 
and  can  bring  the  presses  to  a 
halt  by  settling  in  delicate  in¬ 
struments  in  the  control  room. 

At  the  Pittsburgh  Press,  the 
control  room  has  experienced  no 
such  difficulty  since  the  installa¬ 
tion  of  a  Trion  electronic  air 
cleaner  three  years  ago.  Wil¬ 
liam  Wilson,  building  superin¬ 
tendent,  estimates  that  the  elec¬ 
tronic  cleaner  saves  him  $200  a 
week  in  cleaning  and  mainte¬ 
nance  costs. 

He  .says: 

“It’s  perfect  for  an  operation 
like  this.  We  used  to  be  clean¬ 
ing  in  here  all  the  time,  but 
even  .so,  the  ink  mist  would  still 
penetrate  into  some  of  the  con¬ 
trols  and  that’s  bad  trouble. 

^Iiile  Shirt  Slays  (Jean 

“Now  you  could  hang  a  white 
shirt  in  here  and  put  it  on  a 
month  later  and  wear  it  to  a 
banquet.  I’d  say  that  the  Trion 
has  paid  for  itself  in  preventing 
press  downtime  alone.” 

In  addition  to  the  Trion  unit 
in  the  control  room,  two  other 
large  units,  coupled  with  two 
mat  filters,  clean  the  air  in  the 
press  room. 

Although  the  pressroom  at¬ 
mosphere  is  the  principal  target 
of  the  cleaners,  George  Dalae, 
chief  engineer  at  the  Press,  says 
that  the  entire  five-story  build¬ 
ing  shares  in  the  benefits.  He 
says:  “We  don’t  have  to  wash 
the  walls  and  the  ceilings  nearly 
so  often  as  we  used  to.” 

In  periods  of  heavy  advertis¬ 
ing,  such  as  the  pre-Christmas 
season,  the  pres.ses  at  the  Press 
consume  as  much  as  8,000  gal¬ 
lons  of  ink  a  week.  Twenty-five 
thousand  cubic  feet  of  air  per 
minute  are  pumped  into  the  con¬ 
trol  room  to  keep  the  room 
under  positive  pressure. 

In  the  press  room,  each  of  the 
Trion  units  cleans  approxi¬ 
mately  12,000  cubic  feet  of  air 
per  minute.  In  the  summer,  the 
air  is  exhausted  through  vents 
in  the  roof  where  fresh  air  also 
is  brought  in. 

During  the  winter,  in  order  to 
conserve  heat,  from  25%  to 
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INK  IS  MISSED — Elaine  Donovan,  ad  laker  al  the  Pittsburgh  Press, 
gives  the  white  glove  test  to  the  press  room  where  "ink  misting"  was  a 
problem  before  the  Trion  electronic  air  cleaning  system  was  installed. 
Chief  Engineer  Gorge  Dalae  explains  the  control  panel. 


30'^t'  of  the  tempered  air  is  re¬ 
circulated. 

IloH  It  l^’urks 

Trion  cleans  the  atmosi)here 
by  an  electronic  process  in 
which  all  of  the  particles  in  the 
air  receive  a  positive  electric 
charge  as  they  pass  through  a 
high-voltage  ionizing  screen. 

The  charged  particles  then 
are  attracted  to  and  adhere  to 
negatively  charged  collecting 
plates  which  form  part  of  a 
series  of  parallel  plates,  charged 
positive  and  negative. 

Periodically,  depending  on  the 
dirt  content  of  the  air,  the  dirt 
is  removed  from  the  collecting 
cell.  This  is  accomplished  by 
opening  a  valve  which  sprays 
the  cell  with  water  and  special 
detergent  and  washes  the  dirt 
into  a  drain. 

The  process  insures  air  that 
is  free  of  dust,  dirt,  smoke,  bac¬ 
teria  and  other  air-borne  con¬ 
taminants. 

Trion  electronic  air  cleaners 
also  are  functioning  in  the  press 
rooms  of  the  Hammond  (Ind.) 
Times  and  the  Orlando  (Fla.) 
Sentinel. 

Trion  Corporation,  with  head¬ 
quarters  in  McKees  Rocks,  Pa., 
has  been  prcxlucing  air  cleaning 
equipment  for  15  years. 

• 

Press  in  New  Spot 

Martinsburg,  W.  Va. 

The  Martinsburg  Journal  is 
now  being  printed  on  a  Scott 
sextuple  three-unit  press  which 
was  purchased  from  the  Knox¬ 
ville  (Tenn.)  Journal  to  replace 
a  Goss  Straightline  which  had 
been  used  here  for  34  years. 
O.  K.  Reuter,  general  manager, 
said  the  Journal’s  new  building 
and  press  cost  $75,000.  Space 
occupied  by  the  old  press  will  be 
converted  to  a  mailroom. 
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Central  Plant 

Washington 
Expanding  its  facilities  for 
the  reproduction  of  tabloid  news¬ 
papers  and  shoppers  by  color 
offset.  Prime  Printing  Company 
Inc.  has  installed  a  six-unit  Van¬ 
guard  newspaper  press  made  by 
the  Cottrell  Company,  a  Division 
of  Harris-Intertype  Corporation. 
To  prepare  for  this  installation. 
Prime  Printing  Company  moved 
to  larger  quarters  in  the  suburb 
of  Kenilworth. 


40-Bundle  Speed 
In  Wrap  Inserter 

Cutler-Hammer  Inc.  of  Mil¬ 
waukee  is  now  selling  a  Bottom 
Wrap  Inserter  with  an  operating 
speed  of  more  than  40  bundles 
per  minute. 

The  four-unit  modular  con¬ 
struction  of  this  device,  consist¬ 
ing  of  a  control  drawer,  a  cutter 
drive  unit,  a  roll  cradle  assem¬ 
bly  and  a  conveyor  with  its  sup¬ 
porting  members,  makes  for 
easy  inspection  and  mainte¬ 
nance,  and  allows  the  quick  re¬ 
placement  of  parts  without  a 
major  overhaul. 

A  “flip-top”  construction  in 
the  cutter  drive  assembly  fa¬ 
cilitates  extremely  rapid  clear¬ 
ing  in  the  event  of  a  paper  jam. 
This  design  allows  instant  and 
simple  access  to  the  internal 
mechanism  of  the  unit  without 
disassembly,  permitting  the 
clearing  of  any  jam  quickly. 

The  bottom  wrap  inserter  is 
available  in  a  type  B  model, 
which  is  an  independent,  self- 
driven  unit  for  mounting  at  the 
tying  machine  or  elsewhere,  and 
is  provided  with  a  centering- 
pacer  which  aligns  and  spaces 
the  stacks  before  they  enter  the 
bottom  wrap  machine. 

A  model  for  use  in  coupling 
with  a  counter-stacker  will  be 
available  soon. 
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Stiles  with  Photon 

Kurtz  M.  Hanson,  president 
of  Photon  Inc.,  has  announced 
the  appointment  of  Edgar  G. 
Stiles  as  applications  engineer. 
Mr.  Stiles  will  represent  Pho¬ 
ton’s  line  of  tape-driven  and 
keyboard-operated  photographic 
typesetting  equipment  to  the 
graphic  arts  industry.  For  the 
pa.st  nine  years,  he  has  been  sell¬ 
ing  Lanston  Products. 

• 

Expansion  Project 

Cocoa,  Fla. 

Mrs.  C.  H.  Holderman,  pub¬ 
lisher,  has  announced  purchase 
of  a  site  for  a  new  building  for 
the  Cocoa  Tribune.  She  started 
the  paper  45  years  ago  as  a 
weekly  and  converted  it  to  daily 
publication  July  2,  1959.  A  tubu¬ 
lar  press  and  other  equipment 
will  be  purchased,  Mrs.  Holder- 
man  said. 


Burton  on  Board 

Boston 

Thomas  M.  Burton  has  been 
elected  a  member  of  the  board 
of  directors  of  Chas.  T.  Main 
Inc.  He  will  be  in  charge  of  the 
Industrial  Process  Division. 


’  rttntfpomttm’ 

Rapidly 
C3ompo8es 
headings  and 
subheads... 
enlarges 
and  reduces 
9  pt.  to  14A  pt. 
italicizes  and 
reproportions... 
all  from  a  single 
basic  film  alphabet 
that  costs  only  $15. 


Write  on  your  letter¬ 
head  for  free  12-page 
brochure  and  actual 
lettering  samples. 
■  A  complete  photo 
lettering  depart¬ 
ment  can  be  yours,  today! 

PHOTO  TYPOSITOR  INC. 

30$  E.  46«h  St.,  New  York  17,N.V. 

Sales  and  sendee  ofi'ces  in  principal  cities 
Addrees  Dept.  K-3.4 
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Photon  Relocates 
In  Larger  Factory 
To  Expand  Output 

In  a  move  to  inci’ease  its 
manufacturinp  capacity,  Photon 
Inc.  has  moved  its  manufactur- 
injr  plant  amt  administrative 
headcjuarters  from  Cambridge 
to  Wilmington,  Mass. 

Photon,  manufacturer  of  pho¬ 
tographic  typesetting  machines, 
now  occupies  a  new,  one-story 
plant  that  comprises  more  than 
42,000  square  feet  on  approxi¬ 
mately  5  acres  of  ground.  In  ad¬ 
dition  to  extensive  facilities  for 
the  manufacture  of  Photon  ma¬ 
chines,  the  new  structure  will 
provide  an  exi)anded  area  for 
the  training  of  Photon  operators 
and  maintenance  technicians. 
ReseaiTh  and  development  fa¬ 
cilities  will  also  occupy  a  por¬ 
tion  of  the  new  Photon  head¬ 
quarters  site,  and  an  area  will 
be  reseiwed  for  the  demonstra¬ 
tion  and  display  of  Photon’s 
keyboard  -  operated  and  tape- 
driven  i)hotographic  typesetting 
machines. 

According  to  Kurtz  M.  Han¬ 
son,  president.  Photon’s  move  to 
its  new  location  is  part  of  the 
company’s  reorganization  and 
ex])ansion  program,  begun  two 
years  ago.  At  that  time,  Hanson 
assumed  the  presidency  of  the 
organization  and  initiated  a  pro- 
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l>een  used  on  each  desk  before, 
only  one  is  necessary  now  and 
for  the  first  time  the  public  is 
able  to  reach  the  desk  directly. 

• 

Post-Gazette  Offices 
Moved  in  Pittsburgh 

The  editorial  and  administra¬ 
tive  staffs  of  the  Pittsburgh 
Post-Gazette  have  moved  into 
new  quarters  on  the  fourth  floor 
of  the  Pittsburgh  Press  Build¬ 
ing,  34-50  Boulevard  of  the 
Allies. 

The  move  into  the  completely 
separate  quarters  signals  the 
completion  of  the  first  phase  of 
an  extensive  modernization  pro¬ 
gram  for  the  building,  now 
housing  two  papers  operating  as 
independent  entities. 

Finished  in  cream  and  gray, 
the  new  P-G  offices  feature  an 
acoustical  fiberglass  ceiling.  The 
ventilation  system  is  above  the 
ceiling  level. 

• 

Offset  Supplies 

Sun  Chemical  Corporation  has 
formed  a  new  division  to  manu¬ 
facture  offset  plates  and  chemi¬ 
cals.  General  manager  is  M.  Don 
Lyons,  former  assistant  gen¬ 
eral  manager  of  the  company’s 
Graphic  Arts  Group.  Headquar¬ 
ters  are  in  Bound  Brook,  N.  J. 
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Just  two  tools..  .are  all  you  need  to  make  operational 
adjustments  on  the  Hoe  Colormatic*.  Two  tools  to  silence 
the  unit,  or  silence  individual  printing  couples,  or  change 
direction  of  cylinder  rotation,  or  adjust  variable  stroke  of  ink 
drums,  or  set  printing  impression.  This  planned  simplicity  is 
just  one  of  many  great  Colormatic  features. 

•Trademark 


THIS  IS  A  FACTORY  at  Wilmington,  Mass,  which  is  now  occupied  by 
Photon  Inc.,  manufacturer  of  photo-typesetting  equipment. 


gram  designed  to  stabilize  the 
company’s  financial  position,  up¬ 
grade  its  technical  proficiency 
and  expand  its  marketing  capa¬ 
bilities. 

Mr.  Hanson  said  a  $1,785,000 
issue  of  convertible  debentures 
was  offered  to  Photon  stockhold¬ 
ers  late  last  year  and  was  sub¬ 
stantially  over-subscribed. 

The  Photon  machine  and  its 
mcxlified  models  designed  for 
TTS  and  Monotype  input  are 
finding  broad  acceptance 
throughout  the  newspaper  and 
graphic  arts  industries,  Mr.  Han¬ 
son  .said.  At  present,  nearly  100 
Photon  machines  are  in  use,  and 
a  number  of  others  are  on  order 
for  future  delivery. 


Public  to  City  Desk 
By  Direct  Dialing 

Detroit 

The  Detroit  News  has  switched 
to  the  new  “Centrex,”  or  central 
telephone  exchange  system.  Calls 
formerly  went  through  a  main 
switchboard. 

The  basic  News  number  is 
222-2000  instead  of  the  old 
WOodward  2-2000.  Other  de- 
jiartments  are  dialed  by  using 
222  and  the  extension  number. 
Staff  members  may  dial  each 
other  and  place  their  own  out¬ 
side  calls. 

One  change  was  noticeable 
immediately  on  the  4-man  city 
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Gannett  Group’s 
Plant  Programs 
Top  $4  Million 

Rochester,  N.  Y. 

Building  and  remodeling  jiro- 
grams  involving  seven  units  of 
the  Gannett  Group  will  be  com¬ 
pleted  this  year  at  a  total  cost 
of  $4,642,000,  according  to  Paul 
Miller,  president. 

The  largest  single  project  in¬ 
volves  enlargement  of  the  Hart¬ 
ford  (Conn.)  Times  building, 
with  installation  of  new  presses 
and  other  equipment.  Since  19.')8, 
when  the  work  began,  it  has 
cost  $3,330,000,  including  $500,- 
000  earmarked  for  project  com- 
jfletion  this  year. 

Project  ill  Illinois 

Second  largest  project  is  at 
Danville,  Ill.,  where  a  new  wing 
for  mechanical  departments  has 
lieen  completed  at  the  Danville 
Commerrial-Neu's.  Recently  pur- 
cha.sed  press  equipment  is  being 
installed.  The  C-N  composing 
room  was  moved  to  the  new 
wing  early  last  month.  Total 
cost  of  building  and  new  equip¬ 
ment:  $1,000,000. 

Elmira  Star-Gazette,  Inc.,  has 
a  $40,000  improvement  program 
under  way,  climaxing  a  $150,000 
modernization  last  year.  Of  this, 
some  $30,000  was  for  building 
remodeling. 

In  Rochester,  headquarters 
for  the  Group,  $40,000  has  been 
spent  to  complete  a  third  floor 
of  the  building  occupied  by  of¬ 
fices  and  studios  of  WHEC  Inc. 
Most  of  the  added  area  is  used 
for  offices  of  television  and  ra¬ 
dio  engineers. 

Out  of  Earnings 

The  building  of  the  Malone 
(N.  Y.)  Evening  Telegram  has 
been  refaced.  The  Telegram 
newsroom  has  been  moved  from 
ground  floor  to  second  floor.  By 
May  1,  enlargement  of  business 
office  and  composing  room  will 
lie  completed.  Cost  has  been 
$30,000. 

At  Saratoga  Springs,  N.  Y., 
the  exterior  of  the  Saratogian 
building  has  been  completely  re¬ 
furbished. 

Future  building  and  moderni¬ 
zation  programs  are  being 
planned  for  the  Binghamton 
(N.  Y.)  Press,  Plainfield  (N.  J.) 
Courier-Neti's,  which  already 
has  invested  $82,000  in  adjacent 
property  as  an  expansion  site; 
and  Utica  Obser\'er-Dispatch, 
Inc.,  which  has  invested  $50,000 
in  real  estate.  Funds  are  being 
set  aside,  out  of  earnings,  for 
the  expansions,  Mr.  Miller  re¬ 
ported. 
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Et  happened  in  Hitler’s 
Third  Reich  ...It  could 
be  happening  today 

When  there  is  a  wait  between  men  and  freedom— 
like  the  Siegfried  line  of  Nazi  boss 
Ado  if  Hitler’s  totalitarian  Germany,  or  the 
Berlin  wall  of  Communist  boss  Waiter  Uibricht’s 
totalitarian  East  Germany—  whenever  this 
kind  of  wall  exists,  certain  men  will  face  death 
because  they  cannot  live  with  evil. 

The  COUNTERFEIT  TRAITOR  tells  the  story 
of  such  a  man,  who  fought  the  armed  might  and 
fury  of  the  Third  Reich  —  from  the  inside  — 
with  more  passion  and  intensity  than  a  thousand 
men.  it  is  an  amazing,  absolutely  authentic 
story  of  an  extraordinary  man  —  Eric  Erickson, 
a  Brooklyn-born  Cornell  football  hero  who 
later  became  an  oil  man  in  Texas  and  Sweden. 

Erickson  was  blacklisted,  ostracized  by  his 

friends  for  doing  business  with  Himmler 

and  the  other  Nazis.  Only  at  the  end  of 

World  War  I  I  could  it  be  publicly  revealed  that 

Erickson’s  seeming  disloyalty  had  helped 

him  secure  priceless  military  secrets  for  the  Allies. 

But  this  is  more  than  his  story— it  is  the  story  of 
all  the  people  of  an  exciting  era  —  the  meek  as  well 
as  the  mighty— in  a  motion  picture  that  tried 
no  compromises  with  integrity,  that  will  be  vita! 
and  timely  as  long  as  tyranny  exists  anywhere. 

HISluamHoiden  UuiRumer 

In  The  PERLBERG’SEATON Production  of 

THE  Counterfeit  ihaitor  m 
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43,000~Daily 

(Continued  from  page  10) 


of  .94c.  Man  hours  in  production 
in  the  press  room  were  13,900 
and  production  per  man  hour 
w'as  4.35  units.  In  1960  press 
room  expense  was  $55,000,  pro¬ 
duction  was  59,125,000  eight- 
page  papers;  cost  per  thousand 
was  .93c;  man  hours  15,500;  and 
production  per  man  hour  3.81 
thousand  8-page  papers. 


Ray  Coll  Dies; 

Led  Statehood 
Drive  In  Hawaii 

Honolulu 
Raymond  S.  (Boss.)  Coll  Sr., 
90,  editor  emeritus  of  the  Hono¬ 
lulu  Advertiner  who  led  edi¬ 
torial  campaigns  for  statehood 
for  both  Arizona  and  Hawaii, 
died  April  9  after  a  prolonged 
illness. 


Run  to  Stand  Still 

Washington 
The  story  of  the  competition 
explosion  in  the  radio  business 
is  told  succinctly  in  these  figures 
from  the  Federal  Communica¬ 
tions  Commission:  In  1950,  the 
1,976  am  radio  stations  on  the 
air  took  in  $340.8  million  and 
earned  $55.1  million  before 
taxes ;  in  1960,  the  3,300  am  sta¬ 
tions  did  $560.3  million  business 
and  earned  $55.2  million  before 
taxes. 


Seltzer  Says 
He  Threw  Out 
Drew  Pearson 

CLE\’ELAND 
Branding  charges  by  Diew 
Pearson  as  “irresponsible  and 
reckless,”  Louis  B.  Seltzer  said 
in  a  signed  editorial  April  4  that 
he  alone  was  responsible  for 
ousting  the  Pearson  column  from 
the  Cleveland  Press. 


Production  Record 

Composing  room  cost  in  1961 
was  $271,800  and  production 
was  92,000  columns  of  t>T)e  set 
at  a  cost  per  column  of  $4.04. 
Man  hours  were  102,000  and 
production  per  man  hour  .90 
columns.  In  1960  composing 
room  cost  was  $361,000  with  pro¬ 
duction  of  94,000  columns  of 
tjTJe.  Cost  per  column  was  $3.84 ; 
man  hours  were  103,000;  and 
production  per  man  hour  was 
.91  columns. 

The  stereotyping  department 
in  1961  had  an  expense  of  $56,- 
300  and  production  was  27,000 
plates  cast.  Cost  per  unit  of 
production  was  $2.09 ;  man  hours 
in  production  was  14,900;  and 
production  per  man  hour  was 
1.81  units.  In  1960  the  stereo¬ 
type  department  expense  was 
$56,000  and  the  number  of  plates 
cast  was  27,600.  Cost  per  unit 
of  production  was  $2.03;  man 
hours  in  production  were  15,200 ; 
and  production  per  man  hour 
was  1.82  units. 

• 

Alleriip  and  Gilmore 
Ill  UPI  Proinolions 

The  appointments  of  Paul  R. 
.\llerup  as  General  European 
Xews  Manager  and  Daniel  F. 
Gilmore  as  European  News  Edi¬ 
tor  of  United  Press  Inter¬ 
national  were  announced  April 
9  by  Thomas  R.  Curran,  vice- 
president  and  general  manager 
for  Europe  and  Africa. 

Mr.  Allerup,  who  has  been 
European  News  Editor  since 
Jan.  1,  1961,  after  serving  for 
15  months  as  London  bureau 
manager,  succeeds  Harrj'  Fergu¬ 
son  who  has  been  assigned 
to  Washington  as  National 
Reporter  for  UPI.  Mr.  Gilmore 
goes  to  London  after  having  been 
UPI  manager  for  Italy  since 
Januarj',  1958. 

William  F.  Sunderland,  news 
editor  of  the  Rome  bureau  for 
the  past  year,  is  named  manager 
for  Italy. 

Mr.  Allerup  joined  UPI  in 
New  York  in  May,  1958.  Until 
that  time  he  had  been  managing 
editor  of  International  News 
Service. 

Mr.  Gilmore  joined  the  United 
Press  in  1941  in  New  York. 
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Mr.  Coll  retired  as  active  edi¬ 
tor  of  the  Advertiser  in  1959 
completing  37  years  in  the  post. 
He  had  come  to  Hawaii  in  1921 
intending  his  visit  to  be  one  stop 
on  an  around-the-world  ship 
cruise.  He  never  went  farther 
west. 

The  son  of  a  Pennsylvania 
mining  executive,  he  got  his 
start  in  1893  as  a  cub  reporter 
without  pay  on  his  home  town 
paper,  the  Connellsville  Weekly 
Courier. 

He  made  his  name  by  scoring 
news  beats  on  mine  disasters 
and  covering  the  often  violent 
rise  of  organized  labor  in  the 
mine  fields. 

Mr.  Coll  went  to  Arizona  in 
1906  and  edited  the  Bisbee  Re¬ 
view  for  a  year  and  then  leased 
the  Douglas  Dispatch. 

Among  his  survivors  are  his 
widow.  Annie,  and  a  son,  Ray¬ 
mond  Jr. 

• 

Yankee  Quill  Awards 
Recipients  Nanie<l 

Boston 

Five  names  will  be  added  to 
those  inscribed  on  the  roll  of 
the  Academy  of  New  England 
Journalists  (Yankee  Quill 
.\wards)  here  May  14.  They 
are: 

David  Brickman,  editor  and 
jjublisher  of  the  Malden  (Mass.) 
Evening  Xews  and  Medford 
(Mass.)  Daily  Mercury. 

Guy  P.  Gannett,  late  publisher 
of  the  Portland  (Me.)  Press 
Herald  and  Express, 

James  M.  Langley,  editor  and 
publisher  of  the  Concord  (N.  H.) 
Monitor,  former  Ambassador  to 
Pakistan. 

David  Patten,  retired  manag¬ 
ing  editor  of  the  Providence 
(R.  I.)  Journal  and  Bulletin. 

William  J.  Pape,  late  pub¬ 
lisher  of  the  Waterhury  (Conn.) 
Republican  and  American. 


Yakima  .Area  Sale 

Naches,  Washington 
Gerald  D.  Green  has  taken 
over  publishership  of  the  Yaki¬ 
ma  Valley  News  here  following 
purcha.se  of  the  weekly  from 
Mrs.  Virginia  Hobbs.  The  sale 
was  handled  by  Harris  Ells¬ 
worth  of  Roseburg,  Ore. 


Mr.  Pearson  told  a  City  Club 
audience,  and  again  said  it  on 
radio  and  television  broadcasts, 
that  Roy  W.  Howard  had 
ordered  his  column  barred  from 
Scripps-Howard  newspapers.  It 
was  running  in  the  Cleveland 
News  when  the  Press  purchased 
the  paper  and  recently  it  was 
dropped  from  the  Press. 

Attuned  to  Changes 

“The  Cleveland  Press,”  Editor 
Seltzer  said,  “puts  in  and  takes 
out,  adds  and  subtracts,  and 
aims  always  to  make  itself  a 
better  and  stronger  and  more 
readable  newspapers — attuned 
as  nearly  as  possible  to  the 
changing  nature  of  the  times, 
and  the  changing  interests  of 
the  people  for  whom  the  news¬ 
paper  is  published.” 

In  all  his  34  years  as  editor 
of  the  Press,  Mr.  Seltzer  said, 
Mr.  Howard  had  never  issued  an 
order  or  directive  to  him. 

“No  editor,”  he  stated,  “has 
had  such  total  autonomous  free¬ 
dom  as  this  editor.  He  is  proud 
and  appreciative  of  this  fact.” 
• 

Drew  Pearson  Tells 
Why  Monopolies  Grow 

Cleveland 
Absentee  ownership  is  driving 
U.S.  newspapers  into  monopo¬ 
lies,  Drew  Pearson,  Washington 
columnist,  told  the  City  Club  of 
Cleveland  here  last  week. 

Mr.  Pearson,  whose  column 
was  taken  over  by  the  Scripps- 
Howard  Cleveland  Press  when  it 
absorbed  the  Cleveland  News 
and  then  dropped  recently, 
blamed  the  newspaper  monopoly 
on  rising  costs,  competitiort  from 
other  news  media,  a  loss  of  con¬ 
fidence  by  the  public,  and  partial 
censorship  of  the  press  by  the 
press. 

In  a  question  period,  Mr. 
Pearson  was  asked  if  Attorney 
General  Robert  F.  Kennedy 
would  break  up  the  newspaper 
monopoly.  He  answered:  “He 
has  fluctuated.  I  don’t  believe  he 
will  do  it.”  He  said  the  monopoly 
could  be  broken  by  individuals 
“if  they  would  support  suburban 
weeklies  and  dailies  and  write 
letters  to  editors.” 
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Jean  Gannett  Williams 
To  Wed  J.  R.  Arnzen 

Portland,  Me. 

Engagement  of  Mrs.  Jean 
Gannett  Williams,  president  and 
publisher  of  the  Guy  Gannett 
Publishing  Co.,  to  J.  Richard 
Amzen  of  Bath,  Maine,  has  been 
announced. 

A  June  w'edding  is  planned 
and  they  will  make  their  home  in 
Bath. 

The  Guy  Gannett  Publishing 
Co.  operates  the  Portland  Press 
Herald,  Evening  Express  and 
Sunday  Telegram;  the  Water- 
ville  Morning  Sentinel  and  the 
Daily  Kennebec  Journal. 

Mrs.  Williams  is  also  presi¬ 
dent  of  the  Guy  Gannett  Broad¬ 
casting  Services  with  radio  and 
television  stations  in  Portland. 

Mrs.  Williams  is  the  daughter 
of  the  late  Mr.  and  Mrs.  Guy 
Patterson  Gannett.  She  was 
graduated  from  Masters  School 
and  Bradford  Junior  College. 
Mr.  Arnzen  is  executive  director 
of  the  Pine  Tree  Society  for 
Crippled  Children  and  Adults 
Inc.,  and  the  Hyde  Memorial 
Rehabilitation  Center  at  Bath. 
He  is  the  son  of  the  late  Mr. 
and  Mrs.  Frank  E.  Amzen,  Fall 
River,  Mass. 

After  being  graduated  from 
Phillips  Exeter  and  Princeton, 
Mr.  Arnzen  received  his  masters 
degree  in  hospital  administration 
from  the  University  of  Minne¬ 
sota.  From  1941  to  1954  he 
served  as  a  lieutenant  com¬ 
mander  in  the  U.S.  Navy. 

• 

New  Sunday  Section 

Waterbury,  Conn. 

A  tabloid  section,  the  Sunday 
Republican  Weekly,  was  intro¬ 
duced  in  the  Waterbury  Sunday 
Republican  April  8  as  a  replace¬ 
ment  for  the  American  Weekly. 

The  section  consists  of  24 
pages,  several  of  them  with  color. 
An  eight-page  abridged  novel 
pull-out  settion  completes  the 
tabloid.  Many  weeks  of  plan¬ 
ning  and  writing  were  put  into 
the  tabloid  by  Cornelius  F. 
Maloney,  executive  editor;  John 
DiCorpo,  promotion  manager, 
and  Gerald  Monaghan,  Sunday 
editor. 


Bv  Bob  Warner 


Elio  Sorci,  a  30-year-old  Rome  park  for  an  outinpr  and  Sorci 
photofrrapher  whose  pictures  made  about  20  pictures  without 
have  been  appearinj?  in  Italian  being  discovered, 
magazines,  hit  the  U.S.  jackpot  “Then,  I  took  again  the  case 
with  his  recent  series  of  scoop  Burton  up.  One  day  one  of  my 
photos  on  the  Elizabeth  Taylor-  collaborators  had  waited  long 
I  Richard  Burton  “romance.”  enough  to  see  Liz  and  Burton 
Pursuing  what  he  already  emerge  out  of  the  villa  but  saw 


nostalgically  refers  to  as  “The 
Burton  Case,”  long  before  it 
first  became  public  rumor, 
Sorci  employed  detective  work, 
hunches,  dogged  determination, 
cloak-and-dagger  stalking  tech¬ 
niques  and  sneak  photography 
to  come  up  with  three  sets  of 
sequence  shots  key-holing  the 
sensational  affair. 

The  sequences  were  good  for 
31  enlargements  which  Sorci 
sent  to  his  U.S.  agent,  Tomas 
Friedman  of  the  PIP  Agency 
( Photographers-I  nternational 
Publicity).  Between  the  New 
York  Daily  News,  Time  and  a 
movie  fan  magazine,  Friedman 
i  has  so  far  brought  sales  of  these 
^  pictures  to  $8,5U0. 

¥  To  find  out  how  Mr.  Sorci 
grabbed  his  scoop,  we  asked 
Tomas  Friedman  to  cable  the 
photographer  a  set  of  questions. 
As  translated  from  the  Italian, 
the  amswers  went  like  this: 

5  “In  January  1962,  I  learned 
f  from  a  good  friend  that  in  the 
f  marriage  of  Liz  Taylor  and 
t  Eddie  Fisher  something  was 
j  going  wrong.  This  was  the  first 
I  alarm  signal.  From  this  day  on, 
j  I  started  with  patience  the  long 
j  and  difficult  task  of  waiting  and 
I  observing.  I  personally  believed 
that  the  information  was  true. 
Too  often  Liz  left  her  villa  on 
the  \'ia  Appia  Pignatelli  and 
had  outings  with  her  colleague 
Richard  Burton.” 


instead  an  ambulance  leaving 
the  house.  We  followed  the  car 
to  the  hospital.  It  was  really  Liz 
on  a  stretcher:  three  sensational 
pictures  resulted.” 

Sorci  Trembles 

“Eddie  Fisher,  worried  about 
his  wife’s  health,  returns  im¬ 
mediately.  Somebody  begins  to 
suspect  that  the  marriage  is  no 
longer  what  it  was  before.  Some 
courageous  journalists  mention 
the  name  of  Burton.  I  am  trem¬ 
bling  since  I  carried  this  infor¬ 
mation  around  for  two  months 
without  being  able  to  deliver  the 
photographic  proof  of  it.” 

Sorci  waited  and  watched.  Liz 
and  Eddie  suddenly  begin  walk¬ 
ing  arm  in  arm  about  the  streets 
of  Rome  “as  if  they  wanted  to 
draw  the  photographers’  atten¬ 
tion  to  their  happiness.”  They 
went  dancing  on  Liz’s  30th 
birthday  and  on  another  day  to 
a  beerhall  with  the  actress’ 
parents.  But  Sorci  continued 
“with  my  research.” 

“I  am  still  waiting  for  the 
right  moment.  On  March  28,  I 
and  some  of  my  collaborators 
succeed  to  take  the  pictures  that 
will  hit  like  a  bomb.  At  night 
they  (Burton  and  Taylor)  en¬ 
tered  a  restaurant  at  the  Via 
Appia  Antica  in  the  company  of 
.some  good  friends.  I  and  a  good 
companion  take  a  table  next  to 
them.  From  time  to  time  Liz 
glimpses  at  me,  maybe  she  feels 
being  observ’ed  attentively. 

“I  am  careful.  Our  eyes  meet 
budding  romance,  the  Fishers  has  no^idea  that  I  am 

announced  they  had  adopted  a 
baby.  For  several  days  a  corps 
of  photographers  hovered  about 
the  Fisher  villa  hoping  to  spot 
the  child.  Slowly,  the  number 
of  waiting  newsmen  dwindled, 
until  a  full  month  passed  and 
everyone  was  convinced  the  child 
was  not  in  the  house. 


Adopted  Baby 

While  he  was  waiting  to  dis¬ 
cover  some  concrete  proof  of  a 


holding  in  my  hands  the  Leica 
which  is  of  such  an  importance 
for  herself  and  Burton.  I  still 
find  the  time  to  have  a  ‘piatto,’ 
the  house’s  specialty.  Liz  and 
Burton  and  their  friend  talk 
aloud  and  laugh.  She  can’t  keep 
her  eyes  from  Burton.  She  gives 
me  the  impression  of  a  girl  ex- 
Everyone,  that  is  except  Sorci,  tremely  in  love  with  her  boy- 
who,  disguised  as  a  peasant  and  friend. 

armed  with  a  35mm  camera  with  “The  grand  coup  is  done.  They 
400mm  lens,  “worked”  in  a  leave  the  restaurant.  So  do  I 
field  bordering  on  a  park  near  with  the  Rolei  (sic)  and  fiash- 
the  villa.  On  a  clear,  sunny  day,  light.  Liz  is  surprised,  not  be- 
:  nurse  and  baby  strolled  into  the  lieving  and  Burton  holds  him- 


KISSING  PHOTO  of  Elizabeth  Taylor  and  Richard  Burton  is  part  of 
now  famous  sequence  grabbed  by  Elio  Sorci,  a  resourceful  fotog. 


RETURNING  FROM  SECRET  PICNIC  to  Liz's  Rome  Villa,  a  horrified 
Burton  stares  in  open-eyed  astonishment  when  he  discovers  Sorci  in 
front  of  car. 


SORCrS  THERE  AGAIN,  this  time  sitting  at  a  table  next  to  Taylor 
and  Burton,  who  went  to  a  Rome  restaurant  in  the  company  of  some 
friends. 


self  back  only  with  difficulties.” 

“At  midnight  of  the  28th 
March,”  Sorci  triumphantly  con¬ 
cludes,  “a  new  case  for  me  has 
been  closed.  This  is  another  coup 
in  the  row  of  the  others  which  I 
did  before.  What  I  did  appeared 
to  me  like  a  game,  a  fascinating 
game  full  of  unforeseen,  true- 
false,  wanted,  seeked  for  situa¬ 
tions — and  a  game  that  ends 
well  is  always  a  nice  game.” 


Sorci  does  not  say  how-  he 
managed  to  get  pictures  of  Bur¬ 
ton  and  Taylor  in  two  other 
situations — kissing  as  they  leave 
the  set  where  “Cleopatra”  is 
being  filmed  and  returning  in 
an  automobile  from  a  private 
picnic  to  Liz’s  Rome  villa.  The 
kissing  pictures,  apparently 
taken  from  a  great  distance, 
were  very  grainy  in  the  en¬ 
larged  prints. 


photography 

Rome  Lensman  Shuts 
‘The  Burton  Case’ 
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Behrendt’s  Cartoons 
Available  in  America 


/  TRAVcL 
MAIZES  A  PEl?50N 
V  6R0l*J  ^ 


The  famous  international  edi-  discrimination  of  people  for 
torial  cartoons  by  Fritz  Behr-  their  nationality,  race,  color, 
endt,  sometimes  satirical  and  convictions,”  he  continued.  “It’s 
sometimes  funny,  will  be  intro-  a  good  sign  and  I’m  glad  to  say 
duced  to  U.  S.  newspapers.  I  am  not  published  behind  the 
The  New  York  Herald  Trlb-  Iron  Curtain  or  in  Spain,  Portu- 
une  Syndicate  will  distribute  gal.  South  Africa,  Eg>’pt,  Cuba, 
three  Behrendt  cartoons  in  tw’o-  Dominican  Republic.” 
column  or  three-column  format  For  hobbies,  Mr.  Behrendt 
each  week  to  American  news-  has  a  stereo-record  library  of 
papers.  symphonic,  folk  and  jazz  music 

Fritz  Alfred  Behrendt  was  and  he  likes  riding  horseback, 
born  in  1925  in  Berlin  and  fled  skiing,  swimming.  He  does  not 
Germany  for  political  reasons 
in  1937  and  went  to  Holland. 

He  has  been  a  Dutch  citizen 
since  1949.  He  has  been  a  free¬ 
lance  illustrator  since  1951  and 
since  1953  political  cartoonist 
for  the  influential  old  Amster¬ 
dam  daily  newspaper,  Algemeen 
Handehblad. 


NO  ONE  t€  REALLV  educated 
WHO  HA6  N0T6EEN  NEW  LAND5 
AND  MET  NEW  PEOPLE... TRAVEL 
A^  A  touch  of  MATURiTS^^ 


Fritz  Behrendt 

dissect  Khrushchev  and  other 
dictators.  With  a  few  strokes 
of  his  pen  he  makes  complicated 
intemational  affairs  crystal 
clear.  But  he  keeps  his  keen 
He  studied  at  an  applied  art  sense  of  humor  intact, 
school  in  Amsterdam  and  dur-  ♦  ♦  * 

ing  the  war  was  twice  arrested  BRIDGE  I.E.VDEK 

I - - __  tlswald  Jacoby,  "Jacoby  on 

1  >  £  Bridge”  columnist  (NE.\)  is 

’S  ^  ^  tow  the  all-time  leader  in  tour- 

'  nament  master  points  with 
/  ^  '  >  fi,410,  the  American  Contract 

^  I  t  Bridge  League  reported.  His 

^  ^  -  -  leadership  rewards  a  20-year 


^  ILL  \ 
60  ALONG 
WITH  THAT. 
I'M  A 

GREAT  BEuEVER 
\  IN  TRAVEL..  , 


Germany,  Switzerland,  Austria,  /  ' 

Belgium,  Japan,  Nigeria.  Such  ^  ^ 

newspapers  as  the  London  Times 

and  the  \ew  York  Herald  Trib-  AKm  (  ^ 

line  often  have  used  the  car- 

toons.  The  Colliers  Encyclopedia  ' 

and  Encyclopaedia  Brittanica  by  the  Gestapo  for  jxilitical 
have  reproduced  Behrendt’s  work.  He  saw  service  in  the 
work,  as  have  several  educa-  Dutch  Army  and  was  com- 
tional  publications  such  as  the  mander  of  a  group  of  young 
Foreign  Relations  Series  and  people  in  Yugoslavia  for  volun- 
World  Affairs  Study  Guide.  tary  work  at  reconstruction  and 
The  cartoonist  receives  mail  was  decorated  with  the  Order 
from  Finland  to  Australia,  West  of  Labor  in  Yugoslavia  and  was 
Berlin  to  the  U.  S.,  including  invited  to  visit  the  Academy  of 
letters  from  Gen.  Norstad,  Ade-  .4rt  in  Zagreb  in  1948  and  spent 
nauer,  Ben  Gurion,  Willy  one  semester  at  that  school.  He 
Brandt.  Exhibitions  of  his  w’ork  was  arrested  in  East  Berlin  by 
have  been  held  in  Amsterdam,  the  East  German  Gestapo  in 
the  Hague,  Copenhagen,  Zurich,  1949  and  was  isolated  in  prison 
Vienna  and  West  Berlin  and  for  six  months, 
four  'nooks  of  his  cartoons  have  Behrendt’s  work  often  is  corn- 
been  published,  tw’o  in  Holland,  pared  to  Britain’s  famous  edi- 
one  in  Germany,  one  in  Swdtzer-  torial  cartoonist.  Low. 
land. 

Commiinisni  $  (Lincer 

Free  and  Independent  ,  ... 

There  are  a  lot  of  things 
“I  make  my  cartoons  com-  wrong  with  our  Western  free 
pletely  free  and  independent,  w'orld,”  Mr.  Behrendt  recently 
using  my  own  ideas  without  dis-  admitted  in  an  interview,  ‘‘not 
cussing  their  motive  or  details  the  least  of  which  is  the  damned 
with  my  editor,”  explained  Mr.  attitude  of  slow  motion  indif- 
Behrendt.  “The  best  cartoons  ference,  short  -  sightedness  to- 
are  the  result  of  independent  w'ards  pplitical  problems.  But 
thinking.  My  political  point  of  that’s  w’hooping  cough  compared 
view'  simply  is  to  support  with  w'ith  the  cancer  from  the  Soviet 
the  pen  all  positive  actions  Union.  One  can  cure  whooping 
w'hich  could  help  the  w'orld  move  cough  but  one  dies  of  cancer.” 
forward.  The  renow'ned  intemational 

“I  am  against  all  kinds  of  die-  editorial  cartoonist  uses  his 
tatorship  and  political  terror  or  trenchant  pen  like  a  scalpel  to 


AG  LONG  AG  VOU  DON'T  GET  OUT 
OF  SI6HT  OF  THE  SUPPER  DISH ! 


.  .  .  Charlie  Brown,  Linus, 
Snoopy  and  all  the  other 
delightful  people  in 


PEANUTS 


by  Charles  M.  Schulz 

now  appear  in  more  than 

680 

daily  and  Sunday  news¬ 
papers  in  the  U.S.,  Can¬ 
ada,  and  35  foreign  coun¬ 
tries. 
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Reed  Heads  Hall 
Sales  in  West 


Rol)Oi*t  S.  Reed  has  been  cnuaien. 

named  West  Coast  sales  repre-  Jack  Homady  is  southeastern 
tentative  for  the  Hall  Syndi-  ^'ales  representative  for  Hall, 
cate,  which  is  carrying  out  a  "  ith  headquartere  in  New  York, 
national  expansion  program.  He  and  ,Iohn  McNeel  is  midwestern 
will  have  headquarters  in  Los  representative,  with  headquar- 
.\ngeles  and  travel  11  states.  Chicago.^  ^ 

Mr.  Reed  has  had  an  extensive 

career  in  both  the  editorial  and  ^Green  Thumb*  PuUs 
advertising  departments  of  JAQOO 
newspapers,  giving  him  a  back¬ 
ground  to  know  what  editorial  George  (Doc)  Abraham,  Na- 
features  appeal  to  editors  and  ples,  N.  Y.,  who  writes  and  syn- 
sell  newsjiapers  to  readers.  dicates  “The  Green  Thumb" 
His  father.  Robert  VV.  Reed,  garden  column,  received  more 
\va.s  assistant  managing  editor  than  16,000  pieces  of  mail  in 
and  militaiy  commentator  for  one  week. 

the  Kansan  City  (Mo.)  Star  He  wrote  about  disease-resist- 
wheii  he  died  in  1949.  nnt  zinnias  and  a  seed  hou.se  in 

California  permitted  him  to  offer 
free  a  packet  of  Alternaria- 
resistant  zinnias  to  his  readers, 
as  a  trial  balloon  in  21  of  his  75 
newsiiapers.  Within  a  week  he 
received  more  than  16,000  re¬ 
quests. 

40,000,000  Gardeners 

“Gardening  is  America’s  big¬ 
gest  hobby,”  said  Mr.  Abraham. 
“With  more  than  40,000,000  ad¬ 
herents,  more  people  are  inter- 
e.sted  in  gardening  than  in 
sports.  My  mail  is  the  same, 
summer  or  winter,  averaging 
about  60,000  yearly.” 

“The  Green  Thumb  Garden 
Book,”  published  last  December 
by  Prentice-Hall,  drew  favorable 
reviews.  The  American  Garden 
Guild  Book  Club  has  chosen  for 
its  summer  selection,  “The 
Green  Thumb  Garden  Hand¬ 
book.”  Mr.  and  Mrs.  Abraham 
are  writing  another  book,  deal¬ 
ing  with  the  humorous  side  of 
their  three-ring  “Green  Thumb” 
circus  (they  operate  a  green¬ 
house). 


Robert  S.  Reed  was  graduated 


Robert  S.  Reed 

by  the  journalism  department 
of  the  University  of  Oregon  at 
Eugene  and  seiwed  as  a  one- 
man  editorial  staff  for  the  Good- 
land  (Kas.)  Daily  Sews.  He 
was  a  reporter-deskman  for  the 
Spokane  (Wash.)  Spokesman- 
Review  and  then  switched  to  the 
advertising  sales  department  of 
the  Seattle  Times  and  became 
sales  manager  of  the  Classified 
Advertising  Department.  With 
a  partner,  he  bought  the  San 
Leandro  (Calif.)  Morniny  Sews 
in  1956  and  was  editor  and  co¬ 
publisher  until  they  sold  the 
paper  three  years  later.  He  won 
an  award  for  the  best  editorial 
in  Califomia  for  ))apers  over 
10,000  circulation  one  year,  and 
sened  as  vicechairman  of  the 
-■Associated  Press  California- 
Nevada  Membership  Committee. 

Mr.  Reed  worked  in  the  Los 
Angeles  (Calif.)  Examiner’s 
advertising  sales  staff.  He 
leaves  the  Los  Angeles  office  of 
Kelly-Smith,  national  newspaper 
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Hollreiser 

.  .  .  famous  sports 
cartoonist  draws 
daily  and  Sunday 
nostaglia  rousers 
— favorites  of  the 
Hot  Stove  League 
and  millions  of  fans! 

For  proofs  and  prices, 
phone,  wire,  or  write 
— today! 
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This  Day  in  Sports 


APRIL  I9J956 

SlOYCAMPmUA  6AN6ED 

OUT  HIS  /000™BIG  LEAGUE  HIT 
AMD  PEE  WEE  REESE  SCORED  HIS 
/200~RUMASTHEPEHMAMT 
BOUND  DODGERS  BEAT  WILADELPHIA, 
5-4.  POP  THEIR  FIRST  WIN  OF  1956. 


19i2  by  News  Syndicate  Co.  Inc. 


Looking  Back  in  Sports 


by  Hollreiser 


m YEAR  AGO  THE  CHICAGO 
BLACI^  HAWKS  WON  THEIR  FIRST 
STANLEY  CUP  IN  ZS  YEARS  WHEN 
THEY  DOWNED  DETROIT  5-1  TO 
TAKE  THE  FINAL  HOCKEY  SERIES, 
4GANIEST0  8.  f  APRIL  16,1961) 


I  tvAtreo 
S/yce  /9S3 
.  fOU  YOU.' 


19«2  by 

!•  Chicafo  Tribune. 


YEARS  AGO 

^HOGBR  MARIS  hit 

FIRST  B\Q  LEAGUE  HOME  RUN, 
A  GRAND  SLAM  BLAST  IN  THE 
ELEVENTH  INNING  AGAINST  JACK 
CRIMIAN,  TO  CLINCH  CLEVELAND'S 
8-3  VICTORY  OYER  DETROIT, 
f  APRIL  18,1957) 


'  YEARS  AGO  BABB 
DIORIRSON  ZAHARIAS  won 

HER  /5™  STRAIGHT  GOLF  TOURNEY 
BY  BEATING  LOUISE  SUGGS  IN  A 
50-hole  match  for  the  WOMEN'S 
NORTH- SOUTH  AMATEUR  TITLE. 
^  CARRILI9J947) 
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SYNDICATES 

How  to  Choose 
And  Sell  Feature 
Fully  Explained 

How  can  you  pick  a  winning: 
idea  for  a  column  and  then  sell 
it  to  a  syndicate? 

Arthur  Lord,  who  writes  the 
“Time  of  Your  Life”  column  for 
older  readers  for  Newspaper 
Enterprise  Association,  solved 
the  problem  with  a  purely  scien¬ 
tific  research  approach. 

While  he  was  a  graduate  stu¬ 
dent  of  Harvard  Business  School 
(he’s  on  the  faculty  now  under 
his  real  name  of  Kirby  B.  West- 
heimer),  he  addressed  25  of  the 
largest  syndicates  and  100  of  the 
largest  newspapers  with  this 
ouestion:  “What  are  you  looking 
for  in  a  syndicated  column?” 

Heavy  Response 

There  was  a  surprising  979?^ 
response  to  the  open-end  ques¬ 
tionnaire.  On  the  basis  of  the 
response,  Mr.  Lord  pursued 
study  in  an  area  in  which  all 
agreed  there  was  need  for  a 
new  column  with  a  fresh  ap¬ 
proach — the  field  of  activities  of 
interest  to  older  readers. 

“Older  people  are  regarded  as 
a  new  minority  group  and  there 
tend  to  be  prejudicial  views  to- 
waixis  minorities,”  said  Mr. 
Lord.  “This  viewpoint  tends  to 
isolate  older  people  and  set 
them  aside  from  the  rest  of 
society.  There  is  a  great  deal 
of  ov'er-emphasis  on  problems  of 
housing,  finance,  medical  care, 
recreation  for  older  people  be¬ 
cause  these  problems  exist 
throughout  our  lives. 

Basie  Problem 

“I  try  to  bring  back  into  focus 
and  perspective  the  basic  prob¬ 
lem,  which  is  that  the  older 
person  must  feel  he  is  a  useful 
member  of  society,”  he  con¬ 
tinued.  “There  is  no  status  in 
being  retired,  no  role  to  play. 
Any  job  holds  a  dignity  and 
status  and  is  useful  and  produces 
income.” 

Mr.  Lord  said  the  40-plus 
market  is  a  huge  one  with  607c 
of  the  adult  population,  65,000,- 
000  people,  in  that  age  bracket. 
One  in  10  persons  is  65  or  older. 

The  columnist  has  worked  in 
marketing  in  Mexico  and  Ger¬ 
many  and  is  a  consultant  to 
industry  in  the  problems  of  re¬ 
tired  people.  He  works  with  the 
National  Council  on  the  Aging 
and  many  trade  associations,  in¬ 
stitutes  and  foundations  inter¬ 
ested  in  the  aging.  He  said  his 
question-and-answer  column  pro¬ 
duces  heavy  mail  response. 
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Inez  Kaiser  with  award. 


Mrs.  Inez  Kaiser 
Fashion  Writer 
In  Negro  Papers 

Mrs.  Inez  Kaiser  (2705  Gar¬ 
field  Ave.,  Kansas  City,  Mo.)  is 
writing  a  fashion  column, 
“Fashionwise  and  Otherwise,” 
and  syndicating  it  to  more  than 
20  Negro  newspapers  across  the 
country. 

She  attends  the  semi-annual 
“Press  Weeks”  in  New  York  for 
fashion  editors,  sponsored  by 
the  New  York  Couture  Group, 
and  last  summer  she  viewed  the 
French  showing  in  Paris  to  im¬ 
prove  her  service  to  the  Negrro 
newspapers  of  America. 

Mrs.  Kaiser  recently  added 
another  column,  “Teen  Tips,”  a 
question  -  and  -  answer  column 
strictly  for  teen-agers,  to  her 
service.  She  has  pioneered  in  the 
field  of  fashion  for  three  years 
with  Negro  newspapers  and  in 
the  use  of  Negro  models  by  big 
businesses.  In  addition  to  her 
syndicate  A\Titing,  Mrs.  Kaiser 
is  planning  to  work  in  the  field 
of  promotional  public  relations 
and  as  a  consultant  in  the 
ethnic  market. 

The  fashion  authority  recent¬ 
ly  received  third  place  award  in 
the  syndicated  category  at  the 
annual  press  award  luncheon 
given  by  the  American  Institute 
of  Men’s  and  Boys’  Wear.  This 
was  the  third  consecutive  year 
that  Mrs.  Kaiser  received  an 
award  for  excellence  in  presen¬ 
tation  of  news  of  male  apparel 
in  national  competition. 

Mrs.  Kaiser  said  she  is  the 
only  Negro  syndicated  fashion 
columnist  in  the  U.S.  She  is 
also  a  home  economics  teacher 
in  the  Kansas  City  schools.  She 
received  her  B.S.  degree  in  home 
economics  from  Kansas  State 
Teachers  College  in  Pittsburg, 
Kas.,  and  her  M.S.  degree  in  the 
same  field  from  Columbia  Uni¬ 
versity,  New  York. 


Heloise^s  Hints 
Go  Sunday,  Too 

“Hints  from  Heloise,”  the 
women’s  page  column,  which  has 
become  a  real  syndicate  success 
story  in  only  six  months,  now 
will  blossom  out  in  color  as  a 
special  Sunday  feature  for 
comic  sections. 

King  Features  Syndicate  an¬ 
nounced  that  the  Sunday  release 
of  housekeeping  short-cuts  will 
appear  in  an  entirely  different 
format  than  that  of  the  six- 
times-a-week  daily  column.  The 
first  Sunday  release  will  be 
available  May  6. 

It  wdll  contain  approximately 
three  times  as  many  household 
hints  as  the  popular  daily  col¬ 
umn  and  will  be  illustrated  wdth 
amusing  sketches  in  full  color 
and  will  be  available  in  one- 
third  standard  size. 

Though  the  column  was  first 
syndicated  on  Sept.  18,  1961,  it 
already  has  a  client  list  of  153 
papers,  an  unprecedented  num¬ 
ber  in  the  history  of  King  Fea¬ 
tures  for  a  new  column  in  that 
period.  What’s  more,  it  is  by  a 
writer  unkno>\Ti  when  she  be¬ 
gan. 

Takes  It  Casually 

Setting  such  records  is  some¬ 
thing  this  pert,  vivacious  blue¬ 
eyed  housewife  from  Hawaii 
(born  in  Texas)  takes  in  her 
stride. 

A  recent  column,  in  which  she 
casually  offered  a  free  pamphlet 
on  laundering  if  readers  would 
send  in  a  self-addressed  stamped 
envelope,  brought  in  a  thunder¬ 
ing  avalanche  of  250,000  pieces 
of  mail — the  greatest  single  de¬ 
livery  to  an  individual  in  the 
history  of  Hawaii. 

The  Phoenix  (Ariz.)  Gazette 
received  807  letters  in  one  day; 
the  Denver  (Colo.)  Post  re¬ 
ported  1,000  in  two  days,  while 
22,000  letters  representing  a 
two-day  period  were  forwarded 
to  Heloise  from  only  three  pa¬ 
pers:  the  New  York  Journal 
American,  the  Cleveland  (Ohio) 
Plain  Dealer,  and  the  San  Fran¬ 
cisco  (Calif.)  Examiner. 

Up  until  1958,  Heloise  was 
just  another  Air  Force  house¬ 
wife  (she’s  married  to  Lt.-Col. 
Marshall  Cruse)  with  two  chil¬ 
dren.  She  remarked  at  a  cocktail 
party  she’d  like  to  write  some¬ 
thing  for  newspapers  and  was 
dared  by  a  friend  to  go  to  a 
newspaper.  Armed  with  faith 
and  an  engraved  calling  card, 
she  went  to  the  Honolulu  Adver¬ 
tiser  and  walked  out  with  a  job 
on  a  30-day  trial  basis.  Her  col¬ 
umn  was  a  hit  from  the  start 
and  before  the  trial  period  was 
up  she  was  given  a  contract. 

EDITOR  BC  P 


syndicate 
lOentences  * 

IllllllllllllllllllllllllllllllllllllllllllllillilllllU^  I 

— Stuart  Hawkins,  promotion  | 
director.  United  Features  Syndi-  f 
cate,  a  key  speaker  at  a  journal-  [ 
istic  art  seminar  at  the  School  f 
of  Visual  Arts  in  New  York  1, 
City,  told  200  students  that  one  '■ 
of  the  best  ways  of  preparing  f; 
for  cartoon  feature  syndication  [ 
is  to  come  up  through  art  staffs  e 
of  newspapers.  Mr.  Hawkins  | 
added  that  in  considering  new  | 
strips,  panels  and  illustrated  fea-  ^ 
tures.  United  felt  that  a  news-  |L 
paper  background  indicated  a  ^ 
basis  for  being  a  real  profes-  ; 
sional  capable  of  meeting  the  ^ 
rigid  .schedule  and  production 
demands  of  syndicated  features,  i 

— William  D.  Workman,  who  i 
writes  a  conservative  political  1 
column  for  the  Hall  Syndicate  j 
three  times  a  week,  is  Republi-  | 
can  candidate  for  the  U.  S.  Sen-  { 
ate  in  South  Carolina.  i 

— The  four  Woggon  brothers, 
all  artists,  are  scattered  across 
the  nation  now.  Elmer  Woggon, 
with  Publishers  Syndicate,  re¬ 
sides  in  Fort  Lauderdale,  Fla. 
John  Woggon  is  art  director  of 
the  Toledo  (Ohio)  Blade  with  a 
staff  of  a  dozen  artists,  includ¬ 
ing  his  youngest  brother,  Glenn.  , 
Bill  Woggon  writes  and  draws  ' 
comic  books  in  his  Woggon  I 
Wheels  Ranch  studio  in  Santa  I 
Barbara,  Calif.  He  has  just  1 
finished  two  new  comic  books  for  ( 
Dell,  “Dazey’s  Diary”  and  ] 
“Millie,  the  Lovable  Monster.”  \ 

— Ken  Rappoport,  Doylestovm 
(Pa.)  Daily  Intelligencer  staff 
writer,  wrote  a  feature  story  , 
under  this  three-column  head:  ! 
“Gordo,  Captain  Easy  May 
Bump  Heads:  Comic  Strip  Char¬ 
acters  Stalking  Same  Terri¬ 
tory.”  The  two  comic  strip 
heroes  by  coincidence  are  ad¬ 
venturing  in  the  same  jungle 
area — Chiapas,  Mexico.  “Gordo” 
is  by  Gus  Arriola  (United  Fea-  ■ 
ture  Syndicate)  and  “Captain  ] 
Easy”  is  by  Leslie  T  u  r  n  e  r  I 
(NEA).  I 

— The  New  York  Herald  Trib¬ 
une  on  .March  25  introduced  the 
new  Debbie  Drake  illustrated 
exercise  column  by  devoting  the 
cover  of  its  Sunday  magazine. 
Today’s  Living,  to  two  color 
photos  of  Miss  Drake  and  two  | 
inside  pages  to  large  pictures  i 
and  a  story  headed:  “Meet  Deb-  f 
bie  Drake — Beginning  a  regular  j 
weekly  feature  —  exercise,  diet,  | 
and  beauty  tips  from  Debbie  ^ 
Drake,  tv’s  star  exercise  girl,  to  j 
help  you  shape  up  as  you  slim  | 
down,  and  feel  wonderful  doing  ^ 
it.”  The  column  is  distributed  1 
by  the  New  York  Herald  Trib-  ■ 
une  Syndicate.  | 
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Husband- Wife  Publishing  Team 
Closing  Out  43-Year  Career 


Austin,  Minn. 

A  43-year  career  in  Minnesota 
journalism  is  drawing  to  a  close 
for  Harry  E.  and  Geraldine 
Rasmussen,  husband  and  wife 
publishers  of  the  Austin  Daily 
Herald. 

The  Rasmussens  sold  the  Her¬ 
ald,  effective  April  1,  to  Thomson 
Newspapers  Inc.  (E&P,  April 
7),  but  Mrs.  Rasmussen  will  con¬ 
tinue  for  six  months  as  business 
manager. 

Their  careers  in  journalism 
started  with  the  purchase  of  the 
Mower  County  Transcript-Re¬ 
publican,  a  weekly,  in  1919. 
Arnold  Daane,  a  native  of 
Austin,  now  publisher  of  the 
Cambridge  (Md.)  Daily  Banner, 
was  their  partner. 

The  three  handled  advertising, 
editorial,  and  business  depart¬ 
ments  and  employed  a  printer. 
From  the  first,  their  leadership 
indicated  success  and  before  the 
first  year  was  over  the  Rasmus¬ 
sens  considered  making  the 
Transcript-Republican  into  a 
daily. 

In  Partnership 

But  in  1920  the  Rasmussens 
and  Daane  were  invited  to 
become  partners  in  the  Herald 
with  Fred  Ulmer  and  John 
Skinner,  the  proprietors.  Mr. 
Rasmussen  joined  the  Herald 
that  year  and  Mrs.  Rasmussen, 
after  the  sale  of  their  other 
paper,  became  active  in  the 
management  in  1921. 

They  acquired  a  quarter  inter¬ 
est  initially  and  in  1930  were 
partners  with  Mr.  Skinner,  the 
others  having  left  the  business, 
and  in  1939,  Mr.  and  Mrs.  Ras¬ 
mussen  became  full  owners  of 
the  Herald. 

Under  their  leadership,  Ras¬ 
mussen  as  editor  and  publisher. 
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and  Mrs.  Rasmussen  as  business 
manager,  the  Herald  assumed  a 
position  of  community  leader¬ 
ship  which  brought  numerous 
professional  recognitions  to  the 
paper. 

Mr.  Rasmussen,  a  graduate  of 
the  University  of  Missouri 
School  of  Journalism,  received 
its  distinguished  service  medal 
and  he  and  Mrs.  Rasmussen  each 
received  the  University  of  Min¬ 
nesota  medals  for  distinguished 
service  to  journalism. 

Mr.  Rasmussen  is  a  past  presi¬ 
dent  of  the  Minnesota  Associ¬ 
ated  Press,  Northwest  Daily 
Press  Association,  past  vice- 
president  of  the  Inland  Daily 
Press  Association;  and  for  35 
years  was  secretary  and  direc¬ 
tor  of  the  St.  Olaf  Hospital 
Association  in  Austin.  He  was  a 
delegate  to  the  1936  Republican 
national  convention. 

Before  entering  journalism  he 
was  secretary  to  George  A. 
Hormel,  founder  of  the  Austin- 
based  meat  packing  firm,  and 
later  an  instructor  at  the  Uni¬ 
versity  of  Southern  Minnesota. 
During  World  War  I,  he  was 
secretary  of  the  censorship 
board  in  Washington,  and  later 
with  George  Creel’s  Bureau  of 
Public  Information  in  New  York 
City. 

Mrs.  Rasmussen  was  the  first 
woman  to  head  the  Northwest 
Daily  Press  Association  and  in 
recognition  of  her  many  civic 
undertakings,  received  the  Aus¬ 
tin  Junior  Chamber  of  Com¬ 
merce  outstanding  senior  citizen 
honor  in  1960.  She  also  was 
owner  and  publisher  of  the 
Blooming  Prairie  Times,  a 
weekly,  in  the  late  20s. 

Mrs.  Rasmussen,  a  native  of 
Adair,  Iowa,  took  business  train¬ 
ing  at  the  University  of  South¬ 
ern  Minnesota  and  while  her 
husband  was  in  Washington, 
she  was  with  the  publications 
division  at  the  national  head¬ 
quarters  of  the  American  Red 
Cross.  In  New  York  she  was  a 
credit  department  manager  of 
the  National  City  Bank. 

She  has  been  treasurer  of  the 
National  Federation  of  Press 
Women  and  is  a  past  president 
of  the  Minnesota  Press  Women. 


SDX  Awards 

(Continued  from  page  12) 

in  Britain.  The  author  presents 
a  thorough  analysis  of  regula¬ 
tion,  programming,  competition, 
and  effects  on  other  media  with 
much  attention  given  the  jour¬ 
nalistic  aspects  of  non-commer¬ 
cial  and  commercial  television 
operating  side  by  side. 

Paulu’s  findings  and  evalua¬ 
tions  will  serve  as  a  valuable 
guide  for  those  who  want  to 
compare  the  broadcast  services 
of  this  country  with  those  of  the 
United  Kingdom. 

2  .Awards  to  IxK>k 

Look  Magazine  took  both 
prizes  in  the  Magazine  cate¬ 
gories.  Its  editor,  Joseph  Mors- 
chauer,  was  cited  for  his  examin¬ 
ation  of  the  nation’s  weapons 
program.  Look  was  cited  for 
Public  Service  in  Magazine  Jour¬ 
nalism  with  special  mention  of 
its  unique  treatment  of  the  seri¬ 
ous  problems  of  crime  and  other 
vital  social  concerns  of  the  time. 

In  Radio  categories  the  win¬ 
ners  were:  KDKA,  Pittsburgh, 
staff  for  reporting;  Wip  Robin¬ 
son  and  Frank  O’Roark,  WSVA, 
Harrisonburg,  Va.,  for  report¬ 
ing;  KNUZ,  Houston,  for  public 
service  during  Hurricane  Carla. 

The  Television  winners  were: 


Edwin  H.  Beachler,  KDKA,  for 
commentary;  WKY,  Oklahoma 
City,  for  reporting;  and  KHOU, 
Houston,  for  public  service,  also 
during  the  Hurricane  Carla 
disaster. 

• 

Nixon  Newspapers 
Add  Louisiana  Daily 

Ha.mmond,  La. 

Purchase  of  the  Hammond 
Daily  Star  from  Bogalusa  Daily 
News  Inc.,  was  announced  April 
4  by  John  R.  Nixon,  general 
manager  of  the  Peru  (Ind.) 
Daily  Tribune. 

Robert  J.  Mathes,  former 
assistant  general  manager  of 
the  Tribune,  has  been  named 
general  manager  of  the  Ham¬ 
mond  paper. 

The  Daily  Star  will  become 
associated  with  Nixon  News¬ 
papers. 

Circulation  of  the  Hammond 
paper  is  about  1,200. 

Other  Nixon  newspapers  are 
the  Michigan  City  News-Dis¬ 
patch,  Peru  Daily  Tribune  and 
Wabash  Plain  Dealer. 

• 

lOOOtli  PR  Member 

Fred  Isley,  public  relations 
director,  U.S.  Plywood  Corp., 
recently  became  the  1000th  mem¬ 
ber  to  join  the  New  York  Chap¬ 
ter  of  the  Public  Relations 
Society  of  America.  PRSA’s  46 
nationwide  chapters  total  4,500. 
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Challenging  reading,  magnetic  style — E  St  P  meets 
the  needs  of  everyone.  Get  a  firmer  hold  on  the 
ladder  of  success  with  a  subscription  to  Editor  & 
Publisher. 


j.  _  PR  Firms  Merge 

}  Merger  of  Bennett  Associates 
j  (London)  Ltd.,  British  PR  sub¬ 

sidiary  of  Victor  A.  Bennett  Co., 
tax  New  York  ad  agency,  with 

^  Peter  Roderick  Ltd.,  independent 

British  PR  firm,  was  announced 
Xalional  Cartoonists  Society  this  week.  The  firm  will  be 


Address  . 
City  .  .  . 
Company 


Mail  check  to 


morning,  Scoop." 
morning,  Rash." 


known  as  Peter  Roderick  and 
Bennett  Associates,  Ltd. 
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Ohio  Corp. 
Buys  Papers 
At  Kingsport 

The  acquisition  of  the  mom- 
inj;,  evening  and  Sunday  news- 
l)apers  at  Kinpsport,  Tennes¬ 
see,  by  Sandusky  Newspapers 
Inc.,  an  Ohio  corporation,  was 
announced  March  28  in  a  joint 
statement  by  C.  P.  Edwards  Jr., 
former  owner  of  the  papers,  and 
Dudley  A.  White,  publisher  of 
the  Sand uxkj/  (O.)  Hegiifter  and 
Xariralk  (O.)  Reflector-Herald. 

The  sale  was  handled  by  John 
Park  Jr.,  of  Raleiph,  N.  C. 
Purchase  price  was  not  disclose<l 
but  it  was  indicated  that  the 
new  owners  boujrht  assets. 

The  i)roperty  is  composed  of 
the  .Morning  Xeies,  circulation 
(),yi6,  the  Keening  Time.-f,  circu¬ 
lation  17,771,  and  the  Sunday 
T'(7«c.s-.Vc(c.s-,  circulation  22,710. 
The  circulation  figures  are 
ABC,  March  31,  1061. 

The  Kingsjwrt  Times,  46 
years  old  this  month,  was 
founded  by  Major  Cy  Lyle  as  a 
semi-weekly  until  1924  when  it 
l)ecame  a  daily.  Mr.  Edwards, 
heading  a  group  of  Kingsport 
civic  leaders,  purchased  the 
paper  in  1938  from  Mr.  Pratt 
and  Howard  Long  and  four 
years  later  started  the  Kings¬ 
port  News. 

Mr.  White  said  he  would 
assume  the  offices  of  president 
and  publisher  of  the  Kingsport 
Publishing  Corporation,  a  sul>- 
sidiary  of  Sandusky  News- 
pajH'rs  Inc.  He  indicated  he 
would,  because  of  his  position 
with  the  Norwalk  and  Sandusky 
newspapers,  continue  to  be 
based  in  Ohio.  In  leaving  San¬ 
dusky  for  formal  possession  of 
the  Kingsport  property  he  is 
accompanied  by  Ellsworth  G. 
Heilierger,  former  Sandusky 
Register  business  manager  and 
now  promoted  to  vicepresident. 

Norman  F.  Rau,  Register 
controller,  will  take  over  as 
business  manager  of  the  San¬ 
dusky  jiaper.  Robert  E.  Pifer 
will  l>e  promoted  to  advertising 
director  and  Richard  W.  Mum- 
ford  will  assume  the  duties  of 
retail  advertising  manager. 

As  reporlrd  in  Kdilor  &  Publi>h«‘r. 

^o/tn  JR. 

DAILY  NEWSPAPER 
SALES  AND  PURCHASES 

1807  McDonald  Lane  •  Box  6091 
Raleigh,  N.  C.  •  TE  3-3018 


Springfield 

{Continued  from  page  13) 


was  announced  that  the  Newark 
Morning  Ledger  Co.  had  pur- 
cha.sed  the  remaining  74  shares 
from  the  cousins  group  at  $25,- 
000  a  share  and  had  a  contract 
to  buy  the  family  shares  at  the 
same  price  when  the  voting  trust 
expires.  Under  the  voting  trust 
the  widow  and  four  children  of 
Mr.  Bowles  have  received  an 
annual  income  of  $30,000. 

I.abellefl  'Kaider' 

The  Springfield  newspapers 
expressed  indignation  at  the 
Bowles  cousins  for  selling  out 
to  Mr.  Newhouse  and  began  a 
running  attack  against  the  New 
York  “chain”  publisher  and 
“raider.”  Public  announcement 
was  made  that  Mr.  Newhouse 
would  not  be  welcomed  at  the 
newspapers’  plant.  Mr.  New¬ 
house  had  meeting.s,  away  from 
Springffield,  with  Mr.  Cook  and 
Judge  Arthur  T.  Garvey,  erst¬ 
while  counsellor  to  the  Bowles 
family  who  is  Mr.  Cook’s  asso¬ 
ciate,  but  these  talks  only  pro¬ 
duced  more  stories  relating  that 
Mr.  Newhouse  had  plans  to  take 
over  control  before  1967. 

The  publicity  warfare  against 
the  minority  stockholder  was  in¬ 
tensified  after  the  Newark 
Morning  Ledger  Co.  and  Francis 
T.  Bowles,  a  son  of  the  late 
Sherman  Bowles  and  a  director 
and  one  of  the  voting  trustees, 
filed  suits  to  obtain  access  to 
the  books  and  records  of  the 
company,  to  remove  the  key 
officers  and  directors,  and  to 
oust  the  pension  fund  trustees 
—  in  both  ca.ses  “sterilizing” 
them  so  they  could  not  appoint 
their  successors.  In  an  allied 
action  in  Fetleral  Court,  which 
has  not  yet  come  to  trial,  the 
Bowles  family  is  asking  for  the 
removal  of  the  voting  trustees 
who  also  are  the  jiension  trus¬ 
tees. 

Judged  Ta>k 

The  derivative  actions  were 
consolidated  to  expedite  trial. 
The  Superior  Court  appointed 
Judge  Beauregard  as  master. 
He  will  report  his  findings  and 
recommendations  to  Judge 
O’Brien  and  the  latter’s  decision 
will  lie  subject  to  apiieal  by 
either  party.  On  one  occasion 
when  he  suggested  that  the 
antagonists  might  get  together 
ami  talk  over  a  possible  .settle¬ 
ment,  Judge  Beauregard  ex- 
pre.ssed  concern  that  it  might 
lie  quite  a  chore  for  a  judge  to 
review  the  tremendous  volume 
of  evidence. 

Individual  defendants  are,  in 
alphalietical  order:  Sidney  R. 
Cook,  Paul  F.  Craig,  Mary  E. 


Gallagher,  Walter  R.  Graham, 
Frank  H.  Kelly,  John  A.  Man- 
nix  and  Charles  R.  Meyrick. 

All  are  veteran  employes  of 
the  Bowles  newspaiiers.  Mr. 
Meyrick,  president  of  the  Re¬ 
publican  Company,  has  not  ap- 
lK?ared  as  a  witness.  He  is  ill. 
All  of  the  others,  with  the  ex¬ 
ception  of  Mr.  Cook,  have  under¬ 
gone  lengthy  interrogation. 

The  Republican  Company  has 
been  represented  by  Robert  W. 
Meserve,  Boston  attorney,  while 
the  burden  of  the  plaintiffs’  case 
has  been  shared  by  David  W. 
Burstein,  of  Boston;  Harold 
Goldman  of  the  Newhouse  law 
firm  of  Goldman,  Evans  &  Gold¬ 
man,  New  York,  and  James  F. 
Egan  of  Springfield. 

Countering  assertions  by  the 
defendants  that  his  client  is  try¬ 
ing  to  “raid”  the  corporation 
assets  and  gain  control  of  the 
pension  funds,  Mr.  Burstein  has 
repeatedly  called  the  court’s  at¬ 
tention  to  the  fact  that  Mr. 
Newhouse  actually  is  the  bene¬ 
ficial  owner  of  majority  stock 
and  even  as  the  owner  of  42% 
minority  interest  he  should  be 
entitled  to  take  steps  to  protect 
the  assets  of  the  companies. 

The  Republican  Company 
owns  100%  of  the  Republican 
Publi.shing  Company,  07%  of 
the  Springfield  Union  Publish¬ 
ing  Company,  and  all  of  the 
Union  Newspaper  Company.  The 
Republican  Publishing  Company 
is  the  principal  subsidiary. 

While  substantial  sums  have 
lieen  contributed  out  of  the  pub¬ 
lishing  company  earnings  to  the 
pension  funds,  directors  of  the 
top  corj)oration  have  frequently 
omitted  payment  of  a  dividend 
(usually  at  the  rate  of  $35  per 
month  per  share).  In  some  years 
the  payments  to  the  funds  have 
lieen  six  times  as  much  as  the 
omitted  dividend  would  have 
amounted  to. 

Since  1953,  when  the  present 
group  took  charge,  only  active 
executive  employes  of  the  news¬ 
papers  can  be  directors  of  the 
publishing  companies.  The  vot¬ 
ing  trustees  (Kelly,  Craig,  Gra¬ 
ham,  Mannix  and  F  r  a  n  c  i  s 
Bowles)  decide  by  majority  vote 
who  are  to  lie  directors  of  the 
Rejiublican  Company  and  the 
board  of  that  company  desig¬ 
nates  the  directors  of  the  sub¬ 
sidiaries. 

(x>iilriliulion  to  Fund>> 

In  support  of  its  allegation 
that  the  directors  and  trustees 
have  a  conflict  of  interest,  re¬ 
sulting  in  division  of  corporate 
income  to  their  own  benefit  in 
the  pension  funds,  the  New¬ 
house  attorneys  have  laid  em¬ 
phasis  on  testimony  that  the  di¬ 
rectors  of  the  Republican  Pub¬ 
lishing  Company  voted  in  Febru¬ 
ary,  1961,  to  contribute  $755,- 
000  for  that  year  to  the  pension 


funds.  This  was  done  on  an  esti¬ 
mate  of  1961  earnings  of  $90o,- 
000  which  turned  out  to  be  over- 
optimistic  to  the  extent  of  alxjut 
$300,000. 

According  to  experts  pre¬ 
sented  by  plaintiffs,  the  pension 
funds  have  extraordinarily  gen¬ 
erous  benefits.  They  provide,  for 
example,  a  guarantee  of  at  least 
10  years  of  retirement  pay  equal 
to  the  full  annual  average  salary 
received  in  the  employe’s  best 
five  years.  It  has  been  brought 
out  that  seven  of  the  company 
executives  would  have  an  aggre¬ 
gate  vested  interest  of  more 
than  $1  million. 

IRS  C.liullengo 

The  Internal  Revenue  Service 
qualified  the  funds  for  tax  de¬ 
ductions  in  1959  when  an  assess¬ 
ment  of  $14  million  for  disal¬ 
lowed  deductions  and  penalties 
was  compromised  for  approxi¬ 
mately  $4  million.  IRS  is  again 
challenging  the  tax  status  of 
the  funds  and  the  management 
has  obtained  court  sanction  to 
reinstate  an  “actuarial  errors” 
clause  which  provides  that  any 
surplus,  upon  termination  of  the 
funds,  reverts  to  the  corpora¬ 
tion. 

In  one  of  38  amendments  to 
the  pension  trust  which  New¬ 
house  attorneys  contend  were 
adopted  in  February,  1961,  to 
make  it  irrevocable  and  bind  the 
corporation  or  its  successor  to 
a  policy  of  annual  contributions, 
the  surplus  would  have  gone  to 
the  lieneficiaries.  Another 
amendment  gave  the  benefici¬ 
aries  legal  right  to  sue  for  ful¬ 
fillment  of  the  agreement. 

Witnes.ses  have  placed  the  cur¬ 
rent  value  of  pension  fund  as¬ 
sets  in  excess  of  $15  million. 
Each  fund  —  one  in  the  name  of 
the  Daily  News  and  one  in  the 
name  of  the  Union  —  has  two 
trustees  who  may  designate  two 
successors  for  themselves  with¬ 
out  waiting  for  the  death  or 
resignation  of  one  of  them. 
Kelly  and  Graham  (News)  have 
named  Gallagher  and  Meyrick. 
Craig  and  Mannix  (Union)  have 
named  Cook  and  Bernard  M. 
Cro.sby,  assistant  treasurer. 

Three  facets  of  the  pension 
fund  operations  which  were  sub¬ 
jected  to  exhaustive  inquiry 
while  the  ti-ustees  were. on  the 
stand  were:  1.  .Acquisition  by 
the  pension  funds  of  a  half-in¬ 
terest  in  a  television  station; 
2.  Giant ing  of  a  mortgage  of 
$460,000  to  Bowles  Building  Inc., 
in  which  Cook  and  Craig  are  the 
principal  stockholders;  3.  The 
distribution  of  $450,000  in  cash 
(mostly  to  Cook  and  Gallagher) 
in  individual  depositories  and 
the  deposit  of  $5  million  in  non- 
interest-bearing  bank  accounts. 

(Next:  The  trustees  say  they 
relied  on  Mr.  Cook’s  judgment 
and  honesty). 
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this  nation  and  to  the  world. 

In  this  hour  of  fear,  confusion 
and  self-doubt,  let  the  American 
newspaper  reach  its  tallest 
stature. 

Let  it  be  worthy,  let  it  be  fair, 
let  it  be  utterly  honest  in 
producing  a  fresh  breeze  of 
new  honesty,  new  idealism,  new 
integrity  for  our  people. 


‘In  This  Hour' 

(Continued  from  page  9) 


do  not  admit  to  the  true  mission 
of  the  newspaper — to  inform,  to 
enlighten,  to  serv-e.  I  weary  of  ^ 
those  who  do  not  accept  the 
discipline  of  this  concept.  And  ‘  •- 
I  disclaim  as  w’orthy  newspaper 
men  those  who  violate  it  through  ^ 
shim-sham  reporting  and  edi¬ 
torializing  designed  to  distort 
facts  and  mold  selfish  view¬ 
points. 

We  pitch  our  editorial  tents 
in  camps  of  opposite  viewpoints 
— and  that  is  good.  Where  else, 
for  five  or  ten  cents  a  copy, 
could  you  roam  newsstands  in 
this  sick,  sick  world  and  buy 
opinions  based  on  intellectual 
honesty  .  .  .  not  propaganda? 

And  these  opinions  had  better 
be  based  on  intellectual  honesty. 

If  we  are  to  earn,  and  retain, 
the  respect,  the  confidence,  the  buy  beef.  If  the  quality  of  the  our  freedom,  he  would  do  well  to 

utter  trust  and  even  the  affec-  free  lunch  fell  off,  the  customer  learn  it. 

tion  of  the  reader — who  is  just  a  would  go  next  door  ... 
person  groping  for  knowledge —  “Under  present  conditions, 

then  we  must  give  him  carefully  frightened  still  by  old  supersti- 

planned  and  true  appraisals  of  tions  about  what  newspapers  are  able  to  keep  up  with  costs  and 

every  situation. 

„  1  ,  of  habit  and  because  he  does  not  that  is  unfortunate. 

Keply  to  Le.bl.ng  ^  usually 

I  have  traveled  great  distances  provides  for  the  customer  a 
just  to  talk  with  students  and  smattering  of  press  association 
faculty  in  journalism  schools  and  syndicated  features, 

because  I  believe  in  my  profes- 
sion.  So  it  is  with  some  concern 
that  I  read  only  a  few  days  ago 
that  one  of  our  g^reat  univer¬ 
sities  invited  to  a  journalism 
forum  a  career  critic  of  the 
American  press  w’ho  came  for 

one  purpose— to  tell  journalism  money,  a  fortune  of  money,  as 
students,  graduate  students  and  fhe  boys  on  Broadw'ay  say,  by 
faculty  a  sordid,  dishonest  and  running  a  good  newspaper  in  a 
malicious  story  of  the  American  monopoly  town,  but  you  can 
newspaper.  make  even  more  by  selling  short 

I  don’t  know  why  I  should  weight.” 
worrj’  about  a  fellow  like  A.  J.  4u  •  u  i 

Leiblmg,  who  writes  his  prose 

for  the  New  ForAvr  and  tried  to  Normally,  I  ignore  these 
turn  a  fast  buck  with  a  paper-  abusive  little  outbursts  from 
back  thing  he  called  “The  Press.”  such  critics  as  Leibling  and  his 


FBI  Checks  Story 
On  Steel  Pricing 

Attorney  General  Robert  Ken¬ 
nedy  sent  FBI  agents  after 
newspapermen  April  12  to  check 
on  an  angle  in  the  steel  price 
story. 

This  action  followed  Presi¬ 
dent  Kennedy’s  blast  at  the  steel 
industry  for  raising  prices  after 
negotiating  a  “non-inflationary” 
contract  with  the  Steelworkers 
average  publisher,  it  is  a  costly  and  I  know  that  the  American  Union. 

and  uneconomical  frill,  like  the  citizen  is  the  best  informed  in  Lee  Linder  of  AP,  Philadel- 
free  lunch  that  saloons  used  to  the  world — and  if  he  doesn’t  phia,  said  an  FBI  man  woke 

furnish  to  induce  customers  to  know  that  is  the  cornerstone  of  him  up  at  3  a.m.  and  finally 

came  to  his  home  at  dawn  to 
ask  him  about  a  quotation  by 
It  costs  money,  a  lot  of  money,  Bethlehem  Steel  president  Ed- 

to  operate  a  newspaper.  Many  mund  F.  Martin  on  Tuesday 

good  newspapers  have  been  un-  that  there  should  be  no  price 

increase. 

for,  the  publisher,  out  of  force  have  perished  or  merged.  And  A  Bethlehem  statement  de¬ 
nied  the  accuracy  of  the  quotes 
but  not  the  story. 

FBI  agents  also  called  on 
The  free  press  of  this  nation  John  Lawrence,  II  all  Street 
needs  support,  not  a  goring  from  Journal,  and  James  L.  Parks 
The  saloonkeeper,  in  the  same  competitive  critics  or  other  prej-  J^’-*  yVilmington  Journal,  say- 
moral  position,  puts  out  a  few  udiced  spokesmen.  We  should  be  '"S  only  that  it  was  “urgent 
peanuts.  Even  these  are  bound  flailed  to  the  bone  if  we  deliber-  business.” 
to  disappear.  The  function  of  ately  violate  the  standards  of  • 

the  press  in  society  is  to  inform,  decency,  the  accepted  code  of  rp 
but  its  role  is  to  make  money,  ethics  and  the  rules  of  good  *  lo  i  imeh 

You  can  make  quite  a  lot  of  taste.  Such  newspapers  do  not  Washington 


FROM  DESPAIR  TO  SMILES — Sheryl  and  David  Ebeoglu,  af  leB,  thank 
Gene  Robb,  publisher,  and  Ed  Swietnicki,  reporter,  of  the  Albany  (N.Y.) 
Times-Union  and  Knickerbocker  News,  for  the  publicity  that  led  to 
lifting  of  a  deportation  order  by  U.S.  Immigration  officials.  Mr.  Ebeoglu, 
here  from  Turkey,  is  a  nuclear  scientist  who  is  studying  for  a  doctorate 
degree  at  Rensselaer  Polytechnic  Institute,  Troy.  The  reporter's  reward 
for  the  successful  crusade  was  a  $100  bonus  from  the  Hearst  newspapers. 
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ANNOUNCEMENTS 

ISeirspaper  lirokers 

fSetvspaper  lirokers 

VERNON  V.  PAINE 

who  is  very  familiar  with  all  the 
major  California  newspajkers  and  the 

NEWSPAPER  SALBS-PURCHASES 
All  negotiations  in  strict  confidence. 
No  public  listings 

DIXIE  NEWSPAPERS 
P.U.  Box  579,  Gadsden,  Alabama 

Wahlorf'Astoria  clurinK  the 

A.N.P.A.  Convention 

DIAL 

“America’s  No.  1  Newspaper  Broker” 
Kalamazoo  8,  Mich.  Phone  FI  2-6922. 

He  also  has  contacts  with  publishers 
elsewhere  in  the  nation.  He  invites 
opi>ortunities  for  discussions  with  in* 
vestors  and  with  publishers  who  want 
etfective  representation. 

.  P.O.  Box  265.  Upland,  California 

IT’S  NOT  the  down  payment  that 
buys  the  newspaper — it’s  the  person¬ 
ality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
'  P.O.  Box  192  Mt.  Pleasant.  Michigan 

ANN0L>CEMI:MS  announcements  machinery  and  SUPPLIES  M.ACHINERY  and  SUPPLIES 

ISeivspaper  lirokers  y'eicspapers  For  Sale  Composing  Room  Composing  Room 


CXJNFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W'.  H.  Glover  Co.  Ventura,  Calif. 


MAY  BROTHERS,  Binghamton,  N.  Y. 

Established  1914.  Newspapers 
BOUGHT  and  SOLD  without  publicity. 

DEAN  SELLERS  sells  Arizona  and 
Southwest  newspapers.  625  E.  Main. 
Mesa,  Ariz.,  c/o  Cummins  Trust  Co. 


SALES-PURCHASES-FINANCING 
handle<i  with  discretion.  Publishers 
Service,  Box  3132,  Greensboro,  N.  C. 


WE  KNOW  CALIF.  AND  ARIZONA  I 
new.spai)ers— and  they  know  us.  If  you  ■ 
want  to  buy  a  California  or  Arizona 
newspaiier  proi)erty.  let  us  show  you 
how  our  |)ersonal  service  oi^crates. 
GABBERT  &  H.ANCXICK 
3709-B  Arlington  .\venue 
Riversitle  California 


Neicspapers  For  Sale 

COUNTY  SEAT  EXCLLTSIVE  weekly, 
only  paper  in  rich  farm  county.  You 
will  enjoy  hunting,  fishing,  living  in 
western  mountain  state  valley.  Good 
plant,  $50,000  with  $14,500  down. 
Should  net  $15,000.  This  is  a  sound 
newspaper  in  fine  town.  Joseph  A. 
Snyder.  Newspaiter  Broker.  2234  E. 
Romneya  Dr..  Anaheim,  Calif.  Ph. 
KE  3-1361  day  or  nite. 


NOW  OFTERING  e.xceptional  proper¬ 
ties  recently  developed  in  Florida. 
Georgia,  Miss.,  Tenn.,  Ala.  and  Ky. 
Gross  from  $30  to  $135,000.  Newspaper 
Service  Co.,  Inc.,  408  S.  Bonita  Dr.. 
Panama  City,  Fla. 


WESTERN  WEEKLIES  AND  DAILIES 
everywhere.  JACK  L.  STOLL  &  ASSO¬ 
CIATES.  Suite  600-607.  6381  Holly¬ 
wood  Blvd.,  Los  Angeles  27,  California. 


SELECT  WEEKLIES:  Colorado  $70M: 
Iowa  $45M;  Mississippi  $100M :  Mis¬ 
souri  $65M  :  Nebraska  $20M.  $50M; 
Oregon  $30M;  S.  Dakota  $20M.  $25M: 
Texas  $20M  :  Washington  $35M;  Wyo. 
$30M:  New  ETngland  $125M.  Krehbiel, 
Box  88,  Norton,  Kansas. 


WESTERN  COUNTY  SEAT  DAILY. 
Nice  small  city  in  picturesque  mountain 
valley.  Irrigatetl  ranches  and  cattle 
ranches  too.  IVhat  a  place  for  your 
cow  boys  and  cow  girls  to  grow  up! 
Fine  hunting  and  fishing  for  you  too! 
Good  plant,  sound  future,  steady  local 
payroll.  Only  $25,000  down.  J.  A. 
Snyder.  2234  E.  Romneya  Dr.,  Ana¬ 
heim,  Calif.  KE  3-1361. 


ESTABLISHED  WEEKLY  community 
newspaiter  of  24M  in  exploiting  mer¬ 
cantile  area  30  minutes  from  Los  An¬ 
geles.  Gross  over  $76M  Itefore  recent 
adjudication.  Terrific  |K>tential.  Priced 
at  $39M.  Write:  Publisher,  P.O.  Box 
433,  Westminster,  Calif. 


FOR  IMMEDIATE  SALE  to  close 
partnership.  Deep  South  strong  weekly. 
Present  gross  $:15M  ;  net  $14M:  clean, 
gooil  etiuipment.  Johnson  and  Lynch. 
Brokers.  Newfield.  N.  Y.  Ph.  LN 
4-7778. 


LONG  ISLAND  OE'FSET  WEEKLY. 
Eistablishetl  1933.  Per  capita  covered 
129.459.  44,3('9  families,  20,000  dwell¬ 
ings.  Income  $103,000,  one  of  the 
highest  earneil-income  ratings  in  Long 
Island.  Two  imrtners  divide<l  $40,000 
last  year.  Circulation  7.000  paid  at  $5 
year;  news  stands  3.000  at  10c  copy, 
free  3,000.  Exiienses  $51,880.  Either  or 
both  partners  will  sell  :  building  oi>- 
tional.  Half  interest  $;J0.000,  $8,700 

down.  F\ill  price  $60,000,  with  $17,400 
down.  Building,  if  wanted,  can  he  had 
with  the  purchase  at  almut  $30,000. 
Terms  on  building  to  lie  arrangetl. 
Building  ttxlay  has  enough  income, 
even  at  the  low  rent  of  $73  month, 
to  carry  itself.  Cnly  other  employees 
are  strictly  commission  advertising  men 
and  contributors.  Our  No.  1693,  May 
Brothers.  Binghamton,  N.  Y. 


SOUTHERN  DAILY  pro|>erty.  Gross 
over  $250M.  growing  fast.  Excellent 
e<iuipment.  Nearest  comiietition  (bg 
daily),  85  miles.  Owner  retiring.  Box 
1538,  Exiitor  &  Publisher. 


PUBLISHER’S  ILLNESS  necessitates 
stile  of  Metroix)litan  New  York  Bi- 
Weekly  presently  grossing  $160,000 
with  excellent  growth  iwtential  in 
rapidly  growing  "Exurbian”  area.  In- 
teresteil  parties  write  Box  1521,  Exiitor 
&  Publisher  for  meeting  arrangements 
during  ANPA  convention  New  York. 

Publications  For  Sale 


65-YR.-OLD  MONTHLY’  grossing 
$28,000  serving  people  interested  in 
nutritional  and  natural  approach  to 
health.  Published  in  west  but  could  l>e 
moved  anywhere.  Favorable  printing 
contract.  $12,500.00  cash.  Price  in¬ 
cludes  receivables  and  cash  on  hand 
of  app.  $6,000.  Don  C.  Matchan.  The 
Krause  Co.,  1.30  Main  St.,  Los  Altos, 
Calif. 

Subscriptions  II  anted 

CONE’IDENTIAL  WEEKLY  World 
News  Letter,  now  in  limiteil  circula¬ 
tion.  would  accept  a  few  additional 
subscriliers.  Exclusive  to  first  buyer 
in  any  pa|>er.  If  you  qualify,  sample 
copy  of  recent  vintage  will  lie  sent 
for  tire-onler  insiiection.  Reixirt,  date- 
lineil  from  UN,  offers  distillation  by 
professional  newsman  of  background 
ilata  on  current  and  i>ros|)ective  events, 
with  main  stress  on  how  U.S.  is  doing. 
Valuable  help  to  editors  concerneil 
with  well-roundeil  handling  of  world 
news  and  eilitorial  interpretation.  Box 
1 186.  Editor  &  Publisher. 


SPARER  SERVICES 
Features 


“W'OMAN’S  EXCHANGE”  floods  your 
mail.  Proved  by  our  readers.  Try  it! 
No  contract  to  sign!  Box  1458,  Eklitor 
&  Publisher, 

IS'euspapers'  List 

UNIQUE  ’KEnr  NEWSPAPERS’  UST. 
Political  must.  Joe  T.  Lovett.  5502 
Albia  Road,  Washington  16,  D,  C. 

Press  Engineers 


Newspaper  Presses  and  Conveyors 

THE  EDWARDS  TRANSFER 
OO.,  INC. 

1100  Ross  Ave.  -  1315  Ashland  St. 

Dallas  2,  Texas  Riverside  1-6363 

ERECTING.  DISMANTUNG, 
TRUCKING.  REPAIRING, 

AND  PROCESSING 
Serving  the  South  and  S.W.  since  1900 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
EJxpert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
55-59  Fourth  Street 
Brooklyn  31,  New  York 
JAckson  2-6105 


M.\<5II>ERY  and  SUPPLIES 
Complete  Plants 


COMPLETE  NEWSPAPER  and  circu- 
I  lar  printing  plant,  first  class  e<iuii>- 
;  ment.  complete  in  every  detail.  10 
machines  loadeil  with  modern  tyi>e, 
i  Ludlow  with  160  fonts  of  modem 
,  faces,  40  pp.  Goss  single-width  press, 
with  color  deck  and  quarter  folder, 
i  new  heavy  duty  Pony  Autoplate.  Can 
1  be  seen  in  busy  operation.  Principles 
i  only.  Box  1507,  Eklitor  &  Publisher. 

Composing  Room 

GOOD  HAMMOND  5-6  col  Easykaster, 
at  News.  E'armington,  N.  H. 


'  1  MODEL  F-2  INTERTYPE  MIXER. 
;  290  Channell,  Electric  Pot,  Serial  ^ 
j  over  15.000.  Going  TTS.  Excellent  bar- 
<  gain  '8)  $5,000;  also  available  about 
I  June  15th  1  Model  B-2,  Intertyiie  Elec- 
I  trie  Pot  @  $2,600.  Box  1508,  ^itor  & 
1  Publisher. 


FOR  SALE; 

The  following  linotypes  in  good  oper¬ 
ating  condition  with  electric  pots: 

Model  36  #61-027— 72-90— Model  81 
#57-658;  Model  31  #58,927;  Model 
31  #57-058  with  teietypesetter  and 
adapter  keyboard. 

The  following  Mixlel  S's  have  tele- 
tyi>esetters  with  adapter  keyboard 
#58-320:  #56.970;  #56-971;  #9521 
Model  8  #50-184 

2  Elrods  #E’-1979  and  F  2069G 

1  Read  Magazine  Rack,  Rouse  Miterer, 
Vandercook  Proof  Press  Mixiel  05  Serial 
#13,340;  two  7  ft.  Hamilton  Steel  Make 
up  cabinets,  43  inch  Hamilton  Steel 
storage  cabinet  for  100  galleys.  Three 
4  ft.  steel  and  make-up  cabinets,  four 
10  ft.  Hamilton  Steel  make-up  cabinets. 
s|>eciul  heavy  cast  steel  top;  one  Hamil¬ 
ton  Steel  Matri.x  cabinet;  One  Hamil-  ’ 
ton  Steel  Galley  cabinet  with  100  gal¬ 
leys;  One  43  inch  Hamilton  Steel  Cabi-  ‘ 
net  for  100  four  column  galleys;  two 
Hamilton  page  storage  29"  x  31"  10 
slides  to  cabinet. 

Mark  u|>  wixxl  table,  two  proof  desks. 

3  Teletyi>esetler  |>erfurators  #277, 
204  and  173;  four  teletyiiesetter  key¬ 
board  sound  pi'ixif  cabinets 

1  Copy  Desk  (wixxlt 
3  Hamilton  Glider  Saws,  Serial 
#4231,  4232  and  1866  with  new  design 
table 

One  6  ft.  Steel  tyi>e  Keystone  Cabinet 
(44  drawers) 

3  Linotyiic  Steel  oiierator  cabinets 
1  Pa|>er  cutter,  hand  oiierated 
1  Saw  I’iler.  Serial  #3490 

1  Romyns  Spacebaiid  Cleaner  Serial 
#344 

(  1  Ludlow  Serial  #0541 
(  4  Ludlow  Cabinets 
(  1  Ludlow  Su|>er  Surface  #545 
(‘29  E’onts  Ludlow  Tyi>e 
(  4  Ludlow  Sticks 

2  E'lat  Stereotype  scorchers,  American 
Newspaiier  Supply,  #1354  and  1364 

1  Royal  E’lat  Router 
1  Monomelt  Shaver  serial  #578 
(1  Sta-Hi  E'lat  Vacuum  Casting  Box 
#660iV  CB 

(1  United  American  Dumiier  in 
#1370 

(7  United  American  Dumjier  in 
trucks 

(2  United  American  Dumiier  in 
pig  trucks 

(1  4,000  lb  Big  Chief  Mixiel  21  Natu¬ 
ral  gas  fired  remelter  #228 

(1  Twin  eight  water  cooled  Dump 
Model  #1338 

1  Goss  full-page  casting  box  #559 
1  Alnico  Evenruy  mat  dryer  serial 
163 

Contact  Mr.  J.  A.  Kron, 
Mechanical  Superintendent, 
The  Clarion-Ledger  —  Jackson 
Daily  News,  Jackson,  Mississippi 


INTERTYPES 

Model  G4/2,  No.  23174 
Model  G4  No.  20590 
Model  F4'4,  No.  15851 
Model  C4/4.  No.  15219 
Models  B.  C.  CSM 
Elach  machine  has; 

Electric  Pot,  AC  Motors 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.,  N.Y.  17  OXford  7-4590 


FOR  SALE  Teietypesetter  Perforator. 
Serial  S1354.  $1,000  eph  E'.O.B.. 

E’armington,  New  Mexico,  crateil. 
Ralph  Hampton.  Controller,  Farming- 
ton.  N.  M.  Times. 


L  &  B  HFJ^VY  DUTY 
NEWSPAPER  TURTLES 
are  in  use  all  over  the  Uniteil  States 
and  foreign  countries.  "Ask  the  man 
who  uses  them."  $84.50  to  $97. .50. 
None  lietter  at  any  price.  Write  for 
literature. 

L  &  B  SALEIS  COMPANY 
Box  .560,  Elkin.  North  Carolina 
World’s  Largest  Distributor  of 
Newspaiier  Form  Trucks 
Telephone:  83.5-1513 


Press  Room 


ONE  16-PAGE  DUPLEX  standard  2-1 
Tubular  Press.  Serial  T605  with  combi¬ 
nation  '•!  and  *4  page  folder,  60  HP 
full  automatic  Cline  drive  and  controls 
for  operation  on  208-220  volt,  three 
phase,  60  cycle  current.  Gimplete  w^ith 
Stereo  equipment  including  Sta-Hi  For¬ 
mer  and  brand  new  Vacuum  Casting 
Box.  Write  Business  Manager,  Key  West 
Citizen.  Key  West,  E'lorida. 


,36"  TWO-UNIT  VANGUARD  web-fed 
offset  newspaper  publication  press.  In¬ 
cludes  roll  stands,  half  and  quarter 
folder.  10  h.p.  motor,  everything.  Prints 
16  tabloid.  8  metroixilitan  signatures. 
$.36,400  FOB  our  floor,  as  is.  2  years 
old.  Excellent  condition,  oiierating  in 
our  shop.  Increased  business  requires 
larger  press.  Write,  phone  Journal  Pub- 
lications.  1368  Webfonl.  Des  Plaines. 
Ill.  CY  9-5511. 


VANGUARD  2  unit  36"  web  offset 
press,  ilVi"  cut  off.  with  power  for  4 
units.  Speed  12,500  pph,  half  and 
quarter  fold  pyramid  web  infeed  jog 
control  at  each  unit.  Asking  $38,00(t. 
Like  new,  3  years  easy  use.  Will  teach 
operation  in  your  plant.  Delivery  July 
15.  1962.  Have  purchased  larger  press. 
Write  Box  1484,  Editor  &  Publisher. 
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Shop  At  THE  EQUIPMENT  MART  —  And 

Used  Equipment  &  Supplies — Private  Sources,  Dealers,  Supply  Houses 


Save 


1 


Press  Rmnn 

GOSS  OCTUPLE 
with  COLOR 


Press  Roam 

INTERESTED  IN  WEB  OFFSET? 

Then  Be  Sure  To  See  The 


4  Low  Construction  Units 
I  COLOR  Half  Deck 
I  Double  Folder  2172" 

I  Balloon  Former 
Mounted  on  Substructure 
4  Cline  3-Arm  Reels 
I  Full  Automatic  AC  Motor  Drive 
I  Wood  Pony  Autoplate  Machine 


COLOR  CAPACITY 


Up  to  32  page  straight — 4  pages  spot 
Up  to  24  pages  straight — 4  pages — 4 
color 


JOHN  GRIFFITHS  CO.  INC. 

420  Lexington  Ave.  New  York  17,  N.Y. 
MU  5-4774 


WOOD  HEAVY  DUTY  PRESS.  Avail¬ 
able  DecemWr  1 — Six  units,  including 
four-color  unit  and  half  deck,  double 
folder,  balloon  formers,  heavy  »luty 
reels  and  tensions  and  automatic 
pasters.  Press  is  roller  bearing  e<iuip- 
ped.  224i-inch  cutoff,  usin^  Sd-inch  pa¬ 
per.  90°  ftaKKer,  e<iuip|)e<l  with  D.C. 
drives  and  controls.  A  seventh  unit 
will  be  available  August  1,  1963.  Press 
ran  be  ol>8erve<l  in  daily  pro<luction 
and  sample  printe<l  copies  available  on 
request. 

A.  E.  ROSENE 
.W  East  Fourth  Street 
St.  Paul  1,  Minnesota 


1?62JI1ATCHE^ACER 
(Now  in  Production) 
Featuring 

The  Completely  New  Heavy 
Duty  “Jaw  Type”  Precision 
Folder  —  That  Outperforms 
Them  All!! 

Rugged  Construction  —  Walk- 
Thru  Units  —  Dynamatic  “Ad- 
justo-Speed”  Drive  —  Fully 
Automatic  Tensions  —  Simple 
Mechanical  Controls. 

Note:  We  will  take  your  present  equip¬ 
ment  in  trade.  We  buy  and  sell  all 
newspaper  equipment,  including  presses, 
typesetting  machines.  TTS  equipment, 
Ludlows,  Elrods,  mat  rollers,  etc. 

Distributed  By 

INSCO 

SALES  AND  LEASING 
CORPORATION 

(AN  AFFILIATE  OF 
INLAND  NEWSPAPER 
MACHINERY  CORP.) 

1720  Cherry  St.  Kansas  City  8,  Mo. 
HA  1-5365 


24-PAGE  DUPLEX  TUBULAR 
2-to-l  Model,  No.  484,  AC  Drive. 
8-Page  Top  Deck  installed  new, 
1950.  Complete  vacuum-back 
stereotype. 

BEN  SHULMAN  ASSOCIATES 

$0  East  42nd  St.,  N.Y.  17  OXford  7-4590 


12-Pg  DUPLEX 
TUBULAR  PRESS 

FREE 

Pay  only  for  this  complete  accessory 
equipment.  All  in  A-l  condition, 
used  daily  until  March  I,  1962  when 
offset  press  took  over  presswork. 

I  heavy  duty  DIRECT  PRESSure  mat 
former 

I  Richards  curved  plate  router 
I  Monomcit  flat  shaver 
I  Nolan  metal  pot  with  electric 
pump 

I  Quarter  folder,  lO-tt.  delivery 
extension 

1  heavy  duty  stereo  saw 

2  tube  casting  boxes,  one  honed  for 
no-pack  mats 

I  Carpaco  color  fountain,  also  drip 
fountain  (brackets  tor  all  positions) 

I  heavy  duty  boring  machine 
Extra  new  rubber  form  rollers 
14  Stereo  chases 

Press  has  new  gear  train  (last  year), 
complete  electric  controls,  speeds  to 
17.000  hr.  This  COMPLETE  pressroom 
and  stereo  tor  used  price  of  ecces- 
tories  only — 


PRESS  UNITS 

Goss  B-L'nits,  substructure,  Cline  reels. 
A  C  drives.  Double  u|>|)er  formers. 
2234*  cut-off.  Available.  j 

Scott  4  or  5  Units.  Substructure.  I 
Reels.  Two  color  cylinders.  22%''  cut¬ 
off.  Available. 

GEORGE  C.  OXFORD 
Box  903 
Boise,  Idaho 


FYIR  SALE:  Standard  Duplex  Tubular 
Press.  24  page,  one  to  two  sold  as  a 
complete  unit  with  drive  and  push 
buttons.  In  excellent  condition,  can  be 
seen  running;  equipped  with  side  lay 
plate  cylinders,  piped  for  ink,  electric 
paper  rewinder,  electric  roll  hoist,  3 
color  fountains,  two  motor  drive.  220 
volt  60  cycle  A.C.  current  with  re¬ 
placement  motors  for  each,  off  side 
former  with  sections  up  to  12  pages, 
69  ft.  of  cutler  hammer  paper  con¬ 
veyor.  vacuum  casting  box,  1(^  ton 
!  metal  pot,  finishing  machine,  finishing 
block.  Contact :  Paul  T.  Morgan,  Tex- 
>  arkana  Newspapers,  Inc.,  P.O.  EIox 
;  621,  Texarkana,  Ark. 


'  GOSS— Five  units  High  spe^,  low 
I  construction;  double  folder.  Inline  arch 
type;  Cline  reels  and  tension.  Three 
arm  reel.  D.C.  motor,  line  shaft  drive. 

I  Nestled  angle  bars  behind  folder;  tab 
slitter ;  plate  and  impression  cylinders 
have  roller  bearings.  Press  geared  for 
36M  papers  per  hour.  Cutoff  23-9/16. 
Press  #1460.  For  immediate  sale  as  is, 
where  is  $26,000.  J.  F.  O’Connor, 
,  Pittsburgh  Post-Gazette,  Pittsburgh, 
Pa.  ATlantic  1-6100. 


TWO  CUTLER-HAMMER  Press  Drives 
— 75HP  each,  two  control  panels,  prac¬ 
tically  new.  Will  run  single  or  tandum. 
Will  sell  separately.  Box  1112,  Editor 
&  Publisher. 


GOSS  COX-O-TYPE  PRESS,  excellent 
condition.  Linotype  Comet  with  Tele¬ 
typesetter  keyboai^.  Teletypesetter  Per¬ 
forator.  Priced  to  sell.  'Tribune-Demo¬ 
crat.  La  Junta.  Colo. 


$16,000 

fob  Garland,  Taxat  (naar  Dallas) 
Citiians  Publishing  Co. 
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Press  Room 
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Press  Rtmm 


PLANT  LIQUIDATION 

Machinery-Equipment-Supplies 

Mechanical  Equipment  Only 

WELLSTON  JOURNAL 

1471  HODIAMONT  ST.  LOUIS,  MO. 

COMPOSING  ROOM 
2  MODEL  8  LINOTYPES,  Nos.  45196, 
45434  each  with  3  Magazines,  4  Molds.  . 
16  SPARE  MAGAZINES— 90,  72.  34 
Channel 

50  MATRIX  FONTS  from  5%  to  36 
point 

16  STEEL  TURTLES;  28  Stereo 
Chases 

Steel  Makeup  banks.  Proofreader  Ta¬ 
bles,  galley  cabinets,  steel  makeup 
stones,  etc. 

STEREOTYPE 

Stereo  Saw,  Stereo  Trimmer 

Jig  Saw  and  Drill.  Do-All  Band  Saw 

Goss  Giant  Mat  Roller 

6-Ton  Gas  Pot  with  Pump 

Wood  Pony  Autoplate,  23-9/16* 

Goss  Enclosed  Curved  Router 
Complete  Set  Double  Page  Equipment 

PRESS  ROOM 

24-48  PAGE  GOSS,  with  Extra  Color 
Cylinder,  Double  Folder  with  ^  fold; 
A.C.  Drive,  end  feed,  power  Hoist. 

METAL 

30  Tons  Stereotype  &  Linotype  in 
Plates.  Pigs,  Rule  &  Border 

BEN  SHULMAN  ASSOCIATES 

1471  Hodlamont  St.  Louis,  Mo. 
Phone:  COIfax  I -1 1 1 1 
60  E.  42  St..  New  York  17  Phone-OXford  7-4590 


DUPLEX  8-page.  ><tandard  tubular 
deck,  2  to  1  mcxiel,  long  side  frames. 

DUPLEX  16-page,  standarrl  tubular, 

2  to  1  model,  30  H.P.  AC.  drive.  Com¬ 
plete  stereo,  St.i-Hi,  Mat  Roller. 

DUPLEX  24-page,  standard  tubular, 

2  to  1  model,  50  H.P.  AC,  drive.  1 
Complete  stereo.  Sta-Hi,  Mat  Roller.  ^ 

LOYAL  S.  DIXON  CO. 

"Newspaper  Press  Erectors” 

11164  Saticoy  St..  Sun  Valley.  Calif. 
POplar  .5-0610  TRiangle  7-3871  ' 

GOSS  COX-O-TYPE. 
Sen.  No.  388  ; 

with  rubber  rollers,  "V"  belt 
var.  simI.  drive,  chases,  all  ac-  - 
cessories.  “As  is"  in  like-new  | 
condition.  Available  immediately  ' 
and  priced  for  quick  sale.  Contact 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

1720  Cherry  St.  Kansas  City.  Mo. 


NEW  COLE  QUARTERFOLDER 

PORTABLE  OR  STATIONARY 
Adaptable  all  rotary  presses. 
EIGHTH-POLDER  ATTACHMENT 
available.  Time  and  money-saver. 

OKLAHOMA  CITY  MACHINE 
WORKS,  INC. 

1637  West  Main.  Oklahoma  City, 
Oklahoma.  Call  CE  6-8841. 


i  6  UNIT  24-PAGE  Duplex  Tubular  2 
I  to  1  fohler.  Necessary  accessories, 

;  casting  box,  mat  dryer,  plate  trimmer, 
router,  motors,  controls.  As  is  where 
is.  Make  offer.  Available  July.  1962. 
Citizen  Publishing.  Ill  W.  Harris. 
La  Grange,  III. 


1952  Hoe 

Color  Convertible  Unit 
with  Color  Cylinder 
22 Inch  Cut-off 

Available  May  1962 

This  unit,  along  with  7  “Z”  Pattern 
units,  was  purrhaserl  from  the  San 
Francisco  Chronicle.  We  will  install 
the  7  “Z’s”  only 

Contact  A.  Q.  Miller,  San  Gabriel 
Valley  Tribune.  West  Covina,  Calif. 
Phone:  EDgewood  8-5511. 


Stereotype 

MAT  ROLLERS,  Sta-Hi  machines. 
hi-page  folders,  curved  routers,  casting 
equipment.  A.C.  motor  drives,  30,  40. 
50,  75,  100  HP.  Extra  control  boards. 
G.  C.  Oxford.  Box  903,  Boise.  Idaho. 


WOOD — Double  Automatic  Autoplates 
#178  &  182:  23-9/16  cutoff:  15*  print¬ 
ing  diameter;  1-ton  Kemp  gas  fired 
pot;  3  pump  water  cooling  system ; 
Two  Wood  Heavy  Duty  Autoshavers 
#112  &  126.  Available  immediately; 
will  sacrifice.  J.  F.  O’Connor  Pitts¬ 
burgh  Post-Gazette,  Pittsburgh.  Pa. 
ATlantic  1-6100. 


WOOD  PONY 
AUTOPLATE 
Sen.  No.  339 

for  22%  *  cutoff.  Vacuum  back 
box.  Water-cooled  arch.  Excellent 
condition.  Available  now.  Contact 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

1720  Cherry  St.  Kansas  City,  Mo. 


Wanted  to  Buy 

Linotypes — Intertypes — Ludlows 
PRINTCRAFT  REPRESENTATTVES 
136  Church  Street,  New  York  7,  N.  Y. 


NEWSPAPER  PRESSES 
COMPLETE  PLANT’S 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.,  N.Y.  17  OXford  7-4590 


1  USED  HOE  CURVED  ROUTER  for 
21’  j*  plates-  -old  style  in  the  neigh- 
borhootl  of  #530.  Wire  or  write:  D.  H. 
Lawson.  Southern  Colorprint  Gorp., 
7108  Warwick  Blvd.,  Newport  News. 
Va. 


WOOD  PONY  AUTOPLATE.  23-9/16’ 
cutoff  with  water-coole<l  arch  and 
vacuum  e<iuipment,  pneumatic  pump, 
A.C.  Contact  Girt  Cochrane.  Newspa¬ 
per  Agency  Corporation.  Box  2993, 
Charleston  30,  West  Virginia,  Dickens 
6-9441. 


USED  PRESS 

Need  6-unit  double  width,  end  fed 
press  by  1964.  Minimum  40,000 
IPH.  Must  be  able  to  see  press  in 
operation.  Send  complete  informa¬ 
tion,  including  auxiliary  equipment, 
price  end  available  date  to  Gen. 
Mgr.  The  Times,  San  Mateo,  Cali¬ 
fornia. 
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If  you  seek  a  job  —  or  wish  to  further  your  career 

Consult  these  'HELP  WANTED'  opportunities 


Administratii'e 


LARGE  EASTERN  UNIVERSITY 
wants  man  with  husiness-editorial  ex¬ 
perience  to  assume  full-time  a<!visory 
position  on  student  newspai^er.  Ex¬ 
cellent  opijortunity  for  j?ra<luate  stu«ly. 
Box  E>litor  &  Publisher. 

MANAGEMENT  ASSISTANT 
Growing  jrroup  of  small  -  me<lium 
^uthern  tlailies  (5  to  30  M  circula¬ 
tion)  nee<ls  manajrement  assistant  un¬ 
der  40  who  wants  more  than  anything 
to  become  publisher  and  part  owner 
of  his  own  daily  newspai>er.  Ideal 
candidate  will  l>e  colle^je  ^rad.  com- 
munity-minde^l.  with  stronjr  back¬ 
ground  in  sales  promotion,  (five  full 
details,  including?  photo,  first  letter. 
(Confitlences  protecteil ) . 

Gene  Worrell.  President 
Bristol  Newspa|)er  Printinjr  Corp. 

Bristol,  Virjrinia-Tennessee 

Circulation 

CIRCULATION  PROMOTION  manag¬ 
er  for  midwest  publishing  house. 
Should  be  young,  enthusiastic,  ener- 
ntic.  Definite  talent  for  copy,  design. 
Not  too  much  experience  ne^ed.  Box 
1402,  £klitor  &  Publisher. 

CIRCULATION  MANAGER  for  grow¬ 
ing  9,500  daily  serving  prosperous 
rural  area.  Opportunity  for  growth, 
advancement.  Circulation  experience 
%  helpful  but  not  necessary.  iSccellent 
opportunity  to  learn  newspapering. 
Liberal  benefits,  profit-sharing, 
nuses.  Journal,  New  Ulm,  Minn. 

CTRCULATION  MANAGER  for  8.000 
California  PM  daily.  “Little  Merchant** 
plan.  Send  background,  references  to 
Box  1424,  Editor  &  Publisher. 

WE*RE  LOOKING  FOR  a  good,  hot 
circulation  manager  who  can  grow 
salary-wise  as  he  makes  one  of  Flor- 
ida*s  best  West  Coast  dailies  grow. 
If  you*re  not  afraid  of  hard  work,  and 
feel  you  want  to  accept  a  challenge 
that  will  pay  good  dividends,  let  us 
hear  from  you.  Box  1444,  Editor  & 
Publisher. 


Classi fi cd  Ad rertisin ft 


CLASSIFIED 

SALESMAN 

The  Herald,  New  Britain,  Connecticut, 
is  looking  for  a  young  man  with  the 
necessary  desire  and  initiative  to  take 
advantage  of  the  excellent  ix>tential  in 
this  newspaper's  classified.  Some  expe¬ 
rience  required.  Apply  by  writing  full 
details,  William  Mill,  Advertising  Di¬ 
rector. 

Display  Adverlisinp 

ADVERTISING 

MANAGER 

PLUS  one  retail  salesman  for  10-paper 
group,  part  of  large  weekly  chain. 
Must  be  thoroughly  familiar  with  dis¬ 
play  and  classified  organization  and 
procedures.  Our  man  must  have  the 
ability  to  direct  and  train  salesmen 
t>ersonally,  and  must  himself  be  an 
aggressive,  productive  salesman.  The 
oi>ening  for  the  advertising  salesman 
requires  at  least  three  years  experi¬ 
ence.  These  are  career  opportunities  for 
the  right  men.  Please  write  giving  full 
background  details,  including  income 
history,  present  salary  requirements. 
Chart  Area  2.  Bo.x  1392,  Editor  & 
Publisher. 

ADVERTISING  SALESMAN  for  11,000 
semi-weekly  in  Northern  New  Jersey. 
Experience<l  in  handling  shopping  cen¬ 
ter  accounts  desirable.  Immediate  open¬ 
ing.  Write:  R.  D.  Gill,  Dover  (N.J.) 
Advance. 


Display  Adrerlisinfc 


Display  Adrertising 


DISPLAY  SALESMAN  EXPERIENCED  AD  SALESMAN, 

Liberal  salary^  and  benefits.  Write:  morning-evening  daily:  salary,  l.inus, 
Advt.  Mgr.,  Keene  Evening  Sentinel,  car  allowance.  Write:  Advertising  Di- 
Keene,  N.  H.  rector.  Box  SO,  Casiier,  Wyoming. 


Assistant  tr, 

STATE  CIRm.ATION  MANAGER 
Career  opiM)rtunity  for  ex|>erienre«l 
man.  Chart  Area  9.  Must  lie  willing 
to  travel :  must  Ite  able  to  develop 
enthusiasm  in  distributors.  Age  2.1-40. 
Send  complete  resume  to  Box  l.ilO, 
Elditor  &  Publisher. 


CIRCULATION  MANAGER 

Top  rate<l.  S2-year-old  weekly  newspa- 
Iier  publishing  14  pa|)ers  in  northwest 
suburbs  of  Chicago  nee<ls  a  circulation 
manager  who  is  familiar  with  U.  S. 
mail  distribution  and  ABC  re<iuire- 
ments.  This  is  an  excellent  opportunity 
for  an  aggressive  man  or  woman  to 
capitalize  on  an  unlimitetl  numl>er  of 
potential  subscriliers  in  a  rapidly 
growing  area.  Pleasant  working  con¬ 
ditions.  mo<lern  nir-conditione<l  offices, 
liberal  company  lienefits.  ideal  loca¬ 
tion.  Send  resume  and  salary  retiuire- 
ments  to:  S.  R.  P.a(ldock.  Jr.,  Paddock 
Publications.  Inc..  217  W.  Campliell 
Ave..  Arlington  Heights.  Illinois. 

Classified  Adverlisiiig 

CLASSIFIED  ADVERTISING 
TELEPHONE  SUPERVISOR 

We  offer  an  unlimite<l  opintrtunity  to 
either  an  e.\|>erienced  su|)ervisor  or 
toil-flight  telephone  solicitor  (Female 
or  .Male),  to  take  charge  of  the  rapidly 
growing  classifie<l  telephone  room  of 
one  of  .America's  fastest  growing 
newspai)ers.  IxK-ated  on  the  Eiistern 
seaboard  in  one  of  the  country's  lead¬ 
ing  Metroiwlitan  cities.  Pleasant  work¬ 
ing  conditions,  plus  goo<l  salary  and 
benefits.  For  complete  details  submit 
resume  to  Box  14S7.  Editor  &  Pule 
lisher. 


COPYWRITER  —  WOMAN.  EXPERI¬ 
ENCED,  COMPETENT.  FOtR  ADVER¬ 
TISING  DEPARTMENT  OF  PUB¬ 
LISHER  OF  CATHOLIC  (XASSROOM 
PERIODICALS  LOCATED  IN  MEDI¬ 
UM-SIZE  MIDWESTH^IN  CTTY.  DI¬ 
RECT  MAIL  EXPERIENCE  DESIRA¬ 
BLE.  SALARY  TO  $6ii00.  SUBSTAN¬ 
TIAL  FRINGE  BENEFITS.  SEND 
COMPLETE  PAR'nCTJLARS  TO  BOX 
1.398,  EDITOR  &  PUBLISHER. 

EXPERIEINCED  Display  Advertising 
Salesman.  Accept  the  challenge  of  the 
"Last  Frontier".  Alaska's  farthest 
north  daily  (10.000  circ.)  will  soon 
have  an  opening  for  a  sober,  indus¬ 
trious  man  good  on  sales,  layout,  and 
copy.  Excellent  working  conditions, 
mo<lern  plant,  good  salary,  bonus  plan. 
Send  complete  resume  first  letter  to 
Advertising  Director,  Fairbanks  Daily 
News-Miner,  Fairbanks.  Alaska. 

HAVE  IMMEDIATE  OPENING  for 
e.xperienced,  aggressive  classified  ad¬ 
vertising  manager.  Copy  writing,  lay¬ 
out.  sales  promotion  essential.  Goo<l 
salary,  paid  vacation,  retirement  plan, 
life  insurance  and  hospitalization.  Per¬ 
manent  position  on  leading  14.000  P.M. 
daily.  Write  giving  full  details,  refer¬ 
ences  first  letter.  The  News-Messenger, 
Fremont,  Ohio. 

ONE  OF  THE  MIDWEST'S  leading 
newspapers  has  an  exceptional  oppor¬ 
tunity  for  a  fully  developed,  experi¬ 
enced  Retail  Advertising  Manager. 
We're  looking  for  a  strong  man  to 
head  up  a  strong  department.  Salary 
open,  tell  all,  first  letter.  Enclose 
photo.  Interviews  in  Chicago  and  New 
York  City  within  a  month.  Box  1432, 
Editor  &  Publisher. 

RELIABLE.  EXPERIENCED  young 
salesman,  able  and  willing  to  produce 
volume,  layout  own  ads.  Fine  oppor¬ 
tunity,  combined  magazine  and  news¬ 
paper  sales.  The  News-Mirror,  Box 
428,  Bourbon,  Ind. 

VALUABLE  STATE  FRANCHISE- 
NO  FEE!  If  you  can  put  4  salesmen 
or  women  on  $200  weekly  commission 
selling  low  cost  ads  to  local  retailers 
for  terrific  MARRIED  LIFE  magazine, 
you  can  earn  $20,000  up.  Resume  nec¬ 
essary  for  details.  Publisher,  Box  369E, 
West|K>rt,  Conn. 


READY  TO  MOVE? 

YOU  .  .  .  may  be  ad  director  of  a 
small  daily,  the  No.  2  man  at  a  me¬ 
dium-sized  daily  or  an  experienced  ad 
salesman  who  wants  greater  responsi¬ 
bilities  and  an  opportunity  to  move 
ahead. 

WE  .  .  .  are  a  medium-sized  daily  in 
a  growing  community  in  Chart  Area  2 
and  we're  looking  for  a  young  man 
who  would  like  to  become  our  atWer- 
tising  director  and  grow  with  us^.  Pen¬ 
sion,  life  insurance  and  hospitalization 
benefits.  Box  1438,  Editor  &  Publisher. 

WORK  AND  PLAY  IN 
THE  SUNSHINE  STATE 
Experienced  display  salesman  needed 
immediately.  If  you  are  a  devot^ 
newspaperman  with :  a  high  aptitude 
for  creating  layouts  and  copy  that  eell. 
a  capacity  for  handling  volume  a<> 
counts*  a  good  personality  and  of  sound 
character,  and  an  eye  to  the  future- 
then  you*ll  be  interested  in  applying 
for  this  position.  You*ll  start  with  a 
good  salary,  incentive  pay,  paid  vaca¬ 
tion,  life  and  medical-surgical 
ance  and  other  fringe  benefits.  Send 
full  resume  to:  J.  M.  Ressa,  Director 
of  Advertising.  Tallahassee  Democrat. 
Tallahassee.  Florida. 

YOUNG  LADY  with  one  or  two  years 
retail  advertising  staff  experience,  col¬ 
lege  trained.  Permanent  opening  on 
live  Southern  newspaper.  Give  full  de¬ 
tails  and  telephone  number.  Reply  to 
Box  1434.  Editor  &  Publisher. 

ADVERTISING 

EXECUTIVE  OPPORTUNITIES 

COPY  CHIEF . to  $15,000 

Male  or  female.  Chicago.  To|»  rank^l 
agency.  (Consumer  accounts.  Both  TV 
and  print. 

AD  MANAGER _ to  $25,000 

Chicago.  $10  million  volume.  Sui«ervise 
advertising  dei>artment  and  collaterals. 


IMMEDIATE  OPENING  for  Display 
.4<lvertising  Salesman  on  Northern 
New  England  Daily.  Salary  $100 
weekly.  Send  complete  resume  with 
first  letter.  Bo.x  1488,  Editor  &  PuE 
lisher. 

OPPORTUNITY  UNLIMITED  ^ 
MetroiKilitan  N.  Y.  Sunday  Newspaper 
for  a  seasoned,  aggressive  disi>lay 
salesman.  Must  l>e  com|>etent  at  lay¬ 
outs  and  a<lept  at  working  "Main 
St."  Excellent  starting  salary.  Prove  ' 
yourself  and  management  iiost  will  be  , 
yours  within  6  months.  Full  resume  ■ 
in  first  letter.  Bo.x  1527,  fklitor  t  ^ 
Publisher.  I 

SALES  anil  PROMOTION  manager  j 
wanteil  for  gooil  Chart  Area  8  daily,  t 
town  of  211.900.  Prefer  man  in  late  j 
20s  or  308  who  has  the  eilucation,  I 
recoril,  and  backgrounil  to  assume  ( 
business  management  of  this  paper  J 
within  a  very  few  years.  Personal  in-  4 
terview  at  our  exi>ense  arrangeil  for  f 
qualifieil  applicants.  Write  fully.  Con-  , 
fidences  resiiecteil.  Bo.x  1511,  Eilitor  A  j 
Pulilisher.  | 

SALESMAN  for  growing  Idaho  daily.  1 
SiKirtsman's  paradise.  Excellent  oppor-  1 
tunity  for  advancement.  Send  resume  I 
to:  Ivan  Reese,  Herald-Bulletin,  Bur-  | 
ley,  Idaho.  I 


OPENINGS  FOR  TWO  REPORTERS 
on  medium-size  daily  in  upstate  New 
York.  Opportunities  for  able,  ambi¬ 
tious  newspapermen  on  their  way  to  the 
top.  Box  1370,  Editor  &  Publisher. 

(500D  IMMEDIATE  OPPORTUNITY 
for  general  assignment  reporter  with 
Chart  Area  #1  p.m.  daily  of  12,000 
circulation.  Promotion  chances  good 
for  right  man.  Give  experience,  refer¬ 
ences  and  salary  expected.  Box  1404, 
Editor  &  Publisher. 

A.M.  DAILY  in  Chart  Area  2  needs 
fully  experienceil  desk  man.  We  are 
looking  for  a  person  who  can  give  top 
competition  to  our  present  staff  mem¬ 
bers.  You  make  your  own  future  with 
us.  Write  full  particulars  to  Box  1445, 
Editor  &  Publisher. 

ALERT.  AMBITIOUS  REPORTER 
and  sports  writer.  Experience  desira¬ 
ble.  College  town,  ski  resorts  nearl-. 
W.  A.  Grant,  Bennington  (Vt.)  Ban¬ 
ner — New  England's  offset  daily. 


Aidvertisinq  Department  alert,  ambitious  reporter 

_  and  sports  writer.  Experience  desira- 

DRAKE  PERSONNEL,  INC.  hie.  college  town,  ski  resorts  nearl-. 

—  ..  n.j  W.  A.  Grant.  Bennington  (Vt.)  Ban- 

29  East  Madison  Bldg.  — New  England's  offset  daily. 

Chicago  2.  HI.  Financial  6-8700  - - 

_  —  -  -  -  NEWS  EDITOR.  Experienced,  versa- 

ADVERTISING  M.VN.VGFJR  wanteil  in  tile  news  man.  strong  on  local  news. 
Hawaii  by  PM  daily,  lo..-)90  circula-  Growing  Northern  Ohio  small  daily, 
tion.  Must  lie  creative,  .able  to  sell  and  Box  1405.  Editor  &  Publisher. 

to  lead  retail  sales  staff  of  4.  Send  - 

full  particulars  and  recent  photo  to  BE  YOUR  OWN  BOSS.  Young,  ag- 
Eilitor.  Tribune-Herald,  Hilo.  Hawaii,  gressive  editor-ail  man  neeiled  by  pub- 

_ _ _  _ _ lisher  of  3  Ohio  weeklies.  Modern  plant 

ADVERTISING  SALESMAN  for  — no  mechanical  worries.  Send  history, 
weekly.  Chart  Area  6.  Gooil  layout,  salary  requirements.  Box  1454,  Editor 
copy,  sales  essential.  Salary,  commis-  &  Publisher. 

sioii.  Box  l.'iO.i,  Eilitor  &  Publisher.  —  - 

_ _ _  DESK  MAN  for  afternoon  daily  in 

ADVERTISING  SALES  MANAGER.  Pennsylvania.  Will  start  on  rim  and 
Excellent  opiiortunity.  Salary  ex-  work  into  slot.  Outstanding  paper  and 
penses.  Nash  Newspaiiers,  Somerville,  community.  Only  person  with  desire 
N.  J.  RA  ,5-3300.  -till  ability  to  progress  need  apply. 

_1 _ ! - ^ - Send  full  particulars  to  Box  1442, 

rO'NSCIF.NTIOUS  ADVERTISING  Editor  &  Publisher. 

MAN  with  practical  exiierience  and  or  -  - 

college  advertising  training.  6, 9(91  cir-  LIVELY  PM  DAILY  on  Northwest 
culation,  afternoon  daily,  mialern  fa-  Coast  in  extremely  scenic  region  needs 
cilities.  in  10,090  (lop.  city,  year-  at  once  reporter  able  to  cover  county 
around  recreational  area.  Permanent  beat,  news  and  feature  writing  and 
IHisition.  .(^adillac  (Mich.)  Evening  photography.  Experience  desirable  but 
News.  not  essential.  Good  chance  for  ailvance- 

-  -  -  ment,  lots  of  extras.  40-hour  week. 

IMMEDIATE  OPENING  for  exiiert  Will  pay  $373-$409  to  right  man  to 
retail  .ad  salesman  on  progressive  start.  Box  1448,  Editor  &  Publisher. 

Mid-West  daily  35,000  circulation  to  --  -  - 

handle  establisheil  list  of  accounts.  NEWS  WRITER — full-time  in  Cornell 
Very  fine  working  conditions,  gmxl  Agriculture  College.  J-grad.  farm  sci- 
salary,  excellent  bonus  plan.  Please  ence  writing  helpful.  Salary  $5700- 
give  full  information  in  first  letter.  7500,  start  June  1.  Contact  Prof.  J.  S. 
Apply  Box  1528.  Eilitor  &  Publisher.  Knapp.  Roberts  Hall,  Ithaca,  N.  Y- 
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HKI-P  U.4NTED 

Editttrial 

EXPERIKN'CED  reporter  to  cover 
general  assignments  on  a  6-<lay  PMS 
18,000  daily  in  scenic  Piedmont  and 
Blue  Ridge  mountain  section  of  Vir¬ 
ginia.  Go<xl  pay  and  many  fringe  bene¬ 
fits.  Prefer  Southerner.  James  A. 
Hodges.  City  Editor,  The  Daily  Ad¬ 
vance,  Lynchburg,  Va. 

managing  editor  for  small  after¬ 
noon  daily.  Chart  Area  11.  Job  re¬ 
quires  hard  work,  long  hours,  adminis¬ 
trative  and  supervisory  ability.  Must 
have  newspaper  background,  creative 
writing  ability,  flair  for  photography. 
'Hie  man  we  seek  likely  is  accustom^ 
to  salary  higher  than  our  $7,200  maxi¬ 
mum.  But  he  is  interested  in  oppor¬ 
tunity  to  succeed  in  a  difficult  and 
challenging  job,  and  in  living  in  a 
pleasant  community  in  center  of  good 
outdoor  recreational  area.  Write  full 
details  to  Box  1430,  Editor  &  Pub¬ 
lisher. 

OPENING  ON  AREA  NEWS  DESK 
for  fast,  aggressive  newsman  who 
knows  what  he  is  talking  about  when 
he  assigns  stories.  Must  be  systematic, 
congenial,  command  respect,  prove  he 
can  keep  track  of  current,  past  and 
future  news.  He  probably  is  now  on  a 
small  daily  and  is  ambitious.  Contact 
Peter  Stevenson.  ME,  Chronicle-Tele¬ 
gram,  Elyria.  Ohio. 

SOaETY  EDITOR  for  small  Califor¬ 
nia  p.m.  daily.  Contact  John  Wilson, 
Managing  Editor,  Imperial  Valley 
Press,  El  Centro,  Calif. 

REPORTER — Experienced,  for  Chart 
Area  3  morning  newspaper.  Five-day, 


HELP  W.VNTED 

Editorial 

EXPERIENCED  MALE  REPORTED. 
Give  job  references.  Oroville  (Calif.) 
Mercury.  In  hunting,  fishing  country. 

SUPERIOR  PAPER  needs  superior 
swing  man  for  city,  wire,  stx>rts  desks. 
Goo<l  salary,  benefits,  3-4ay  week.  If 
you'd  enjoy  working  with  an  aggres¬ 
sive,  congenial  staff  in  a  college  com¬ 
munity  near  two  metropolitan  cities, 
send  brief  resume  and  salary  expecta¬ 
tions  to  The  Free  Lance-Star,  Fred¬ 
ericksburg,  Va. 

VERSATILE  REPORTER  to  cover 
suburban  beat  for  Connecticut  daily. 
At  least  6  month’s  experience  and  car 
essential.  Good  pay;  excellent  bene¬ 

fits.  Box  1463,  Editor  &  Publisher. 

WANTED:  GOOD  NEWSMAN  for  the 
many  jobs  on  small  daily.  E>xcerient 
pay.  Write:  Herb  Hames,  News-Trib¬ 
une,  La  Salle.  Ill.,  for  application 

form. 

YEAR  BOOK  MANAGING  EDITOR 
for  International  City  Managers’  Asso¬ 
ciation.  Editorial  and  journalism  ex- 

I)erience  covering  municipal  govern¬ 
ment  required.  Work  also  includes  as¬ 
signments  on  small  monthly  magazine. 
Salary  commensurate  with  e.xperience. 
Man  or  woman.  Director.  ICMA,  1313 
East  60th  Street,  Chicago  37,  Ill. 

YOUNG  WOMAN,  experience  writing, 
editing,  layout,  able  feature  writer. 

Good  salary  for  Travel  Magazine  edit¬ 
ing.  with  some  newspaper.  Hoosier- 
land.  Box  428,  Bourbon,  Indiana. 


HELP  Vi  .\>TED 

Editorial 

GENER.\L  REPORTER  for  fast 
growing  Iowa  daily.  Excellent  oppor¬ 
tunity  tor  young  man  with  some  exi>e- 
rience  or  journalism  degree.  Write: 
Ekiitor,  Fort  Dodge,  Iowa,  Messenger. 


NEWS  EDITOR.  Experience<l  man, 
strong  on  local  news.  goo<l  writer  an<l 
photographer,  for  expanding  suburban 
weekly  in  Ohio.  Box  1530,  Exlitor  & 
Publisher. 

NEWS  FEATURE  WRITER,  experi- 
enceil  in  makeup :  some  photography 
desirable.  To  $125.  Catholic  Star  Her¬ 
ald,  101  N.  7th  St..  Camtlen-2,  N.J. 


REPORTER  for  outstanding  award¬ 
winning  suburban  weekly  newspaiwr 
in  rapidly  -  growing  Chicago  area. 
$125. IM)  weekly  to  start.  Send  bio¬ 
graphical  sketch  samples  of  writing 
to  Box  131:1,  Ekiitor  &  Publisher. 


COPY  DEJSK  MAN.  exi)erience<l,  for  Box  1.339 


40-hour  week,  excellent  working  con-  '  New  Jersey  daily  in  N.  Y.  metropoli- 


REPORTERS 

Please  don't  zvrite  us  unless  you  zi'aut 
to  7i'ork  jor  an  aggressive  ne^vspaper 
with  high  standards. 

This  lar^e  metroiiolitan  daily  (Chart 
Area  2)  has  excellent  opi>ortunities  for 
men  with  two  to  three  years  general 
re|K)rting  exi>erience.  College  degree 
preferred,  hut  not  necessary.  Prefer 
men  who  have  completed  military  ob¬ 
ligation.  Please  send  complete  resume 
including  e<iucation.  ex{>erience  and 
salary  desire<l. 

Editor  &  Publisher 


HELP  Vi  .\> TED 

.Miscellaneous 

JOB  OPPORTUNITIES  on  Pennsyl¬ 
vania  newspapers.  Our  members  need 
well-qualifieil  rei>orters,  editors,  adver¬ 
tising  and  circulation  men  and  back 
shop  j>ersonnel.  Write  PNPA,  2717  N. 
Front  St..  Harrisburg.  Penna. 

Public  Relations 

"NER”  rei>orts  humlrds  of  SPEtTETC 
$7,OU(i-$35,000  Executive  job  oi>enings. 
Write  for  free  copy.  National  Em¬ 
ployment  Reiwrts,  105  W.  Adams, 
8:!0-5,  Chicago  3. 

Sa/esmen 

EXPERIENCES)  SALESMAN  newspa¬ 
per  press  room,  mechanical  supplies  to 
sell  popular  comic  as  side  line.  Good 
commission.  Box  1396,  Eklitor  &  Pub¬ 
lisher. 

SYNDICATE 

SALESMAN 

Good  opportunity  with  one  of  the 
country’s  largest  independent  syndi¬ 
cates.  If  you  think  you  have  it.  get  in 
touch.  Box  1433,  Editor  &  Publisher, 


ditions,  fringe  benefits.  Write 
1480,  Elditor  &  Publisher. 


STAFF  OPENINGS 

Metropolitan  afternoon  newspaper 
in  Chart  Area  3  offers  openings 
for  experienced  reporter  and  for 
seasone<l  desk  man ;  circulation  of 
approximately  100,000  in  major 
news  center  that  offers  promise  of 
continued  growth ;  good  salary  and 
benefits  including  hospitalization, 
life  insurance  and  retirement  plan. 
Write  giving  background  to: 

Box  1440  Editor  &  Publisher 


tan  area.  Box  1.336,  Editor  & 
lisher. 


Pub- 


COPYREIADER.  Metroisditan  morning 
pai)er  (Chart  Area  6)  wants  a  fully 
ex|)erience<l  copy  reader  of  top  ability. 
Must  be  mature.  goo<l  academic  back¬ 
ground,  well-informed,  and  provide 
references  that  will  pass  close  scrutiny. 
tkxMl  salary  and  unusual  benefits  for 
the  man  who  can  qualify.  Bo.x  1537, 
Eklitor  &  Publisher. 


SPORTS  EDITOR-PHOTOGRAPHER.  ' 
Salary  based  on  exi^erience,  (|U»lifica-  i 
tions.  G(x>d  s|K>rts  city.  Contact  Man¬ 
ager,  Daily  Indeiiendent,  Gallup.  New  . 
Mexico.  I 


STATE  EDITOR,  direct  correspond¬ 
ents  and  area  staffer ;  also  handle 
wire  desk  one  cycle  a  week.  Write 
Harry  Mauck  Jr..  The  Nonpareil. 
Council  Bluffs,  Iowa. 


COPYREkVDER  and  young  reiwrter 
for  Ohio  p.m.  and  Sunday  daily.  Ad¬ 
vancement  op|K>rtunities  above  aver¬ 
age.  Box  1512,  Eklitor  &  Publisher. 
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CLASSIFIED 

Advertising  Rates 

Um  Rates  EACH  CONSECUTIVE 
Insertion 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  @  55c  per  line  each 
insertion;  3  times  ®  70c;  2  9  80c; 

1  9  95c.  Add  25c  for  Box  Service.  Do 
not  send  irreplacable  clippings,  etc.,  in 
response  to  Help  Wanted  ads  until  direct 
request  is  made  for  them.  E  &  P  cannot 
be  responsible  for  their  return. 

JOB  APKICANTS  may  have  a  supply 
of  printed  employment  application  forms 
by  sending  self-addressed  8c  stamped 
envelope  to  E&P  Classified  Department. 
AU  OTHER  CLASSIFICATIONS: 
4  times  @  $1.00  per  line  each  insertion; 
3  times  @  $1.15;  2  times  @  $1.30;  1 
time  @  $1.45  per  line.  3  line  minimum. 
Add  50c  for  Box  Service. 

EBP  will  not  forward  individual  replies 
to  box  numbers  weighing  more  than  two 
ounces  —  otherwise  additional  postage 
must  be  supplied  by  respondent. 

at.OO  SERVICE  CHARGE  FOR  AIRMAIL 

52-Time  Contract  Rate 
70c  per  line 

DISPLAY-CLASSIFIED,  $2.50  per  agate 
linE  $35.00  per  column  inch.  Minimum 
space  one  inch. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Tueselay,  5:00  P.M. 
Count  36  characters  and/or  spaces  per 
line.  No  abbreviations,  (add  1  line  for 
box  information).  Box  holders'  identities 
held  in  strict  confidence.  Replies  mailed 
daily.  Editor  &  Publisher  reserves  the 
right  to  edit  all  copy. 

Editor  &  Publisher 
S50  Third  Ave.,  N.  Y.  22.  N.  Y. 
Phone  PLoxa  2-7050 


DEiSK  MAN  with  makeup  exi>erience. 
Ckxxl  pay»  fringes  and  a  go<Ml  future 
to  a  man  who  can  do  the  job.  If  you 
are  not  absolutely  qualihe<l.  don't 
waste  your  time  or  ours.  Me<lium- 
sizedl  daily  in  Chart  Area  1.  Box 
14H9.  Editor  &  Publisher. 


TELEC.RAPH  EDITOR  —  alert.  exi)e- 
rience<l  desk  man  wanteil.  Must  be 
capable  of  producing  concise,  factual 
heads  rapidly  ami  l^  able  to  dummy 
IKige  1  attractively  ami  on  deadline. 
Please  air-mail  full  details  to:  Etlitor, 
Daily  Monitor  Leader,  Mt.  Clemens, 
Mich. 


GOLDEN  OPPORTUNITY  FOR 
CIRCULATION  MANAGERS 

We  are  looking  for  Circulation  Man¬ 
agers  who  want  to  augment  their 
incomes.  Incidentally,  we  do  not  be¬ 
lieve  aggressive  Circulation  Managers 
like  inactivity.  You  may  be  retired, 
seml-retlred  or  on  the  other  hand  still 
active.  Either  way  we  have  a  golden 
opportunity  for  you.  We  are  estab¬ 
lishing  new  sales  territories  for  our 
top  quality  line  of  newspaper  prod¬ 
ucts.  Products  used  in  your  business 
everyday.  There  are  no  limits  to  the 
territory  you  may  want  to  cover.  All 
sales  territories  will  be  GUARANTEED 
AND  PROTECTED.  No  restrictions 


THE  CINCINNATI  ENQUIRER  has  i  against  representing  allied  lines  to  the 
oiiening  for  Financial  Editor.  Send  ,  ^  rj  i-i  x  ii 


EDITORS 

PUBLISHING  PERSONNEL 

M.ANAGING  EDITOR  . 

to  $16,500 

Established  staff  building  trade  publica¬ 
tion. 

JR.  EDITORS  &  WRITERS  . . 

to  $7,000 

Male  or  female.  Many  excellent  career 
opiiortunities  for  college  grads,  with 
some  editorial  or  writing  experience. 
Positions  are  with  well-known  maga¬ 
zines,  trade  publications,  associations 
and  newspajwrs.  Several  require  travel. 

FOR  OUR  STAFF 

We  are  adding  to  our  staff  in  the  Edi- 
:  torial-Publishing  field.  We  seek  aggres- 
i  sive  man  or  woman  familiar  with  the 
field.  Heavy  public  contact.  Work  will 
l)e  in  our  Chicago  office.  Age  open. 
Typing  helpful. 

.411  inquiriei  confidential 

Eciitorlal-Publishing  Dept. 

;  DRAKE  PERSONNEL.  INC. 

29  Blast  Madison  Bldg. 

Chicago  2,  111.  Financial  6-8700 

;  IMMEDIATE  OPENING  for  energetic 
j  young  male  reporter  on  excellent  PM 
I  45,000,  S'mday  58.000.  paper.  Uni¬ 
versity,  State  Capital  metropolitan 
city.  Send  resume  and  salary  require¬ 
ments  to  Armand  Schneider,  Assign- 
!  ment  Editor,  The  Lincoln  Journal, 
I  Box  588,  Lincoln  1.  Nebraska. 


resume. 

E.  Beattie.  Ass’t.  Managing  Bklitor, 
The  Cincinnati  Enquirer,  (Cincinnati, 
Ohio. 


WISCONSIN  DAILY,  20.000  P.M.. 

nee<ls  general  reimrter.  Prefer  college 
grad  with  Wisconsin  experience.  Write 
details  to:  BVank  Plano,  Wausau 
(Wis.i  Reconl-Herald. 


the  products  you  know  the  best,  and 
enjoy  calling  on  fellow  circulation 
managers  .  .  .  write  us  and  tell  us 
about  yourself,  in  confidence  of  course. 
To  make  your  job  easier  we  promise 
you  the  best  newspaper  line  products 
;  in  the  field,  at  competitive  prices  with 


Y’OUNG  NEWSMAN  for  reporting- 
e<liting  spot  with  publisher  of  com¬ 
munity  weeklies  in  Metropolitan  N.Y.  |  delivery.  Wo  are  an  old  well 


Please  indicate  starting  salary,  future 
goals.  Ekix  1,333,  Eklitor  &  Publisher. 

Free  Lance 

FREE  LANCERS!  Sell  your  photos  to  ' 
the  huge  house  organ  market.  4.000 
company  magazines  buy.  Payment 
from  $10  to  $100  for  single  pictures 
•ami  captions.  Free  Information.  Gebbie 
Press.  151  W.  48th  St..  New  York-36.  ! 
N.  Y.  • 

Mechanical 

RARE  OPPORTUNITY  for  teacher- 
printer  in  choice  Marin  County  just 
across  San  BYancisco  Bay.  Must  have 
professional,  general  shop  exi>erience, 
be  able  to  administer  and  supervise. 
Bhtcellent  facilities.  Bhcperienc^  man 
can  start  at  $9,000  or  more.  Box  1388, 
Editor  A  Publisher. 


COMPOSING  ROOM  FOREMAN.  Ex¬ 
cellent  opportunity  for  right  man. 
Must  be  23  to  35,  Know  machine, 
floor,  some  makeup.  Have  ability  to 
handle  men  and  get  top  production. 
Good  starting  pay.  Apply  Box  1489, 
Blitor  &  Publisher. 


established  firm  specializing  in  the 
manufacture  of  newspaper  line  prod¬ 
ucts.  About  commissions,  they  are 
tops!  Write  Box  1320,  Editor  &  Pub¬ 
lisher. 

C.4REER  TRAINING 

Instruction 

THE  21st  ANNUAL  SHORT  COURSE 
in  Photojournalism  at  Kent  State  Uni¬ 
versity,  Kent,  Ohio,  June  10-13,  is  de¬ 
signed  to  help  photographers  keep  pace 
with  the  latest  developments  and  tech¬ 
niques  in  pictorial  presentation.  Write 
I  for  details. 

SCHOOLS 

Linotype  School 

OHIO  LINOTYPE  SCHOOL 
LOGAN  4.  OHIO 
Linotype,  Intertyiie  Instruction 
Free  Information 
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AdverKsing 

Circulation 

Editorial 

SITUATIONS 

WANTED 

Management 

Mechanical 

Publicity 

Administrative 

1  Circulation 

Display  Advertising  1 

Editorial 

CREaJIT  MANAGER  —  Accounts  Re-  NEED  CIRCULATION  ?  Presently  em- 
ceivable  Manager.  Either  or  both.  Over  ployed,  aggressive,  thoroughly  e.\t)eri- 
25  years’  metroi>olitan  newspai>er  ex-  enced  dailies,  weeklies.  Little  Merchant 
perience.  Bo.x  1457,  Editor  &  Pub-  Plan.  Desire  permanent  relocation  to 
lisher.  Phoenix,  S.  California  coast,  near  col¬ 

lege.  Box  1349,  Editor  &  Publisher. 


GENERAL  MANAGER,  fully  exiteri- 
enced  all  departments,  all  size  dailies. 
Bhccellent  record  in  organization,  sales 
increases.  As  employe*!  publisher,  re¬ 
cently  converted  loser  to  sound  money¬ 
maker.  Will  show  details  of  success.  : 
Available  soon.  See  during  ANPA 
week.  NYC.  Box  1441,  Editor  &  Pub-  I 
lisher. 


Classified  Advertising 

CLASSIFIED  MANAGER  —  34.  mar- 
rieil,  college.  Now  assistant  with  11 
years’  e.x|>erience  on  250,000  daily. 
Strong  on  promotion  and  sales  man¬ 
agement  in  highly  comiietitive  area. 
Will  relocate.  Box  1492,  fklitor  & 
Publisher. 


RECORD  OF  SUCCESS  with  total  re¬ 
sponsibility  in  all  departments,  man 
in  forties  now  seeks  new  problems. 
Provable  results  in  mechanical,  reve¬ 
nue.  profit,  prestige.  Knows  Midwest 
and  ^st.  Available  ANPA  week  for 
interview.  Box  1451,  BJditor  &  Pub¬ 
lisher. 

CONTROLLER.  Exiierienced  Finance 
Officer  familiar  with  me<'hanize<l  ac¬ 
counting.  cre*lits  anil  collections,  pur¬ 
chasing  an*l  i>ersonnel  in  metro|H>litan 
field,  seeks  i>ermanent  connection  with 
newspaiier  or  group.  Contact:  Charles 
H.  Draiier.  2737  E.  Glenrosa.  Apt.  5. 
Phoeni.x-16.  Arizona.  Tel.:  2744652. 

NEWSPAPERS  MUST  GO  bX)R- 
WARD.  They  can’t  afford  to  stand 
still.  They  must  have  resourceful 
lea<lership,  aggressive  selling,  wider 
revenue  base,  strict  economy,  maxi¬ 
mum  employe  will-to-work:  an  alert, 
tightly  eilite*!  quality  news  pnaluct.  If 
you  neeil  iiublisher  or  general  man¬ 
ager  with  record  of  sound  daily  devel¬ 
opment.  write  Box  1514,  Editor  & 
Publisher. 


THINKING  A  B  O  U  T  RETIRING? 
Want  to  know  your  weekly  will  lie  in 
g*Kxl  hands?  Award-winning  eilitor, 
26,  family,  B.\  Journalism,  BS  Busi¬ 
ness,  wants  junior  partnership  with 
chance  to  buy  later.  Bo.x  1529,  E*litor 
&  Publisher. 


Artists-Cartminists 


NEWSPAPER  ARTIST,  middle  3n’8. 
Now  employed.  Eleven  years’  exi*eri- 
ence  on  two  large  daily  paiiers.  Strong 
on  Layout  and  pnsluction.  Can  furnish 
excellent  references.  Seeks  job  in 
Florida.  Box  1506,  Editor  &  Publisher. 

WH-ATS  MY  LINE? 

Looking  for  live-wire  editor  seeking 
exiierienced  e*litorial  cartoonist.  Can 
handle  siiorts  and  siiots  for  you,  too. 
Box  1491,  Etlitor  &  Publi.sher. 


Circulation 


CIRCULATION  MANAGER,  age  33. 
Eighteen  years’  experience  includes  dis¬ 
trict,  assistant  C.M.,  promotion  man¬ 
ager  (E  &  P  award).  Currently  C.M. 
on  12,000  Daily.  Desires  relocation  in 
West,  will  consider  other  areas.  Com¬ 
plete  qualifications  and  references  upon 
inquiry.  Write  Box  1357,  Editor  & 
Publisher. 


CIRCULA’nON  MANAGER  available 
after  reasonable  notice  to  present  em¬ 
ployer.  Elxperienced  with  motor 
routes,  "Little  Merchant’’  plan,  car¬ 
rier  promotions.  Fifteen  years’  with 
ABC  papers.  Box  1461,  Editor  &  Pub¬ 
lisher. 


CIRCLTLA'nON  MANAGER  —  Sea- 
soneil  circulator  desires  change.  “Little 
Merchant  Plan’’  specialist.  Develop  ag¬ 
gressive  promotion  for  economic  car¬ 
rier  and  stand  growth.  Alert  adminis¬ 
trator.  A.B.C.  Subscription  fulfillment. 
Relocate.  Box  1535,  Editor  &  Pub¬ 
lisher. 


Correspondents 

FOREIGN  CORRESPONDENT 
Experienced  newsman,  feature  writer, 
photographer,  world  traveler;  knows 
Africa,  Asia,  Australia,  Ehirope  like 
’’the  back  of  your  hand."  Seeks  job 
as  foreign  correspondent  anywhere. 
Can  write  about  txilitics  and  economics 
or  on  the  lighter  side.  Fine  references 
from  present  and  past  employers.  Box 
1468,  Eklitor  &  Publisher. 

SCIENCE  REPORTER 
CHICAGO  AREA.  Clear,  readable  ac¬ 
counts  of  scientific  and  engineering 
advances  for  the  general  public.  Avail¬ 
able  for  reporting  page  one  stories  as 
well  as  the  steady  progress  described 
at  technical  symposia.  Former  trade 
publication  (electronics)  editor  and 
graduate  engineer  and  physicist.  Box 
1387,  Eiditor  &  Publisher. 

W^RITER-PHOTOGRAPHER,  long  ex¬ 
perienced  newspaper  staffer;  corre¬ 
spondent  and  contributor  to  leading 
trade  and  general  magazines.  Will 
cover  Greater  Philadelphia  area  (with¬ 
in  50  miles  of  the  city)  as  regrular 
correspondent  or  on  ‘one  shot’  assign¬ 
ments  for  newspapers,  magazines  or 
PR  agencies.  Reply,  stating  rates,  to 
Box  1453,  Eklitor  &  Publisher. 

AE’RICA :  Britisher.  Oxforil  Univer¬ 
sity.  vigorous  55.  retiring  from  man¬ 
aging  editorship  after  30  years  in 
Africa,  offers  East,  Central  or  South 
African  representation  to  paiier  or 
agency.  Editor,  P.O.B.  100,  Johannes¬ 
burg. 

Display  Advertising 

NEW  MEXICO  -  ARIZONA 
CALIEX>RNIA  Dailies,  Weeklies  — 
Please  Note:  Have  made  permanent 
move  within  above  area.  Fourteen 
years’  experience.  Age  38.  Top  layout. 
No  personal  health  problem.  For  a 
salesman  who  can  "Sell  the  Newspaper 
Story  Intelligently,”  kindly  wire  or 
air-mail  Box  1367,  Elditor  &  Publisher. 

ADVER’nSING  DIRECTOR.  Twenty- 
year  record  of  successful  linage  and 
revenue  increases.  Qualified  to  assist 
as  business  or  general  manager.  Bu¬ 
reau  methods,  NAEIA,  API  Seminar, 
Columbia.  Present  earnings  $10,400. 
Box  1447,  Editor  &  Publisher. 

ADVERTISING  MANAGER 

If  you’re  looking  for  an  ad  manager 
or  director,  my  background  in  com¬ 
petitive  markets  in  retail,  national 
sales  experience  with  major  rep  firm, 
agency  and  client  experience  offer  top 
qualifications.  Age  39,  present  salary 
I  $15,000.  Available  for  interview  during 
I  ANPA.  Box  1443,  Elditor  &  Publisher. 

DISPLAY  ADVER'nSING  —  College 
graduate;  department  store  advertising 
experience ;  3  years  with  Newspaper 
Display  Department  (circulation  ^,- 
000).  Creative;  copy  and  layouts.  28 
j  years  old.  Box  1427,  Elditor  &  Pub- 
I  lisher. 

!  YOUNG  MANAGER,  local  display  and 
I  national,  wishes  to  move  to  Florida. 
1  Salary  secondary  to  good  working  con- 
:  ditions  and  chance  to  own  equity.  Box 
I  1531,  Eklitor  &  Publisher. 


PROMOTIONAL  AD  MANAGER  (12 
yearsi,  Classifie*!  Manager  (2  years). 
Sec.  &  Treas.  Pie<Imont  PM  Group 
(2  years)  desires  iK>8ition  Chart  Area 
3  or  4.  Now  employed  Gastonia  Ga¬ 
zette.  Will  consider  st<x'k  purchase 
small  pa|>er.  Bub  .'Mexander,  534  Ruby 
Lane.  Gastonia,  N.  C. 


♦♦EDITORS  &  REPORTERS^^ 

National  clearing  house  for  competent 
personnel  coast-to-<x>a8t  at  no  charge 
to  employer.  Phone.  Write  or  Wire 
HEADLINE  PERSONNEL  (Agency) 
56  W.  45  St.,  New  York,  OXford  7-6728 

NEWSGAL,  editor  on  daily,  seeks  re¬ 
sponsible  editorial  post.  Eleven  years’ 
in  Journalism,  allM  fields.  Box  1371, 
Elditor  &  Publisher, 

WANT  JOB  TRAINING  (V.A.)  on 
small  metropolitan  or  suburban  pub¬ 
lication.  Some  exi>erience.  Box  1369, 
Elditor  &  Publisher. 

AS  EDITOR  of  small  city  daily 
(15-75M  population).  I’ll  guarantee 
bright,  broad  news  coverage;  hard 
hitting  editorial  page;  lively  promotion. 
Also  help  ad  side.  Solid  background 
newspaper,  PR.  ad  agency.  Box  1383, 
Elditor  &  Publisher. 

GEaiEniAL  ASSIGNMENTS  7  years. 
Now  55,000  daily  Chart  Area  2.  Ready 
for  N.Y.C.  Family,  veteran,  33.  de¬ 
gree.  Box  1416,  Elditor  St  Publisher. 

GEINEIRAL  REPORTER,  now  bi-week¬ 
ly  editor,  seeks  return  to  daily.  Five 
years  exiierience  with  small  dailies  on 
all  beats  but  sports.  B.A.,  26.  Box 
1401,  Eiditor  St  Publisher. 

MANAGING  EDITOR 
seeks  new  connection  as  top  news  ex¬ 
ecutive  on  10-50,000  daily.  Experienced 
all  desks.  Young,  hard-working  family 
man.  Master’s  degree.  Honore*!  for 
community  service.  Box  1411,  Editor  A 
Publisher. 

SEASONED  NEWSMAN,  32.  BA : 
available  now  for  desk  or  reporting. 
Box  1408,  Elditor  A  Publisher. 

EDITOR.  39,  twelve  years’  weekly, 
semi-weekly,  daily.  Pub.  Aux.  EJd.  of 
the  Week,  editorials  reprinted  C.  S. 
Monitor,  Congr.  Record.  Elxper.  re¬ 
porter,  photo.  Mason,  Methodist, 
Repub.,  J  Grad  U  of  Minn.  New  start 
after  offset  daily  folded.  A.  H.  Mun¬ 
son,  3131  Wayside  Loop,  Springfield, 
Ore. 


NEWSMAN,  steady,  family  man.  13 
years’  e.xiterience  city,  county  beats,  ) 
features;  J-grad;  seeks  reporter  or  city  ] 
editor  job  daily.  Box  1431,  EMitor  A 
Publisher. 

REPOR’TER,  27,  four  years'  experi¬ 
ence;  single,  veteran;  seeks  job  with 
future — any  chart  area.  Box  1452, 
Eklitor  A  Publisher. 

THOROLTGH  KNOWLEDGE  SPORTS. 
Vanderbilt  University  graduate  wants 
to  begin  professional  sports  reporting,  g 
Local  and  college  paper  experience 
covering  high  srh(K>l  and  college 
sports.  Can  give  newspaper  references. 

Box  1475.  Eklitor  St  Publisher. 

ASSISTANT  CITY  EDITOR,  presently 
on  115.01)0  Midwest  A.M.,  up  via  city- 
'  side  Iwats  — not  copy  desk — seeks  city 
e<litor’s  chair  or  P.M.  Oiart  Areas 
2.  3,  6.  9.  12.  Exi>ert  in  cost  e<x)nomy. 
city  r*K)m  organization,  <x)py  pr<xlu<s 
tion,  stringer  network.  12  years’  ex- 
l>erience.  Box  1515,  Eklitor  A  Pub. 
lisher. 

BRITISH  PROVINCIAL  daily  sub- 
e<litor  (27).  single,  wants  job.  Fast, 
accurate,  keen.  Will  go  anywhere — 
tackle  anything.  Box  1493,  Eklitor  It 
Pu))li8her. 

CRACK  YOUNG  SPORTS  MAN. 
straining  at  leash.  Craves  free-hand 
after  15  years  in  shadows  of  vet- 
staffe*!  100,000  daily.  Box  1516,  Eklitor 
A  Publisher. 

EDITOR  -  SPECIALIST  state,  local  | 

'  government;  law  and  courts;  politics.  1 
’Toi)  editorial  writer,  investigative-in-  h 
terpretive  newsman.  BA,  LLB  de-  ■ 
grees.  39.  Now  bureau  chief  NY  daily:  j 
former  e*litor  large  weekly.  Many  •' 
articles  publishe*!  national  magazines. 
Uniquely  traine*!  for  responsible  edi¬ 
torial  post  and  seeks  same,  preferably 
with  lively  daily,  anywhere  USA.  Box 
:  1517,  Eklitor  A  Publisher. 

EDUCATION,  RELIGION  are  my 
beats.  Family  man.  31,  M.A.,  8  years’ 

I  exrierience ;  wants  top  chance  to  spe- 
I  cialize.  Box  1518,  Editor  A  Publisher. 

HOLLYWOOD  FEATURE  WRITER. 

'  40  years’  exjierience,  can  do  assign¬ 
ments  or  syndicate  coverage.  Eleven 
years’  L.  A.  Mirror  staffer.  Can  sub¬ 
mit  sitmples  published  articles.  Box 
1494.  Eklitor  A  Publisher. 

MANAGING  EDITOR’S  post  sought  by 
I  columnist-staff  writer  now  on  60M 
,  daily:  14  years’  of  bylines;  top  refer¬ 
ences.  Box  1495,  Eklitor  A  Publisher. 


EXPERIEINCED  EIDITORIAL  execu-  xrirw'C  v'VC*r'TT*mx7i:'  i 

tive,  now  on  38,000  pai>er,  for  editor  EXECUTIVE,  Trawl  Eklitor. 

smaller  paper,  assistant  on  larger  one.  ’ 

Box  148.3.  Editor  A  Publisher  2.  3,  4.  Box  l.)2l.  Editor  A  Publisher. 


Box  1483,  Eiditor  A  Publisher. 

FINANCIAL  OR  EDUCA'HON  BEAT 
desired  by  experienced  newsman.  Six 
years’  nexvspaper  experience  as  general  ’ 
‘  assignment  reiwrter.  feature  writer  i 
and  phtographer.  Seeks  opixirtunity  to 
develop  on  permanent  job  with  future. 
Stymied  on  present  job.  Single,  32. 
BS.  SDX,  Veteran.  Can  relocate.  Box 
1476,  Editor  A  Publisher. 

FOR  NEWSPAPER  SEaiKING  one- 
man  amusements  page  staff.  Newsman 
with  life-long  interest  in  drama,  films, 
music,  art.  TV  seeks  post  as  editor 
or  wrriter  dealing  with  those  subjects. 
Now  managing  editor  of  newspaper  in 
30,000  population  city.  Box  1437,  Ikli- 
I  tor  A  Ehiblisher. 

]  EIXPERIEINOED,  broad  background 
I  politics,  international  affairs,  seeks 
place  as  editor,  editor  editorial  paere, 
editorial  xvriter.  Available  soon.  Box 
1456,  Editor  A  Publisher. 

RE7PORTER,  solid  10-year  background. 
Married,  31;  have  good  job — Icxiking 
!  for  better.  Box  1474,  Eklitor  A  Fub- 
I  lisher. 


NEWSMAN,  35.  family,  wishes  to 
help  run  news  or  etiitorial  depart- 
>  ment  me<lium-size<l  Southeast  daily. 
Offer  finest  references  after  14  years 
on  all  daily  lieats  and  desks.  Now 
!  employed  NYC.  Plan  mid-summer 
j  move.  Box  1496,  Editor  A  >  Publisher. 

SCIENCE-BENT,  versatile  7-year  Bdj- 
i  tor-Reixirter  ready  to  grow.  Box  1497, 
'  Elitor  A  Publisher. 

I  SEASONED)  SPORTS  reporter-desk- 
I  man  sick  of  sleet,  snow.  Wants  change 
to  Southern  California-Arizona  after 
14  years  on  major  Chart  Area  6  mR- 
I  ropolitan  daily.  Family  man,  .38.  Will 
I  bring  ability,  enthusiasm,  imagination, 

I  integrity.  A  real  pro.  Box  1525,  Editor 
A  Publisher. 

’62  GRADUATE  seeks  rep<)rting  job. 
Knows  photography  and  editing.  Any 
area.  Send  for  resume.  Box  1498, 
Eklitor  A  Publisher, 

SPORTS  EDITOR.  REPORTER- 
Eleven  years’  experience  all  beats. 
Box  1499,  Editor  A  Publisher. 
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SnTATIONS  ^  ANTED 


SPORTS  OR  DESK  JOB  SOUGHT. 
Youns  man,  married,  3  years  college.  ' 
Exi>erienred  copy  desk,  make-up,  farm, 
photo.  general  assignment  bureau 
work.  .\iso  radio  work.  Excellent 
sports  background.  Excellent  refer¬ 
ences.  Bo.x  1519,  Editor  &  Publisher. 

STYMIED  CITY'  EDITOR  on  awanl- 
winning  39M  daily  seeks  P.M.  job  with 
future.  35,  BA,  BJ.  Ele\’en  years’ 
experience.  Box  1523,  Editor  &  Pub¬ 
lisher. 

VERSATILE.  SERIOUS,  IMAGINA- 
TIV’E;  32,  family,  7  years'  wire  serv¬ 
ice.  Want  to  dig.  learn  facts  and  re¬ 
port  with  understanding,  clarity,  im¬ 
pact.  Box  1522,  Editor  &  Publisher. 

WANT  REPORTING,  bureau  or  edit¬ 
ing  job.  Four  years’  So.  East  experi¬ 
ence.  Age  39,  vet.  ABJ,  marrietl.  $125 
minimum.  Box  1500,  Eiditor  &  Pub¬ 
lisher. 

Free  Lance 

travel  AND  FOOD  EDITORS  going 
on  four  month’s  world  tour.  Start  May 
1  from  Pacific  coast;  inciudes  Europe 
and  Britain.  Desire  assignments  for 
weekly  columns  or  occasional  articles. 
Also  interested  in  public  relations  ac¬ 
counts.  Box  1346,  Editor  &  Publisher. 


ASSIGN  THE  EASY  ONES  to  the 
serious-minded  scribes.  As  for  me,  give 
me  the  impossible  ones,  or  give  me  a 
funny-bone  anaesthetic.  Waiting — ea¬ 
gerly.  Box  1472,  Editor  &  Pubiisher. 

PUBUSHED  MEDICAL  WRITER 
with  10  years’  experience  seeks  weekly 
or  daily  medical  or  health  column. 
Top  references.  Box  1439,  Editor  & 
Publisher. 

SOCIAL  SBX7URITY  question-answer 
column.  Weekly  social  security  and/or 
tax  question-answer  column  provides 
interesting,  informative  feature.  Sub¬ 
stantial  writing  background.  Box  1463, 
Editor  &  Publisher. 


Mechanical 

COMPOSING  ROOM  SUPERVISOR. 

14  years’  newspaiier  experience.  Age 
33,  desires  good  composing  room  in 
need  of  cost-conscious  supervisor.  Box 
1459,  Editor  &  Publisher, 

ENGRAVER  —  Ebcperienced  in :  cam-  ’ 
era,  stripping,  printing,  etching  and 
routing.  Married,  3  children  and  mili¬ 
tary  obligation  completed.  Box  1379, 
Editor  &  Publisher. 

PRESSMAN,  highly  ex|>erienced  on 
newspaiiers,  all  types  of  color  work: 
also  heat-set  letter  press  and  web 
olTset  presses.  Seeking  a  change 
in  a  supervisory  capacity.  Now  su¬ 
pervising  over  225  employees.  Prefer 
a  newspaper  position,  and  weil  quali¬ 
fied  for  same.  Box  1473,  Elditor  St 
Publisher. 

PRINTER,  bVi  years’  experience  on 
daiiy,  would  like  job  in  Florida  on 
daily.  Career  man.  Box  1479,  Editor  & 
Publisher. 

PRODUCTION  MANAGE^ 

Composing  and  press  room  back¬ 
ground.  Eifteen  years  in  supervision.  ' 
Former  employers  for  references. 
Complete  knowledge  color  and  TTS. 
Box  1481,  Elditor  &  Publisher. 

COMPOSING  ROOM  Superintendent 
or  Foreman.  Professionally  qualifietl  — 
positive  lea<ler.  Over  10  years’  in  su¬ 
pervision.  Exi>erience<l  in  TTS  and 
cold  type  operations.  Box  1501,  Eklitor 
*  Publisher. 

W)  YOU  NEED  a  cost-conscious  Pro¬ 
duction  Manager  or  Composing  Room 
Foreman?  Fifteen  years’  supervision  on 
Metro  daily.  References.  Available  for 
interview  at  ANPA  Convention.  Write 
Box  1502.  Elditor  &  Publisher. 

mechanical  SUPERINTENDEa^T 
^  —Excellent  production  background,  15 
ywcs  low-page  cost.  Aggressive,  con- 
Mientious.  ITS,  composing,  stereo, 
prm,  color  experience.  Would  like  to 
join  paper  that  needs  initiative,  know- 
l>ow.  Elox  1504,  Exiitor  &  Publisher. 


SITU.ATIONS  W.ANTED 

Mechanical 

PRESSROOM  SUPESIINTENDENT  — 
With  excellent  experience  in  press¬ 
room  supervision,  must  relocate  due 
to  sale  of  well-known  daily.  Deeply 
verse<l  in  color  proce<lures:  can  fur¬ 
nish  good  references  as  to  character 
and  ability ;  wouid  like  employment  I 
with  a  growing  newspaper.  Box  1490, 
Editor  &  Publisher. 

PRINTER,  20  years’  exiierience,  B.S. 
in  journalism  and  in  printing  man¬ 
agement,  knowletige  of  all  forms  of 
paste-up,  offset  newspapers;  desires  re¬ 
search  or  management  position.  Box 
1534,  Editor  St  Publisher. 

I  Photography 

PHOTOGRAPHED  —  Ambitious,  will¬ 
ing  to  learn.  One  year  full  time  with 
20M  daily.  Age  19.  Wants  challenging 
opportunity.  Will  go  anywhere.  Box 
1409,  Editor  &  Publisher. 

PHOTOGRAPHER,  Journalism  gradu-  , 
ate,  two  years’  photo/lab  experience; 
some  writing,  printing,  engraving. 
Wants  to  relocate  in  Chart  Area  1  or 
I  2.  Will  travel.  Have  cameras,  bro- 
,  chure.  Box  1462,  Eklitor  St  Publisher. 

NEWS  PHOTOGRAPHER  with  seven 
,  years’  experience  Marine  Corps  PR, 

'  free  lance  New  York  papers,  syndicated  . 
New  Jersey  news  service.  Marrie<l.  25.  i 
will  locate  anywhere.  Box  1503,  Editor 
&  Publisher. 

I  Production 

PRODUCTION  FOREMAN  —  four 
years’  experience  multi  weekly  fore¬ 
man,  All  mech.  operations.  Family 
man,  30  yrs.  old.  Two  years  college.  . 
Desire  position  with  future.  Might  be 
interest^  in  eventual  ownership.  Nor¬ 
man  E.  Lynes,  110  Keuka  St.,  Penn 
Yan,  N.  Y. 

:  PRODUCTION  MANAGER.  Mechani- 
I  cal  Superintendent,  experienced  ad- 
'  ministrator.  Available  A.N.P.A.  Resu¬ 
me,  photo.  Box  1520,  Editor  &  Pub¬ 
lisher, 

Public  Relations 

FIVE-YEAR-OLD  PR  MAN  with 
newspaper  background  and  degree 
’  (plus  graduate  work)  desires  to  create 
and  execute  solid  PR  program.  Age  ! 
.38.  navy  veteran.  WW  II.  Single. 
Skilled  with  all  PR  tcrals.  Prefer  Ken¬ 
tucky.  $9,400  annually  considered.  Etox 
1464,  Eiditor  &  Publisher. 

PUBLIC  RELATIONS  MAN,  31,  fam¬ 
ily.  seeks  responsible,  creative  position 
with  a  growing  firm  or  agency.  Versa¬ 
tile  writer,  experienced  in  long  & 
short  range  program  planning,  atti¬ 
tude  surveys,  presentations,  placement, 
all  media.  Chart  Area  2.  Box  1469, 
Eklitor  St  Publisher. 


PUBLIC  RELATTONS 
COMMUNITY'  RELATIONS 
Young  enough  to  generate  new  ideas, 
OLD  enough  to  learn.  J-Grad  now 
with  blue-chip  firm.  Experience  in¬ 
cludes:  news,  feature  and  siieech 

writing;  community  relations;  news¬ 
paper  background.  Work  daily  with 
executives,  media  pcrsonnei.  agencies, 
suppliers.  Box  1532.  Editor  &  Pub¬ 
lisher. 

Special  Editions 

Centennials  —  Progrrcss  Issues  —  Paper 
Anniversaries.  Courteous,  sincere. 
Proven  financial  results.  10  years’  ex¬ 
perience.  Age  38.  College.  Box  1477, 
EJditor  &  Publisher. 


SPEXTAL  EDinONS-FEATURES 
Self-financing.  Long,  successful  expe¬ 
rience.  Responsible  in  every  way.  Will 
be  at  ANPA  Convention.  Box  1467, 
Eklitor  &  Publisher. 


WRITING  OF  SPEX7IAL  EDITTONS 
to  mark  anniversaries,  etc.  Will  go 
anywhere.  Top  producer  I  Box  1526, 
Eklitor  &  Publisher, 


Take  advantage  now  of  the 

EXTRA  ACTION 

from  your  classified  ads 
in  Editor  &  Publisher's  2 
big  ANPA  Convention  issues. 

APRIL  21 

APRIL  28  ANPA  Convention 


During  the  annual  publishers'  convention,  all  eyes  are 
focused  on  E&P's  two  big  special  coverage  issues.  They 
provide  you  with  the  best  timing  for  sale  of  your 
product  or  service  to  newspapers,  and  afford  the  ideal 
opportunity  for  interviews  to  people  looking  for  jobs, 
or  newspapers  looking  for  personnel.  Use  the  coupon 
below  to  order  your  ad. 


Take  advantage  of  heightened  interest  during  and  immediately 
following  the  convention  by  running  your  copy  four  times  at 
E&P's  low  4-time  rate  ...  $1  per  line,  only  55c  for  situations 
wanted  ads.  Count  36  characters  per  line.  See  Classified  Section 
for  complete  rates. 

-  CLIP  AND  MAIL  THIS  COUPON  TODAY! — 

Editor  &  Publisher  Classified  Advertising 
850  Third  Ave..  New  York  22.  N.Y. 

Insert  my  classified  ad  for  4  insertions  at  the  low  4-time  rate  of 
.  per  line,  per  insertion,  in  the  folllowing  issues: 


April  21  □  April  28  □  May  5  □  May  12  □ 


Dates  specified 


CLASSIFICATION: 


Q  Assign  a  box  number  and  mail  my  replies  daily 


CITY .  STATE 


(Enclose  remittance  with  order  for  situations  wanted  ads) 
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Shop  Talk  at  Thirty 

By  Roliert  U.  Brown 

Consumers  are  Dolts 

President  Kennedy  and  as-  be  restricte<l  to  usinp:  only  such 
sorted  Senators  and  Congrress-  standards  as  set  by  grov^ernment 
men  who  favor  special  legisla-  regardless  of  marketing,  sales 
tion  to  protect  consumers  give  and  packaging  experience,  or 
the  general  impression  that  the  the  whim  or  artistic  desire,  of 
average  consuiner  is  a  dolt.  This  the  various  producers, 
is  not  a  brand  new  idea.  Follow  this  notion  through  to 

The  gist  of  their  argrument  its  ultimate  conclusion  and  you 
seems  to  be  that  manufacturers  will  project  a  Federal  Depart- 
in  their  advertising  copy  and  ment  of  Consumers  with  thous- 
packaging  practices  are  playing  ands  of  employes  setting  and 
fast  and  loose  with  the  public  guarding  so-called  standards  for 
and  trying  to  cheat  them  or  mis-  packing  all  items — even  telling 
lead  them  in  one  way  or  another,  automobile  manufacturers  it  is 

Paul  Rand  Dixon,  chairman  uneconomical  and  misleading  to 
of  the  Fetleral  Trade  Commis-  the  public  for  them  to  produce  so 
Sion,  said  last  week  that  the  many  different  models, 
government  “cannot  condone  ♦  *  » 

deliberate  camouflage”  of  the  We  went  through  a  spell  of 
information  a  housewife  needs  this  same  thing  back  in  the  early 
on  package  labels.  In  a  state-  ’40s.  The  Office  of  Price  Admin- 
ment  prepared  for  Senate  inves-  istration  in  1941  started  to 
tigators  he  said  food  manufac-  set  up  “Consumer  Information 
turers  were  honor  bound  to  tell  Centers”  as  sort  of  “proving 
consumers,  in  clear  language,  grrounds”  to  assist  consumers, 
the  quantity  and  specific  ingredi-  Chicago  w'as  the  first  test  site, 
ents  of  market  items.  He  called  Detroit  and  Williamsburg,  Pa., 
on  Congress  for  legislation  spell-  were  to  follow, 
ing  out  specific  packaging  and  This  was  at  the  time  when 
labelling  abuses  that  wilt  not  be  “g:rade  labelling”  was  being  pro- 
tolerat^.  moted  as  a  national  policy  which 


Charles  H.  Brower,  president  of  probably  w’on’t  agree  with  us, 
BBD&O,  was  quoted  in  the  New  there  is  enough  government 
York  Times  this  week:  “No  machinery  already  available  to 
manufacturer  in  his  right  mind  crack  down  on  that  small  frag- 
w'ould  even  think  of  cheating  a  ment  without  establishing  an- 
housewife.”  The  housewife  would  other  mammoth  federal  depait- 
tell  her  friends  and  the  product  ment. 

w’ould  stop  selling,  he  said.  The  House  Committee  on 
Norman  H.  Strouse,  president  of  Government  Operations  in  Sep- 
J.  Walter  Thompson  Co.,  said  tember,  1961,  released  a  report 
the  average  consumer  exhibits  a  entitled  “Consumer  Protection 
high  degree  of  sophistication  in  Activities  of  Federal  Depart- 
the  market  place,  and  one  key  ments  and  Agencies”  in  which  it 
factor  behind  this  sophistication  was  said  that  33  federal  depart¬ 
is  the  vast  abundance  of  com-  ments,  agencies,  etc.,  are  now 
petitive  products  available  to  engaged  in  296  activities  that 
him.  directly  or  indirectly  protect  con- 

♦  *  ♦  sumer  interests. 

There  are  10  legislative  pro-  These  include: 
posals  pending  in  the  87th  Con-  103  activities  that  directly 

gress  to  give  more  specific  rep-  protect  consumers;  i.e.,  guard 
resentation  of  consumers  within  against  specific  dangers  or 
the  federal  government.  S.  1688,  potential  dangers  to  their  health, 
sponsored  by  Senator  Kefauver,  .safety  or  economic  w'ell-being. 
is  the  most  talked-about.  It  15  activities  that  directly 

would  create  a  Federal  Depart-  advance  consumer  interests;  i.e., 
ment  of  Consumers  with  Cabinet-  tend  to  improve  the  health, 
level  Secretary'.  Closely  related  .safety,  or  economic  well-being 
to  this  bill,  but  somewhat  of  consumers,  but  are  not  aimed 
broader,  is  H.R.  9619,  sponsored  at  specific  dangers, 
by  Rep.  Anfuso  of  N.  Y.  135  activities  that  indirectly 

Senator  Hart’s  subcommittee  protect  consumers  or  advance 
began  hearings  in  1961  on  pack-  their  interests;  i.e.,  provide  long- 
aging  and  labelling  practices  range  or  secondary  benefits,  as 
affecting  consumers.  He  has  in  research  projects, 
said:  43  activities  which,  although 

“What  w’e  will  find  and  what  described  as  “not  necessarily 
w'e  will  recommend  to  this  body  affecting  consumer  interests,” 
cannot  be  told  now,  but  I  have  were  classified  as  protecting  the 
already  heard  enough  and  general  public, 
learned  enough  to  know  that  the  According  to  the  Chamber  of 


We  agree  there  should  be 
honesty  in  labelling  descriptions. 
But  we  wonder  if  there  aren’t 
enough  laws  on  the  books  and 
there  aren’t  enough  government 
employes  currently  looking  out 
for  the  interests  of  the  consumer 
to  do  this. 

Other  people  would  go  further 
than  just  “a  law”  as  Mr.  Dixon 
suggests.  There  are  several  pro¬ 
posals  before  Congress  including 
creation  of  a  “Federal  Depart¬ 
ment  of  Consumers”  with  all  the 
things  another  federal  agency 
requires.  We’re  also  afraid  some 
people  have  an  idea  the  govern¬ 
ment  should  not  only  set  rules 
for  labelling  but  also  set  stand¬ 
ards  for  size  of  packages,  etc. 

William  S.  Bussey  of  the 
National  Bureau  of  Standards, 
in  prepared  remarks  for  the 
same  investigating  groups  (Sen. 
Philip  A.  Hart’s  subcommittee), 
said  some  packaging  practices 
are  obviously  wasteful.  For 
example,  he  said,  producers  of 
potato  chips  market  71  different 
package  sizes  ranging  dowm 
from  SV2  pounds.  An  analysis 
by  w’eights  and  measures  officials 
showed  that  nine  packages  would 
provide  adequate  selection  of 
sizes,  he  said. 

The  implication  here  is  that 
the  government  has  found  nine 
package  sizes  adequate,  there¬ 
fore,  all  manufacturers  should 
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would  have  eliminated  all  brand 
names.  Fortunately,  it  did  not 
get  far.  Editor  &  Piblisiier 
said  editorially  on  June  5,  1943: 

“The  teapot  tempest  before 
the  Boren-Halleck  House  com¬ 
mittee  over  compulsory  grade 
labelling  has  subsided,  for  the 
moment  at  least,  wdth  the  resig¬ 
nation  of  Dr.  J.  K.  Galbraith 
from  the  Office  of  Price  Adminis¬ 
tration.  With  the  moral  support 
of  Mrs.  Roosevelt,  Dr.  Galbraith 
has  lieen  waging  a  battle  for 
this  radical  change  in  American 
business  practice  —  a  change 
which  manufacturers  and  adver¬ 
tising  experts  believe  would 
destroy  millions  of  dollars  of 
value  in  established  brand 
names,  lower  the  standards  of 
merchandise,  and  eventually  give 
the  consumer  less  for  her  money 
than  she  buys  today.  .  . . 

“Advertising  and  brand  names 
cut  both  ways.  Together  they 
can  establish  a  market  for  a 
meritorious  product.  Together  or 
separately,  they  can  quickly 
destroy  any  product  which  does 
not  live  up  to  advertised  or 
package  claims.  The  consumer 
may  be  cheated  once  or  twice  by 
selling  tactics  w'hich  the  product 
does  not  substantiate,  but  the 
process  is  quickly  concluded,  as 
manv  a  business  man  has  found 
to  his  sorrow.” 

That  last  statement  is  just  as 
true  today  as  it  w'as  then. 


consumers  of  the  United  States 
need  a  permanent,  official,  dedi¬ 
cated  ear  and  voice  at  the  seat 
of  government.  .  .  .  What  we 
need  is  an  antidote  to  Madison 
Avenue,  and  one  of  the  best 
w'ould  be  a  powerful  voice  in  the 
government  to  speak  out  for  the 
consumer,  and  to  rally  the  forces 
for  fairness,  honest  measure, 
full  packages,  informative  labels 
and  good  quality  in  return  for 
good  money.  Most  producers, 
most  packagers,  most  retailers 
support  all  these  things;  they 
are  not  at  war  with  the  con¬ 
sumer,  but  bad  practices  drive 
out  good,  and  the  conscientious 
merchandiser  has  no  defense 
against  his  conscienceless  com¬ 
petitor  but  to  follow  suit.  I 
w'ant  him  to  have  a  better 
alternative  and  his  customers  a 
better  break.  One  way  to  bring 
this  about  is  to  appoint  a 
Presidential  Consumer  Counsel 
and  tell  him  to  get  to  work,  for 
there  is  great  work  to  be  done.” 

We  don’t  agree  that  “bad 
practices  drive  out  good.”  We 
do  agree  that  most  producers, 
packagers  and  retailers  are  not 
at  war  with  the  consumer. 
Therefore,  in  our  opinion  and 
apparently  in  Sen.  Hart’s 
opinion,  we  are  talking  only 
about  a  small  fragment  of  the 
total  which  might  be  misleading, 
fraudulent  or  unfair. 

We  believe,  but  the  Senator 


Commerce  of  the  U.S.,  for  the 
118  “direct”  activities  there  are 
64,714  government  employes  and 
an  annual  expenditure  of  $952,- 
625,000. 

Surely,  somewhere  within  that 
established  machinery  a  few 
nuts  and  bolts  could  be  tightened 
to  squeeze  out  the  bad  practices. 
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THE  NEW 


AUTOSETTER 


automatic  tape- control  unit 
for  linecasting  machines 

...PRODUCTION  CmtR  FOR  YOUR  COMPOSING  ROOM 


The  Star  AutoSetter  is  an  entirely  new  concept 
in  tape-controlled  typesetting,  utilizing  solid- 
state  electronics,  for  speeds  far  greater  than 
any  existing  linecasting  machine. 

AUTOSETTER  IS  FAST  ...  It  cruises  at  12  to 
16  lines  per  minute  with  a  50%  reserve,  actual 
production  depending  on  the  capacity  of  the 
linecasting  machine.  The  AutoSetter  is  quickly 
adjusted  to  any  machine  speed  and  can  be 
slowed  instantly  to  about  one  line  per  minute 
for  checking  matrix  release. 

AUTOSETTER  IS  ADAPTABLE ...  It  operates 
from  a  standard  6-unit  tape  and  is  compatible 
with  any  tape-controlled  system  now  in  use.  It 


will  handle  both  AP  and  UPI  wire  tape  as  well 
as  tape  punched  locally. 

AUTOSETTER  IS  COMPACT  ...  The  photo¬ 
electric  tape  reader  rests  on  the  code  converter 
cabinet  and  both  are  easily  moved  from  one 
operating  position  to  another.  A  solenoid  operat¬ 
ing  unit  attaches  unobtrusively  to  the  back  of 
the  keyboard.  It  does  not  alter  tbe  “feel”  or 
size  of  the  keyboard  for  manual  operation.  An 
automatic  assembling  elevator  lift,  and  push 
buttons  for  monitor  or  manual  control  complete 
the  AutoSetter  equipment. 

For  the  complete  story  on  AutoSetter's  features  see  the 
AutoSetter  in  action,  in  Booth  6  at  the  ANPA  Convention 
at  the  Waldorf-Astoria,  April  23-26. 

Write  for  complete  information  and  literature. 


Body  copy  scl  in  10  pt, 
SlarNews 
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STAR  PARTS,  Inc. 

SOUTH  HACKENSACK,  N.  J. 

^  SRANCM;  1327  BROADWAY,  KANSAS  CITY,  MO.  AGENCIES;  CHICAGO. 
'  MINNEAPOLIS  .  LOS  ANGELES  .  DENVER  .  SO.  ACTON,  MASS.  .  STAR 
PARTS  (LINECASTING)  CANADA  LTD.  MONTREAL  AND  AGENTS  OVERSEAS 


This  newspaper’s  comprehensive  entry, 
documented  with  16  exhibits,  was  overwhelming 
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ALBUQUERQUE  TRIBUNE  WINS 
FIRST  PLACE  IN  NEW  MEXICO 
PRESS  ASSOCIATION  1961 
COMMUNITY  SERVICE  AWARD. 
THE  SECOND  STRAIGHT  YEAR! 


^^This  newspaper’s  comprehensive  entry,  documented  with  16 
exhibits,  was  overwhelming.  The  news  stories,  plus  summaries 
of  programs  and  campaigns  for  civic  and  community  betterment, 
reveal  the  kind  of  dedication  to  the  public  interest  that  many 
newspapers  have,  but  not  the  effective  skill  of  carrying  through  to 
tangible  results.  .  .  .  This  isn’t  an  exhibit  of  journalistic  genius, 
but  the  work  of  dogged,  tireless  digging  for  news  of  public  affairs 
by  reporters  on  regular  runs.  Without  doubt,  they  were  directed 
and  encouraged  by  editors  who  know  their  trade  and  .their 
responsibilities  to  the  community  ...  99 
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